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BROADWAY LEGIT ‘BEST IN YEARS 








TV ing of Anti-Nazi Pix Brings 
Vancouver German Colony Beefs 


Vancouver, Feb. 4. 

The large German population of 
this city is outraged at KVOS-TV, 
Bellingham, Wash. station across 
the border, that’s been showing 
films depicting Hitler's followers 
in odious light. Video outlet, al- 
though U. S. based, derives con- 
siderable revenue from Canadian 
sponsors and, -consequently, can- 
not shrug off such complaints. 


Squawks have been lodged 
against the station for showing 
Warner Bros. film, “Edge of Dark- 
ness” and, subsequently, VYohn 


Steinbeck’s “The Moon Is Down.” 
In the first dnstance, Dr. 
Liebrecht, German consul here, 
ceclared that the film depicted 
Germans “not like normal people, 
more like criminals, sadists or 
even idiots.” Dr. Liebrecht wrote 
to Dave Mintz, KVOS-TV’s general 
manager, and latter said no of- 
fense was intended 

German diplomat 
that he received more than 100 
letters protesting exhibition of 
“Edge of Darkness” and that Ger- 
n immigrants’ “children were 

sten up,” and vilified after film 
had been viewed on tv. 

Officials of the tv station, al- 
though not wishing to offend their 
“foreign” audience, take position 
that if one were to edit such films, 
“you might as well ask us to kill 
‘Mutiny on the Bounty’ because 
Bligh was a vicious Englishman.” 

Leaders of local German colony, 
from time to time, have fought the 

(Continned on page 7i) 


Bloomgarden In 
Cap Gains Deal 


Bloomgarden, producer 
of “Look Homeward, Angel,” has a 
deal in the works for the sale of | 
a substantial interest in the ‘4 
tion on a capital gain basis. He's 
also understood to be considering a 
similar proposition for “The Music 
Man.” : 

The “Angel” deal 
calls for Theatrical Interests Plan, 
an investment syndicate headed by 
Theodore Ritter, 
show from Bloomgarden for $100,- 
000. Also, Theatre 200, a syndicate 
headed by Edward Specter, is to 
buy another 5°% from the producer | 
for $25,000. 

Thus, Bloomgarden will dispose 
of 25° of the show, representing 
somewhat more than half his in- 
terest, for $125,000. 
already partnered with Bloomgar- 
den in the operation, with co-pro- 
ducer billing. The syndicate is also | 
a backer ofthe show, with a $46,425 
investment. TIP is also a major in- | 
vestor, with a $10,000 slice. 

‘Angel” over $143,000 to 


maintained 


Kermit 


cost 


produce and is netting about $7,000 
a week, 


* 


INVALID’ DOING 
FABULOUS B.0. 





> 





H: F.| 


Respecting Films, 








Trouble? That's for Hollywood, 

An Essay for cafes, for television, or pay- 

By H. ALLEN SMITH see, not the legitimate today 

The reason I want to be on | Broadway’s round actor play- 

one of these tv quiz shows and | houses, “the fabulous invalid” of 

win some money is that when | yesteryear, is thriving. An unugual 

the m.c, says to me, “What | number of hits have been regis- 
you going to do with the tered so far this season. 

money?”, why then I will say The Broadway legit season is 


turning out to be the biggest in 
many years. In contrast to the 
generally negative feeling in the 
trade last fall, after the more or 
less customary flurry of mediocre 
offerings, it’s figured there are 
more new smash hits on the boards 
than-at any time in recent memory. | 

Thus far, seven solid sellout 


to him, “I will tell you if, first, 

you tell me what you're going 

to do with all the money you 

get out of this program.” 
The End 








and at least two more are antici- 
pated in the next few weeks. In 
| addition, four new entries are do- 
ing profitable business and are ap- 
| parently set to continue indefi- 
nitely 

Bolstering the new-season suc- 


Faiths Far Apart, 
But Regret It)": ing te 








reportedly | 


to buy 20% of the | 


Theatre 200 is | 


| viously revealed, which are under 


Protestant and Jewish spokes- | trade, plus ad other Bee rete 
men reacted with surprise last | hits apparently set to continue in- 
week to a Roman Catholic state-| definitely. There have been rela- 
|}ment deploring the lack of inter- | tively few quick flops involving 
denominational support for the ob- large losses. 
jectives and activities of the Na-| Among tne new season smashes 
tional Legion of Decency. are two musicals and five straight 

Their comments, over and over ;plays. The four healthy-looking 
again, reflected the feeling that, | other new entries are also straight 
if the Legion no longer enjoyed | shows. Of the three capacity pro- 
wide support, the fault had to be| quctions from previous seasons, 
attributed primarily to the Catho-|two are musicals and one a 
lic position and the Legion's de-| |straight play. Of the holdover 
| terminedly negativistic outlook. | hits, two are tuners and two 

Issue originally was raised by | straight plays. 

Father Thurston Davis, editor of | The new musical smashes 
the Jesuit weekly, America, speak- | “Jamaica” and “Music Man,” 
ing at the film industry Commun- | | the smash straight plays are 
|ion Breakfast in New York. Father} at the Top of the Stairs,” “Look 
Davis nqted the once powerful | Homeward, Angel,” “Time Re- 
support the Legion had had from! membered,” “Two for the Sea- 

_-__ (Continued ¢ on page 72) ' (Continued on page 77) 


are 
and 
“Dark 





shows have opened this season, | 





| him, 


Hwood Betting on TV Comedy Upbeat, 
But Hedges With Even More Westerns 


+ 
? 





Major telefilm producers are bet- 
ting heavily that there will be a 
resurgence of comedy series next 
season, with over 20% of pilots 
now under production or planned 
for spring selling falling into the 
comedy niche. 


TV: ‘Tiny Vision’ 
Toledo, Feb. 4. 
Slurs and slams at television 
by theatre operators and film 


showmen are not new, but . - ‘ 
with the “old” movies eating | , Upcoming comedy pilots far out- 
the “new” movies alive, Fred | distance the number available for 


spring selling last season, accord- 
ing to a significant sampling of the 
majority of telefilm houses. Oaters, 
due to the success of the shoot-em- 
ups this season, will be on top ef 
the pilot heap in numbegs, as ex- 
pected. 

But despite the acknowledged 
ride the westerns are expected to 
get next year, there appears to be 
a big push for the comedy pilots, 
which, in numbers, lag only about 
5% behind in the sage brush cate- 
gory. The clicks in comedy skeins 
| are hard to come by, but the win- 
a jackpot is high, as exemplified 

by the giant Desilu firm today, the 

“Phil Silvers Show,” etc. That's 
one reason for the “go for broke” 
“laugh-skein” gamble. 

Other well supplied categories in- 
| clude drama, action adventure, and 


Lentz of the Miracle-Mile 
Drive-In near here is carrying 
this line in all his newspaper 
ads: 

“This film will not be shown 
on TV (Tiny Vision) for seven 
years.” | 


Paar & Winters : 
(Also Dody) On| 
‘Good Behavior’ 


NBC's taking no chances on foul- 








ing up the new-found affluence and mainder of the field represented 
influence of the “Tonight” show.| by rolatively scattered shots. The 


For some time the network's been 
disturbed over the burlesque show- 
overtones on the late night entry, 


particularly on the Tuesday night} « . : a hams ; 
guestings of Elsa Maxwell. The Screen Gems; National Telefilm 


neg aoat eine, Aaetee @ Associates; Television Programs of 
cimax came fast week, during the/ america; 20th-Fox’s TCF: Metro 
two-week “tenuring” of Jonathan 


sample includes the breakdown of 
pilots from the following houses: 
MCA’'s Revue; CBS Film Sales; 


. }TV; Warn s.; Officiz ‘i 
Winters’ subbing for Paar, when a Guild. ans Coes Pins 
Princeton pundit Ashley Montague | Of the over 50 pilots repre- 


did a guest stint which provoked pti , 
a 200-letter protest over the mate- (Contiqnes os page 81) 
rial used on the show. 

NBC then went into action. The 
web's top program command called 
in producer Perry Cross and told 


in effect, to “clean it up or | ng 

















Yank Shoestring- &-Private-Charity 
Participation i in Belgium's World’s Fair 


Unless Congress belatedly okays| Jean Dalrymple’s personal coordi- 
ene desperately needed} nation. 
funds, U. talent participation for| American talent in some cases is 
the 26- ye run of the Brussels} donating its services or accepting 
| World Fair, opening this April, will |.per diem minimum costs in Brus- 
have to depend upon private make- sels. Certain events have been 
| shift promotion and philanthropy. | “caught on the fly” coming from 
How much of the latter has already | or going to other European book- 
been called upon is becoming evi-| ings, as is the case with Louis 
dent. | Armstrong who is making another 
While still hopeful that key man| of his many Continental tours and 
|Rep. John J. Rooney (Democrat, | will climax America Day (July 4, 
| Brooklyn) will respond to the plea|and also Satchmo’s birthday) for 
that American prestige vis-a-vis} which purpose the Expo’s own 
Russia is at stake, Marcella Cisney,| stadium (70,000 capacity) will be 
| coordinator of performing arts un-| utilized. 
| der Commissioner-General Howard Armstrong dates in Brussels, as 
S. Cullman, has secured help from/ those of Count Basie and Sarah 
| various sources 1n lining up some | Vaughan, will be via a tieup with 
11 events to augment the four | the Newport Jazz Festival, the lat- 
'N. Y. City Center shows, as pre-| ter acting as impresario. 
A prime break for the U. S. is} 


we'll clean it’ up for you.” That | Dicker With (BS 


(C ontinued on page 79) 

Bing Crosby and CBS-TV are 
negotiating a new longterm con- 
tract covering both special: televi- 
sion appearances and radio exclu- 
sivity. Deal is still in the prelim- 
inary stages, but it envisions a 
the agreement with Magna to stage | specified number of appearances 
its European premiere of the| on the web per year over a five- 
Rodgers-Hammerstein film, “South | ear span Deal is ] 

§ : s imite 

Pacific” during the month of May, on = —_ it! - a ” 
at practically cost-of-installation for |@@!'v, and although Crosby's 
the Todd-AO gear. | reps had indicated they'd like CBS 

NBC will pay part of the trans-| to help finance his motion picture 
port, rehearsal and make-ready ex-| activities, the web has nixed this 
pense for the world premiere at | @Spect. 
the expo of Gian-Carlo Menotti’s For the. past few years, Crosby 
new opera, “Maria Golovin.” Its| hasn't been under any contractual 
American debut will follow next | ties in television to the network, 
season on tv. Menotti will stage. | though he's restricted his activities 

Another deal lined up by Miss|to CBS except for an occasional 
Cisney (a legit and video stage| guest shot elsewhere (as with 
director by profession) will bring| Frank Sinatra on ABC this sea- 
Jerome Robbins’ special modern | son). Every one of his appear- 
dance troupe of 12 from the New| ances has been the result of a 
Arts Festival at Spoleto, Italy, to| separate negotiation and deal with 
Brussels, en route back to U. S. To; CBS or a sponsor. New deal would 
cover the fares from Italy to Bel-| eliminate such one-shot neg-tia- 

(Continued on page 10) tions. 
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Sex 


“I Am a Camera,” the Julie Har- ¢- 


ris-Shelley Winters starrer now be- 
ing prepped for tv distribution, 
will undergo some changes at the 
option of local stations. 

The pic when initially distrib- 
uted got a “Condemned” rating 
from the Catholic Legion of De- 
cency and failed to receive the Mo- 
tion Picture Assn. of America code 
seal. Fred Schwartz, prexy of Dis- 
tributers Corp. of America, said 
that, at the option of the local sta- 
tion, a prolog or epilog will be 
added, and references to abortion 
and menstruation will be toned 
down. He said the film today 
would receive the MPAA seal, for 
the production code has_ been 
amended lifting the blanket ref- 
erence to abortion in motion pic- 
tures. 

The Christopher Isherwood story 
was adapted for a legit play on 
Broadway prior to the filming of 
the pic. It concerns the plight of a 
hapless, mixed-up girl living in the 
post-World War I decadence of 
Germany. 

The prolog or epilog would be 
added to nail down the fact that 
the girl suffered retributions for 


her loose living. That was one of | N 


the bone of contentions when the 
Legion and the MPAA nixed the 
pic. The DCA topper pointed out 
that there have been other Legion- 
condemned pix telecast on tv, in- 
cluding “Bitter Rice,” “Anna” and 
“Forever Amber,” many of: which 
were toned down at the discretion 
of the station. 

He credited the television medi- 
um for not being as “controlled” 
by the Legion as the motion pic- 
ture industry. He added he was 
willing to make all the previous ex- 
plained changes when the pic was 
initially released but got a turn- 

(Continued on page 79) 





HIT DRAMATIST SCHARY 
NOW TACKLING UA PIC 


Dore Schary, currently riding | 


with a click Broadway play in 
“Sunrise At Campobello,” is re- 
turning to Hollywood next Wednes- 
day (12) to activate his new in- 
dependent film company, Schary 
Productions. He’s negotiating for a 
play property which he'll adapt 
into a film for distribution via 
United Artists. 

Schary, meantime, is still col- 
lecting a $100,000 a year from 
Loew's on the $1,000,000 settle- 
ment of his studio pact as vice- 


Angles in Old Films a New TY 
Headache; Cut ‘Camera,’ ‘Hide’ Harlow 





Sam Cooke Finds Single 
Click Leads to Big Payoff 
On One-Nighters, Video 


The impact of a single hit disk 


TO AUCTION ESTATE OF 
MRS. CHAS. RINGLING 


Sarasota, Feb. 4. 
Estate of the late Edith Conway 
Ringling, widow of Charles Ring- 
ling, one of the founders of the 
Ringling Bros. Circus, will be auc- 

tioned off here starting Feb. 22. 
First parcel, comprising 33,200 
acres located southeast of Sarasota 
and bordering Myakka State Park, 
is subject to an upset price of $70 
an acre. Second package will be 
the Ringling residence with 214% 
acres bounded by Bayshore Rd, 





on a singer’s career is again vivid- 
ly underlined in the case of Sam | 
Cooke, who clicked with “You | 
Send Me” on the indie Keen la- | 
bel. Cooke, a 23-year-old Chica- | 
goan who previously performed | 
with the Soul Steerers, a gospel 
group, stepped from a $200-a-week 
salary into a $5,000 and over week- | 
ly bracket shortly after the disk | 
broke. 

For the past couple of months, 
Cooke has been getting steady 
bookings in a string of clubs across | 
the country, in addition to guest 
shots on such video shows as ““The 
Big Record,” Steve Allen's show 
and the Howard Miller series. 
yesterday (Tues.), he started on a 
one-niter tour in a package put to- 
gether by Feld Attractions. He's 
also booked for the Copacabana, 
> * 


Cooke broke In on the Special- 
ty Records label, a Coast outfit, | 
but his contract was bought out) 
by “Bumps” Blackwell, an arrang- 
er, who set up the Keen deal. 


TOMMY SANDS DRAWS 
SCREAMING TEENERS 


Dallas, Feb. 4. 
Mob hysteria from an SRO 








crowd greeted Tommy Sands at 
|the Palace, Interstate’s midtown 
| deluxer, Saturday (1), when he, 
p. a.’d at opening of his first fea- 
ture film, “Sing, Boy, Sing.” 
| Youngster was crowded on his 
_ airport arrival, at the Adolphus 
Hotel lobby when he hoisted four- 


and facing Sarasota Bay, along 
with 52 lots and a large plot in 
the commercial area of Ringling 
Blvd. 

Personal effects of the residence 
will be offered Feb. 24. Nearly 
700 lots are listed in the catalog. 
Sale had been ordered by the 
executor of the estate. 


Israel Prepping 
For 10th Anni 


By P. VERNON 
Tel Aviv, Jan. 28. 

Preparations are in full swing 
for the celebration of Israel’s 10th 
Anni as a State which runs from 
April through June. All artistic 
talent available in the country will 
be mustered—orchestras, soloists, 
dance groups, ballet and theatres. 
Some governments have offered to 
send performers and troupes to Is- 
rael as special tourist attractions. 

Paris may send the Comedie 
Francaise and the U. S. may offer 
the Ballet Theatre. Israel, on the 
other hand, will send some of its 
best talent to other countries to 
perform. The Youth Symphony 
will play at the Brussels Musical 





| Youth Fest, the Army Orchestra 
,has been invited to Holland and 


France, the Inbal Dancers will con- 
tinue on its foreign tour and folk 
dance groups will appear at the 
Brussels World Fair. 


In Israel, artistic offerings and | 
folklore events will be seen not | 


only in the cities but also in the 


: : ++ vic. | Smallest villages. Concerts and 
pongo ithe a ee hanie |theartical performances will be 
Sennehing the. local Heart Fand | given also at the large Jeerusalem 
a - Convention Centre, where a rep- 
campaign. resentative 10th Anni exhibition is 


But when he walked on stage 
at the Palace (capacity 2,250) the 
overflow teenage crowd flooded 
the aisles and attendants were 
| tasked to keep the screaming fans 
|off the stage, as emcee Wayne 
|Mack endeavored to conduct a 
q-and-a session between Sands an 
four local deejays, 


| 





being prepared. Space in the larg- 


jer hotels throughout the country 


has been almost fully booked from 
abroad for the festival period. 


BUNDLE OF BANKNOTES 
SPEEDS ARMY’S ELVIS 





prexy in charge of production. | Four policemen were called to 


| get Sands out of the theatre, and 
John Raitt Into Cafes 


|some 800 screaming, hysterical 
Los Angeles, Feb. 4. 


| fans almost broke up the escort. 
Latest Broadway and tunefilm ager, said the p. a. tour, with the 





Ted Wick, Sands’ personal man- 


singer to hit the saloon circuit is| opening of “Sing, Boy, Sing,” con- | 


John Raitt. |tinues, after dates at the Para- 
He'll make his nitery debut next | mount, Nashville (2) and_ the 
October at the Cocoanut Grove | Malco, Memphis (3), in Texas at | 


here and follow it with a date at } the Paramount, Austin (4); Metro- 
the Mapes in Reno. Negotiations politan,- Houston (5); Aztec, San 
now are underway for a stand at| Antonio (6) and the Fox, Atlanta 


the Waldorf-Astoria in New York. ' (7). | 
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'in London at 


Memphis, Feb. 4. 

Lee Gordon is putting together 
a closed-circuit theatre “Farewell 
|to Elvis Presley” show for which 
Presley will get $200,000 guarantee 
before he’s inducted into the Army. 

Promoter expects to get some- 
where between 200 to 250 theatres 
throughout U. S. into closed-circuit 
TV hookup, with about 700,000 
seats in all, Seats will sell for $1 
apiece. 


Brit. Woos Betty Grable, 


Borge and Tommy Sands 
London, Feb. 4. 

Betty Grable is being paged for 

a billtopping stint at the London 

Palladium, later this year. Norman 

Payne of Music Corp of America’s 





London office, said that a deal was |- 


being negotiated now. 
timated that 


He also in- 
Victor Borge was 


| dickering a return to this country 


in the spring for a series of one- 


|nighters, probably at Rank-owned 


picture theatres. 

Liberace will be making a re- 
turn visit to Britain early in April 
for a tour of Rank houses, opening 
the Dominion on 


Easter Sunday. Another possible 





Cameron Mitchell Is 
A Stand-In for Father, 
In ‘Inherit’ at York, Pa. 


York, Pa., Feb. 4. 
Cameron Mitchell, hére to visit 
| his family and plug his current | 
| Universal picture, “All Mine to 

Give,” took over on 24 hours notice 
last Friday night (31) as Matthew 
| Harrison Brady in a York Little 
| Theatre production of “Inherit the 
Wind.” He _ substituted for his 
| father, 67-year-old Rev. Charles W.! 
Mitzell, who was ill. 

The film and legit actor went 
through three rehearsals with the 
local amateur troupe, but confessed 
that the performance was “a kind 
of nightmare.” He described the 
| Brady role, patterned after the 
| late William Jennings Bryan, as a 
“great part, but net for me.” He 
said his father would have been 
“the perfect Bryan—he is the | 
man.” 

Mitchell, the youngest of seven 
children of Rev. and Mrs. Mitzell, 
will continue in the YLT show 
through next Saturday (8), then 
go to New York for a television 
appearance for Kraft. He’s set to 
play the Siamese monarch next 
summer in the Los- Angeles and 
San Francisco Civic Light Opera 
production of “The King and I,” 
and will shave his head for the as-! 
signment. 


PAUL ROBESON HOPES 
BOOKING BAN ENDING 


Oakland, Feb. 4. | 
Paul Robeson, now veering on! 
| 60, will sing Feb. 9 in the Oak- | 
land Auditorium, which is city | 
|}owned. That fact in itself is un-} 
usual since the Negro has been a} 
boxoffice nix for about 10 years. | 

















More significant still his concert is | 
getting normal newspaper and ra-| 
dio buildup in Bay area. 
Robeson sees the change as an 
omen that the two countries will 
get together musically—meaning 
the U. S. and U.S. S. R. } 
Singer has made a-number of ap- | 
pearances in California churches | 
recently but big halls have not | 
been open to him. | 
Robeson’s still verbotten in many | 
arenas—Frisco’s 3,500-seat munici- | 
pally owned Opera House and mu- 
nicipally owned Civie Auditorium 
are two examples—but he’s hopeful 
such bans will melt away. Only 
opposition to his singing (as a kick- 
off for Negro History Week) in 
(Continued on page 79) 





Show Biz Names Bantered | 
In GM Salaries’ Probe | 


Washington, Feb. 4. 

It was a tense moment at last: 
week's hearing of the Senate Anti- 
Monopoly Subcommittee. Senator 
Estes Kefauver, of Tennessee, the 
chairman, leaned forward, pointed 
a finger at Harlow Curtice, presi- 
dent of General Motors, and di- 
rected him to supply for the com- 
mittee records the income of all | 
General Motors executives before 
and after income taxes, 

Senator Everett Dirksen, of 
Illinois, interrupted Kefauver to 
say, “If that is done, I also want 
Mr. Curtice to supply the same in- 
formation for such well known fig- 
ures as Elvis Presley, the cele- 
brated torso shaker from Tennes- 
see,” 

A little taken aback, Kefauver 
interjected, “I don’t know any- 
body else in Tennessee who makes 
as much as Elvis Presley.” 

Dirksen thought a moment and | 

(Continued on page 71) ‘ 








Tom OBrien Thinks Govt. Should Take 
Over British Pix Industry—And Soon 


London, Feb. 4. 
Although asserting that he did 
not believe that nationalization of 
the picture industry would work, 
Sir Tom O’Brien, M.P., in a speech 
at Birmingham, indicated that the 
sooner the industry was taken over 


| Ly the government the better. 


Sir Tom, who is general secre- 
tary of the National Assn. of The- 
atrical and Kine Employees, and 
who has initiated a meeting of in- 
dustry toppers to discuss the latest 
crisis in British studios, pointed 
out that in the first fortnight of 
the year, 1,000 men had lost their 


|jobs in film production, most of 


them craftsmen and trained peo- 
ple. All over the country, he noted, 
picture theatres were closing down 
and there was only one answer to 
the lack of leadership in the in- 
dustry—‘“‘we should take it away 
from them.” 

“I, personally, do not believe in 
the nationalization of the film in- 
dustry,” noted the union topper, 
“but if they go on turning their 
theatres into part-time theatres 
and declaring redundancies—over 
4,000 people have lost their jobs 
in the past seven years—and we 
are to see the human factor in the 
picture theatres in Britain degrad- 
ed month by month, then the 
sooner the industry is taken from 
them the better.” 

Sir Tom ats6 hit out at the high 
incidence of admission taxes. Un- 
less the three main political par- 
ties, he opined, realized that they 
were milking the industry of its 
life blood, the British film trade 
would die very quickly. There was 


;a need for bigger and better pix. 


The public could not be expect- 
ed to pay money “to see tripe” 
whether it came from Hollywood 
or Pinewood. Good films were be- 
ing made in Britain, but there were 
not enough. The industry was be- 


| ing robbed at the boxoffice of $84,- 


000,000 a year by the Treasury, 
and until British producers could 
get a good return they would con- 
tinue to make fewer films and 
worse films. 

Of his meeting with industry 
teppers, he commented: ‘Expect 
no magic rabbits from a magic 
hat.” There would be no miracles 
arising. 


LANZA TOURS EUROPE 
TO HELP B.0. DRAW 


Frankfurt, Jan. 28. 

. Mario Lanza, who made “Seven 
Hills of Rome” for Metro in Rome, 
is rebuilding his fame in Europe 
and also is making some extra 
pocket money, by making a con- 
cert tour of Europe before he 
returns to his home in Hollywood. 

Lanza went first to England for 
several concert playdates when he 
finished the filmization in Rome, 
and is slated to tour Germany late 
this month through February 9. 
He has dates in Munich, Stuttgart, 
Wiesbaden, Hamburg, Kiel, Han- 
nover and Nuernberg, at outstand- 
ing concert halls in each city. 





| Then he will proceed to Paris for 


several other songfests. - 





Lanza’s U.K. Dates 
Edinburgh, Feb. 4. 

Mario Lanza, on a new tour of 
British cities, is set to sing in 3,000- 
seater Usher Hall here March 25. 
He will also star at Caird Hall, 
Dundee. 

Qther dates are skedded for Eng- 
lish cities of Bristol (March 4), 
Manchester, Liverpool, Birming- 
ham and Newcastle. A repeat show 
at St. Andrew’s Hall, Glasgow, is 
also a possibility. 
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9 Film Cos. Top Billion Dollars 


By GENE ARNEEL 


Film and theatre business has its uncertainties, and that's for cer- 
tain, but a roundup of the gross business ‘racked up by nine of the 
principal corporations makes it clear that there’s much important money 
still within reach. 

Gross business per se is not important to earnings statements; it’s 
the income left after expenses and taxes that counts. But it does point 
up the vast fiscal scope of the film operations. 

For the nine companies listed the total revenues in 1957 climbed to 
$1.025,200,000. The 1956 tally was $993,300,000. 

This primarily is picture and theatre money, substantially less of 
the lion’s share having been contributed by subsidiaries in allied fields 
(such as music} and unrelated branches such as Stanley Warner's In- 
ternational Latex. Exception, of course,. is American Broadcasting- 
Paramount Theatres where the tv returns rate high. 

The 1957 total tally is over $1,000,000,000, as noted, but obviously 
will still go higher as other returns are in. Not clocked, as yet, for ex- 
ample, are United Artists, RKO Theatres, Republic and Allied Artists. 

Following is the breakdown on gross business accumulated by most 
of the top film companies during fiscal 1957. Figures followed by an 
“E” are estimates, others are official. 


1957 1956 

ee bed etaddedaenwos 3 $ 72,400,000 $ 77,600,000 
PEE Wanda rsvkésaeee Lifer oat 9 ome eee ee . 208,000,000 206,800,000 
es 0 kb seubacadede Jegsesadusckesea 106,600,000 91,100,000 
eee $peceven és +++e« 160,000,000 172,000,000 
Paramount 6000 OR SetSs 8 600 Seceseos 100,000,000 93,300,000 
EOC S TROGMES 2. cccetoccccccccescese 58,900,000 59,700,000 
Stan Warner ...... Ciaee Vv eabesees sci 115,100,000 96,100,000 
20th-Fox ........+ icGspees ee ae ee 125,000,000 121,000,000 
ND Ue hvbcdeeeeestuseetave 79,200,000 _ _ 76,700,000 

1,025,200,000 993,300,000 





'Rank’s Extended Time 
To 20th Product Ends 
Long Booking Dispute 


Extended playing time for top- 
grossing 20th-Fox pictures will be 
granted by the Rank circuits under 
the new arrangement which will 


Closedown of 5 
British Office see Rank sand, the independents 


Part and parcel of the companies’ | f]ms 50-50. Indies will continue to 
desire to effect economies in their | get all of 20th’s British quota pix. 
overseas setups, Warner Bros. is|~ Deal was concluded in London 
understood -readying to close five | recently by the Rank Organization, 
of its nine British exchanges. | 20th prexy Spyros P. Skouras and 

At the same time, 20th-Fox and | Murray Silverstone, 20th Interna- 
Metre may extend their current! tional prez. 
arrangement under which 20th dis-| Question of extended playing 
tributes the Metro product in| time was one of the causes for the 
Trinidad and Ecuador and Metro) original split between 20th and 
reciprocates for 20th in Austria. | Rank, with 20th channelling its re- 
Divvying up is based on the com-/| leases to the indies. However, in 
panies’ comparative standing in quite a number of non-competitive 
Britain. | situations, Rank did book the 20th 

Arrangement has worked out so | films. . 
well that it may be applied to some| Silverstone said last week that 
other small markets where the two the mew arrangement made sense 
companies feel it makes little sense | “because times have changed” and 
to maintain separate organizations. | 4lso because the British indies 

In Britain, Warner Bros. and|Couldn’t absorb all of the 20th 
Metro recently denied reports of a| Product. He said Rank would play 
distribution merger. The exchange | “South Pacific” in Todd-AO at the 
closings, decided on by Wrv\'e | Dominion Theatre, London. 


Cohen, WB International topyer, | 


er, | | 
fs identical with that of Universal, | JAPANESE PLOT TO 


7 A gga without loss "" BE AMERICAN WESTERN 


Other distributors feel that a} , 
company can operate efficiently in __ Hollywood, Feb. 4. 
Britain with only four exchanges| _ After seeing Japanese film, “The 
and the WB move may be followed | Seven Samurai,” at Canon The- 


Warners Preps A 























by others. U is handled in Britain | atre, sereenwrites Louls Morheim 
“A ioati gured it wou make a g 
by the Rank Organization. American picture, so bought U. S. 
rights for $2,500. 
‘80 Days’ Nearing 
y produce film, to be adapted as a 
e e western, for Yul Brynner’s indie 
Policy Switch company, with Morheim as pro- 
ducer. 
| Morheim will receive $10,000 
'eash for property, also $1,000 
Additionally, 
lease over a year ago, United Art-| United Artists release, 
ists is actively considering the | will star in film. 
presentation of “Around the World 
in 80 Days” on a continuous-run, SCREEN MUSICALS SHRINK 
strip-ticket basis. Picture, which 
has opened in 116 situations so far | Qnly Nine Due Vs. 19 Last Season 
in either the Todd-AO or print- —Freed’s Slant 
down versions, right along has 
Wednesdays, Saturdays and Sun-| against 19 last year, in a record 
days | low number of tuned-up pix. 
Distributor currently is testing Reason is attributed by Metro 
the film for conventional exhibition | producer Arthur Freed: “It’s hard- 
at Loew's Theatre, Louisville. Play-| er to find properties of the stand- 
ing continuous run at a scale of 90c| ard you want to make. And there 


Now his agent, Paul Small 
Artists Lid., is on verge of sign- 
ing deal whereby Morheim will 

In a switch from the policy that | 
has prevailed since the Mike Todd | week as producer. 
production was first sent into re-| has 5% of net on film, to be 
Brynner 

been shown as a hard-ticket road- Hollywood, Feb. 4. 

show with performances limited to| Major studios will make only 

one each night and matinees on/ nine musicals during 1958 as 
to $1.50 (the jump in price takes} hasn’t been any great new talent 
effect at 4 p.m.), “80 Days” opened | created for musicals.” 

at the house last Friday (31) and| In breakdown of studios, 20th- 

days. This is regarded as plenty | of 40; Metro three out of 33; Par- 


high (actually a record for a UA) amount, two out of 22; Warner 
picture) and doubtless will lead to| Bros, one; Columbia Pictures, 


Big Shoot-’Em-Up 
Chicago, Feb. 4. 

Maybe it’s the tv influence. 

Indie Clark Theatre, Loop- 
situated, is going the route 
of the oaters for February, 
with seven westerns skedded 
between today (Tues.) and Feb, 
25. All seven are re-runs. 

House, in the midst of its 
25th anni, plays a different 
pairing each day. 


Scot B.0. Alibi: 
LP and Hi-Fi 


Edinburgh, Feb. 4. 
Long-playing disks are among 














‘59 FAR EAST FESTIVAL 
Kido Suggests Wise For Yanks To 
Participate 














the problems facing the film in- 

dustry today, according te Jim! 

Poole, leading indie exhib here. 
He said, in a talk to Edinburgh elte ’ 

Film Guild, that teenagers were 

finding the coin to buy crete George Killion S 

long-playing disks, and that, in Eng- | 

with their hi-fi record-players, were | 

taking a further toll of the cinema | 4 660) New Buy 

public. 9 

On tv, he said, the factors which 
the cinema had principally to con- | 
tend with were the _ natural lazi- | 
leave a comfortable chair. George Killion, member of the | 

“Even the price of bus fares Loew's board of directors, has pur- | 
nowadays is a factor in stopping chased an additional 29,660 shares | 
people from going to the cinema,” | of the corporation's common stock 
he said. | on the open market, bringing his | 

total holdings to 30,600 shares. 
| Killion had been planning to ac- 
| quire close to 100,000 shares in lim- 
ited blocks over a period of time. 
| However, the trading price went up 
land this is said to have discour- | 

The Americans will be invited to | aged him. The issue hit $44 per| 
Film Festival, Shiro Kido, prez of | $11.25. 
the Motion Picture Assn. of Japan, 
said in Gotham last week. The 
1958 fest will be held in Manila in | ALL-LIVE OSCAR CAST; 
March. 

Kido reported that thought had 80 CELEBS LINED- UP 
been given to an international film Hollywood, Feb. 4. 
Venice, but disclosed that the In- Oscar telecast over NBC this | 
ternational Federation of Film| s)meq cut-ins as in 

: ~ : . - previous years, 
— Assns. hadn't given its | according to Jerry Wald, producer 
okay yet. _ | of this year’s show. Barring last- 

Japanese exec, noting falling | changes that “require otherwise,” 
American grosses in Japan, sug-| entire 90-minute program will be 
to stage an American film week in| tages Theatre, March 26. Fer 
Tokyo to stimulate interest in the’ first time, too, there will be no 
Hollywood releases. His company, ! N.Y. cut-ins. 

Shochiku, both produces films and| Approximately 80 of Hollywood's 
runs theatres. top names will appear on show, 

many of whom never before have 
. George Jessel, the only lifetime te 
honorary member of the Screen | holdouts are Clark 1g 
Writers branch of the Writers; Gaynor, Gregory Peck, Sophia 
Guild, will be the speaker at the| Loren. Ingrid Bergman also has 
annual writers’ dinner March 12 at, promised to be present for show. 
the Moulin Rouge, L.A. | There will be six emcees. 


land, skiffle groups and coffee-bars | 
Of L Sh 
ness of the public, reluctance to W 
According to Wall Street sources, | 
participate in the 1959 Far East | share last week, up from a low of 
fest in Tokyo a la Cannes and 
year will be entirely live, sans 
gested that it would be a good idea | beamed live from stage of the Pan- 
been on tv. Among these long 
National Boxoffice Survey 








Trade Holds Big; ‘Peyton’ New Champ, ‘Sayonara’ 
2d, ‘80 Days’ 3d, ‘Yeller’ 4th, ‘Wonders’ 5th 





Trade at major key cities covered | Rome” (M-G), another newcomer, 
by VarIETY continues amazingly | looms big in N.Y, at Radio City 
sturdy in current session, with} Music Hall, trim in Portland, good 
many theatres still showing hand-| in Cleveland and hot in Boston. 


fome profit rom pi they inched, Mn im Shadow okay 


for the year-end holidays. Some | ;; Wrecang eid 
communities had severe cold, snow-| Damn _ Citizen,” from same wee 
a ; | pany, shapes good in Pitt and nice 
storms and rin, but biz did not | in Detroit. “Safecracker” (M-G) 
seem to be hurt excepting in rare ‘is moderate in K.C. “Viking Wom- 
oP e lace” (20th) ed |Ghi. ts rated-oed in Detrot. 
“Peyton Place” edges up Chi, is rated good in oit. 
this round to take over No. 1 spot} “10 b eee = ag mee ~~ ge 
by a small margin. It had been/is in the chips in L.A. and N.Y. 
nd and right behind “Sayon-|“Razzia” (Kass), good in Frisco, is 
” “ »| big in Boston. “Deep Six” (WB) is 
ara” (WB) for weeks. “Sayonara” | °!8 1m e 
is a close second currently inice in Portland. “Teenage Fran- 
3 A eh World in 80 Days” (UA) | kenstein” (AI) = any in same =. 
“Aroun orld in y ! “ tion” ( f 
again is landing in third spot, with | i ta NY. po and 
ra a ey of —s aoe | Plaza ~~ wat a one 
2 eller” p Yiin L.A. “Hunchback o otre 
from seventh to fourth position, Dame” (AA) is fast in K.C. 
highest it has been in weekly rat-| Al) At Sea” (M-G), hotsy in Bos- 
mes Wonders of World” ton, shapes sus in fen... ny 
“Seven onder: | Str or” ( ), od in Omaha, 
(Cinerama) is soaring to fifth spot} ete in oni? 
as compared with 10th last week.| “Bridge “of River Kwai” (Col) 
— er a ee | still is smash to capecity in Gece 
ing sixth. “Don’t Go Near Water,” | cities where playing so far. “Ro- 
also from Metro, is landing seventi | gan” (DCA), stout in Chi, is pleas- 


m "God Created W Kings) is| "8 7 E<- 

“God Create oman” (Kings) is S ; 

capturing eighth position despite| (Complete Boroffice Reports on 
some heavy competition. “Search | Pages 8-9) 





For Paradise” (Cinerama) is ninth | 
while “Tarnished Angels” (U)| 


round out the Top 10 list. | New ‘Tarzan’ at Metro 


“Gervaise” (Cont) and “Quiet | 
Hollywood, Feb. 4. 


American” (UA), latter a newie, are 

OE ten, cull play- |; 5° Lesser is reentering produc- 
ing the same four keys, hints that sy" poo Ra Poy aT osnate 
it will go places = gd budget. Film to star Gordon Scott, 
eet sees. <—— Pic rolls next week under direc- 
Chi, fair in N.Y., sock in Portland tion of Bruce Humberstone, Eva 











" (Continued on page 72) one, swe 


a a —— oS Mere: wer 


Arms” (20th), also new, is great in 
and oke in L.A. “Seven Hills of' Brent plays opposite. 


> 


UNITED ARTISTS 
ALONE ‘IMMUNE"? 


Reshaping of the industry, via 
drastic personnel reductions, con- 
tinued this week. The homeoffice 
operation, mainly involved with ac- 
tivities of distribution, was seri- 
ously affected as Warner Bros., 
Universal and Metro lopped vet- 
eran staffers off the payroll. 

At WB and Metro, where sub- 
stantial cuts have already been 
made among lower-echelon staffers, 
the trimming spread to second ech- 
elon executives, many of whom 
have been connected with the com- 
panies from 25 to 30 years. The 
dropping of these staffers probably 
represents the end of an era for 
the film _business. Many of the 
execs farewelled during the last 
week go back to the pioneering 
days of the industry. For many, 
their only association with the film 
biz has been with the companies 
they now are leaving. 

At WB, the new swing of the 
head-chopper fell on Friday (31) 
Handed notices were Ralph Budd 
chief of the personnel department 
and a Warnerite for 27 years; 
Joseph Spray, print department 
executive and former head of WB's 
Ace Laboratory in Brooklyn; N. J. 
Fessler, a vet exec in the purchas- 
ing department; John Florio, bosa 
of the sound department; Albert 
Howson, in charge of censorship 
activities and a veteran WB em- 
ployee, and H. O. Robinson, a sales 
department veteran. 

It's now thought WB plans te 
reduce its homeoffice staff to about 
300. At one time, the homeoffice 
operatioh employed 1,400 people. 
It's understood that as an addi- 
tional economy measure, WB plans 
to sublet the one floor (sixth) of 
its new headquarters at 666 Fifth 
Ave. The company recently moved 
into the building and contracted 
for two floors of space. There are 
indications, too, that more flesh 
will be expended. 

Metro Talent Dept. 

At Metro, the entire eastern tal- 
ent department was eliminated 
during the past week. Notice was 
given Al Altman, eastern talent 
chief for more than 30 years. 
Dudley Wilkinson, Altman's aide; 
Sidney Phillips, vet head of the 
play department since the Goldwyn 
Co, days and sometime partner 
with Loew’s in its legit ventures, 
secretaries and clerks in the depart. 


; ment were also pinkslipped. Story 


and purchasing departments are 
under the surgical scrutiny. 

At Universal, the contract de- 
partment was virtually eliminated 
as 20 employees were dropped on 
Friday. Also as part of its drastic 
economy moves, U may sublet an 
entire floor of its 445 Park Ave. 
headquarters. Other money-saving 
gimmicks introduced by U include 
thé elimination of the teletype ser- 
vice between New York and the 
Cbast and the issuance of salary 
payments on a bi-monthly basis in- 
stead of weekly. Previously U had 
been quietly lopping off two or 
three employees each week. 

Except for a cutdown in its pub- 
ad department, dismissals at Para- 
mount have been kept quiet. How- 
ever, the company has been slowly 
reducing its staff on a piecemeal 
basis. In addition, employees who 
leave voluntarily for various rea- 
sons are not being replaced. 

As far can be determined, Col- 
umbia, 20th-Fox and United Artists 
continue to hold the line. Em- 
ployees at Col and 20th, observing 
what is happening to their col- 
leagues, are jittery. UA’s employees 
alone perhaps are in an enviable 
position. No cuts have been made 
and none are anticipated. As mat- 
ter of fact, the company, which has 
expanded into music and records, 
has been adding staffers in recent 
weeks. Vulnerable elsewhere the 
pub-ad department at U. A. appar- 
ently has “comfort” from on high. 


Par Makes It 50c 


Paramount board at a New York 
meeting Monday (3) declared the 
regular quarterly dividend of 50c 
per share on the common stock. 

It’s payable March 14 to stock- 
holders of record on Feb. 26. 
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‘Indie Producers Will Be Sorry 
Af Majors Fold—Otto Preminger 


Washington, Feb. 4. ¢ 
The greatest catastrophe that 


could happen te the motion picture | ‘Sayonara, ‘Peyton’ Beat 





industry would be liquidation of 
the major studios, in the opinion 
of independent producer Otto 
Preminger. For the big studios to 
fold would be rough on the indie 
producers, he warned. 

He deplored sneering, attacks on | 
the majors by independents, and 
thought such attacks hurt entire 
industry. | 

“T want to be part of a big in- 
dustry, not just one of a lot of 
small independents. We need the) 
big studios. We need them to pro- 
vide a steady fiow of pictures for 
the theatres. We need them to| 
maintain the expensive studios and | 
an adequate supply of technicians 
and their knowhow.” 


Exhibition Dying? 


Mpls. Never Had 








More Long Runs 


Minneapolis, Feb. 4. 

Industry optimists here —and | 
there still are a few—are pointing | 
out that when in some quarters 
exhibition’s future is believed to be | 
in peril there never before has | 
been nearly a time locally in all 


film history when so many pictures 
have been chalking up such long 
runs simultaneously. 

And, paradoxically perhaps or 
having significance as an answer 
to current calamity howling and the 
just-revealed Sindlinger dire fore- 
east for TOA, is the further fact 
that since the new year’s advent 
the amount of money spent here 
on moviegoing has set by far a new 
alltime high for any period of simi- 
lar length. 

The spending total has been 
helped to zoom because two movies 
have $2.65 tops, another a $2.25 
scale and two have upped admis- 
sions of $1.50 and another $1.25 
instead of the usual 90c after 5 
p. m.’ There never before here 
have been nearly so many advanced 
price movies at any one time. And, 
best yet, chortle the optimists, all 
of them prospering. 

Even in the neighborhoods rec- 
ord-breaking long runs are being 
chalked up simultaneously giving 
further emphasis to the amazing 
local extent of the moviegoing 
and movie spending. For example, 
the British “How to Murder a Rich 
Uncle” is going into its seventh 
week and the German “08/15” into 
their seventh and fifth weeks, re-| 
spectively, at the uptown “Ane | 
arts” Westgate and Suburban 
World where they're having their 
firstruns. 

Downtown “Seven Wonders of 
the World” is in its 78th week; 
“Around the World in 80 Da®s,” its 
30th; “Peyton Place” and “Don’t 
Go Near the Water,” their sixth; 
“Sayonara” and “And God Created 
Woman” their fifth, and “Old Yel- 
ler” its second. 

“Les Girls” since the year’s turn 
finished a very successful eight- 
week run and “Legend of the Lost” 
just turned in a four-stanza engage- 
ment, 

“I've never known a time when 
the public here has had such a 
voracious appetite for motion pic- 
tures,” asserts Charles Winchell, 
Minnesota Amusement Co. (United 
Paramount circuit) president-gen- 
eral manager. 


American-International 
Ducks Legion Setup 


National Legion of Decency, 








through an official in the national | 


headquarters at New York, has 
charged that American-Interna- 
tional “has not provided the agency 
with prints of some films prior to 
their release despite repeated re- 
quests,” per story appearing in 
Catholic papers. 

Reference is to “thrill movies,” 
with titlés like, “I Was a Teenage 


Jinx of 7-Wk. St. Paul 


Strike of Newspapers 


St. Paul, Feb. 4. 

The strike against them having 
been settled, the two Ridder- 
owned newspapers, the Dispatch 
and Pioneer Press, are resuming 
publication this week after having 
been closed down for seven weeks. 

During the strike here “Sayon- 
ara” (WB) chalked up a four-week 
run and “Peyton. Place” (20th) is 
in its sixth week despite the fact 
that during their entire engage- 
ments the city’s regular dailies 
weren't published. 

Both pictures racked up much 
longer than’ expected runs and 
their grosses far exceeded expec- 
tations and, were much larger than 
normal in relation ta the Minne- 
apolis grosses for the same attrac- 
tions, according to Charles Win- 
chell, president-gereral manager 
of the local theatres in which the 
pictures played. 

Minneapolis grosses practically 
always far outdistance those of St. 
Paul in the~Paramount theatres 
and the chain head always figures 
as “normal” for this city a certain 
percentage of the other twin’s take. 
THe percentage in the case of the 
aforementioned pictures was high- 
er, says Winchell. 


Parody Privileged 
Like Criticism, Is 
CBS’ Defense 


Washington, Feb. 4. 
The future of a good portion of 





|the art of parody hangs on a de- 
|cision which the U. 


S. Supreme 
Court must make within the next 
few weeks—how far may parody 
and burlesque go in satirizing films, 
books, plays, etc., without permis- 
sion of the copyright owners? 
The test case—first of its kind 
ever to reach the High Court for 
determination—was argued last 
week. It involves Jack Benny's 


CBS television parody of the MGM | 


film, “Gaslight.” 

The case is on appeal by Benny 
and CBS from decisions for MGM 
in both the U. S. District Court 


and U. S. Circuit Court of Appeals. | 


MGM won an injunction in 1953, 
barring CBS from airing on tv 
“Autolight,” a filmed parody of 
the melodrama, “Gaslight” in 
which Ingrid Bergman, Charles 
Boyer and Joseph Cotten starred. 
W. B. Carman, arguing for CBS, 
contended that parody falls into 
the Same category as literary crit- 
icism in which writers are permit- 
ted to- quote a great deal more of 
the original material than would 
otherwise be permitted. 


'Dec. 24 Fiscal Quarter Dip 
For National Theatres; 
Rhoden Cites Reasons. 


Los Angeles, Feb. 4. 

National Theatres Inc. took a} 
_sharp downward dip for 13 weeks | 
ended Dec. 24, 1957, first quarter | 
of chain’s 1958 fiscal year, prexy 
Elmer C. Rhoden reveals. Consoli- 
dated net income for outfit and its 
voting-controlled subsids, including 
gains from disposition of real es- 
tate, amounted to $65,401, or two 
cents per share on the 2,699,486 
shares of common stock outstand- 
ing. 


Figure compared with $572,913, | 


or 2le per share, for correspond- 
ing quarter of last year. Of these 
amounts, Rhoden said, earnings de- 
rived from sale of real estate, less 
applicable Federal income taxes, 
were $179,000, equal to 6c per 
share, for 1957 period, as against 
$140,000, equivalent to 5c per share, 
for similar 1956 period. 

In a letter to stockholders, Rho- 
den reported the drop from pre- 
vious year’s first quarter was attrib- 
utable to-a decrease in attendance. 
However, he added, “At Christmas 
a number of important motion pic- 
tures were released, and aS a 
result our grosses improved to the 
previous year’s level. It is hoped 
that, with better attractions now 
available, the current quarter will 
be comparable to that of a year 
ago.” 

Gross income from theatre ad- 
missions and other sources amount- 
ed to $11,961,910 for first quarter 
period ended Dec. 24, according 


to Rhoden, as against $14,848,105 | 


for corresponding 13 weeks of last 
year. 

Rhoden reported that many fac- 
tors were responsible for the down- 
ward trend in theatre attendance. 
Among these, he said, were the 
Asian flu epidemic, more acute 
shortage of outstanding films and a 
greater impact from television as 
a result of major studios making 
old films available. 

FCC is expected shortly to take 
action on National Theatres’ appli- 
cation for the transfer of Kansas 
City stations WDAF-TV and WDAF 
radio, whose purchase chain re- 
cently contracted, Rhoden stated. 
He also said that NT is continuing 
to make “diligent efforts’ to dis- 
pose of non-profitable theatres and 
to reduce operating costs. 





| ‘NEGOTIATE OR DIE’ 


Rubin Sees These Alternatives For 








Hollywood, Feb. 4. 

Screen Producers Guild is faced 
with a choice of developing into a 
bargaining power or folding, de- 
clares SPG member producer Stan- 
ley Rubin, who emphasizes the 
guild must take action to see that 
producers will get a chunk of any 
post-1948 theatrical films going to 
tv as well as residuals in telepix. 

“If SPG is to survive as a guild 
it must become a negotiating pow- 
|er, otherwise it will degenerate 
into a social club,” said the for- 
mer RKO and 20th-Fox producer 
now a producer at TCF-TV, the 
20th tv subsid. 








a firmer tone. 


maintained since. 


—And Then Biz Gets Better 


Picture business throughout most of the United States has taken 
Responsible sources in distribution this week re- 
lated that a rise became noticeable at around Jan. 15 and has been 


Upped income is limited to about a dozen productions and, of 
course, hasn’t reached any overwhelming proportions, 


But none- 


Does Lollo Own Lollo, Or Does Hughes? 


By FRED HIFT 


Italy's Gina Lollobrigida blew into town last week to help 
exploit “Beautiful But Dangerous” and declared herself a free 
woman, under contract to no one. She was immediately contra- 
‘dicted by a representative of Howard Hughes who said the Italian 
star was definitely under contract to Hughes and that the option 
for her future services was up to Hughes. 


theless any kind of increase at all is heartening and the current 
upbeat is particularly so since actually a falloff is anticipated fol- 
lowing the year-end holidays. 

Current boxoffice situation has a peculiar twist. It’s found that 
the first and second weeks of a film’s key-city run may not com- 
pare well with a previous picture which had been figured to match 
it in values. However, the later weeks of the engagement are 
picking up to higher levels than achieved with the comparable 
picture in corresponding periods. 

Drawing good money currently are “Bridge on the River Kwai” 
in most areas, “Peyton Place” throughout the country, “Farewell 
to Arms” except for a couple of soft. spots, “Legend of the Lost” 
(fair enough), “Witness for the Prosecution” (which builds as the 
run is extended), “Sayonara” (plenty strong all over) and “Old 
Yeller.” Last named, a Disney entry, is doing remarkably well. 

These were the new releases most prominently mentioned by 
sales execs. Also given a verbal play were “Raintree County,” 
which is proving itself a better contender (meaning. not such an 
ecnomic disaster) as had been anticipated in some quarters, and 
the still-going-on “Around the World in 80 Days” and “Ten Com- 
mandments.” e 

Business checkup with sales execs brought the opinion from one 
distribution v.p. that the competitive effects of back-number ma- 





Frankenstein,” “Motorcycle Gang” 
and “Sorority Girl.” 


terial features on television has been a matter much overplayed 
i in the industry of late. 


In fact, “Beautiful But Dangerous” is owned by the former RKO 


financial interest in it. 





boss for the U. S., where it’s distributed by 20th-Fox. 
to Maleno Malenotti, the producer of the film, Hughes has no 


According 


| The Hughes rep, who was conspicuously present when Miss Lollo- 


brigida met the press, said not o 
tract, but Hughes planned to 
when she reached the Coast. 


nly was the Italian star under con- 
discuss other pictures with her 


H As far as Miss Lollobrigida was concerned, she was set to make 


direct in July. She'll coproduc 


Hornblow. 


become more difficult to please. 


displayed.” 
ready tightfitting woolen dress 
matter!” 





only one picture, “Solomon and Sheba,” which King Vidor will 


e with Edward Small and Arthur 


“Beautiful But Dangerous” was due to open in Boston early in 
1957 but was pulled at the last moment when it turned out that the 
picture couldn’t get a Code seal. 
inated via the trimming of a love scene. 

Why is there a crisis in the Italian film biz? 
of men and ideas,” said Miss Lollobrigida. 


Difficulty has now been elim- 


“It's mostly a crisis 
Also, the public has 


As for the general press, it showed the most interest in a Paris 
comment that Miss Lollobrigida’s bosom is “too much and is hadly 
Answered Miss Lollobrigida, smoothing down her al- 


(with a high neck): “It doesn’t 





} 





More Partner and 
Sidney Phillips 


SINDLINGER SPONSORS 
SIMONS’ BIZ PANEL 


| With the film industry’s thoughts 
focused on business building ideas 
ito hypo the boxoffice, Sindlinger 
& Co., business analysts special- 
lizing in film problems, has organ- 
|ized a new motion picture division 





which will have as its purpose the | 


holding of ticket-selling workshops 
on a local level throughout the 
country. Heading the new division 
as a vice president will be M.L. 
|*Mike” Simons, former exhibitor 
|relations director for Metro. 

| The idea for the ticket selling 
workshop stems from a similar pro- 
|gram conducted during 1954-55 by 
|Metro under Simons’ direction. 
|The program, as conceived by the 
| Sindlinger organization, would con- 
sist of holding all-day meetings in 
each exchange center. At 
sessions, industry trends will be 
presented as gathered by the Sind- 
linger interview service. Main ob- 
jective of the sessions, however, 
will be specific diseussions and 
plans on how to sell tickets and 
get audiences back to the theatres. 
| Various experts from various fields 
| of promotion will address exhibi- 
tors. 
Stanley Tishk, client supervisor 
of Sindlinger’s weekly theatre ser- 
| vice, will assist Simons in the pro- 
|gram. Simons will join Walte: V. 
Marxmeyer Jr. in the Sindlinger 
office just opened in New York. 








CUTS CLARK SERVICE 





|Buena Vista Handles Own Billing 
In Philadelphia 





Philadelphia, Feb. 4. 

Buena Vista’s district offices are 
now handling its own billing and 
collections of film rentals, in Phil- 
ly and Washington. Clark Film 
Service is no longer acting as agent 
for the distributing company. 

The servicing of prints will con- 
tinue through Clark Film. 





Arch Levy Steps Up 


Arch Levy, youthful veteran of 
the Radio City Music Hall organi- 
zation, this week moved up to the 
boxoffice treasurer position. He 
takes the place long held by Ar- 
thur Clary, who retired under age 
Stipulations at the Hail. 

Fred Kellers moves up to Levy’s 
former post. 





N. Y. to Europe 
Americo Aboaf 
Clair Bloom 
Sandra Dee 
Mike Kaplan 
John O’Hare 
Ted Richmond 
Miiko Taka 
Roy Thomson 
William Wyler 
Sam Zimbalist 


Europe to N. Y. 





Roger L. Stevens 


these | 


Pal Than Slave, 
From M-G to Legit 


Elimination of the talent team 
| in Loew's New York office includes 
| Sidney Phillips, head of play pro- 
duction and probably the only ex- 
ecutive of his kind in the picture 
biz. Technically, Phillips was not 
an employe, but worked on a draw- 
ing account against Broadway 
| stage plays of his selection on 
which it was expected he would be 
| “partners” with Metro. 

Though departing the Metro 
home office March 1 (he long oc- 
cupied Louis B. Mayer's in-town 
office known in the trade as the 
music room because it included a 
piano to sooth Mayer), Phillips still 
has one more possible legit co- 
production deal pending with 
Metro. He put up $2,500 legit ad- 
vance and $5,000 film option 
(Metro coin) for a play to be writ- 
ten by Edward Chodrov (still un- 
finished and untitled) some months 
| ago. 

Phillips and Metro were asso- 
ciated in “Teahouse of the August 
| Moon,” “Tender Trap” and “Com- 
;}mand Decision,” among others. 
| Phillips on his own has been in- 
| vestor or producer in a variety of 
|} other works, including “Seven 
| Year Itch,” “No Time for Ser- 
| geants,” “My Three Angels” and 
“Long Day’s Journey Into Night.” 
He’s currently invested in the in- 
;}coming Leland Hayward produc- 
|tion of Norman Krasna’s “Who's 
| That Lady I Saw You With.” 
| Originally a single In vaudeville 
(he played B. F. Keith’s Palace in 
| 1914), Phillips was later a vaude 
|}agent handling dramatic sketches 
| with Al Lewis. He jumped into 
talking pictures early and agented 


such personages as Edward G. 
Robinson, Jeanne Eagels, P. G. 
Wodehouse, El Brendel, Barry 


Connors and the late Ring Lardner. 

Phillips joined Metro 25 years 
| ago, always refused bids to move to 
| the studio and says, “I had a lot 
of fun with Leo the Lion.” 
Phillips will continue his inter- 
jest in legit production, but will 
make an early scram this spring to 
his rural retreat at Saugerties, 
N. Y. 





L. A. to N. Y. 


George Axelrod 
Tokuho Azuma 
Samuel Bronston 
Linda Darnell 
Sumner Locke Elliot 
Alan Jay Lerner 
Robin Anne Levinson 
Regina Lindenbaum 
Anatole Litvak 
Frederick Loewe 
Kenneth MacKenna 
Patricia Neal 

John Saxon 

Sylvia Sidney 


N. Y. to L. A, 
Geraldine Brooks 
Bob Hope 
R. R. Kaufman . 
Rouben Mamoulian 
Grocho Marx 
Arthur Penn 
Lester Welch 
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2d Promise of 


TV Protection 


Circuit owner Walter Reade Jr. in his alter ego as a film dis- 
tributor has lined up with 20th Century-Fox in promising theatres 
a minimal five-year clearance protection against any selloff to 


television syndication. 


Reade controls Continental Distributing Co. which handles an 


array of foreign features. 








British Do Something To Stop 
Further Feeding of TV Ogre 





London, Feb. 4. +4 


With acceptance by the Kinemato- 
graph Renters Society here yester- 
day (Mon.), the entire British film 
industry has now adopted a plan to 
control the release of theatrical 
productions on television. 

Scheme provides for a levy to be 
charged theatres which gross a 
minimum of $560 weely. This tax 
is to be taken before the amount 
of film rental paid the distributors 
is computed. It’s expected to 


U’s Amortization Rate 


Universal amortizes its fea- 
ture productions over a 60- 
week period, according to the 
company’s financial report. 

The company writes off 49% 
after 13 weeks of release, 
79.25% efter 26 weeks, 90.25% 
after 39 weeks, 97% after 52 
weeks, and 100% after 60 
weeks. 





y-eld a an industry fund of $1,500,- | 
000 to $2,000,000 annually and will | 
be used to reimburse producers | 
who otherwise would unload their | 
pictures to tv. 

American film companies re- 
portedly have okayed the plan and 
further agreed to exclude the 
United Kingdom territory from 
future contracts for sale of their 
back-number features to tv inter- | 
ests 


Scheme can’t halt the tv'ing of | 
product already disposed of by the | 
producers but is aimed to prevent | 
future deals. Any, producer violat- | 
ing the pact will face a total boy- | 
cott by the Cinematograph Ex- 
hibitors Assn, of Great Britain and 
Ireland. 


Vogel Opposes 
Post-48 Selloff 


Hollywood, Feb. 4 

There is no contemplation by 
Loew's, according to prexy Joseph 
R. Vogel, to release to tele any of 
the company’s post-'48 pictures 
Quite the contrary, says Vogel, he’d 
like to see everything done to keep 
the post-'48 libraries from going to 
the electronic competition. 








Like many others in the trade, | 
Vogel sees the sale or lease to tv | 


of the later films as being ruinous 
to the motion picture boxoffice. 





UI ECHELON’S WAGES 


Rackmil $125,000—Daff $105,000— 
Blumberg $78,000 








Top-echelon executives of Uni- 
versal received total remuneration 
of $878,210 for the 1957 fiscal year, 


according to the company’s proxy | 


statement for the annual stock- 
holders’ meeting on March 12. 


Heading the list is prexy Milton | 


R. Rackmil with $125,000. Alfred 
E. Daff, executive v.p., is down for 
$105,000. Others salaries are: Nate 
Blumberg, chairman of the board, 
$78,000; John J. O'Connor, v.-p., 
$57,200, and Edward Muhl, v.p. 
and studio chief, $104,000. 

Employmen agreements of 
Blumberg, dated July 15, 1952, 
and as amended Sept. 14, 1955, and 
of Rackmil, dated May 1, 1956, pro- 
vide that in the case of incapacitat- 
ing illness of six consecutive 
months, the company may termi- 
nate the employment, in which case 
Blumberg will continue to receive 
two-thirds of his salary and Rack- 
mil may elect to serve in an ad- 
visory capacity at one-half his sal- 
ary. Blumberg’s agreement ends 
Dec. 31, 1960, and Rackmil’s April 
28, 1936. 

All the officers listed also par- 
ticipate in the company’s group in- 
surance under a plan covering all 


employees of the company. Ap-| 


proximately 50% of the premium 
of the life insurance policy in the 
face of amount of $75,000 is borne 
by the company. In no case, how- 


ever, does the contribution of the 
company on behalf of any one offi- 
cer or director exceed $500. 





TV Rent Via Col 
In Universal Net 


During its 1957 fiscal period, 
Universal included television in- 
come of $692,000 as part of the 
company’s earnings. This sum was 
realized from the rental of the 
video syndication via Screen Gems, 
Columbia's subsidiary. 

Under the terms of the agree- 
ment with Screen Gems, which Col 
has guaranteed, U receives an an- 
nual minimum income of $2,000,000 
for the first year and $3,000,000 
for the ensuing six years of the 
seven-year deal which ends on 
June 30. 1964, for a total of 
$20,000,000. 

According to the company, a pro 
rata share of the annual minimum 
tv income is taken into operations 
| each monthly accounting period. 
| The $692,000 which U received and 
is entered in its financial report 
represents tv income from July 1, 
1957, when the deal with Screen 
Gems was set, to Nov. 2, 1957, end 
of the company’s 1957 fiscal period. 


Claude Heilman, Producer 


| Hollywood, Feb. 4. 
| 























Claude Heilman, onetime as- 
sistant manager of the Chinese 
| Theatre here and later associated 
with J. Arthur Rank, has set up 
| Vintage Productions to make “This 
Earth Is Mine” with a budget of 
$3,000.000 It will be made in 
| Todd-AO and Technicolor for road- 
| show release in March, 1959, with 
general release to follow the next 
year. 

Film will be co-produced by 
Casey Robinson who has written 
the screenplay from Alice Tisdale 
Hobart’s novel “The Cup and the 
Sword.” oe 





POST-'48 SELLOFF 
BITTERLY FOUGHT 


Calculated “leak” to the lay 
press of a Sindlinger survey 
gloomily spelling out the c-a-t-a-s- 
t-r-o-p-h-e of Hollywood's selloff 
of pre-1948 “old” films may have 
been a major jolt, and/or lesson, 
to the studios, The question is: 
were the bankers equally reached? 

The data, as played up, presum- 
ably removes all remaining doubt 
that the film industry is cannibal‘z- 
ing itself, the “old” films eating 
the “new” films alive. For the 
studios, or the bankers, to flood 
television with additional hundreds 
and thousands of recent releases 
would be, it is now dramatically 
clear, an open slap in the face to 
the protests of exhibitors and cir- 
cuits and a sneer at the counsel of 
showmen generally. 

A selloff to syndicators of post- 
1948 product would be “liquida- 
tion” in its most disturbing form. 
So think many trade observers. 
Moreover it would value the dollars 
paid by syndicators as more trust- 
worthy, more certain than the 
dellars possible via theatre re- 
issue of the very same films. 

This point, made some issues 
back by Vartety ‘s germane to 
the whole rationale of dumping 
residual rights: the absolute top| 
vield of tv syndication playoff to 
the distribuitor-originator is $100,- 
000, and many negatives fal! far 





short, of that, wheres theatrical 
reissues often tov $250,000 in 
“found” new rental money. In 
one current instance the take will | 
he close to $800.000. namely “Reap | 
The Wild Wind” (Paramount). 


“Suicide” Fear 


Financial men in Manhattan have 
remarked that in-trade vrotests 
against the original (pre-’48 prod- | 
uct) disposals to video were only | 
mildly and sporadically articulated. 
But at present the clamor is | 
unmistak*ble, the issue sharply | 
drawn. The words “suicide” and | 
“chokine” have been underlined. | 
It is no longer possible to be blithe | 
about the situation or jolly that tv) 
provides a lump sum bonanza. The | 


CAN LIQUIDATORS BE HALTED? 


Tomlinson’s Big ‘If: With Potent — 
Film Colleagues He Might Have 
Secured Control; Loew's Heeds Him 





U’s Credit at 442% 


Universal entered a new 
credit agreement in 1957 and 
borrowed $10,000,000. This 
agreement, which replaced a 
1955 deal, calls for U to pay 
442% interest and a service 
charge of %4% per annum on 
the $10,000,000 loan, borrowed 
from the First National Bank 
of Boston and the Guaranty 
Trust Co. of N. Y. 

The loan is repayable in 16 
quarterly installments of 
$390,625 each, beginning 
March 15, 1959, and $3,750,000 
on March 15, 1963. 


Universal, $2.83 











A Share, 11/2/°7 


Despite the halt in production 
and the uncertainty over the com- 
pany’s future, Universal racked up 
net earnings of $2,843,833, equal to 
$2.83 per share, for the fiscal year 
ended Nov. 2, 1957. For the pre- 
ceding year, the net earnings were 
$3,993,146, equivalent to $4.06 per 
share. 

Film rentals and sales for the 1957 
fiscal period, according to the an- 
nual report sent stockholders this 
week, were $72,441,757 as com- 
pared with $77,609,698 for the 


previous fiscal stanza. A total of | 


$3,000,000 was set aside fer Fed- 
eral income taxes for the most re- 
cent period as against $2,880,000 
for 1956. 


Despite the decrease in earnings, | 


the book.value of the company’s 
common stock was listed at $29 
per share for 1957 as compared 
with $2784 for 1956. The com- 
pany’s net working capital for 1957 
was $36,414,000 as compared with 


cost of the so-called bonanza is | $30,633,000 for 1956. Total cost of 
now recognized as dubious fortune. | pictures completed but not re- 


Any 1958 pressure to sell the 
relatively new pictures—snecifiical- 
ly. those made after 1948—might | 
now predictably damage the dis-| 
tribs themselves, along with the | 
entire industry. The Sindlinger| 
report stated emphatically that) 
everyone connected with the busi-| 
ness would lose—indeed, a sub-| 
stantial part of American theatrical 
exhibition would evaporate—if the 
at home public is offered the 
“modern” films on tv for free. 

It’s in the light of this that 
stockholders along with important 
bank investors, so long as they 
have the best interests of the film | 
cerporations in mind, must refrain 


| from 


leased was listed at $9,703,583. In 
the previous year, the total was 
$4,794,880 at the end of the fiscal 
year. 

In his statement to stockholders, 
prexy Milton R. Rackmil notes that 
several of the company’s releases 
met with wide public acceptance 
“which is reflected in the gross 


earnings derived in the domestic | 


market.” At the same time, he 
points out that U, as well as the 
other film companies, faced a re- 
duction in b.o. receipts and a con- 
sequent reduction in film rentals 
the domestic market. He 
| stressed that the anticipated up- 
| beat m the summer months did not 


from any agitation for “new” pic-| materialize and that this condi- 
ture divestitures to tv. | tion is reflected in the earnings. 

Exec insiders, who are particu-| Only reference made by Rackmil 
larly privy to Wall Street maneu-|to the drastic cutback at U is in 
vering, state that the bankers wh0| the statement that “business con- 
have become so prominent in the | ditions in the industry make neces- 





(Continued on page 16) 


(Continued on page 77) 








Rackmil Resists Banker Pressure 


To Fast-Buck Liquidate Universal 


| Banking groups reportedly have 
been making various propositions 
to Milton R. Rackmil, president 
| of Universal, to “liquidate” the 
|company. Despite the pressure 
| from the financial sources, Rack- 
| mil is understood to be resisting 
| the suggestions. However, so far he 
has not been able to come up with 
|a formula relating to the future 
| operation of the company. 
Despite a reduction in earnings 
during the 1957 fiscal period, U’s 
financial position is still strong. As 
| a matter of fact, the company ap- 
| pears to be a lot better off than 
| many of its competitors. There is 
| no comparison, for example, be- 
| tween the positions of Loew's and 





Universal. Yet Loew's at least ap- 
pears to have a’ plan of operation. 


j echelon brass. This conflict, it's 
| said, revolves mainly about the 


By HY HOLLINGER 


Loew's distribution operation, 
which has been costing the com- 
pany approximately $25,000,000 
annually, has been brought down 
to slightly less than $20,000,000. 
At present, the company is aiming 
to reduce it to $15,000,000, a sum 
that would make Loew’s operation 
comparable to that of the other 
major film conipanies. 

Studio operations have been re- 
duced some $4,000,000 annually 
and the activities of the Interna- 
tional company have been cut 
about $1,300,000. 

The company's huge operating 
nut -has been attributed to the 
dynasty that has long run the com- 
pany. Although Joseph Tomlin- 
son, the Canadian industrialist who 
recently challenged the manage- 
ment, has frequently been pictured 
as a villair, it's obvious enough 
that his pressure played an im- 
portant part in bringing about the 
economies which prexy Joseph R, 
Vogel is iniroducing. Some eb- 
servers feel that if Tomlinson had 
| been allied from the beginning 
|with solid and respected picture 
| people, he would have had no dif- 
ficulty in taking control of the 
;}company. At any rate, a number 
of the changes demanded by Tom- 
linson have been accepted and 
executed. In addition, it’s expect- 
ed that many more cost reductions 
will be made, with possibly an- 
other $5,000,000 to $6,000,000 be- 
ing lopped off annually in the stu- 
dio operation. 

Settlements have been made 
with a substantial number of top- 
echelon high priced executives. 
This alone has saved the company 
over $1,000,000 annually. In ad- 
dition, members of the so-called 
“old guard” who are remaining 
with the company for an undeter- 
mined period have taken salary 
slices of as much as 50%. 

Playing a key role in bringing 
down expenditures and cutting ex- 
penses has been Robert H. 
O’Brien, the new financial v.p. who 
succeeded Charles C. Moskowitz. 
Working under the direction of 
Vogel, O’Brien is said to have 
emerged the “strong man” in the 
trimming activity. He has made 
the suggestions on how the cuts 
;could be made without impairing 
|the company’s ability to operate 
| successfully. 


Loew’sMay Unload 
lis British Studio 


| Loew's reportedly is weighing 

the possibility of unloading some 
of its foreign properties, including 
the MGM British studios and thea- 
tres in London. 

Robert H. O'Brien, the company’s 
| financial v.p. who has been play- 
| ing a key roie in bolstering Loew's 
| financial status, is presently in 

London surveying the situation. 
| With O'Brien in London is Charles 








Although U has a backiog of 32) type of pictures the company has| Barry, in charge of the company’s 


completed pictures, which 
conceivably carry the company 
through early 1959, it’s doubted 
that these pictures are of strong 


enough calibre for Universal to 


rack up important earnings during | 


1958. One or two of them, how- 
ever, may click and ff they do, U 
will be able to weather 1958. 

It’s stressed, however, that U 
cannot stand pat and merely wait 
for the release of its completed 
pictures. A plan of operation, it's 
felt, must be devised quickly if 
the company intends to maintain its 
former position in the industry 

There are reports that there has 
been a falling out among U's top-| 


years. By blockbuster standards, 
| these have been small pictures. In 
| less competitive times, these films, 
made at budget prices, served U 
well and gave the company a profit- 
able operation. However, when the} 
cost of these so-called routine pic- | 


|tures began to increase steadily | 


and the b.o. returns began to fall, | 
it represented a danger signal for | 
Universal. The poor’ results| 
achieved by U’s pictures during | 
the summer months and the early 
fall apparently called for an im- 


| mediate halt of the company’s pro- | 


duction activities and a reappraisal | 
of its product output, | 


could| been making in the last several! television activities, Barry is at- 


| tempting to peddle some of Metro's 
telepix to British television and is 
| also looking over the possibility 
| of producing some of the com- 
| pany’s tv series in England. 


Stanley Shares Pay 25¢ | 


Board cf directors of Stanley 
Warner Corp. declared a dividend 
of 25c per share on the company’s 
common stock. 

Melon is payable Feb. 25 to 
stockholders of record Feb, 10. 
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Lafayette Eseadrille 


Good young team in frank 
World War I drama. Plenty 
of romance. Good b.0, pros- 
pects, 





Hollywood, Jan. 31. 
Warners release of William A. Wellman 
Production, Stars re ee, 


Choureau; introduces Wellman Jr. ‘ i 

; tion. Stars William Reynolds, Andra 
Jody McCrea, Devine; features | Young Wellman _ s wees Job | oars Gosi Grant. Jeffrey Stone; _co- 
ot Dalio, David Janssen, Paul Fix, | and cCrea is ne as OMMY | stars Rose Marie, Hans Conreid, Bill 
eola Vonn, Will Hutchins, Clint East- Hitchcock, one of the real person-| Goodwin, Howard Miller, Jack Straws | 


wood, Bob Hover, Tom Laughlin, Brett 
Halsey, Henry Nakamura, Maurice Marsac, 
ind Bailey, George Nardelli. Pro- 
duced and directed William A. Well- 
man. Screenplay, A. S. Fleischman; from 
emery by William A. Wellman; camera, 
illiam Clothier; music, Leonard Rosen- 
man; editor, Owen Marks. Reviewed at 
the studio, Jan. 28, ‘58. Running time, 


96 MINS 

Thad Walker ..cccccces:> . Tab Hunter 
Etchika Choureau 
. Bill Wellman Jr. 
++. Jod 









Marcel Dalio 


Drillmaster . 
David Janssen 


uke Sinclaire :.. 


. S. General . ‘ ‘aul Fix 
The Madam .. --. Veola Vonn 
Dave Putnam . . Willi Hutchins 
George Moseley .......+++ Clint Eastwood 

J eeeese Bob Hover 


y+ + -'Tom Laughlin 
. Brett Halsey 





SEED 3 cs pecvisnas “Henry Nakamura 
Sgt. Parris ..cccccccccess Maurice Marsac 
COMCIOTES «0c ccccseceses George Nardelli 





“Lafayette Escadrille’ is pro- 
ducer-director William A. Well- 
man’s nostalgic and affectionate 
memoir of the American volunteer 
air squadron in France during 
World War I and his own yester- 
years. Despite its title, it is more 
a love story than an action story; 
a very frank and personal account 
of one young American’s romance 
with a French girl of the streets, 
ingredients that should add up to 
strong boxoffiee. 

There are some combat scenes, 
although not as many as might be 
imagined, and although the toll of 
war is gravely presented, the ac- 
cent is on love. So, while the ti- 
tle, “Lafayette Escadrille” may not 
have the same exciting connota- 
tions for those under 35 (or 45?) 
as it has fer an older generation, 
the top-starred team of Tab Hunter 
and newcomer Etchika Choureau 
will appeal strongly to younger 
fans. The Warner Bros, film also 
has many other good exploitation 
value, including the three young 
players who are “introduced,” as 
the billing has it: Bill Wellman 
Pr., Jody McCrea and Dennis De- 
vine. 

A. §S. Fleischman’s screenplay, 
based on a story by Wellman, has 


Hunter as a bouyant youth driven | Dr.. Tho 


from home by his father’s harsh 
discipline, 
that later get him in trouble. He 
runs away to Paris and joins the 
French Foreign Legion, along with 
Bill Wellman Jr. (playing his 
father), David Janssen and Jody 
McCrea. 

Before leaving for training with 
the Escadrille, Hunter and Miss 
Choureau and fall in love, although 
the young woman is what the 
French sometimes refer to as “une 
poule.” But after falling in love 
with Hunter, she abandons the old- 
3, profession to take a legitimate 
oD. 
Their romance develops as a 
counterpoint to Hunter's training, 
training which ends when Hunter 
(recalling his father’s beatings) 
blows up when a French instruc- 
tor strikes him, knocks down the 
Frenchman and winds up with a 
prison term staring him in the 
face. His pals arrange his escape, 
he hides out in Paris and eventu- 
ally persuades an American general 
(the U.S. has since entered the 
war) to arrange his transfer to the 
U.S. Air Force. 

The plot structure is weakened 
by Hunter’s reasons for being in 
the Escadrille and his subsequent 
reason for socking the French drill 
instructor, This special motivation 
makes the plot seem unfavorably 
similar to those of a dozen of youth 
problem pictures. This is more 
than balanced, however, by the skill 
with which Wellman has captured 
the fresh idealism and goodwill of 
these young men who went so far 
to die. 

His shot of the young fliers 
sleeping in their crude bunks at 
the French air station is a memor- 
able vignette fer which Wellman’s 
voice the commentary as he calls 
their roll, many of them destined 
to sleep forever in France. The 
aerial photography by William 
Clothier is stunning. The planes, 
some of which look about as sub- 
stantial as the kind kids send aloft 
with rubber bands for locomotive 
power, are caught in a way that 
shows why flying in those days 
was such an intensely personal ex- 
perience. The shots as_ the 
wounded planes fall to earth like 
stricken sparrows are vividly done. 

Most important, Wellman makes 
it believable that Hunter would 
fall in love and marry a young 
woman who he knows has been a 
prostitute. There is even symbol- 
ism in the meeting of the vigorous, 
idealistic young America and the 
weary, cynical France. Wellman 


also uses the language difference— 
Frenchmen speaking French, Amer- 





leaving mental scars}! 


leans 0 work 
for A ee 7d enderness in the 
romantic scenes, and for conflict. 
It becomes not a story handicap 
but a propellant, 

Hunter is convincing as the er- 
rant flier and Miss Choureau, her 
sweet, transparent face aglow, is 
a major factor in making her dif- 
ficult role strong and believable. 


The Big Beat 


Musical exploitation item in 
color with 18 musical groups 
and/or singles as guest stars 
and 15 musical numbers. For 
younger trade especially. 


Hollywood, Jan. 31. 


Universal release of Will Cowan pro- 





guest stars, Charlie Barnet, Buddy Breg- 
man, Alan Copeland, The Del Vikings, 
The Diamonds, Fats Domino, Four Aces, 
Harry James, Lancers, Freddy Martin, 
Mills Brothers, Russ Morgan, George 


ages involved. Dennis Devine, 
David Janssen, Will Hutchins and 
Clint Eastwood are among the 


| 
| 


AAAAAAAAAAAARARRARRRRRORRRERERR TTT TT TTT 
New York Sound Track 


Dore Schary, whose “Sunrise at Campobello” legiter has made him 
Broadway’s newest hero, is supposed to offer his thoughts about the 
future of the film business on the “Night Beat” tv’er tonight (Wed.) 
... Bob Hope in from the Coast to make with the bally about his new- 
est, “Paris Holiday.” . . . United Artists is going around the country 
with its policy of advertising “Witness for the Prosecution” off the 
amusement pages, and inviting the public to attend previews for free, 
Tests in a few cities drew favorable results. 


* 








youthful standouts, and they get 
solid support from the more ex- 
perienced Marcel Dalio, Veola 
Vonn and Maurice Marsac. 

One aspect about “Escadrille” in 
these days of foreign locations is 
that it was shot entirely in Califor- 
nia although the whole story—ex- 
cept for a brief introductory scene 
—takes place in France. The 
atmosphere created by art director 


Shearing and Quintet, Jeri Southern, Bill 
Thompson Singers, -Cal Tjader Quintet 
Directed by Will Cowan. Screenplay, | 
David P. Harmon; camera, Irving Glass- | 
berg; editor, Edward Curtiss; music, 
Joseph Gershenson; additional songs and | 
lyrics, various. Previewed in Hollywood, | 
Jan. 31, ’58. Running time, 82 MINS. 
John Randall ........+- William Reynolds 
Nikki Collins .....-0+++0++5 Andra Martin | 
Cindy Adams ee Gogi Grant | 
Danny Phillips .... . Jeffrey Stone | 
May Gordon Rose Marie 
Viadimir Skolsky Hans Conried 
Joseph Randall . Bill Goodwin 








John Beckman and set decorator Y coe 

r Ser : cove self 
Ralph Hurst shows how effectively | Howard Miller ....- Jack. Straw | 
this can be done by skilled hands, | Director .......++++.++++++ Phil Harvey | 
aided by a camerman such aS| Secretary .....seseesesees Ingrid Goude 


Steve Drexel | 


Piano Player 


“The Big Beat” is not a strong) 
beat but it is a pleasant one and 
with the inclusion of 18 musical 
groups and singles in this Will 
Cowan production for Universal, it 
should register well with younger 
fans. The story in David P. Har-| 
mon’s screenplay is concerned with 
the recording business as a frame | 
for introducing the various acts. 
There is some occasional humor to | 
ilghten the mood and teamed with | 
“Summer Love,” “Beat” will be an | 
attractive package for younger 
fans. 

Williams Reynolds is the son of 
successful executive Bill Goodwin. 
Reynolds wants to spice up the 
catalogue with livelier selections 
so when Goodwin sets up a subsid-| 
iary company for him he gets to} 
work on that idea. He neglects dis- | 
tribution, however, and when dad | 
ets home from a business trip he 

nds 350,000 platters piled up in| 


Clothier. Perceptive editing by 
Owen Marks and first-rate sound 
by John Kean are also production 
assets, as is Leonard Rosenman’s 
imaginative and varied musical 
score, Pow. 





Summer Love 





Successor to last year’s suc- 
cessful “Rock Pretty Baby” 
with same _ characters and 
many of same cast and should 
be equally favored by teen- 
aged audiences, Loaded with 
songs, 





Hollywood, Jan. 31. 

Universal release of William Grady Jr. 
production. Stars John Saxon, Molly Bee, 
Rod McKuen, Judy Meredith, Jill St. 
John; co-stars John Wilder, George 
Winslow; features Fay Wray, Edward C. 
Platt, Shelley Fabares, Gordon Gebert, 
Bev Washburn, Bob Courtney, Troy 
Dond@fime, Hylton Socher, Marjorie Durant, 
Walter Reed. Directed by Charles Haas. 
Screenplay, William Raynor and Herbert 
Margolis; camera, Carl E. Guthrie; editor, 





T Martinelli; music, Henry Mancini; . : el 
additional ‘songs and lyrics by Rod Mc-| his warehouse. The conflict is| 
Kuen, Bill Carey, Malvina Reynolds, | solved, comedy-fashion, and every-| 


Everett Carter, Milton Rosen. Previewed 


i happy. 
in Hollywood, Jan. 24, ’58. Running time, one winds up Ppy 


Reynolds is a handsome young | 





Sim “Daley Re site tol John Saxon | actor with the ant tench called for | 
MOO 2. cccccccccccesccceess olly €/in this type of role an e eams | 
Sean Wright... *: yeh Mereaith | well with Andra Martin, an exotic, 
ica Landis , : f.- *. — green-eyed ae. —— — 
Mike Howard .........++.-- ohn Wi Grant shows herself a er an 
Beth Daley”. et PeEheD wey fair actress in her romantic team- 





Platt 
Fabares 


. Edward C, 
.- Shelley 
eee Gordon Gebert 

Beverly Washburn 


ing with personable Jeffry Stone, 
and Rose Marie and Hans Conreid 


jE seg liven things considerably with an 





Jackie .......--.seees : r 
peng pee | Harris ......... pe —a off-beat pairing. Bill Goodwin is 

o* . . roy on. FY j 
Secs Peter’. Hyiton Socher | Sympathetic and Jack Straw, Phil 





Harvey and Ingrid Goude give able 
support. , 

In the many musical numbers, 
Irving Glassberg’s camera action 
manages to give freshness and in- 
terest to conventionally static se- 
quences, aided by the good East- 
man color by Pathe. The title song 
by Fats Domino and Dave Barthol- 
omew is a standard rock and roll 
item. The Diamonds, a male sing- 
ing quartet, score most heavily of 
the groups with two numbers, 
“Where Mary Go,” by Diane Lam- 
pert and John Gluck Jr., and 
“Little Darlin’” by Maurice Wil- 
liams. Joseph Gershenson has su- 
pervised the overall scoring with 
young names in the cast should | assistance from Henry Mancini. A 
make this _a profitable showing.| smooth job. Edward Curtiss’ edit- 
“Summer Love” is being paired | ing is important and well-done and 
with the same studio’s youth-di-|the sound by Leslie I. Carey and 
rected musical, “The Big Beat” in| Corson Jowett is good. Whit. 


some situations. 
Spanish Affair 


In “Rock ven A ee = 
- oungster 

a dade Lee (SPANISH—COLOR— 

VISTAVISION) 


whose doctor-father, Edward C. 
Platt, wanted the boy to concen- 

Romantic meller with good art 
house and drive-in prospects 


trate on a more conyéntional 
career. This problem was resolved 

via color photography and 
gorgeous scenery. 


Marjorie Durant 
Walter Reed 


ste eeeeoee 


Universal’s “Summer Love” is a 
sequel to last year's sucessful 
“Rock Pretty Baby.” Although it 
is not as good as that earlier pic- 
ture, it has some of the same stars, 
including John Saxon and Rod 
McKuen, the same writers and the 
same characters, all lined out di- 
rectly at the same audience—tune- 
happy teenagers—that gave the 
earlier production a good ride. 

Since Saxon has built as a name 
in the past year, his draw plus 
the goodwill created by “Pretty 
Baby,” added to the other good 





in that story and now Saxon has 
his own combo made up of Mc- 
Kuen, John Wilder, Bob Courtney, 
Troy Donahue, Hylton Socher and 
himself. Engaged to play at a sum- 
mer camp, the boys get themselves 
involved in routine youthful ro- 
mances and problems, none of 
them serious and all of which are 
lightly resolved at the finish. 

The screenplay by William Ray- 
nor and Herbert Margolis is an ex-|M 
pert one with good comedy setups 
and funny dialogue. Charles Ha-~’ 
direction is capable in the roman-| Waiter ................ Francisco Bernal 
tic scenes and the musical numbers — Singer ....... py de 
but it sometimes misses pointing} purita /))..2.¢¢: ‘2... Purita Vargas 
up the humor in the lines, especi- | Miguel . Antonio S. Amaya 
ally tag-lines. 

Saxon is able as the musical 
entrepreneur who finds himself 
caught romantiically between 
sweet Judy Meredith and would- 
be temptress Jill St. John. Rod 
McKuen, Molly Bee and John 
Wilder are the other teen-agers 


Paramount release of a Nomad Produc- 
tion produced by Bruce Odlum. Stars 
Richard Kiley, Carmen Sevilla; costars 
Jose Guardiola. Directed by Donald 
i Written by Richard Collins; cam- 
era (Technicolor), Sam Leavitt; editor, 
Tom McAdoo; music, Daniele Amfithea- 
trof and Mack David. Tradeshown N.Y., 
Jan. 31, 58. Running time, 95 Ss. 

Soccceceeveceeses Richard Kiley 
Carmen Sevilla 
soeccs Jose Guardiola 
-.. Jesus Tordesillas 

Jose Manuel Martin 





Fernando 


Cee eeweeeee 









Charm and beauty of old world 
Spain have been used by producer 
Bruce Odlum as physical back- 
grounds for a fairish story of ro- 
mance and adventure. But while 
the yarn may have its shortcom- 
ings, the sweep and grandeur of 
with romantic problems, while| the exteriors are striking enough 
Shelley Fabares and George Wins-|to propel “Spanish Affair” into 
low supply the young, young love | copious art house bookings. 
interest. Platt and Fay Wray are | Strong secondary market could 
pleasant as the older generation. be developed in drive-ins since the 

Some of the seven songs used breathtaking views of some of 
in the production will be of aid in| Spain’s most celebrated scenery 
promotion, notably the title tune,| are a natural for ozoners’ kingsize 
“Summer Love,” and “To Know| screens, especially in light of the 
You Is To Love You,” both by Bill | film’s Technicolor lensing in Vista- 
Carey and Henry Mancini. Car!) Vision. Save for Richard Kiley, 
Guthrie’s photography heads the|the cast is composed of Spanish 











good technical credits. Pow. (Continued on page 20) 


William Orr, WB tv exec, was in from the Coast last week to se four 
more WB tv shows . . . The Mexican nudist film, “Adam and Eve,” 
shown at the Berlin festival in 1956, got past U.S. Customs and the 
N.Y. censor . . . Elia Kazan’s controversial “Baby Doll” is going to end 
up with $4,000,000 to $5,000,000 worldwide. But his “Face in the Crowd” 
is a big loser . . , On Budd Schulberg’s sked: “The Disenchanted” (fol- 
lowing the ‘legit version) and then “What Makes Sammy Run?” .. . 
National Protestant Film Council opposes an Albany bfll favoring adult 
ratings for pix . . . Rome film board bylaws being revised. . . Isn’t 
George Stevens set to do “Dark on Top of the Stairs” for Warners? 

Mare M. Spiegel has one more trip to Warsaw this week for the 
Motion Picture Export Assn. before he takes over as European g.m, 
for Hecht-Hill-Lancaster. He is setting up new offices for the firm in 25 
rue d’Astorg, Paris. Betty Spiegel, since their martial split is residing 
in New York. 

Leo McCarey in a Coast interview berated Hollywood for its lack of 
originality in pictures. His latest, “An Affair to Remember,” is a re- 
make! . . . Publicists have it tough all over. Dispatch from Ankara in 
the Times reports that Turkey’s National Defense Ministry abolished 
its entire public relations department. 

New York World-Telegram has revised its Saturday edition with a 
new weekly feature, “A Guide to Leisure Time.” Launched Jan. 25, 
the Guide includes the week’s openings in legit theatres and film houses, 
a complete listing of current first-run films including not only a movie 
time clock but also names of stars and capsule description of picture 
events at concert halls, art galleries, etc. Section is being edited by 
Saul Levinson, amusement editor. 

Max Blouet, famed hotel manager of the George V. Paris, probably 
the bestknown international hotelier to globetrotting showfolk, being 
given the red-sashed, ambassadorial builderupper in the promotional 
pieces just being sent out by the Hotels Ambassad6r (East and West), 
Chicago, where he has assumed the post of v.p. and g.m. It’s now no 
secret that the Chi Ambassadors had their sight on the Park Ave. Am- 
bassador (Robert K. Christenberry) as a Gotham base until Bill Zecken- 
dorf (Webb & Knapp) traded it off for the Hotel Astor in Times Square. 
When and if the Chi Ambassadors management gets a New York site, 
which idea has not been abandoned, Blouet would shift to New York 
as the headman. » 

Walter Winchell sends Variety a vox pop from a Miami Beach hotel 
exec, “It's about time somebody again went aftér dialecticians who in- 
ject foreign words in their material. Thé kids don’t dig the palaver and 
the oldsters don’t want it—they resent being ridieuled. There’s a new 
bunch of upstarts who give audiences here (Florida) and elsewhere 
the ‘borscht circuit’ treatment.” 

The Richard Brandts (Trans-Lux Theatres) back after holi- 
daying at Caribe-Hilton in Puerto Rico .. . Victor Chapin, former 
screen-stage actor turned novelist, is in Mexico City to iron out his 
latest book for Houghton Mifflin. 

N.Y. Times nixed the ad copy line, “The World’s Most Honored 
Show” for “Around the World in 80 Days”... Just for the record: Of 
the 18,000 people who attended Mike Todd’s unlamented Madison 
Sq. Garden party last November, 14,000 picked up their “gifts.” Only 
big prize not cashed in was a stove. 

Jay Scott quit the Benjamin Sonnenberg p.r. office to become presi- 
dent of Robert S. Taplinger Associates . . . Lewis N. Cotlow had the 
spotlight Sunday (2) at the Explorers Club where he screened and dis- 
cussed “Zanzabuku,” account of his African safari. 

Bill Ornstein, erstwhile Metro trade press contact, has set another 
short story in the American Jewish Times Outlook, his “Note to Han- 
nah” being slated for the February issue. He'll also be repped in the 
Herald Trib’s special travel section March 2 with “El Yunque,” the 
Rain Forest of Puerto Rico . . . Satevepost underscoring stories from 
its columns currently committed for screen versions via Metro. They 
are: 

“Imitation General,’—by William Chamberlain.; “Company of Cow- 
ards,”—by William Chamberlain; “No Blade of Grass,"——by John Chris- 
topher; ‘‘The Artless Heiress,’—by Clarence Budington Kelland; “The 
Darling Buds of May,”’—by H. C. Bates; “Please Don’t Eat the Daisies,” 
—by Jean Kerr; “The Wreck of the Mary Deare,”"—by Hammond In- 
nes. 

“Home From the Hills,” first novel by William Humphrey, acquired 
by Metro. Alfred A. Knopf’s the publisher . . ; Claire Bloom, in Gotham 
for ‘“‘The Brothers Karamazov” bally, left for England Saturday (1) to 
appear on the London stage in “Lucrece.” . . . Bosomy Marisa Allasio 
(38-21-36), Italy’s latest export who appears opposite Mario Lanza in 
“Seven Hills of Rome,” being eyed by Coast studios .. . Maria Schell, 
who makes her bow in an American film in Metro’s “The Brothers 
Karamazov” coming to New York from Munich for the picture’s open- 
ing at the Music Hall on Feb. 16. . . Metro studio story chief Kenneth 
MacKenna looking over the Gotham literary scene until Feb. 8. . . Uni- 
versal v.p. and general counsel Adolph Schimel serving as motion pic- 
ture division chairman of the Legal Aid Society’s drive for funds. . . 
Singer Peggy Lee, who also composes, has just completed her fourth 
film score. She’s providing the music and lyrics for “tom thumb,” which 
George Pal is making in England for Metro . . . M-G’s general sales 
manager Jack Byrne and his two assistants, Burtus Bishop and Robert 
Mochrie, visiting th» company’s domestic exchanges in connection with 
the “MGM Back on Top in ’58” sales drive .. . 

Harry Brandt of Brandt Theatres off to Puerto Rico and Palm Beach 
after being laid low via bronchial pneumonia. He'll be‘Back in five weeks 
. . . 20th-Fox tubthumpers will invade newspaper and magazine offices 
to screen the test of mode] Millie Perkins. Miss Perkins has been picked 
to play Anne Frank in George Stevens’ film version of “Diary of Anne 
Frank.” . . . 20-minute subject on how “South Pacific’ was shot (in 
Todd-AO) will be made available free to tv stations. Best shot: Josh 
Logan and Oscar Hammerstein II huddling under a blanket during a 
tropical downpour (which ruined a lot of good props) . . . Gina Lello- 
brigida on the subject of Italian taxes: ‘“‘They’re so high, it’s better not 
to think.” But she wouldn’t tell what tax bracket she’s in. 

Madrid Reporting: Victor MacLaglen, Stanley Baker and J. Arthur 
Rank location unit are currently filming exteriors of “Sea Fury” at 
the Costa Brava town of Palamos ... French film director Roger Vadim 
using doubles for Brigitte Bardot, Alida Valli and Stephen Boyd to 
complete southern Spain sequences an harassed Raoul Levy produc- 
tion unit for “Moonlight Jewellers” (Col) . . . Gras and Craveri, known 
for “Green Magic” and “Lost Continent” feature documentaries, have 
a five-month shooting schedule planned for “A Love in Andalucia” 
which will weave a tale into documentary lensing of Spanish south- 
land . . . Sarita Montiel, voted most popular actress of the year by 
Sevilla film critics, back from wind-up Paris-Rome exteriors for “La 
Violetera” . . . Film scribe Pedro Rodrigo will have his play. “At- 
torney for Defense” produced this season at Teatro Laro .. . “John 
Paul Jones” production designer Boris Leven has one English and 
three Spanish art directors signed aboard and working at topsail speed 
on some 50 interior sets. 
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End Field Men’s Fixed Patrol 


At time when leaders of the industry are calling for the revital- 
ization of old-fashioned showmanship in the promotion of pictures, 
the film companies are paring their field publicity staffs to the 


bone.* The permanent field man 
may be headed for extinction. 


Except for United Artists, where Mori Krushen is operating with 
a force of 14 field representatives, the peak for the company, 


the other companies are down to 
three years ago had a staff of abo 
ner Bros. is operating with only 
with seven, Paramount with six, 
Fox with nine. 


With less pictures to publicize, 


feel there is no longer a need to 


staff throughout the country to bally routine pictures. 
blockbusters and special films, the majority of the companies 


usually hire freelancers to hit t 


readily available and most of them shift from compa 
pany as a new, big picture is ready for release. 
economy wave, almost all of the companies have made drastic 
cuts in their field representatives. 


Average Theatre Operator ‘So-What’ 
On Temporary Eclipse of Fieldmen; 
They're Too Much Big Opening 





Lopping of field exploitation+ 
staffs by several film companies 
has been greeted with only indif- 
ference by many exhibitors. Lat- 
ter explain that the bally mer- 
chants concerned themsetves only 
with “big openings” and their ef- 
forts could hardly produce results 
for the subsequent runs and situa- 
tions in small cities. 

This situation came to the light 
—the exhibs’ “so what?” attitude 
—when members of the bally 
fraternity, fighting the employ- 
ment battle with the distributors, 
sought exhibitor support. 

The head of an eastern circuit 
and a figure prominent in exhib 
organizational work told the ex- 
ploiteers, frankly, they wouldn’t be 
missed. It was regrettable that in- 
dustry employees were being dis- 
missed, the field men were told, 
but the exhibs claimed unaware- 
ness of their work. 

This.is only one side of‘ the 
story, of course. Exploitation reps 
concede, of course, that they 
haven't been in immediate touch 
with exhibs except for the most 
part those in important, key-city 
situations or when & territory is 
blanketed via saturation bookings. 
However, they insist, the benefits 
of the big bally openings accrue 
to runs all down the line. 

Companies themselves are high 
on the values of field men but in 
at least a couple of cases are veer- 
ing to a policy of hiring them on 
an on-and-off basis. Plan is to em- 
ploy full field staffs only when 
pictures are ready for heavy tub 
thumping rather than keeping 
them on the payroll permanently. 





Radio Program Director 


Manages Ft. Worth House 
= Fort Worth, Feb. 4. 
William Cox, owner of the old 

Majestic Theatre here, has recenty 

completed a $10,000 renovation 

program. Improvements included 

a new curtain, new flooring, paint- 

ing of the interior and exterior. 





who covered a specific territory | 


a handful. Metro, which about 
ut 32, is now down to six. War- 
five men in the field, Columbia 
Universal with four, and 20th- 


the film companies apparently 
retain an expensive permanent 
For the 


he road. These specjalists are 
to com- 
During the recent 





N. Y. Film Category Bill 
Albany, Feb. 4. 

New York State would be re- 
quired to classify films under 
three categories, for licensing, 
and exhibitors showing the 
features would have to “note” 
the classification in all adver- 
tising, under the terms of a bill 
sponsored by Senator William 
T. Conklin and Assemblyman 
Luigi R. Marano,' Kings 
County Republicans. 

Required, if law passed, 
would be a tag films as suitable 
for: (a) general patronage; 
(b) adults and adolescents; (c) 
adults only.” 





eel 


Sutff In New Reply 
To Selheimer Points Re 
Cinerama Cites Study 


As ammunition against the 
claims of Perry N. Selheimer, a 
Philadelphia stockbroker who is 
challenging the management in a 
proxy tiff, Milo J. Sutliff, president 
of Cinerama Productions Corp., 
cites an analysis of the company’s 
prospects by The Value Line, an 
investment service published by 
the Wall St. firm of Arnold Bern- 
hard & Co. 

Sutliff specifically counteracts 

Selheimer charge that the stock- 
holders’ investment-would be worth 
less “a year from now” Calling at- 
tention to The Value Line’s state- 
ment that “prospects for the new 
fiscal year are perhaps the bright- 
est in the company’s history.” 
‘In a proxy solicitation to share- 
holders, Sutliff terms Selheimer’s 
campaign as “rule or ruin” and as- 
sures the investors that their stake 
in Cinerama Productions “is not 
in danger, despite the pessimistic 
predictions of Mr. Selheimer.” 

Selheimer, a director of the com- 
pany who has not been nominated 
for reelection at the annual. meet- 
ing on Tuesday (11), says his ob+ 
jective is accomplish the following: 





Jack Henderson, former program 
director of KCUL, has been named 
manager of the house. 

Henderson has announced that 
he is working to book convention 
sessions as well as stage shows, 





‘CONFIDENTIAL’ TAG 


Metro Mulls Merits of Lee 
Mortimer’s Squawk 








Metro’s legal department has 
taken under advisement the protest 
of N. Y. Mirror columnist Lee 
Mortimer about the use of the title 
“High School Confidential” for an 
upcoming Albert Zugsmith pro- 
duction. 

In a letter to M-G, Mortimer as- 
gerted that he would regard the 
use of such a title as an infringe- 
ment of his rights, He pointed 
out that he and the late Jack Lait 
had co-authored such books as 
“Chicago Confidential,” ‘Wash- 


ington Confidential” and “U.S.A. 
Confidential.” 

In addition, Mortimer noted that 
he had employed various variations 
of the “Confidential” title in col- 
umns, magazines articles and lec- 
tures. 


Obtain pre-emptive rights for 
stockholders in connection with 
|940,000 shares of authorized but 
unissued stock of the company. 

Immediately file an arbitration 
suit against Stanley Warner ‘for 
$10,000,000 which, he claims, is 
due Cinerama Productions for vari- 
ous reasons, 

Obtain representation on the 
board for those who actually own 
stock or represent large blocks, 

Start payment immediately to 
stockholders (as a liquidating divi- 
dend) all funds received from earn- 
ings, recovery from suits, exchange 
of assets, etc. 

Selheimer has not presented a 
slate of board members, but urges 
holders of a substantial number of 
shares to notify him if they wish 
to serve on the board. Selheimer 
charges that the despite the suc- 
cess of Cinerama pictures since 
1952 — during which more than 
$59,000,000 was grossed—the stock- 
holders have not received divi- 
dends “nor is there any immediate 
prospect of dividends.” 

The management, on the other 
hand, points out that more than 
$10,500,000 invested in pictures 
and theatre openings has been paid 


LOUISVILLE DRIVE-IN CO 
MAY ATTACK ‘CIRCUIT INVASION’ 


NVENTION 


Independent drive-in operators 





Vogel in Precedental 

(For Loew Head) Talk | 

To Allied at Louisville 

Surprise speaker at the closing 
banquet at Allied States Assn.’s 
annual drive-in convention in 
Louisville Feb. 11-13 will be Loew's 
prexy Joseph R. Vogel. This is 
believed the first time that a 
Loew’s topper, with the possible 
exception of founder Marcus Loew, 
has appeared before an exhibitor's 
group. af 

In hailing Vogel, who will speak 
on the evening of Feb. 13 at the 
Kentucky Hotel, Allied notes that 
it “is impressed by the quiet com- 
petence with which Mr. Vogel is 
striving, not only to preserve 
Loew's, but to restore it to its 
former eminence as a producing 
and distributing organization.” 

Vogel's decision to appear at the 
Allied meet also serves as an oc- 
casion for the exhib group to say 
some nice things about a pair of 


Capone’s ‘Untouchables’ 
Hollywood, Feb. 4. 

Producer Stanley Rubin and 
Ray Stark of Associated Art- 
ists Productions are negotiat- 
ing for film rights to “The Un- 
touchables,” by the late Elliott 
Ness. 

Tome tells the true story of 
the Dept. of Justice crushing 
the Al Capone gang in Chicago 
in the years 1929-1931. Rubin 
and Stark are negotiating with 
executors of estate of Ness, 
who died last year. If negotia- 
tions jell, Rubin will take a 
leave of absence from TCF- 
TV, where he is a vidpix pro- 
ducer, to produce the film for 
AAP. 


Jr. Rhoden’s Budget 10; 
Seeks Squeeze-Box Youth 
Opposite Sandra Giles 


Hollywood, Feb. 4. 
Overall production budget of 











film company toppers, regarded as 
an unusual acknowledgement from 
usually militant Allied. Cited are 
Vogel and 20th-Fox prexy Spyros 
Skouras, both of whose _back- 
grounds have been in exhibition. 
Allied notes that not all theatre- 
men who became chief executives 
of film companies remember with 
sympathy or understanding “the 
problems of theatreowners,” but 
that Allied is “proud” of Vogel and 
Skouras—“two great exhibitors 
who have reached the top in two 
top-notch companies and still re- 
member that they were once thea- 
tremen.” 

Skouras received his pat on the 
back for ordering the reprint of 
“A Showman’s Guide for Better 
Business,” originally prepared by 
20th pub-ad v.p. Charles Finfeld 
in 1950. The exhib org found that 
it was a “valuable compendium of 
the art and practice of showman- 
ship,” and Allied asked 20th if it 
had any copies available. Although 
the booklet was out of print, 20th 
agreed to order additional copies, 
according to Allied. The booklet 
will be distributed to exhibitors at 
the drive-in meet. 

Allied, pointing out that dis- 
tribution methods, policies and 
practices need overhauling and re- 
and Skouras—because of their 
and problems—‘will take an active 
part and not leave all exhibitor 


managers and the company law- 
yers.” 


appraisal, are hopeful that Vogel! 


contacts and all decisions to sales | 


$1,500,000 has been set by Elmer 
|Rhoden Jr. for the series of 10 
| low-budget exploitation films he'll 
|make under his Imperial Produc- 
}tions banner. All will be shot in 
Eastman color. 

| First on the slate is “Daddy-O,” 
| teenage story to star Sandra Giles 
;and for which Rhoden is dickering 
|} for accordionist Dick Contino for 
| the male lead. Other films slated 
are “Teen Age Vampire,” “Johnny 
Sundown,” “Little Joe, the Wrang- 
ler,” “The Red Satellite,” “Horror 
From Space,” “Foxhole,” “The Last 
| Platoon,” “Pink T-Bird,” “Grand 
| Motel,” “River Boy” and “Black 
Swamp.” Half of the films will be 
|shot here and half on location in 
Kansas City. 

| Rhoden has signed Miss Giles to 
|a four year contract and plans to 
develop a stable of about 15 con- 
| tract players. 

| Rhoden, who is also prexy of 
Commonwealth Theatres, disclosed 
that the chain.has acquired 21 
|more theatres in the last two and 
one-half months and now numbers 
102 houses. Business for the cir- 
|cuit, he said, is 18% ahead of the 
previous year. 





| FOX, PHILLY’S NEW OWNER 
Philadelphia, Feb. 4. 
| Fox Bldg., including the Fox 


knowledge of theatre operations| Theatre, built in 1923 by producer | 


| William Fox, has been sold to a 
| syndicate for $1,250,000. 
The 2,500-seat house, one of 
| Philly’s largest, was leased back 
to the National Theatres. 





Although it looms as the grand- 
daddy of all private antitrust suits 
against the distributors, the $101,- 
000,000 Skouras Theatres’ action 
against most distributors and RKO 
Theatres will be enmeshed in pre- 
trial maneuvers for at least another 
couple of years. This is the opinion 
of a couple of lawyers who were 
involved in the case this week as 
the New York Federal Court de- 
cided on a preliminary count con- 
cerning George Skouras,. head of 
the plaintiff circuit. 

Granting a motion made by the 
defendants, Judge Frederick Van 
Pelt Bryan instructed Skouras to 
provide the answers to 422 ques- 
tions which the companies had sub- 
mitted to him. Heretofore the cir- 
cuit operator refused to answer the 
queries on various grounds. 


him in the course of the defen4- 
ants’ examination which related to 
the Skouras chain and its operation 
in comparison with independent 
theatres, claiming this was not 
relevant to the case. He refused to 
discuss the Skouras circuit's rela- 
tionship with 20th-Fox because 
20th is not a defendant. 

Exec also didn’t want to discuss 


had at one time with his brothers, 
Spyros P. Skouras, 
20th, and the late Charles P. Skou- 
ras, who had been head of National 
Theatres. 








off. 


The jurist ruled relevancy on all 


He balked at questions put to | 


president of | 


Skouras Theatres’ $101-Million 
Antitrusters Looks Like Time-Chewer 


these counts and instructed Skou- 
ras to talk up. This he'll presum- 
ably de upon further examination 
by the defendants. 

Meanwhile, attorney spokesmen 
made the point that the actual trial 
is not likely to hit the calendar 
until at least 1960 because of the 
vast amount of paper work and out- 
of-court activity still due. Many 
more motions, for example, likely 
are to be made and considered, it 
was said. One lawyer also under- 
lined that the “case is six years old 
now and we still haven't made 
much progress with it.” 

Original complaint alleged that 
the Skouras circuit was denied a 
proper crack at product in the N.Y. 
area due to a conspiracy among 
the distribs (excepting 20th) and 
|} the RKO and Loew's circuits. 

Laew’s subsequently settled its 
end of the action and is no longer 
a defendant. RKO circuit on the 
other hand slapped Skouras with a 
counter-claim, demanding dismissal 
of the original suit and damages of 
| $41,250,000 from both Skouras and 
| 20th, which also was named a de- 
fendant, In this maneuver, dated 
| Nov. 2, 1953, RKO alleged that it 
was the victim of product-availabil- 





Skouras and 20th. 

| RKO further beefed that it had 
to surrender 35% of its interests 

jin six theatres in the Bronx, N.Y, 

|in order to obtain pictures frem 

' 20th, 


are becoming concerned about the 


invasion of the ozoner field by the 
formerly divorced circuits. This 
is indicated by Allied States 
Assn. on the eve of the exhibitor 
organization's annual drive-in con- 
vention in Louisville. As a re- 
sult, it’s expected that some form 
of action protesting the big-scale 
entry of the formerly-affiliated 
circuits will be made at the drive- 
in meet which starts Tuesday (11). 

Allied charges that the divorced 
circuits and the Government rep- 
resent the indie operator’s “ad- 
versary” in cases involving appli- 
cations for new drive-ins by the 
chains, Allied points out that the 
divorced circuits may not acquire 
additional theatres .except upon 
application to the U. S. District 
Court and must prove that such 
acquisitions will not unduly re- 
strain trade. According to Allied, 
the Dept. of Justice invariably 
takes the position that it has no ob- 
jection to the proposed acquisi- 
tions, Allied adds that the D. of J. 
opposes any move+by affected ex- 
hibitors to intervene. Exhibs, Al- 
lied says, are only allowed to ap- 
pear as amicus curiae (friend of 
court), “but that is a hollow privi- 
lege.” The subject of the Govern- 
ment’s position as well as‘ the 
chains’ entry into the drive-in field 
will be an important topic at the 
convention. In recent years, Loew's 
National Theatres and several of 
the other divorced circuits have 
acquired drive-ins, 

Allied, which is already on rec- 
ord as favoring a specific clear- 
ance for theatres over films re- 
leased to tv, is expected to supplant 





| this resolution, passed at its regu- 
lar annual convention, with one 
appealing to the film companies 
| individually “to discontinue all 


| Sales to tv.” 
What Allied describes as the 
“hardy perennials — terms and 


availabilities” will again be mueh 
in evidence as a discussion topic at 
the Louisville meet. The exhib 
org points out that while current 
reports indicate a b.o. upbeat, it 
notes that these “rosy reports” are 
coming from first-run theatres in 
large cities which are showing pic- 
| tures on readshow or on extended 
runs. Of concern to Allied, how- 
ever, are the terms and availabili- 
ties of these pictures for the sub- 
sequent-run, small town and drive- 
j in theatres. “Availabilities and 
terms,” Allied comments, “may 
seem old hat, but they are fore- 
most in the minds of exhibitors 
struggling to save the theatres for 
themselves and a film market for 
the distributors.” 


The exhib group is placing a 
great deal of importance on “a 
symposium on showmanship” which 
will be presented at the conven- 
tion. The board of directors of 
Allied, which meets just prior to 
the convention, will weigh the Mo- 
tion Picture Assn. of America— 
Council of Motion Picture Organ- 
izations—Theatre Owners of 
America’s proposed business build- 
ing campaign. Referring to the 
campaign as the “industry's best 
kept secret,” Allied board chair- 
man Abram F. Myers says Allied’s 
board would attempt to determine 
ifthe industry’s drive will be of 
any value te the theatres that make 
up Allied's membership. 


New Officers 


New officers, to be selected by 
the board, will be named at the 
Louisville meet. Other subjects 
scheduled for discussion include: a 
group insurance plan to be pre- 
sented by Ben Marcus; the increas- 
ing number of roadshows and spe- 
cially handled pictures; complaints 
about the Dept. of Justice under 
the consent decrees; an inquiry 
into the production plans of the 
film companies, especially Warner 
Bros, and Universal; the failure of 
COMPO to hold a meeting at 
which Allied representatives would 
be seated; review of the arbitra- 
tion negotiations; the status of 
cooperation between various in- 
dustry groups, and the nature of a 
report to be made to the Senate 








Select Committee on Smal! Busi- 
ness concerning Allied’s efforts to 


an income pooling arrangement he | ity discrimination at the hands of | carry into effect the committee’s 


recommendations. 

The equipment show at the 
drive-in meet, with 80 booths as- 
signed to 60 manufacturers, is ex- 
pected to be the largest ever held 
at a drive-in meet, 
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Longruns Still Bolster L.A.; ‘Peyton’ 
Leader at Smash $33,000, ‘Sayonara’ 


Hot $20,400, ‘Raintree 716, 8 Spots 





Los Angeles, Feb. 4. +4 


Extended-runs are giving local 
first-runs a fairly rosy hue this 
round, with “Peyton Place” con- 
tinuing to hold the b.o. lead at 
smash $33,000, playing at the Los 
Angeles in third week and eighth 
session in three other houses. None 
of three new bills is envincing 
mvch strength. 

“Last Paradise”’-““Man on Prowl” 
looks thin $11,000 in three thea- 
tres. “Man in Shadow” paired with 
“That Night” is rated slow $10,000 
in three locations. “Going Steady” 
and “Crash Landing” pair is dull 
$8,000 in two houses. ; 

“Sayonara” is heading for a 
hotsy $20,400 in sixth Hollywood 
Paramount round, where first five 
days of current week topped cor- 
responding period of previous 
stanza. “Raintree County” hit a 
hefty $17,000 in second frame in 
two houses with six nabes bring- 
ing a fine $71,000 total. 

“Don't Go Near Water” shapes 
beefy $14,700 in sixth at Pantages, 
“Witness For Prosecution” is rated 
strong $10,400 in seventh week at 
Warner Beverly. “10 Command- 
ments” looms good $12,500 in 15th 
frame, two sites. 

Three hard-ticket pix are hold- 
ing very strongly. 

Estimates for This Week 

Hillstreet, New Fox, Ritz (RKO- 
FWC) (2,752; 965; 1,320; 90-$1.50) 
—"Man in Shadow” (U) and “That 
Night” (U). Slow $10,000. Last 
week, Hillstreet with Iris, “Leng 
Haul” (Col), “Hard Man” (Col), 
$7,600. New Fox with Downtown 
Paramount, “Tarnished Angels” 
(U), “Flood Tide” (U), $12,700. 
Ritz, “Three Faces of Eve” (20th), 
“Heaven Knows, Mr. Allison” 
(20th) (reissues), $2,400. 

erreet Paramount, Iris 
(ABPT-FWC) (3,300; 825; 90-$1.50) 
— “Going Steady” (Col) and 
“Crash Landing” (Col). Dull $8,000. 

Orpheum, Hollywood, Uptown 
(Metropolitan-FWC) (2,213; 756; 
1,715; 90-$1.50)—“Last Paradise” 
(Indie) and “Man on Prowl” (UA). 
Thin $11,000. Last week, “Paths of 
Glory” (UA), “Girl Black Stock- 
ings” (UA) $15,000. 

Fine Arts (FWC) (631; 90-$1.50) 
—‘“Quiet American” (UA) (2d wk). 
Pale $2,200. Last week, $2,700. 

State, Hawaii (UATC-G&S) (2,- 
404; 1,106; 90-$1.50) — “Raintree 
County”. (M-G) (2d wk). Hefty 
$17,000. Last week, $23,200. | 

Hellywood Paramount (F&M) 1,- 

(Continued on page 22) 


Balto Slows Up; ‘Water’ 
Hot $11,000, 2d, ‘Angels’ 
56, ‘Peyton’ 96 in 6th 


Baltimore, Feb. 4. 

Grosses were back to fairish this 
frame with holdovers in most 
houses. Standout is “Don't Go 
Near Water” which was rated hefty 
in second week at the Hip. “Peyton 
Place” was okay in sixth frame at 
Century and “Sayonara” was warm 
in same week at Stanley. “Tar- 
nished Angels” is fair in second at 
the New. “Raintree County” looms 
nice at the Film Centre in fifth) 
round. “ 
Estimates for This Week 

Century (Fruchtman) (3,100; 50- 
$1.50)—"Peyton Place” (20th) (6th 
wk). Sock $9,000 after same for 








previous week. 

Cinema (Schwaber) (460; 50-| 
$1.25) — “God Created Woman” 
(Kings) (12th wk). Neat $3,400) 
after near same last week. 

Film Centre (Rappaport) (890; | 


50-$1.50)—“Raintree County” (M-G) | 
(5th wk). Fine $8,600. Last week, 


$8,000. 
Five West (Schwaber) (460; 50- 
$1.25)-—""Nana” (Indie) (3d wk). 


Nice $3,800. Second was ditto. 
Hippodrome (Rappaport) (2,300; | 
50-$1.25)—“Don’t Go Near Water” | 


(M-G (2d wk). Hefty $11,000 after | the World in 80 Days,” are in their | , ( 
y$ ts | 78th and 30th weeks, respectively. | 90)—‘“Quiet American” (UA). Mod- 


$14,000 opener. 


Broadway Grosses 


Estimated Total Gross 

This Week ... $579,500 
(Based on 27 theatres) 

Last Year ...... $546,800 
(Based on 24 theatres) 








‘Sayonara’ Big 176 
Pitt; Peyton 156 


Pittsburgh, Feb. 4. 
Holdovers continue to dominate 
the Golden Triangle with three 
long-runs, “Sayonara” at Stanley, 
“Peyton Place” at Harris and 
“Raintree County” at. Penn, cur- 
rently doing almost as well as in 


‘Raintree’ 20G Tops 


D.C.; ‘Bonjour’ Hot 14G 


Washington, Feb. 4. 

Snow dealt its usual crippling 
blow to the main stem b.o. on Sat- 
urday, but most houses bounced 
back on Sunday, “Raintree County,” 
in move over from the Ontario, 
where it never got off greund at 
roadshow scale and schedule, is 
pacing the town with boffo trade 
at Columbia. “Bonjour Tristesse”’ 
looms fast at the Trans-Lux. “Say- 
onara” shapes in sixth week at two 
houses. 

Estimates for This Week 

Ambassador - Metropolitan (SW) 
(1,490; 1,000; 90-$1.50) — “Sayon- 
ara” (WB) (6th wk). Fine $17,500. 
| Last week, $19,000. 
| “Capitol (Loew) (3,434; 90-$1.25)— 
“Legend of Lost” (UA) (2d wk). 
Slow $12,000 after $18,000 opener. 

Columbia (Loew) (1,154; 90- 
$1.25)—“Raintree County” (M-G) 
(2d run). Sizzling $20,000 to top 
city and house record. Weekend 
b.o. Absolute capacity. Last. week, 
“Eighteen and Anxious” (Rep), 
$2,500 for 5 days at regular scale, 

Keith’s (RKO) (1,850; 85-$1.25)— 
“Old Yeller” (BV) (2d wk). Bright 
| $13,000. Last week. $17,000. 
| Palace (Loew) (2,350; 90-$1.50)— 
“Peyton Place” (20th) (7th wk). 
Brisk $14,000 after $15,000 in sixth. 
Holds on. 
| Plaza (T-L) (275; 90-$1.50)—“God 
| Created Woman” (Kings) (13th wk). 
| Robust $5,500 for third consecutive 
week. Stays. 

Translux (T-L) (600; 90-$1.50)— 
“Bonjour Tristesse” (Col). Fast 
$14,000 despite mixed critical re- 
action. Holds. Last -week, ‘Pal 
| Joey” (Col) (12th wk), $3,000. 








(Continued on page 22) 





previous session. All three will 
stick again. Only new entry is 
“Damn Citizen” at Fulton, being 
rated just so-so. Terrific seventh 
weekend {Sq “And God Created 
Woman” at Squirrel Hill insures at 
least another fortnight for this pic. | ,, Uptown (SW) (1,100; $1.25-$3)— 
Estimates for This Week |“Around World” (UA) (44th wk). 
| Big $10,000. Last week, $10,500. 
Fulton (Shea) (1,700; 80-$1.25)—| Warner (SW-Cinerama) (1,300; 
“Damn Citizen” (U). Okay notices | $1.20-$2.40)—“Search for Paradise” 
but competition from clicking h.o.’s | (Cinerama) (4th wk). Busy $14,000. 
at other downtown spots is too Last week, $15,000. Holds. 
= << — nee week, 2d | 
of “Tarnished Angels’ (U), $4,000 i>" 
in 5 days. ngruns ° 
Guild (Green) (500; ee Slow Up K. C; 
“Escapade” (DCA) and “Panic in Veller’ Trim $10 000 
we Oy (3d wk). Slipping ’ , 
under $2,000 on the windup. Last ‘ >7—: 
week, $2,250. Safecracker’ Light 76 
Harris (Harris) (2,165; 90-$1.50) Kansas City, Feb. 4. 
—‘Peyton Place” (20th) (4th wk).| ‘Town continues to hold its big 
Staying power is phenomenal. | ones, and only the few newcomers 
Hardly a downward rippled. Will are not so exciting. “Old Yeller” 
do at least great $15,000 this ses-| at Tower looks good, while “Safe- 
sion as against $15,500 last week. | cracker” at the Midland is very 
May even last out the month. moderate. “Raintree County” in 
Penn (UA) (3,300; 90-$1.50)—/ sixth week at Roxy is good enough 
“Raintree County” (M-G) (3d wk).| to hold again. “Sayonara” is still 
Proving a pleasant surprise, with | good in fifth week at Paramount. 
nice $15,000 shaping for week. Last | “Peyton Place,” on moveover at 
week, $14,500; naturally stays on. | the Jp —* pete ie cocene 
uirrel Hill (SW) (900: 85-$1.25) | TOund at this spot. Snowfall Friday 
a Created Woman” (Kings) night hurt trade -that day. 
(7th wk). Still batting out record | Estimates for This Week 
after record at this nabe arter. Will| Fairway (Fox Midwest) (700; 90- 
hold to $4,000. Last week, $4,200. | $1.25) — “Peyton Place” (20th) 
Stanley (SW) (3,800; 90-$1.50)—/(m.o.) (2d wk). Hearty $4,500. Last 
“Sayonara” (WB) (5th wk). Wal-| week, coupled with Uptown and 
loping weekends are the answer | Granada. 
here, and this one won't be an ex-| Glen (Dickinson) (700; 75-90)— 
ception. Should have no trouble | “Bob and Sally” (Indie) and “She 
doing $17,000, amazing at this stage | Shoulda Said No” (Indie) (9th wk), 
of arun here. Last week, $19,500. | Steady $1,000. Last week, same. 
Warner (SW-Cinerama) (1,300;| Kimo (Dickinson) (504; 90-$1.25) 
$1.20-$2.40)—“Search for Paradise” |—‘‘How To Murder Rich Uncle” 
(Cinerama) (17th wk). Sharp up-| (Col) (6th wk). Unusually good 
turn coming right out of blue to en- | $1,000. Last week, $1,200. 
courage management after a gener-| Midland (Loew) (3,500; 75-90)— 
ally listless run so far. Solid $10,- 
000 or near. Last week, $7,500. 
Mols. Still L H.0.s; ‘American’ 
e 
pis. Calls ON f1.V.S; erican 
iet $0,000, ‘Peyton’ Tall 86, 6th 
ulet 90,00, Feyton ' 
Minneapolis, Feb. 4. “Don’t Go Near Water” (M-G) (6th 
It’s again the long-repeated story | wk). This one has been a corker 
of holdovers still dominating the | for the Berger showhouse and still 
loop. This time fresh entries are jis. Big $6,000. Last week, same. 
limited to a pair, “Quiet Ameri-| Lyric (Par) (1,000; 85-90)—‘"18 
can” and “Eighteen and Anxious,’ |and Anxious” (Rep). Tall $7,500. 
neither doing smash biz. “Quiet” | Last week, “Jamboree” (WB) and 
is garnering some critical acclaim. | “Green-Eyed Blonde” (WB). $5,500. 
This constricts almost to a mini- | Radio City (Par) (4,100; $1.25- 


|mum, the entertainment choice of | $1.50)—“Sayonara” (WB) (5th wk). 
| that considerable segment of the | They keep on 


announcing the 

public which already has enjoyed | “final week” and it still hangs on. 

the longrun pix and halts any big | Happy $8,000. Last week, $9,000 in 

influx downtown. |6 days, theatre having been rented 
Hard-ticket ~ offerings, “Seven for “Miracle of Marcelino” for one 

Wonders of World” and “Around |day. Moves over to Lyric. 

RKO Orpheum (RKO) (2.800; 75- 


Mayfair (Fruchtman) (1.600; 50-| It’s the six rounds for “Peyton | est $6,000. Last week, “Old Yeller” 


$1.25)—"“Flesh is Weak” (DCA) (3d 
wk). 
second. 

New (Fruchtman) (1,600; 50- 
$1.25)—“Tarnished Angels” (U) (2d 
wk). Mild $5,000 after $10,000 
opener. 

Playhouse (‘Schwaber) (460; 50- 
$1.25)—“Uncle Vanya” (Indie) (2d 
wk’. Lively $4,000 after $4,200 
opener. ° 


Stanley (SW) (3,200; 50-$1.50)— | 


“Sayonara” (WB) (6th wk). 
$10,000 after $12,000 in fifth. 
Town (SW - Cinerama) 


Warm 
(1,125; 


World” (Cinerama) (6th wk). 
$7,500 after $8,500 in fifth, 


Oke 


$1.25-$2.25) — “Seven Wonders fe s,00 


Nice $5,500 afterr $6,000 in | the fifth for “Sayonara” and “And | 


Place” and “Don’t Go Near Water”; | (BV), $14,000. 
RKO Pan (RKO) (1,800; 75-90)— 
God Created Woman” and a move- “Old Yeller” (BV) (m.o.). Here 
over for “Old Yeller.” All of these | after a big initial Orpheum stanza, 
have been prospering mightily. | Potent $9,000. Last week, ‘Mid- 
Estimates for This Week | night Story” (U) and “Land of Un- 
Academy’ (Mann) (947: $1.50-| known” (U), $3,500 at 65c-85c scale. 
| $2.65)—“Around World” (UA) (30th State (Par) (2,300; $1.25-$1.50)— 
| Wk). Eighth month a stone’s throw|“Peyton Place” (20th) (6th wk). 
away. Stout $8,000. Last week,| Public refuses to permit it to de- 
500. part. Hefty $8,000. Last week, 
Century (SW-Cinerama) (1,150; | $9;000. 
$1.75-$2.65) “Seven Wonders”| Suburban World (Mann) (800; 85) 
(Cinerama) (78th wk). Announce- |—‘‘08/15” (Indie) (4th wk). Virile 
ment of final weeks stirring up | $1,500. Last week, $2,000. 
Smash $11,000. Last week, World (Mann) (400; 85-$1.25)— 
“God Created Woman” (4th wk). 
Sock $6,000. Last week, $6,100. 





$9,000. 





Gopher (Berger) (1,000; 85-90)— 


“Safecracker” (M-G) and “Man on} 


‘Yeller’ Smash 146, Cincy; Peyton’ 





Wow 106, Gth, ‘Sayonara’ Same, 5th 


Key City Grosses 


Estimated Total Gross 

This Week ........$2,691,100 
(Based on 22 cities and 247 

theatres, chiefly first runs, in- 

cluding N. Y.) 

Total Gross Same Week 

Last Year $2,839,400 
(Based on 23 cities and 244 

theatres.) 








Peyton’ Boff 236, 
Philly; ‘Dobbs’ 86 


Philadelphia, Feb. 4. 

Saturday snowstorm which 
brought hazardous driving is mak- 
ing for an offish boxoffice week 
despite Thursda and Friday 
public scheol holiday. “Ft. Dobbs’’- 
“Green-Eyed Blonde” combo 
looks only fair at Goldman. How- 
ever, most biue-chip pix are hold- 
ing up well. “Darby’s Rangers” 
shapes swift in second Stanley 
week. “Raintree County” is big in 
fifth Midtown stanza. “Don’t Go 
Near Water” is in a like category 
also in fifth at Arcadia. The real 
smasheroo, though, is “Peyton 
Place” in fifth at the Fox. “‘Bonjour 
Tristesse” still is sluggish at Mast- 
baum although doing much better 
than forecast opening round. 

Estimates for This Week 

Arcadia (S&S) (526; 99-$1.80)— 
“Don't Go Near Water” (M-G) (5th 
wk). Perked to big $12,000. Last 
week, $11,200. 

Boyd (SW-Cinerama) (1,340; 
$1.20-$2.80)—“‘Search for Paradise” 
(Cinerama) (18th wk). Solid $9,000 
or over. Last week, $9,500. 

Fox (National) (1,250; 65-$1.25) 
—‘Peyton Place” (20th) (5th wk). 
Sock $23,000. Last week, $25,000. 


Goldman (Goldman) (2,500; 65- 
$1.25)— “Fort Dobbs” (WB) and 
“Green-Eyed Blonde” (WB). Fair 


$8,000 or near. Last week, “Long 
Haul” (Col) and “Hard Man” (Col), 
$7,000. 

Green Hill (Serena) (750; 75- 
$1.25) — (closed Sundays) — “Cast 
Dark Shadow” (Indie) (3d _ wk). 
Fair $2,700. Last week, $3,100. 

Mastbaum (SW) (4,370; 99-$1.49) 
— “Bonjour Tristesse” (Col) (2d 
wk). Thin $9,000. Last week, $13,- 
300, way over hopes but still mild. 


Midtown (Goldman) (1,000; 99- 
$1.89) — “Raintree County” (M-G) 
(5th wk). Holding at big $12,000. 


Last week, $12,000. 

Randolph (Goldman) (1,250; 65- 
$1.25)—“Sayonara” (WB) (6th wk). 
Fancy $19,000. Last week, $21,000. 

Stanley (SW) (2,900; 99-$1.80)— 
“Darby's Rangers” (WB) (2d wk). 
Swift $12,000. Last week, $15,000. 

Stanton (SW) (1,483; 99-$1.49)— 
“Old Yeller” (BV) (6th wk). Bright 
$7,500. Last week, $8,500. 

Trans-Lux (T-L) (500; 99-$1.80) 
—“Quiet American” (UA) (2d wk). 
Slow $4,500. Last week, $6,000. 

Studio (Goldberg) (499: 99-$1.49) 
—“Wild Oat” (Indie). Mild $3,100. 
Last week, “Sins Casanova” (Indie) 
and “Forbidden Desire” (Indie), 


$4,000. 

Viking (Sley) (1,000; 99-$1.49)— 
“Spanish Affair” (Indie) and “Safe- 
craker” (M-G). Dim $5,000. Last 
week, reissues. 

World (Pathe) (500; 99-$1.49) — 
“Miss Julie” (Indie) (2d wk). Lean 
$2,300. Last week, $3,300. 


‘ARMS’ LOFTY $14,000, 
PORT; ‘HILLS’ TRIM 8G 


Portland, Ore., Feb. 4. 
Biz at first-runs continues in high 
gear currently after a great take 
at all spots during most of January. 
Ace newcomer is “Farewell To 
Arms,” which sees a lofty session 





Cincinnati, Feb. 4. 

“Old Yeller,” only new bill at 
Cincy first-runs, looms sock at 
Keith’s this week to top the mara- 
thon of holdovers which are plenty 
solid in fifth and sixth ‘weeks. 
“Peyton Place” and “Raintree 
County” are carded for seventh 
stanzas after big sixth week. “Say- 
onara” is likely to carry into sixth 
round at Albee. “Around World in 
80 Days” looms to take on steam in 
34th week and prolong the run ad- 
vertised to end Feb. 12. Hard-ticket 
“Search for Paradise’ continues 
stout in ninth week. 

Estimates for This Week 

Albee (RKO) (3,100; 90-$1.50)— 
“Sayonara” (WB) (5th wk). Swell 
$10,000 following $11,000 fourth 
frame. 

Capitel (SW-Cinerama) (1,376; 
$1.20-$2.65)—“‘Search for Paradise” 
(Cinerama) (9th wk). Hefty $14,- 
500. Same last week. Extra Satur- 
day shows for school groups from 
Ohio, Indiana and Kentucky sold 
out to early April. 

Grand (RKO) (1,400; 90-$1.50)— 
“Raintree Seg (M-G) (6th wk). 
Great $8,000 on heels of $8,500 last 
week. Holds. 

Guild (Vance) (300; 50-90)—“Ail 
At Sea” (M-G) (6th wk). Fat $1,700. 
Last week, ditto. 

Keith’s (Shor) (1,500; 90-$1.25)— 
“Old Yeller” (BV). Sock $14,000. 
Holds on. Last week, “Hunchback 
Notre Dame” (AA), at 75-$1.25) 
scale, $7,000. 

Palace (RKO) (2,600; 90-$1.50)— 
“Peyton Place” (20th) (6th wk). 
Solid $10,000. Last week, $11,000. 
Stays again. 

Valley (Wiethe) (1,300; $1.50- 
$2.50) — “Around World” (UA) 
(34th wk). Picking up to big $11,- 
000 after $9,000 33d round. Run 
may be extended. 


‘Peyton’ Socko $21,000, 
Frisco; ‘Yeiler’ Big 166, 
‘Sayonara’ 126 in 6th 


San Francisco, Feb. 4. 

Frisco first-runs are holding nice- 
ly this stanza, with “Old Yeller,” 
“Peyton Place,” “Sayonara” and 
“Don’t Go Near Water” all going 
in great style. “Deep Six’” shapes 
okay at ‘the St. Francis while 
“Quiet American” is rated mild. 
“Raintree County” now is de- 
scribed as a good weekend pic, be- 
ing in sixth session. “God Created 
Woman” and “Gervaise’” shape 
dandy at the arties. 

Estimates for This Week 

Golden Gate (RKO) (2,859; 90- 
$1.25.—“Old Yeller” (BV) and 
“Spanish Affair” (Par). Fancy 
$16,000 or over. Last week, “Man 
In Shadow” (U) and “Doctor At 
Large” (U), $7,500. 

Fox (FWC) (4,651; $1.25-$1.50)— 
“Peyton Place” (20th) (2d wk). 
Sock $21,000. Last week, $28,500. 

Warfield (Loew) (2,656; 90-$1.25) 
—"Don’t Go Near Water’ (M-G) 
(7th wk). Slick $8,200. Last 
week, $9,500. 

Paramount (Par) (2,646; 90-$1.25) 
—‘“Sayonara” (WB) (6th wk). 
Great $12,000. Last week, $13,000. 

St. Francis (Par) (1,400; 90-$1.25) 
—“Deep Six” (WB) and “Parson 
and Outlaw” (WB) (2d wk) Okay 
$8,500. Last week, $12,000. 
(1,458; $1.75-$2.65)— 
“Seven Wonders of World” (Cine- 
rama) (63d wk). Good $14,500. 
Last week, $13,500. 

United Artists (No. Coast) (1,207; 
90-$1.25)—“‘Quiet American” (UA) 
and . “Buckskin Lady” (UA) (2d 
wk). Mild $5,500. Last week, 
$6,200. 

Stagedoor (A-R) (440; $1.50-$2)— 
“Raintree County’ (M-G) (6th wk). 
Nice $5,500. Last week, $6,000. 

Larkin (Rosener) (400; $1.50)—~ 
“God Created Woman” (Indie) (6th 
wk). Sock $6,000. Last week, 
$7,000. 

Clay (Rosener) (400; $1.50)— 
“God Created Woman” (Indie) (6th 
wk). Smash $5,000. Last week, 





in Sight at the Fox. “Deep Six” is | $6,000 


rated fine at Orpheum while “Sev- 
en Hills of Rome” shapes trim at 
Broadway. “Old Yeller” looms 
lusty at Paramount. “And God Cre- 
ated Woman” is pushing higher to 
sockeroo takes, day-dating two arty 
houses. 
Estimates for This Week 


Broadway (Parker) (1,875; $1- 
$1.50)—"Seven Hills of Rome” 
(M-G) and “Affair In Havana” 


(AA). Trim $8,000. Last week, 
“Raintree County” (M-G) (5th wk), 
$6,200. 

Fine Arts (Foster) (425; $1.25)— 
“God Created Woman” (Kings) (2d 
wk), aJso Guild. Pushed to sock 
$6,000. Last week, $5,100. 

Guild (Foster) (400; $1.25) — 
“God Created Woman” (Kings) (2d 





(Continued on page 22) 


Vogue (S.F. Theatres) (364; $1.25) 
—*Pather Panchali” (Indie) (6th 
wk). Okay $2,000. Last week, 
$1,500. 

Bridge (Schwarz) (396; $1.25)— 
“Smallest Show On Earth” (Times), 
Big $6,500. Last week, “Razzia’ 
(Kass) (4th wk), $2,500. ; 

Coronet (United California) 
(1,250; $1.50-$3.75) — “Around 
World In 80 Days” (UA) (58th wk). 
Big $14,500. Last week, $14,000. 

Rio (Schwarz) (397; $1.10)—"‘Raz- 
zia’ (Kass) and “Red Inn” (Indie). 
Oke $1,500. Last week, “His First 
Affair” (Indie) and “On Bowery 
(Indie) (2d wk), $1,200. 

io (Hardy-Parsons) (774; 
$1.25-$1.50)—““Gervaise” (Cont) 
(5th wk). Fast $4,500. Last week, 





$5,500. 


+ Pemtcatatirkely 
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Holdovers Help Chi; ‘Viking’ Sturdy 
$11,000, ‘Arms’ Sockeroo 446 in 2d, 
Rodan’ Slick 246, ‘Water’ 216, 6th 


Chicago, Feb. 4. 

Sturdy holdovers should con- 
tinue to buttress Loop biz in cur- 
rent frame, although cracks are 
showing in a couple of second-week 
major spots. Action and art pix 
make up the new entries, with first 
round of “Last Bridge” at World 
reaching hotsy $5,400. ‘“Manfish” 
and “Buckskin Lady” in first Mon- 
roe session shapes okay $4.200. 
Garrick’s opener of “Viking Wom- 
an and Sea Serpent” and “As- 
tounding She Monster” looks fat 
$11.000. 

“Farewell to Arms,” boff in Ori- 
ental opener, is softening but still 
looks great in second stanza. “Tar- 
nished Angels,” in second at State- 
Lake, is rated fair. “Rodan” 
lively in second Woods canto,.“‘Tall 
Stranger’-“Oregon Passage” duo 
expects a fancy Roosevelt second 
week. 

“God Created Woman” in sixth 
at the Loop still looks sockeroo. 
“Wild is Wind” in seventh Esquire 
term shows little change from its 
okay pace. Roadshows are healthy, 
save for “Raintree County's,” okay 
in 15th week at McVickers. 

Estimates for This Week 

Chicago (B&K) (3,900; 90-$1.80) 
—‘Sayonara” (WB) (6th wk). Hefty 
$33,000. Last week, $43,000. 

Esquire (H&E Balaban) (1,250; 
$1.25-$1.50)—“Wild Is Wind” (Par) 
(7th wk). Good $7,500. Last week, 
$7,000. 

Garrick (B&K) (850; 90-$1.25)— 
“Viking Women and Sea Serpent” 
(Al) and “Astounding She Monster” 
(Al). Fat $11,000 or near. Last 
week, “Motorcycle Gang” (AID), 
“Sorority Girl” (AI) (3d wk), $10,- 


(Nomikos) (1,200; 90- 
$1.25)—"“Noah’s Ark” (Indie) (re- 
issue) and “Tiajuana Story” (Col). 
Sock $16,000. Last week, “Winches- 
ter 73” (U) and “Criss Cross” (U) 
(reissues), $5,000. 

Loop (Telem’t) (606; 90-$1.50)— 
“God Created Woman” (Kingsley) 
(6th wk). Hefty $12,500. Last week, 


az 


$11,000 
MeVickers (JL&S) (1,580; $1.25- 
$3.30)—“Raintree County” (M-G) 


(15th wk). Okay $12,300. Last 
week, $14,000. ' 

Monroe (Indie) (1,000; 57-79)— 
“Manfish” (UA), “Buckskin Lady” 
(UA). Okay $4,200. Last week, 
“Hell Ship Mutiny” (Rep) and 
“Hell Canyon Outlaws” (Rep), 
$4.2 


.200. 

Oriental (Indie) (3,400; $1.25- 
$2)—“Farewell To Arms” (20th) 
(2d wk). Great $44,000. Last week, 


e 
> 





Estimates Are Net 


Film gross estimates as re- 
ported herewith from the vari- 
ous key cities, are net; i.e., 
without usual tax. Distrib- 
utors share on net take, when 
playing percentage, hence the 
estimated figures are net in- 
come. 

The parenthetic admission 
prices, however, as indicated, 
ae the U. S. amusement 
ax. 





Yeller’ Lush 136, 











‘ 
j Providence, Feb. 4. 
| Strand’s “Quiet American” is 
only new bill here but it looms 
| slow. Second week of “Peyton 
| Place” still is sock at Majestic. 
| Albee’s “Old Yeller” looms big in 
| second. Third sesh of “Raintree 
| County” at State is happy. 
Estimates for This Week 
Albee (RKO) (2,200; 65-80)—“Old 
| Yeller” (BV) and “Gunfire at In- 
|dian Gap” (Indie) (2d wk). Big 
| $13,000. First week $15,500. 
| Elmwood Snyder) (745; $2-$2.50) 
|—“Around World in 80 Days” (UA) 
|(17th wk). Steady $7,500. Last 
| week, same. 
| Majestic (SW) (2,200; 90-$1.25)— 
“Peyton Place” (20th) (2d wk). 
| Sock $18,000 after $20,000 in first. 
| State ‘Loew) (3,200; 65-80)— 
| “Raintree County” (M-G) (3d wk). 
| Happy $10,000. Second was $13,000. 
| Strand National Realty) (2,200; 
65-80) — “Quiet American” (UA) 
and “Saint Joan” (UA). Slow $4,- 
000. Last week, “Girl Most Likely” 





"| $5,000. 


‘Citizen’ Crisp $16,000, 
Det.; ‘Woman’ Wow 236, 





Detroit, Feb. 4. 
Another great week is in pros- 
| pect for downtown houses, with 
| strong holdovers mainly the rea- 





Prov.; Peyton’ 186 


‘Peyton’ Swell 226, 5th 


son. Fifty-eight weeks ago, 
$59,000. “Around World in 80 Days” opened 
Palace (SW-Cinerama) (1,434;| at the United Artists and took in 


$1.25-$3.40) — “Seven Wonders of | $28,646 the first week. It looks 
World” (Cinerama) (59th wk). Nice|like that figure will be nearly 
$18,300. Last week, $18,500. equalled in this, the final session. 

Roosevelt (B&K) (1,400; 75-90)— | “Seven Wonders of World” ends a 
“Tall Stranger” (AA) and “Oregon 79-week stay at Music Hall, also on 
Passage” (AA) (2d wk). Fancy $12-|a smash note, this week. “And 


000. Last week, $19,700, way over | God Created Woman” shapes ter- 
estimate. |rific in third at Trans-Lux Krim. 

State-Lake (B&K) (2,400; 90- “Peyton Place” at the Fox and 
$1.80) — “Tarnished Angels” (U) | “Sayonara” at the Michigan are 
(2d wk). Fair $19,500: Last week,| having socko fifth weeks. New- 
$21,400 comer “Damn Citizen” at the 

Surf (H&E Balaban) (685; $1.50) Palms looms nice in opening 
—“Admirable Crichton” (Col) (2d round. 


Estimates for This Week 





(Continued on page 22) 
$1.50)\—Peyton Place” (20th) (5th 
wk). Swell $22,000 or close. Last 


Cold Clips L'ville Biz week, $24,700 
‘Shadow’ Oke at $5,000, |, michican, United Detroit) 4.000; 


‘Peyton’ Good 86, oth — $20,000. Last week, 


Louisville, Feb. 4. Fetes (UD) (2208s Sire 


“Tye iti sed qT) “ 
Wicket pace at downtown houses | oe ee ly yes 
is okay considering the low tem-| *' k “Long Haul” (Col) and “Re- 
peratures and snow. These factors be ' Warbow” (Ca. eae 
are crimping takes at the first-runs. | ah Ba (UD) (1,900: 90-$1.50)— 
“Man in Shadow” is okay at the) . oid yeller” (BV) (3d wk). Solid 
Kentucky. Brown, on second week, | 16.000. Last week, $18,000 
will be on a par with the first week $ Fev iway-Capitol (UD) (3,500: 
with “God Created Woman.” “Pey-| 90-81 25)—“Viking Women ond Gen 
1 Place” is good in fifth at the | Sereent” (Indie) and “Astounding 
a. She Monster” (Indie). 
Estimates > ba err ¥ $15 000. Last week 
Brown (Fourt ve. - Loew's) | wu. oe ° 
(1,000; 85-$1.25) — “God Created | (Continued on page 22) 
Woman” (Kings) (2d wk). Excellent | 
$10,000, same as first week. ai 
Kentucky (‘Switow) (900; 50-85) | 
—‘‘Man In Shadow” (U) and “This | 
Is Russia” (U). Oke $5,000. Last 




















Fox (Fox-Detroit) (5,000; $1.25- | 


‘Ft. Dobbs’ Strong 146, 
Buff.; ‘Peyton’ 106, 5th 


Buffalo, Feb. 4. 
Substantial takings still prevail 
currently although there is only 
one new entry. That is “Fort 
Dobbs” which looms strong at Par- 
amount. “Peyton Place” looks as 
best of longrunners, with a lofty 


onara” held an extra five days into 
sixth week pushing back preem of 
“Farewell To Arms” at Center. 
“Tarnished Angels” shapes okay in 
second Lafayette stanza. “Raintree 
County” is rated fancy in second 
s@ssion at the Buffalo. 
Estimates for This Week 

Buffalo (Loew) (3,500; 90-$1.25) 

—‘Raintree County” (M-G) (2d 


wk). 
$22,200. 

Paramount (AB-PT) (3,000; 70- 
90) — “Fort Dobbs” (WB) and 
“Crooked Sky” (Indie). 
$14,000. Last week, “Teenage 


Frankenstein” (AI) and “Blood of 
Dracula” (AI), $13,000. 

Center (AB-PT) (2,000; 90-$1.25) 
—, “Sayonara” (WB) (6th wk-5 
days). Fine $8,500. Last week, 
| $9,709. 

Lafayette (Basil) (3,000; 70-90)— 
“Tarnished Angels” (U) and “Slim 
Carter” (U) (2d wk), Okay $9,000. 
Last week, $12,000. 

Century (UATC) (2,900; 90-$1.25) 
—‘Peyton Place” (20th) (5th wk). 
Sturdy $10,000. Last week, $12,500. 

Teck (SW - Cinerama) 
$1.20-$2.40)—“‘Search for Paradise” 
(Cinerama) (18th wk). Mild $7,500. 
Closes Feb. 18. Last wéek, $8,000 


Yeller’ Smooth 
$18,000, Toronto 


Toronto, Feb. 4. 
Biz is generally good here this 
round, bulk of strength coming 
| from holdovers and longruns. “Old 





while the oldie, “Modern Times,” 
is rated big at 693-seat Towne. 


second Uptown session. “Sayonara” 
is smash in third stanza at Im- 
perial. 
rated big in third-at Loew's. “Ene- 
my Below” shapes fancy in second 
Carlton week. 

Estimates for This Week 

Carlton (Rank) (2,318; 60-$1)— 
|“Enemy Below” (20th) (2nd wk). 
| Fine $9,000 or over. Last week, 
$13,000. 

Downtown, Glendale, Scarboro, 
State (Taylor) (1,054; 995; 698; 694; 
50-75) — “Decision Against Time” 
(M-G) and “Hired Gun” (M-G). So- 
so $10,000. Last week, “Jamboree” 
(WB) and “Hard Man” (Col), 
$12,000. 

Hollywood, Palace, Runnymede 
| (FP) (1,080; 1,385; 1,485; 50-$1)— 
|“Old Yeller” (BV). Nice $18,000. 
| Last week, “Escapade in Japan” 
| (RKO) and “Finger of Guilt” (Col), 
| $14,000. 
| Hyland (Rank) (1,357; $1)—“How 
}to Murder Rich Uncle” (Col) (2d 
|wk). Good $5,000. Last week, 


Imperial (FP) (3,344; 75-$1.25)— 
“Sayonara” (WB) (3d wk). Socko 
$24,000. Last week, $28,000. 

International (Taylor; 557; $1)— 
“Blue Murder at St. Trinian’s” 
| (IFD) (6th wk). Good $3,500. Last 
| week, $4,000. 

Loew’s (Loew) (2,098; 75-$1.25)— 
“Don’t Go Near Water” (M-G) (3d 





|wk). Big $12,000. Last week, 
| $16,000. 
Tivoli (FP) (955; $1.75-$2.40)— 


| 
;““Around World in 80 Days” (UA) 

(25th wk). Steady $8,500. Last 
| week, $9,000. 

Towne (Taylor) (693; $1)—‘“Mod- 
ern Times” (UA) (reissue). Big 
$5,000. Last week, “Time Lock” 
(IFD), $3,000. 

University (FP) (1,233; 
$2.40)—“This is Cinerama” (Cine- 





week, $12,000. 
Uptown (Loew) (2,098; 60-$1)— 
“Tarnished Angels” (U) (2d wk). 


take in fifth Century stanza. “Say- | 


(1,200; | 


Yeller” looms nice in three houses | 


| “Tarnished Angels” looks fine in| 
(U) and “Escapade in Japan” (U), | 


“Don't Go Near Water” is) 


$1.50- 
rama) (15th wk), Fast $11,000. Last 





| Some new fare is helping Broad- 
way deluxer trade in current ses- 
|sion although the over-all total is 
being lightened by a surplus of 
overly extended longruns. Top 
newcomer is “Seven Hills of Rome” 
, with stage-show which looks to hit 
| big $150,000 in first session at the 
Music Hall. Naturally it is holding 
over. “Teenage Frankenstein,” the 
other principal newcomer, is head- 


at the Paramount. It also stays on. 
Second week of “Farewell To 
| Arms” with stageshow looks to 


Strong | hold at fair $75,000 at the Roxy. | 


|“Bonjour Tristesse” shapes modest 
$25,000 or close in third round at 
the Capitol. 

| “Bridge on River Kwai” still was 
|capacity $34,500 in seventh frame 
| just ended at the Palace. Pic goes 
| into eighth week today (Wed.) with 
seats selling to June 10. 

“Raintree County” leoks to push 
to a big $19,000 in present (7th) 
stanza at the State. It also is in the 
seventh week at the Plaza where 
{only fair $4,700 looms for 6-day 
|round. “Witness For Prosecution” 
replaces at the Plaza tomorrow 
‘Thurs.). “Enemy Below” was mild 
| $9,000 in sixth week at the May- 
fair where “Beautiful But Dan- 
gerous” preems today (Wed.). 
“Paths of Glory” is heading for 
fairish $14,000 in final (6th) frame 
at the Victoria. “Wild Is Wind” 
looms modest $14,000 in current 
(8th) week at the Astor, with “Wit- 
}ness For Prosecution” coming in 
tomorrow (Thurs.). 

“Search For Paradise” was solid 
$30,400 in 19th stanza af the War- 
ner. It is now in the 20th week. 
“Gervaise” picked up to smash 
$8,800 in the 12th session at the 
Baronet while holding at great 
$6,100 at 250-seat Fifth Avenue 
Cinema in third week. 
| Estimates for This Week 
| Astor (City Inv.) (1,300; 75-$2)— 
“Wild Is Wind” (Par) (8th-final wk). 
This round winding up today (Wed.) 
looks to hit okay $14,000. Seventh 
was $13,000. “Witness For Prose- 
cution” (UA) opens tomorrow 
(Thurs.), day-dating with Plaza. 

Little Carnegie (L. Carnegie) 
(550; $1.25-$1.80) — “Adultress” 
(Times) (4th wk). Third session 
ended Sunday (2) held at good 
$8,600. Second was $9,800. 

Baronet (Reade) (430; $1.25- 
$1.70)—“Gervaise” (Cont) (13th 
wk). The 12th stanza ended “Sun- 
day (2) perked to smash $8,800. 
llth was $8,400. Now playing day- 
date with Fifth Ave. Cinema where 
its now in fourth round. 
| Capitel (Loew) (4,820; $1-$2.50) 
—Bonjour Tristesse” (Col) (4th 
wk). Third round ended last night 
(Tues.) was fair $25,000 or close. 
The second was $28,500. “Cow- 
boy” (Col) is supposed to come in 
next. 

Criterion (Moss) (1,671; $1.80- 
$3.30)\—“10 Commandments” (Par) 
(65th wk). This session looks to 
reach good $30,000 for customary 
15 performances. The 64th week 
was $34,200,-over hopes. 

Fifth Ave. Cinema (R&B) (250; 
$1.80'\—“Gervaise” (Cont) (4th wk). 
Third frame ended _ yesterday 
Tues.) was great $6,100 after amaz- 
ing $6,900 in second week. 

Fine Arts (Davis) (468; 90-$1.80) 
—‘Gates of Paris” (Lopert) (4th 
wk). Third week concluded Mon- 
day (3) was brisk $7,900. Second 
was $8,300. 

Embassy (Guild) (582; 75-90)— 
“Golden Age of Comedy” (DCA) 
(7th wk). Sixth week finished Mon- 
day (3) was fancy $10,000. 
fifth was $8,500. 

55th St. Playhouse (Moss) (300; 
$1.25-$1.80) — “Bolshoi Ballet” 
(Rank) (8th wk). Seventh round 
ended last night (Tues.) was mild 
$4.600 or near. Sixth was $4,500. 

Guild (Guild) (450; $1-$1.75)— 
“Spanish Affair” (Par). Opens to- 
day (Wed.). In ahead, “Ship Was 
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week, “Girl Most Likely” (U), 
$6,000. etinectanl 
Loew’s (Loew) (UA) (3,000; 50- d u scription 
85). "Quict American” (UA) and |{| Newsstands 
“Valerie” (UA). Drab $5,500, Last | 
week, “Long Haul” (Col) and “De- | C 
cision at Sundown” (Col), $7,500. 
Mary Ann wae g Mg = ye , 
1.25)—‘Sayonara” ( » ( wk). er Year 
iicely oke $4,500 after 5th week's ||| Per Copy 
$5,500. 
Rialto (Fourth Ave.) (3,000; 85- o 
$1.25\— "Peyton Place” (20th) (5th See Details Page 63 
wk). Good $8,000 after fourth 





week's $9,500. 
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The | 


New Fare Aids Bway Deluxer Trade; 
Lanza Big 1506, Teen ‘Frankenstein’ 
Not So Scary 236, Farewell’ 756, 2d 


mild $8,000 after $7,069 in regular 
(initial) week. 
Trans-Lux 85th St. (T-L) (550; 
| $1.25-$1.65)—“Story of Vicki” (BV) 
(2d wk). First round ended yes- 
|terday (Tues.) was surprisingly big 
$10,600. Last week, on second- 
runs. 
| Mayfair (Brandt) (1,736; 79-$1.80) 
| “Beautiful But Dangerous” 
(20th). Opens today (Wed.). In 


Fancy $15,000. Last week, ing for a fair $23,000 opening week | ahead, “Enemy Below” (20th) (6th 


|wk), was fair $9,000. Fifth was 


| Normandie (Trans-Lux) (592; 95- 
$1.80)\—"Story of Vicki” (BV) (24 


wk). Initial week ended yesterda: 
(Tues.) was fair $5,000. In ahead, 
“All At Sea” (M-G) (6th wk-4 
days), $4,000. 


| Palace (RKO) (1,700; $1-$3) — 
“Bridge on River Kwai” ( ) (8th 
wk). Seventh round ended lasf 
/night (Tues.) was capacity $34,500 
for 10 performances. The sixth 
|was same for like number of 
| Shows. 

| Odeon (Rank) (854; $1.25-$2.75) 
—“Henry V” (Rank). Opens today 
(Wed.). On two-a-day, reserved- 
seat policy. Last week, “Graf Spee” 
(Rank! (5th wk-ll days), light 
$7,200 despite previews. “Henry 
Vv” was given sepcial preem last 
|night (Tues.'. 

Paramount (AB-PT) (3,665; $1- 
$2) — “I Was Teenage Franken- 
stein” (AI) (2d wk). First session 
ended yesterday (Tues.) was only 
fair $23,000. In ahead, “Tarnished 
| Angels” (U) (3d wk-9 days), $23,500. 
| Paris (Pathe Cinema) (563; 90- 
| $1.80) — “God Created Woman” 
| (Kings) (16th wk). The 15th week 
{pushed to terrific $14,200 or near. 
| The 14th was $13,500. 
| Radio City Music Hall (Rockefel- 
jlers) (6,200; 90-$2.75) — “Seven 
| Hills of Rome” (M-G) and stage- 
|show. This first stanza looks te 
reach big $150,000. Holding natch! 
In ahead, “Sayonara” (WB) plus 
| Stageshow (8th wk), $126,500 for 
$1,304,990 grand total on run, 
second best ever here. Alitime 
high mark of $1,391,000 was reg- 
istered by “Great Caruso” (M-G) 
in 10 weeks. 

Rivoli (UAT) (1,545; $1.25-$3.50) 
—"“Around World in 80 Days” (UA) 
(69th wk). The 68th session finished 
yesterday (Tues.) was capacity $37,- 

(Continued on page 22) 


‘Wonders’ Great $21,000, 
~ Cleve; ‘Hills’ Hep 156, 
‘Peyton’ Big 136, 6th 


Cleveland, Feb, 4. 

Main strength at boxoffice cur- 
rently is centered in longruns just 
as it has been since right after 
| first of year although some of the 
hewcomers are strong. “Seven 
Wonders of World” looms great in 
first full week at Palace while 
“Seven Hills of Rome” is rated 
nice at State. “Peyton Place” still 
}is great in sixth Hipp session. 
Same week for “Sayonara” is 
| sturdy at the Allen. “Naked Hills” 
; looms strong at Embassy on initial 
'round. “Don't Go Near Water” 
shapes okay in sixth stanza at the 
Stillman. 

Estimates for This Week 

Allen (S-W) (3,800; 90-$1.50)— 
“Sayonara” (WB) (6th wk). Sturdy 
$13,000. Last week, $16,000. 

Embassy (Community) (1,200; 70- 
90) — “Naked Hills” (AA) and 
“Across Bridge” (Rank). Strong 
$6,800. Last week, “Satchmo” (UA} 
and “Black Stockings” (UA), $4,000. 

Continental (Art Theatre Guild) 














| (850; $1.25) — “Devil's General” 
(DCA) (2d wk). Oke $1,400. Last 
| week, $2,500. 


| Heights Art ‘Art Theatre Guild) 
(925; $1.25)—“God Created Wom- 


an,” (Kings) (6th wk). Big $3,800. 
| Last week, $6,000. 
Hipp (Telem't) (3,700; $1.25- 


$1.50)—“Peyton Place” (20th) (6th 


Nice $7,000. Last week, $11,000. Loaded” (Brest) (2d wk-10 — nl Fc $13,000. Last week, 


Lower Mall (Community) (500; 
| 60-90)—“Miller’s Beautiful Wife” 
(20th). Good $2,400. Last week, 
“Third Key” (Rank), $2,700. 

Phio (Loew) (1,244; $1.25-$2.50) 
—Around World” (UA) (34th wk), 
Good $9,000. Last week, $10,000. 

Palace (SW - Cinerama) (1,520; 
$1.25-$2.40) — “Seven Wonders o 
World” (Cinerama). Great $21,000. 
First five days was $12,500. 

State (Loew) (3,500; 70-90)— 
“Seven Hills” (M-G). Nice $15,000. 
Last week, “Tarnished Angel” (U), 
$14,500 


Stillman (Loew) (2,700; 90-$1.20) 
—“Don't Go Near Water” (M-G) 





(6th wk). Oke $6,000. Last week, 
$7,000, 
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Subsidize Successful Sagan’ 





French Ministry Asks Refund of $6,000 from ‘Broken 
Date’ Ballet—Critics and Politicians Pan It 








Paris, Feb. 4. 

Parliamentary fuss has been 
raised with respect to some $6,000 
in government “subsidy” given to 
the producers of the new ballet, 
“The Broken Date” written by 
bestselling novelist Francoise Sa- 
gan. Ministry of National Education 
cancelled following the questions 
of Pierre de Leotard of the As- 
sembly and other clamor that in 
financially-harassed France it was 
absurd to give tax money to a 
prosperous author, a_ successful 
painter, Bernard Buffet, and a 
well-to-do director, Roger Vadim. 

“Subsidy” is not supposed to go 
to people enjoying both fame and 
fortune from their own activities. 

De Leotard, head of a parliamen- 
tary committee concerned with the 
current labor crises of the nation- 
alized theatres (Comedie-Fran- 
caise, Theatre National Populaire, 
Opera, Opera-Comique), felt that 
the money could have been used 
for more worthwhile purposes than 
a ballet which held trump cards 
already on its name values. Though 
money was handed out primarily as 
a cultural gambit, since the ballet 
tried out in Monte Carlo, goes to 
England and may end up in the 
U. S. De Leotard felt there were 
many more less publicized groups 
of more important cultural signif- 
icance. 

Meanwhile the Sagan ballet got 
bad reviews here but its curio val- 
ues may produce good two week 
run, and it may pay off addition- 
ally on foreign bookings. 

Ministry of National Education, 
the state org which granted the 
original figure, explained cancel- 
lation on grounds the original 
scenario, presented to obtain the 
subsidy, differed greatly from the 
final ballet. The Ministry said that 
the very substance, meaning and 
character of the original had been 
distorted in the staging. The 
amount had been paid. Ministry 
ordered a reimbursement. 


GRANADA FESTIVAL 
SETS ART TALENT 


Madrid, Jan. 28. 

The annual Granada Music and 
Ballet Festival will this year high- 
light Manuel de Falla’s opera “La 
vida breve” with Victoria de los 
Angeles in the lead. Work was re- 
vived last fall by N. Y. City Center 
Opera. Antonio and his Spanish 
Ballet will also appear in this opus. 

Other features of the coming 
June 20 to July 4 fest include re- 
citals by Arthur Rubinstein and 
Andres Segovia, symphonic con- 
certs by Spain’s National Orches- 
tra and the Stuttgart Chamber Or- 
chestra under the direction of Karl 
Munchinger and an American bal- 
let company to be announced 
shortly. 

Festival is sponsored by govern- 
ment’s Direction General de Bellas 
Artes and is recognized by the Eu- 
ropean Association of International 
Music Festivals. 


Israeli Court Orders 
Cinema to Grant Passes 


Tel Aviv, Jan. 28. 

A Jerusalem court has ordered 
the owners of the local Eden Cin- 
ema to supply six free tickets near 
the centre of the house for each 
performance for the next five years 
to the heirs of a late American 
citizen, Albert L. Floyd. Floyd 
leased the estate to the present 
managers 12 years ago on the con- 
dition that six ducats be made 
available at any time they are 
asked for. The court granted the 
heirs permission to pass the seats 
to anyone else but forbade their 
sale. 

Another lawsuit involving a 
cinema was heard in the small 
town of Affula, Israel, where the 
council had closéd down a third 
cinema claiming that two houses 
were enough for the citizens of 
that community. The court ordered 
the city to issue a license to open 
the cinema. 











Queen to See Preem of 
‘Dunkirk’ in London 


London, Feb. 4. 


The Queen and the Duke of 
Edinburgh are to attend the world 
preem of “Dunkirk,” made by Eal- 
ing for Metro release, at the Em- 
pire, Leicester Square, March 20. 
Entire opening night take is being 
donated to the Fund of the Sol- 
diers, Sailors and Airmen Families 
Assn. 

One of the biggest films ever to 
be made in Britain, “Dunkirk” has 
a cast, including servicemen, of 
more than 4,000. It was produced 
by Sir Michael Balcon and directed 
by Leslie Norman, with ichael 
Forlong as associate producer. 
Leads are played by John Mills, 
Richard Attenborough and Bernard 
Lee. Because the Dunkirk skyline 
had been restored, most of the eva- 
cuation scenes were filmed in the 
South Coast of England. 


Yugoslavs Claim 
Record Pix Prod. 


Belgrade, Jan. 28. 
A record production in the Yugo- 
slav Motion Picture industry was 
achieved in 1957 according to the 
Film Producers Society. A spokes- 


man for ‘the society said that on 
the basis of current calculations, 
there will be 14 feature pix made 
this year. 

“The co-productions now in the 
process of completion include 
“Aleksa Dundic” with Russia; “The 
White Blue Road” with the Italian, 
French and German co-op, and 
“La Tour—Prends Guard” with the 
French. The three completed co- 
productions are: “Wher Love 
Comes” and “Mihail Strogov” with 
French partners; and “Bread and 
Salt,” German. 

A new record was made in the 
production of shorts with 119 at 
the end of October. Currently an- 
other 76 shorts are in yarious 
stages of production. 

It is stressed by the society that 
two trends showed up in this year’s 
film production in Yugoslavia. Of 
the total feature films made during 
this year half are based on sub- 
jects having a contemporary theme. 

he other saw four color features 
coming to the fore. “It Is Not 
Easy to Get Married” was the first 
tinter made in this country. Color 
also has spread to documentary 
pix. 

The new government economic 
laws for the protection of domestic- 
ally-produced films also greatly 
contributed to increased produc- 
tion of films. One measure re- 
quires every picture house to show 
domestic films on a fixed per- 
centage. 


GU Theatres Unloading 
Unwanted Film Houses 


Sydney, Jan. 28. 

Greater Union Theatres, under 
the chairmanship of Norman B. 
Rydge, is understood readying to 
turn over certain so-called 
“fringe houses to selected man- 
agers for operation on a family 
house basis. 

“Fringe” cinemas are those un- 
economical to run on a loop setup 
because they are regarded as be- 
ing on the fringe of good show ter- 
ritory. Via low overhead, plus re- 
duced staff, these cinemas would 
be okay under solo management. 
GUT some time ago reset a house 
at Lane Cove, nearby family su- 
burb, with the Hoyts’ circuit doing 
likewise at Neutral Bay with sat- 
isfactory results. GUT will now go 
ahead unloading several other 
“fringe” houses. 

A spokesman said that the up- 
beat of tele here (sets are re- 
ported as selling at the rate of $2,- 











000,000 per month), had nothing 
whatever to do with this unloading | 
plan. Exhibs see a bright year 
ahead for the Aussie cinema setup 
with the outstanding product com- 
ing in now. 


It’s Spencer, U.S.A. 
Frankfurt, Feb. 4. 

Kenneth Spencer who has 
had a considerable success in 
German grand opera and who 
lives permanently abroad has 
no intention of giving up his 
U.S. citizenship. This was 
wrongly stated in a roundup 
on German opera printed in 
Variety’s Anni. He will even- 
tually brave America when he 
feels the time ripe, career- 
wise. 

Meanwhile he’s happy to be 
an American and his son, born 
in Paris, is also one. 


See Aussie Film 
Biz Needing Czar 


By ERICK GORRICK 
Sydney, Jan. 28. 


Majority of Down Under filmites 
agree that the tocal picture scene 
needs a top-ranking executive with 
plenty of show biz know-how to 
take control of the industry in 
behalf of both exhibitor and dis- 
tributor interests, with a financial 
holding in neither groups, 

Principal chores of a No. 1 man, 
according to many showmen, would 
be to introduce new methods to 
win a dwindling public back to 
cineman boxoffice, talk turkey to 
any exhibitor or distributor dealing 
from the bottom of the deck, 
prevent political moguls continuing 
the idea that the film industry is 
a goose with an unlimited store 
of “golden” eggs, via an overplay 
of taxation, combat the slaps at 
pix by the church, to nip in the 
bud pronto giveaway rackets by 
certain exhibs to fight for Sabbath 
film shows and to generally set 
the cinema house in order. 

Showmen admit that such a pic- 
ture Miracle Man may be hard to 
locate in this territory with its | 
limited population. Nevertheless, 
they point out, if the industry is 
willing to kick in with the right 
sort of coin, such a man of Will 
Hays’ stature, would be unearthed 
to guide the film industry out of 
the morass it has gotten itself into 
because of its Rip Van Winkle 
attitude towards powerful and 
virile opposition, 

Many Down Under showmen 
frankly admit that glamor quit the 
lecal scene when pen-and-ink men 
introduce limited budgets cover- 
ing publicity-exploitation, brought 
in chain store operation methods, 
had staffs give an account of the 
number of powder room supplies 
used weekly, and nixed an overplay 
of front-of-house bally-hoo, figur- 
ing that a few posters and one- 
inch newspaper display ads were 
sufficient to sell a production. 

Glamor came back into the 
Aussie show biz scene with 
“Around World in 80 Days,” mainly 
because Mike Todd said there was | 
ro limit on the coin to be used 
for bally. Now local showmen have 
been bitten by the ballyhoo bug. 

Paramount steps into the bally- 
hoo for “10 Commandments,” due 
for the Prince Edward here next 
March on two-a-day and upped 
scale. There will be big bally, too, 
for such pix as “Bridge on River 
Kwai” (Col) and “Peyton Place” 
(20th). 

Here McIntyre, topper of Uni- 
versal-International here, has been 
mentioned as suitable for the 
Miracle Man role. 


Scribe Wins Plagiarism 
Action in Rome Court 


Rome, Jan. 28. 

In one of the rare decisions in 
favor of the claimant in a plagiar- 
ism case, Rome courts have voted 
a decision in favor of writer Gio- 
vanni Commisso. He claimed that 
a feature pic of some years back, 
“Anni Facili” (Easy Years), had 
been lifted from his book, “Cin- 
ismo a Roma.” 

Court decision ordered the film 
company, Ponti - DeLaurentiis 
Prods., to pay Commisso damages 
totaling the entire take of the fea- 
ture during its release. Magis- 
trate, after comparing the book 
and the film, found them “of such 
an identity of representation (so 
as to constitute) a ‘single idea, 
which constitutes the revelation of 
plagiary of a high juridic degree.” 
(Pic (and book) were based on the 
adventures amid Roman bureauc- 
racy and with the red tape of a 
Sicilian. Film. was produced in 








1953 and released in this country 
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‘Nationality Days’ At Brussels 
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A rundown of what the upcoming (April to October) Brussels World’s 
Fair terms “Times Square to Red Square” talent of stage and concert 
hall from participating nations during their national days (dates of 
the national days immediately follow the name of each country): 

Austria—May 7, Vienna Philharmonic. 

Canada—The 60-man CBC Symphony Orchestra, conducted by Geof- 
frey Waddington, in first overseas appearance; no date set yet, but 
carded for late August as part of troupe’s European itinerary (probs 
ably London, Paris, Amsterdam, Berlin, Vienna, Florence); to feature 
Canadian guest soloists and native composers. 

Czechoslovakia—July 23-24, Skupa Marionette Theatre, pageants by 
the Sulk Folklore Ensemble, concerts by the Czech Philharmonic. 

England—July 10-11-12; July 10, Sir Malcolm Sargent conducting the 
BBC Orchestra and Huddersfield Choir in Holst’s “Planets” and Sir 
William Walton’s “Belshazzar’s Feast”; 11th, in Elgar’s “Dream of Gere 
ontius”; 12th, Scottish Guards Orchestra in concerts of pop and semi- 
classical music. May 26, Royal Ballet. 

Finland—May 21, popular dances by the Jalkanen Group and con- 
certs by the Univ. of Helsinki Choir. 

France—July 8-9; July 8, Paris Opera Ballet; 9th, plays of the French 
theatre ~by the Comedie Francaise. Sept. 25, concert of contemporary 
music and a play produced by Jean-Louis Barrault. 

Hungary—May 2, Sept. 17; May 2, Cordes Tatray Quartet, the Wood- 
wind Quintet of Budapest and the Hungarian Opera in works by Zol- 
tan Kodaly, Bela Bartok, Ferenc Farkas; Sept, 17, concerts by stars of 
the Hungarian Opera and program of songs and dances by the Hun- 
garian Popular Ensemble. 

Iran—Sept. 4, an original ballet. 

Japan—May 13, operetta, ballet and Kabuki dancers. 

Soviet Union—Aug. 11-12-13 (schedule not officially confirmed as 
yet), Bolshoi Ballet, Moscow Art Theatre and concerts under Dmitri 
Shostakovitch. 

Switzerland—June 29, July 31, Aug. 1; June 29, the Schauspielhaus 
of Zurich in “Romulus,” new play by Friedrich Durrenmatt; the Stadt- 
theater of Basle in first performance of “Titus Feuerfuchs” by Hein- 
rich Sutermeister; July 31, Ernest Ansermet conducting the Orchestra 
of the Swiss Romande; Aug. 1, folklore processions and patriotic pag- 
eant. Sept. 5, special performance of Frank Martin’s choral work, “Le 
Vin Herbe,” by the Chamber Orchestra of Lausanne under Victor De- 
sarzens. 

United States—July 2-3-4, concerts by the Philadelphia Orchestra 
under Eugene Ormandy with Isaac Stern as soloist, and ballet by the 
American Ballet Theatre starring Nora Kaye and Eric Bruhn. 

Yugoslavia—June 27-28, Ballet of Belgrade in works by Baranovie 
and Bartok, concerts by the Belgrade Philharmonic with soprano Zinka 
Milanov, the Mixed Choir of the Yugoslav Army and chamber musie 
by the soloists of Zagreb led. by Antonio Janigro. 

(Majority of foregoing events to be held in 2,000-seat and 500-seat 
auditorium and an open-air esplanade in the Belgian Section. The U.S. 
and the Soviet Union, with 1,1200-seat and 1,500-seat theatres adjoin- 
ing their respective pavilions, are planning supplementary theatre, con- 
cert, ballet and film presentations through the run of the fair) April 
17 to Oct. 19. At intervals between major national celebrations, a series 
: international festivals of performing arts sponsored by Belgium as 

ost nation.) 


International 

International Experimental Film Festival, April 21-27, with awards to 
cinematic devices contributing most to future development of the film; 
World Film Festival, May 20 to June 13, best films of 1957; survey of 
the motion picture from its beginnings to the present, concluding with 
a gold medal award to “the best, film of all time,” Oct. 12-18; concerts 
of martial music by leading military bands; International Meeting of 
Youth Orchestras, July 13-20; Festival of Experiental Music, presenting 
experiments in the field of electronic reproduction of music, Oct. 5-10; 
International Festival of Marionette Theatres, displaying skills of the 
world’s leading puppeteers, May 17, July 26, Sept. 27; International 
Festival of University Theatres, surveying contemporary trends in the 
dramatic arts, Aug. 2-9. 


U.S. Shoestring-&-Private Charity 


Crtnmedinm nae ————— 
gium Miss Cisney promoted $3,000; 000,000) and of this sum $200,000 
from the Norman Fund. went at once to equip them with 


curtains, lights and so on. A main 
Transportation was the stagger- item of expense will be transport 


from N. Y. of the City Center party 








| trip stands $900 per head. In the 


case of the Yale U.’s drama depart- 
ment production of Archibald Mac- 
Leish’s “JB” the make-do financing 
calls for the troupe to play U. S. 
Army installations in Europe, 
thereby entitling it to military 
plane transport both ways. 
International Cultural Exchange 
(State Dept.) found $60,000 to fi- 
nance the Julliard Orchestra which 
will make the U. S. competitive to 
all other nations in the “youth 
music” side of the expo. Harry 
Belafonte comes under the head of 
a philantrophist, donating his ser- 
vices for four concerts in Septem- 
ber with his entourage. Apparently 
America’s “Little Theatre” move- 
ment, something which does not 
exist in ahy other country, will 
have a company at Brussels. Unless 
some Congressional money is avail- 
able these grassrooters will travel 
under funds raised by themselves 
on Main Street, U. S. A. 
American Ballet Theatre is re- 
ported another of the events on 
Miss Cisney’s schedule. Here, 
again, advantage is taking of the 
company’s presence overseas on 
another State Dept. tour. 
Richard Griffith of the N. Y. 
Museum of Modern Art and a 
committee is selecting a program 
of documentary films illustrating 
life in America and it’s hoped the 
producers will deadhead the nega- 
tives. 
The operating funds of the U. S. 
Pavillion and Theatre were cut to 








by Paramount Films. 


$800,000 (buildings cost over $10,- 


of 85 which, under Miss Dalrymple 
will offer “Carousel,” “Susannah” 
“Our Town” and “Glass Menag- 
erie.” With these four events, plus 
the 11-odd of Miss Cisney’s negoti- 
ation, the U. S. participation still 
has a lot to go to fill the 26-week 
time span. Hence the hope that 
Congress will rise to the need so 
that American will not have to 
shoestring it against Russia's shoot- 
the-bankroll plan. 

As the U. S. plan to date began 
to piece together last week, her 
doctor ordered Miss Cisney to ime 
mediately rest. In doing so she 
drew the laurel of “immeasurable” 
achievement from Cullman who 
hailed her as “a lady Atlas.” 


Ace British Lenser Signed 


London, Jan. 28. 

Jack Cardiff, one of Britain's top 
cameramen (he was on such pix 
as “African Queen” and “War and 
Peace”), will direct his first Brit- 
ish feature film, following some 
directorial stints on the Continent. 
Cardiff's debut as director will be 
for Zonic Productions on “Intent 
to Kill,” drama starring Richard 
Todd and Betsy Blake. 

Location work’ will be done in 
Montreal. Cardiff and producer 
Adrian Worker have flown there 
for a looksee. “Intent” is a sus- 
pense drama about a political face 
tion seeking to bump off a South 
American president and will be 








released by 20th-Fox. 
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Callas Riles La Scala, Too 


Maria Meneghini Callas’ recent 


Milan, Feb. 4. 
“open letter” to the Italian pub- 


lic, which most observers here have interpreted as an open at- 
tack on La Scala, her home base, has had widespread repercus- 
sions throughout Italy. Milano opera showcase is said to be con- 
templating possible disciplinary action. 

Pointedly, the Greek soprano in her appeal refuted accusations 
regarding her walkouts of performances at Vienna and Edinburgh 
on the basis that she personally was not legally held to them (as 
had been claimed) by contract with the La Scala. Other comments 
by the diva were more specifically directed at the Scala organiza- 
tion itself, and at reports blaming her—and not the theatre—for 
organizational deficiencies resulting in two previous “Callas af- 


fairs.” 


The La Scala management is expected to meet soon to discuss 
action on the controversy raised by the singer, and to study a re- 
port which is to be presented to the Mayor of Milano, Virgilio Fer- 


rari. 


Milan Opera circles also expressed surprise at the singer’s re- 
ported statements on a U.S. video show to the effect that she was 
giad that things had gone the way they did, and that the recent 
Rome incident had shown her that she was necessary to the public. 


_____ 





Italo Solons 
Check M-G Tie 


To Cinecitt 
Rome, Jan. 28. 

Metro's imminent occupancy of 
Rome's Cinecitta Studios for the 
making of “Ben Hur” has been the 
subject of an interrogation in the 
Italian Chamber of Deputies. eA 
congressman, Mario Calabro, has 
officially queried the government 
regarding the recent pacts linking 
Metro and the Cinecitta setup, his 
implication being that the Yank 
production would practically mo- 
nopolize the available studio space, 
thus leaving little or nothing for 
use by Italo producers. 

Specifically, Calabro asked 
whether (1) Cinecitta would be 
reserved for the exclusive use of 
the Metro unit during the films 
shooting sked here; (2) How many 
sound stages have been reserved 
for “Ben Hur” and how many will 
remain for use by locai filmmakers; 
and (3), if and in what measure the 
use of Italo actors, workers and 
technicians has been guaranteed. 

The Mefro-Cinecitta agreements 
were signed some time ago. They 
concern both the use of technical 
facilities as well as the labor rela- 
tions angles via a pact between 
Metro and the democratic Italian 
labor unions. 

While it’s known that the Italian 
film toppers would prefer foreign 
pix made here to be co-produced 
(“Ben Hur” is exclusively a Metro 
project), an industry spokesman 
nevertheless expressed surprise at 
the interrogation by Calabro. He 
indicated that while no release 
coin would be forthcoming from the 
“Ben Hur” enterprise the local pic 
industry should be delighted by 
the employment opportunity of- 
fered extras, workers and techni- 
cians by the Yank production, 
especially in view of the current 
critical period in which the local 
film industry finds itself. 


CLASSICAL & JAZZ 
TURNS FOR STRATFORD 


Stratford, Ont., Feb. 4 

“The Beggar’s Opera,” the Fes- 
tival Singers and Vancouver-born 
bass-baritone Donald Bell will top 
the roster at the four-week Music 
Festival here next summer. Wilbur 
de Paris, Errol Garner, Carmen 
McRae, Billy Taylor and Canadian- 
born Moe Koffman will be the jazz 
toppers. Latter’s “Swinging Shep- 
herd Blues” is a rising hit on Ju- 
bilee. 

Folk music will be represented 





Dyer - Bennett and Canadians 
Jacques Lebresque and Emma Cas- 
lor. Noah Greenberg will conduct 
the N. Y. Pro Musica.in two con- 
certs of Renaissance and Baroque 
period music. All programs will be 
in the air conditioned Avon Thea- 
tre, a film house, instead of pre- 
vious Concert Hall. 

Tom Brown will stage and Louis 
Applebaum conduct “Beggar's 
Opera” for 12 performances. It’s 
the Frederick Austin version of 
John Gay's work, and ran nearly 
four years {n London in the 20's. 
Donald Bell will fly in from Ger- 
many, where he'll be touring at 


France Sees Yank Film 
Distribs Cutting Down 
Maay Staffs in Europe 


Paris, Feb. 4. 


With both optimistic and pessi- 
mistic prognostications on the fu- 
ture of Hollywood and films regu- 
lar trade patter, Yank reps of 
American major companies here 
are also getéing into the act. As 
Hollywood majors tighten belts, 
prototypes feel that the same might 
follow in the overseas branches. 
However, there is breast beating 
here because all feel that the 
Yank place in international marts 
is assured. This does not preclude 
realignment and retrenchment be- 
cause of get-tough policies from 
Continental countries, the Com- 
mon Film Mart and stricter quota 
conditions. 

U. S. reps opine, in some cases, 
that companies probably eventu- 
ally will have to begin streamlin- 
ing their offices abroad in order to 
cut overhead. Old talks of merg- 
er are afloat again. RKO has not 
yet cut its staff drastically, and 
is picking up foreign and Yank 
indie films for its quotas. But 
some great changes are expected 
soon. 

Some sources point out that 
American films still take top per- 
centages in all the leading Con- 
tinental markets and will continue 
to do so since U. S. pix, via dub- 
bing, publicity, star names and 
blockbusters, are staple items. But 
growing big scale European pro- 
duction, plus more inter-Conti- 
nental reciprocation with needed 
screen space, may mean more 
squeezes on the Yanks. For ex- 
ample, in Paris there is a big 
problem of getting good firstrun 
outlets since burgeoning Gallic 
production has tied up many of 
the lucrative houses. At any rate, 
with 50% of Yank grossers coming 
from abroad, the foreign biz may 
get greater priorities. 


EADY FUND NOW LOOKS 
TO GROSS $6,700,000 


London, Feb. 4 

The government estimate that 
the statutory Eady Fund would 
gross over $10,000,000 in its first 
year is not being justified by re- 
turns. The latest figures indicate 
that the Fund will net little more 
than $6,700,000 in the current 
year. 

The gap between estimate and 
performance is largely due to the 
serious sharp decline in paid ad- 
missions, which has affected pic- 
ture theatres throughout the coun- 
try. In the first 10 weeks of the 
statutory levy, collections into the 
Fund have been well below $1,- 
400,000, The rate of distribution, 
however, has increased from 
2214% to 30%. 


Hungary Buys U. S. Pix 


Paris, Jan. 28. 
Mare Spiegel, Motion Picture 
Export Assn. rep until Feb. 1 
when Fred Gronich takes over, re- 
cently concluded a sale of 10 pix 
to Hungary. Films will be paid 
fer with dollars in N. Y., the aver- 

age being about $3,000 per pic. 
Most pix are fairly recent ones, 
with comedies and musicals pre- 
dominating. Like Poland, with 
which Siegel also recently con- 
cluded a pact, the accent seems to 
on escapism. Spiegel told 
Variety that Poland and Hungary 
would be the only satellites with 











time, 


which the MPEA would deal. 





Aussie Biz Upbeat At 
Cinema Attributed To 
Lighter Type of Fare 


Sydney, Jan. 28. 

Upward biz trend at the cinema 
boxoffice in Aussie is seen as re- 
flecting a swing to the “let's for- 
get” type of product, with thumbs 
down on war, westerns and prob- | 
lem pix. Top exhibs say that if | 
Hollywood can continye to supply | 
this lighter type of product, biz 
here will continue on the upgrade 
irrespective of what tele has to 
offer. 

That films have not lost their 
appeal with*the masses is strongly 
indicated by the trade currently 
being done here with “Love in 
Afternoon” (UA), “April Love” 
(20th), “Les Girls” (M-G), “Don’t 
Go Near Water” (M-G), “Around 
World in 80 Days” (U-A), ‘Carry 
On, Admiral” (U), “Affair to Re- 
member” (20th) and “My Man God- 
frey” (U). 

Showmen here want to forget 
the last half of 1957 with its over- 
play of shot-and-shell, trigger- 
happy cowboys, and blatant sex. 
Despite the summer heat, a long 
drought, and _ disastrous bush 
fires, tv, late-closing saloons and 
plush clubs, good pix are pulling 
the patrons and the marquees are 
mainly carrying the tab of Yank 
fare, indicating that Hollywood is 
doing alright for itself in the An- 
tipodes. ’ 


More Houses, But 
Non-Pros Snafu 
Madrid's Legit 


Madrid, Feb. 4. 

Two gala theatre openings give 
evidence of continuing legit vital- 
ity and growing public favor. New 
Teatro Goya has posthumous work 
of Jacinto Benavente, “El Bufon de 
Hamlet,” starring Manual Dicenta, 
Maria Guerrero and Berta Riaza. 
Alberto Closas is presenting his 
version of the Italian modern mus- 
ical, “Buona Notte, Bettina” at the 
Teatro Comedia. 

Inauguration of the dernier cri 
Teatro Goya marks a legit exodus 
from the confining back streets ad- 
jacent to the main stem Gran Via 
to the newer and more spacious 
nabe that extends from Cafe Gijon 
to the Velasquez limits of Calle 
Goya. In addition to Goya and the 
one-year old Teatro Recoletos fac- 
ing the egghead Cafe Gijon, a 
former theatre in new legit area, 
Beatriz, which operated as a film 
salon for years, reverts back to 
legit in March when Tennessee 
Williams’ “Rose Tattoo” is given a 
Spanish adaptation. 

Legit expansion is not without 
its growing pains. Theatre circles 
here report several major com- 
panies are no longer meeting pay- 
rolls, adding that house units are 
maladmmistered by an excess of 
non-professional staffers. 








Lebanon, Pa. 


Editor, Variety: 

It was only natural for me when 
I was planning a trip last year to 
Vienna, Austria, on a story assign- 
ment, to turn to Variety. Figur- 
ing anyone who writes for your 
publication knows the local scene, 
I telephoned your correspondent, 
Emil Maass, when I arrived in 
Vienna. I identified myself and 
asked if I could see him. 

“T'll be right over,” he said. 

In no time he walked into the 
lounge of the Hotel Bristol where 
I was staying. 

“How are things on Cumberland 
Street?” he immeditely asked. 
“How is the Bon Ton Store doing? 
Do you still use that red streamer 
on the front page of the Daily 
News?” 

Well, you can imagine my re- 
action to this bombardment of 
purely Lebanon, Pennsylvania, 
references! 

Yes, Emil Maass had lived in 
Lebanon many years ago. 

It's a small world, thanks to 





Variety. And thanks to Maass, I | when he saw Walter C. Paine, pub-| manded by the guest, 


learned much about Vienna in ay 


relatively short time. 
Ted Gress, 
© City Editor, 





Daily News. 


London Film Biz OK Despite Snow; 
‘Joey’ Sock $12,500, 3d; Cowboy’ Fast 
116, ‘Rock’ 146; ‘Kwai Mighty 126 


+ London, Jan. 28. 





Deal Falls Through On 
Old Vaudery in London; 


Lew Lake Remains as Op |Commandments,” “Cinerama Hol- 


London, Jan. 28. 

Lew Lake, owner of the Collins 
Music Hall, one of London's oldest 
vauderies, which recently threat- 
ened to go dark, told Variety that 
a deal to sell the theatre to fair- 
ground magnate John Collins was 
being held up because of “one or 
two complications.” 

Collins, who despite his name 
has no previous connection with 
the vaudery, put up $14,000 as a 
deposit on the property several 
months ago. At that time, permis- 
sion was being sought from the 
London County Council by a firm 
of millers to convert the theatre 
into a warehouse and offices. The 
fairground operator stepped in and 
made a bid to buy the vaude house 
with the intention of operating it 
himself. 

Since then, Lake is reported to 
have had a change of heart about 
disposing of the property, and had 
decided that whatever happened, he 
would continue to run the theatre 
himself. Lake admitted that sev- 
eral snags had cropped up which 
had cooled down the deal some- 
what, and added that if it finally 
went cold, he would keep the vaud- 
ery alive. 

Meanwhile, anothér music hall 
which put the shutters up recently, 


the Camberwell Palace Theatre, | 
continues to remain dark despite | 


a plea from the Variety Artists’ 
Federation to the local Council to 
support a scheme which could 
agin make it operational. The 
theatre is to be converted into a 
supermarket. 


Best Awards In 
Spain's Film Biz 


Madrid, Feb. 4. 

Sindicato Nacional del Especta- 
culo selected the annual San Juan 
Bosco winners with the two main 
325,000 peseta Oscars ($7,500) 
awarded to “...Y Elegio el In- 
fierno” (I Chose Hell) for the film 
best reflecting Spain’s reigning 
political and religious convictions, 
and to “Ultimo Cuple” (Last Song) 
as the quality standard bearer dur- 
ing 1957. 

Three additional feature film 
cash kudos went to “Amanecer en 
Puerto Oscuro” (Dawn on the 
Malaga Coast), “La Puerta Abierta” 





(Open Door) and “Los Angeles del- 


Volante” (Cab Drivers). 

In the documentary class, 
“Goya,” “Garden Music” and 
“Green Coast” each received $500 
in local currency. 

Sarita Montiel, credited as prin- 
cipal ingredient for prodigious 
“Ultimo Cuple” box-office mara- 
thon, was declared ineligible for 
best actress designation. Spanish 
star had acquired Mexican nation- 
ality during early career years. 
Emma Penella and Paco Rabal won 
best performance laurels. 

Saenz de Heredia was named 
best director, Lucas and Gallardo 
screenwriting team was singled out 
in the scribbling department while 
principal technical honors went to 
cameraman Manuel Berenger, art 
director Andre Simont and music 
composer Lembergh. 

Awards were made at the San 
Juan Bosco dinner, in the presence 
of government personalities, sindi- 
cato chiefs and an outpouring of 
film industry celebs. 


Pub Scares Off Thug 
Norwich, Vt., Feb. 4. 
A newspaperman was right on 
the spot when a lone gunman at- 
tempted to rob the Exeter Street 
Theatre here. 
The intruder fled empty-handed 





lisher of The Valley News in West 
Lebanon, N. H., approach 
house 


the | 


A week of snow, ice and intense 
cold did not seriously hurt returns 
at first-run situations here al- 
though it affected the take at some 
of the long-running pix. -However, 
Around World in 80 Days,” “10 


|iday” and “Bridge on the River 
Kwai” all continued in the big 
money stakes while newcomers like 
|“Pal Joey” and “Jailhouse Rock” 
made a distinct impact on the b.o, 
“Commandments,” in its ninth 
Plaza round, hit a fancy $18,000, a 
| Slight dip over the previous week 
| but still very big. This applies also 
!to “80 Days,” where the 30th frame 
was close to $14,000. “Cinerama 
Holiday,” on its second anniversary 
stanza, grossed a smash $15,000 in 
|the 104th session. 

“Pal Joey,” which in its opening 
frame broke the Leicester Square 
byr house record, still is great 
at $12,500 in third round. “River 
Kwai,” in its second West End 
stint, grossed a boff $12.000 in its 
fourth week at the Odeon, Marble 
Arch. 

“Jailhouse Rock” looks fancy 
$14,000 at Empire in second round. 
Other sturdy entries include “Cow- 
boy,” sturdy $11,000 or more in its 
first frame at the Odeon, Leicester 
Square and “Enemy Below.” which 
continues stout $8,500 in third 
Carlton week. 

Estimates for Last Week 


| Astoria (CMA) (1,474: $1.20- 
'$2.15) — “Around World” (UA) 
(30th wk). Almost $14,000, great 


for length of run. 
Carlton’ (20th) (1,128: 70-$2.15)— 


“Enemy Below” (20th) (3d wk). 
Stout $8,500 or near. Last week, 
$9,800. “Naked Earth” (20th) 


preems Jan. 30. 

Casino (Indie) (1.337; 70-$2.15)— 
“Cinerama Holiday” (Robin) (104th 
wk). Second anniversary ended 
with smash $15,000. Stays on until 
Feb. 22 when “Seven Wonders of 
World” (Cinerama) set to follow 
| Feb. 26. 
| Empire (M-G) (3,099: 55-%1.70)— 
“Jailhouse Rock” (M-G) (2d wk), 
Fancy $14.000 or near. First week, 
$15,000. “I Accuse”’ (M-G) due 
| Jan. 30. 

Gaumont (CMA) 1.500; 50-$1.70) 
—‘‘Blue Murder at St. Trinian’s” 
|(BL) (6th wk). Almost $8,500, big 
|for time of run. 

Leicester Square Theatre (CMA) 
| (1,376; 50-$1.70)—“Pal Joey” (Col) 

(3d wk). Smash $12,500 or near. 
Second was $13,000. “Witness for 
Prosecution” (UA) moves in Jan. 30, 
| London Pavilion (UA) (1,217: 50- 
| $1.70)—“Legend of Lost” (UA), 
| Heading for steady $7,500. ' 
| Odeon, Leicester Square (CMA) 
(2,200; 50-$1.70)—“Cowboy” (Col). 
| Brisk $11,000. “Tale of Two Cities” 
(Rank) due in Feb. 6. 

Odeon, Marble Arch (CMA) (2.- 
|200; 50-$1.70)-—“Bridge on the 
| River Kwai” (Col) (4th wk). Boff 
$12,000. Third was $12,600. “Pal 
Joey” is due Jan. 31. 


| Plaza (Par) (1,902: 95-$2.80)— 
/“16 Commandments” (Par) (9th 
|wk). Smash $18,000. Stays indef. 

Rialto (20th) (592: 50-$1.30)— 
“No Down Payment" (20th) (2d 
wk). Steady $4,500. First week 
|was $5,300. 

Ritz (M-G) (432: 56-%1.30) — 


“Prince and Showgirl” (WB). 
erage $2,000 or near. 

Studio One (APT) (600: 30-$1.20) 
—"Perri” (Disney) (6th wk). Good 
| $2.700. Fifth was $2.900. Holds. 
| Warner (WB) (1.785: 50-$1.70)— 
“Chase Crooked Shadow” (ABP) 
(2d wk). Steady $7.000 or near. 
| First week was $7,800. Stavs a 
third frame, with “Sayonara” (WB) 
set to follow Feb. 6. 


lterbi Plays ia Israel’ 


Tel Aviv, Jan. 28 
Overflow audience hailed the 
| first appearance here of conduc- 
tor-pianist Jose Iturbi, when he 
conducted the Israel Philharmonic 
|at the Frederic R. Mann Audito- 
| rium. The Israeli orch seemed not 
quite up to the brilliance de- 
though he 
| Spoke flatteringly of the group. 
Maestro Iturbi will play concerts 
| in Jerusalem and Haifa in addition 


Av- 





A wild shot narrowly missed the to two more in Tel Aviv on the 


cashier. 


trip. 
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Film Cos. Ad Outlay Drops in’57 


Johnston Steams Up’ Biz Building 





As Exhibs Pledge Campaign Money; 
Sol Schwartz's Small Objections 


s,s 
? 


Has Columbia Mulling 
Bypassing of Times Sq. 


Columbia has become disen- 
chanted with Times Square. Film 
company reportedly is so fed up 
| with the losses sustained in this 
|New York showcase belt that the 





Terming the occasion “historic, 
Eric A. Johnston, president of Mo- 
tion Picture Assn. of America, yes- 
terday (Tues.) told a press confer- 
ence in New York that the industry 
is ready to move with its long- 
pending, so-called business build- 
ing program. 

Samuel Rosen, speaking in the 
absence of Ernest Stellings, presi- 
dent of Theatre Owners of Amer- 
ica, stated that exhibition will put 
up its share of required financing, 
amounting to $1,150,000 to be com- 
puted on basis of one-half of 1% 
of last year’s film rentals. Rosen 
said he would pledge such dona- 
tions in behalf of his own circuit 
(Stanley Warner) along with United 
Paramount and National Theatres, 
adding that Loew’s and RKO are 
“ready to go along.” Distributors 
are committed to match the exhib 
money dollar for dollar, ; 

Sol A. Schwartz, president of 
RKO chains, said he’d participate 
as indicated but injected a note of 
disapproval with the program so 
far as fostership is concerned. 
Schwartz objected to the TOA 
identity with the project, prefer- 
ring instead that it be billed only 
as an all-industry endeavor. Cir- 
cuit exec, who reminded that RKO 
is not a TOA member, said he saw 
no point in public announcements 
about TOA being in, and Alled 
States being out, for this would 
communicate to public disharmony 
that exists. 

Herman Levy, counsel for TOA, 
disclosed that Stellings had dic- 
tated a press statement anent the 
desire for all exhibitors to join the 
campaign. Again Schwartz raised 
an objection, asking no statements 
from any individual but simply a 
description of the project as be- 
ing under the aegis of the entire 
industry. 

Levy advised. Schwartz to issue 
a similar statement for RKO, and 
emphasized that TOA is not claim- 
ing author. Abe Montague, repping 
both MPAA and the Council of Mo- 
tion Picture Organizations, said 
TOA’s position was merely one of 
participating organization. 

Breakdown on how the total in- 
dustry fund (of $2,300,000) is to be 
expended was given by Roger 
Lewis, former chairman of the 
MPAA’s ad-pub directors commit- 
tee. Appropriation of $950,000 is 
for newspaper advertising in cities 
of 50,000 or more. Ads are to ap- 
per weekly, beginning in April, 
and while specific pictures are not 
to be mentioned, film companies 
are free to place their own ad- 
jacent paid-for copy. 

A radio campaign is to be ex- 
tended nationally at a cost of 
$300,000. 

The Oscar teleeast is figured at 
$570,000 to $600,000, the latter de- 
signed to preclude local spot com- 
mercials, 

The broad field of public rela- 
tions is itemized at $150,000, and 
costs of administration, production, 
etc., $250,000. 

COMPO will be used “to the 
fullest extent,” said Montague. 

Participants at the huddle said 
the campaign is to be continuous, 
not limited to a one-shot try. 


N.Y.’S BEEKMAN LOOMS 
AS FUTURE FIRST-RUN 


Beekman Theatre, N.Y., plush 
second-run house on the East side, 
likely will switch to a firstrun po- 
licy, Clem Perry, v.p. and general 
manager of the Rugoff & Becker 
circuit, reported last week. 

Perry noted that the theatre was 
‘doing ‘“‘very nice” business in its 
expanding neighborhood, and that 
he was “in no hurry” to change the 
policy. However, he said, if 
enough firstrun product can be 
lined up, the Beekman probably 
will go firstrun. 

There had been a good deal of 
pressure on Perry for some time 
to turn the Beekman into a first- 
run release house, providing an- 
other outlet for foreign films. 








Henry Sherek, British legit man- 
ager, is writing his memoirs, which 
will be called “Not in Front of the 
Children.” 


| future likely will see relatively 
rare instances where a Col produc- 
tion is opened at one of the first- 
run houses, 


Attendance Figures Up 
Hollywood, Feb. 4. 

Elmer C. Rhoden National 
Theatres prexy, reported film 
theatre attendance in South- 
ern California over last week- 
end comparable to last year’s 
corresponding figure. Big pix 
released during holiday season 
has resulted in “marked im- 
provement.” 











Various other distributors in 
ments in Gotham. The result was 
uct—specifically, the “nervous 

Fd - See borhood circuits, 

Seguin 5 as Col is thinking in terms of near- 

| will undergo a blackout in large 

Broadway thinking stems from the 

Chicago, Feb. 4. | eral months only one showed a 
has lost its pull-power is disputed 
stand, in substance: If tickets aren’t 
“have to create enough want-to- 
Thanksgiving of “Sad Sack” at the | 
fore on amusement pages, and pic 
ental. Campaign, personally 
expenditures on news and women’s 
uration. In Seguin’s view, ads for | 
they weren't composed for those 


| past have been disgruntled with 
that the Broadway spots were by- 
‘A’” feature that lent itself to 
But these were booked on a 
N M * If Ad ly a total avoidance of the show- 
0 asic 5 | part so far as Col is concerned, 
fact that of all of its pictures to 
Belief of some industryites that | profit. This was “Pal Joey,” at 
here by Ed Seguin, ad-pub topper | 
moving, don’t blame the page—| 
see to get them (patrons) out.” | 
Chicago Theatre, B&K flagship. | 
grossed sock $12,000 its first day. 
000 ad outlay for its “Farewell to| 
helmed by Charles Einfeld, com- 
pages in Chi dailies, as well as in| 
the pic which ran on news and) 
(Continued on page 18) 





claimed and elsewhere-successful 


| “Operation Madball” wound up at 


a deficit. At the Palace, “Bridge 
on the River Kwai” will come out 


| on top but on a long-haul booking 


basis. 

Looking doubtful, presently, is 
“Bonjours Tristesse” despite a sub- 
stantial ad campaign for the Capi- 
tol run. (It’s also hardly a secret 
that Col did a burn over the re- 
views given this Otto Preminger 
entry.) 

Cause behind the fiscal hardship 
in the first-run area is two-fold: 
(1), promotional activity to the ex- 
tent deemed necessary means an 
outlay of $20,000 to $25,000 in the 
minimum; (2), to this must be add- 
ed theatre overhead expense, 
which is regarded as unrealistically 
high. 

A major consideration in past 
years was the “prestige” to be got- 
ten out of a New York first-run 
showcasing but the importance of 
this is now lessening in the minds 
of some film execs. 


To $3,082,415, But Sunday Supps 
Hit Lowest Point, Survey Shows 


+ 





The ‘Orderly’ Man 


Minneapolis, Feb. 4. 

Edward L. Hyman, United 
Paramount vice president, is 
coming to Minneapolis March 
13 to tell this territory’s exhi- 
bitors about the progress that 
has been made toward “order- 
ly” spacing of top Hollywood 
pictures and what it should 
mean to exhibition. 

All of the area’s theatreown- 
ers will he invited to attend 
the meeting at which United 
Paramount's Northwest circuit 
(Minnesota Amusement Co.) 
will be the host. 


Downbeat Stories 
Need Constructive 
Counter-Views 


The spotlight is op the film in- 
dustry in the lay press, Holly- 
wood’s woes have been played up 
in page one news stories and spe- 
cial features interpreting the “de- 
cline.” Examples are N.Y. Times 
featuring of Sindlinger report de- | 
tailing the effect of the sale of fea-| 
ture pictures to television, N. Y.| 
Herald Tribune’s William Tinensie’s| 
three-part Sunday analysis of the 
industry, Jess Stearn’s series in the | 
N.Y. Daily News, add in Ronald! 
Reagan's testimony before a Con-| 
gressional tax committee as head 
of the Screen Actors Guild. 

The industry’s reaction was typi- 
cal of its traditional ostrich-like 
attitude. Most frequent comment 
was “why do they have to do this 
to us?” Although the picture biz 
has long appealed to newspapers 
as an outlet for its publicity, it is 
quick to cry “foul” when the fourth 
estate undertakes a realistic ap- 











(Continued on page 16) 





the economics of first-run engage- 

passed with certain kind of prod- 

= saturation bookings in the neigh- 

more or less one-shot basis, where- 

cases. In other words, Broadway 

‘ ’ | Film corporation’s new hands-off 
Run’ Up Front 

open at a first-run in the past sev- 

film page newspaper advertising| the Capitol. Even the widely ac- 
for the Balaban & Katz circuit. His 
blame the copy. “Ads,” he states, | 
Seguin cited the opening last | 
Only advance ads ran the day be-| 
Issue arose over 20th-Fox’ $40,-| 
Arms” preem here at the indie Ori- | 
pany’s ad chief, called for important 
nabe gazettes and radio spot sat-| 
women’s pages “got lost” because 

aaaaad 
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Some significant and arresting statements were 
uttered at the Edgewater Beach Hotel (Chicago) 
Jan 20 by H. James Gediman, exec veep of Hearst 
Advertising Service. His audience was the News- 
paper Advertising Executives Assn. Gediman’s 
remarks were not, of course, aimed at the film in- 
dustry, but at all industry. Still the application and 
logic to pictures in its present travail is not obscure. 

“Headlong pursuit of sales-at-any-price” must be, 
said the Hearstman, “abruptly reconstituted and 
squared with certain fundamentals.” Note this 
crack: 

“There is plenty of room in business for 
showmanship, but American industry is not 
Show Business, and Show Business is not Ameri- 
can Industry.” 

Theatre and circuit operators will scarcely fail 
to nod understandingly when Gediman remarks that 
“Tv is a medium that can be viewed by the public 
with a detachment verging on boredom.” This, of 





New Use of Copy 
Hollywood, Feb. 4. 

Sales chief of 20th-Fox, Alex Harrison, de- 
plores oldfashioned fixations of film sell and 
thinks blind repetition at this time of threat to 
the business’ very survival is “suicidal.” 

He expands some of his known ideas. Use of 
theatre page instead of imaginative run-of-pa- 
per throws too much dependence on “copy.” 
Can the ad steal the whole amusement page? 
If not, it isn’t doing the big job. 

New uses of newspapers is in order. 

et LL OD 


course, is no new point. For 25 years newspapers 
and magazines, not to mention outdoor display, have 
pot-shotted at the strange appeal to the advertiser 
of playing angel to entertainment. Gediman’s way 
of saying the same is this “Television brings out 
the impresario lurking beneath the thin insulation of 
the sponsor’s business practicality It is also, by 
conjugal contagion, frequently encountered in his 
wife.” 

For a further fillup on the theme he comments 
that a businessman is sometimes puzzled at the 
intricacies of television giveaway programs. Though 
a contestant collects “a Buick, a refrigerator, a life- 











time annuity and two weeks in Acapulco with Jayne 
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Hearst’s Gediman On ‘Sales-At-Any-Price’ 
(All U.S. Biz Suffers Narrowing Ratio of Profit to Volume) 


By ROBERT J. LANDRY +++4+4+++4+4 


j 


Mansfield,” this contestant fs only not the grand 
winner, but in fact, a loser by comparison. 

Gediman does not sneak up on his point which 
is that present merchandizing procedures are “the 
craziest” and that advertising expenditures today 
exceed the payroll in many companies and even 
the cost of raw materials, as Clarence Eldredge 
— not long since to the Assn. of National Adver- 
isers, 

Advertising, Gediman stressed, ought always to 
be the direct, personal responsibility of top man- 
agement. It cannot be otherwise in the context of 
narrowing margins of profit despite’ increasing 
total sales. 

_ VARIETY now speaking: the film business has tra- 
ditionally depended upon newspaper space to put 
over its point-of-sale messages. Radic and televi- 
sion remain, to this day, “controversial” among the 
exploiteers of current screen offerings. Miracle- 
working air saturation campaigns, despite the bril- 
liancy of Terry Turner in New England and the 
shimmer of Gordon McLendon in Texas, are not 
generally emulated. Hence, there is a certain af- 
finity between the newspapers and the picture in- 
dustry in that (a) they respect each other and (b) 
they recognize a common competitor in video. 

Gediman talks ticket-selling language when he 
Says, “the arrival of goods at the given market for 
retail sale means they have been sent to sales fac- 
tories; ti.2y are at this point like the raw material 
that enters the plants where the goods were made. 
Newspapers are part of the accelerating and process- 
ing machinery for the manufacture of those sales.” 

Gediman, also X-rays psychological behavior de- 
velopments in the researching of distribution prob- 
lems and referred to “almost comie-opera termin- 
ology” spoon-fed to the gentry by self-appointed 
Yogi. He wondered if fhe Yogi have any awareness 
or appreciation of publishing—where every item of 
every single issue is entirely different from the 
issue before. “The New York Times on a Sunday 
will set copy and print 18,467 individual ads in 
one issue.” He speculated aloud at the Chicago 
meeting whether newspapers needed more “psych- 
ological mystique” to make themselves more glamor- 
ous via-a-vis video? “We are telling the truth, but is 
it exciting?” 

Nothing could be more pertinent to current jit- 
ters in the film industry than Gediman’s remark | 
about business in general: “The executive throne | 
is becoming an uneasy chair.” 





* Continuing a trend of recent 


years, advertising by the major film 
companies in national magazines 
and the Sunday newspaper supple- 
ments dropped again in 1957. 

To an extent, this reflects the 
fewer number of pictures in re- 
lease, but primarily it’s indicative 
of economies in ad spending and 
the feeling that more is to be 
gained in point-of-sale newspaper 
splurges. 

Statistics made available by 
Publishers Information Bureau to 
Variety show that the companies 
spent a total of $3,082,415 in ad- 
vertising in the mags and supple- 
ments. This compares to $3,517,007 
in 1956 and $3,634,553 in 1955, 
However; for most of 1957, the fig- 
| ures aren’t precisely comparable to 
1956 since the companies lost some 
outlets with the fold of Collier's, 
'the Woman’s Home Companion and 
' some other mags. 
| Most striking drop is registered 
in ’57 by the Sunday supplements. 
Film ad expenditures in that media 
hit a new low last year, with only 
$353,942, of which This Week got 
the major share with $155,240. In 
1956, the supps got $378,232 and 
the year before $576,185. At one 
time, in 1952, the supplements got 
close tq $800,000, and that year the 
total mag and supplement take 
from films ran to $4,425,313. 

Mag Spending 

In the magazine field alone, the 
1957 film outlay was $2,728,473 
against $3,138,775 in ’56. Back in 
1950 that same total ran to 
$3,996,612. 

The mag field still sees the week- 
lies and bi-weeklies ahead, with 
Life, Time, Newsweek, the Satur- 
day Evening Post, etc. garnering 
$1,226,436 last year. Life's share 
dropped from $599,100 in 1956 to 
$467,430 in ’57 and Time, too, went 
down, to $19,300 from $31,630. 

Women’s mags last year got 
$527,008 with McCalls leading the 
field with $177,163 and Seventeen 
showing a slight improvement to 
$97,270 from $76,600. Total for fhe 
women’s mags in ’56 was $490,805. 
General monthlies (Argosy, Es- 
quire, Readers Digest, etc.) got 
$242,994 last year, which is about 
the same as in 1956. Fan mags im- 
proved to $724,935 from $668,898 

Film companies continue to ig- 
nore wide mag areas, such as the 
home publications, youth, business, 
farm, outdoor and sports, mechan- 
ics and science, etc. 

Metro Topped 

While the detailed compilation 
of ad expenditures is available only 
for the 11 months of Jan. through 
Nov., 1957, PIB figures clearly 
show that Metro is the ad leader 
for the year. It spent $778,214 on 
17 films in the mags and $52,865 in 
the supplements. By contrast, Uni- 
versal, which in the past has rated 
high, spent only $363,571 in the 
mags and not a penny in the supps 
That total covered 15 films. 

-At Metro, “Les Girls” got the 
biggest ride with an expenditure 
of $210,247 in the mags. “Silk 
Stockings” rated $24,351 in the 
mags and $52,865 in the supps. 
Paramount’s mag ad outlay for 
“Ten Commandments” is put at 
$22,164, indicating the amount of 
free space garnered by the film. At 
20th-Fox, “Island in the Sun” was 
plugged $14,485 worth in the mags 
and $117,250 worth in the supple- 
ments and “Hatful of Rain” got a 
$93,057 ride in both the mags and 
the Sunday supplements. 

United Artists splurged $96,733 
worth on the Hecht-Lancaster re- 
lease, “Sweet Smell of Success” 
and Warner Brothers spent $72,479 
advertising “Spirit of St. Louis” in 
the mags, dittoing with $71,960 for 
“Sayonara.” Allied Artists spent 
$95,012 on “Love in the Afternoon” 
and Columbia invested $72,825 in 
magazine ads for “Jeanne Eagles.” 





| Compijation makes it clear that the 


companies tend to support their 
“nervous” films, allowing the suc- 
cesses to skate along on their own 
momentum, 
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“The only Hell is being unable to love...” 

So says Yul Brynner as Dmitri, most 
passionate of “The Brothers Karamaaov”, 
in a fiery scene from the filming of this 
mighty novel. He is speaking to Grushenka, 
the pliant beauty craved by his own father. 
She brushes a kiss across Dmitri’s lips, 
whispering: 

“That's all I have — being able to love. 
When you came in tonight, I thought my 
heart would burst. I wanted you'so much. 
And then I saw your eyes...and the pis- 
tols...were you really going to shoot me?” 











This scene has a lusty excitement. So 
does the entire story of the exploding emo- 
tions of the Karamazovs—father and sons 
—their loves, their friends, their enemies. 
Writer-director Richard Brooks’ adapta- 
tion and the throbbing performances of a 
large all-star cast faithfully follow the 
many moods of master story-teller, 
Dostoyevsky. ’ 

According to producer Pandro S. Ber- 
man, more than half of the large Avon 
Production budget went to acquire the ex- 
actly right stars. Brynner is magnificent in 
his latest role since his Avard-winning 
“The King and I”. Maria Schell, already 
famed as a great international actress, 
wins new acclaim with her role of earthy, 
vital Grushenka and Claire Bloom’s cling- 
ing, suddenly awakened Katya solidifies 
her popularity with audiences. Others elo- 
quently present in this sprawling canvas 
are: Lee J. Cobb, Aibert Salmi, Richard 
Basehart and William Shatner. 

M-G-M has planned “The Brothers 
Karamazov” for ten years. As the result 
unfolded before us in Metrocolor, we were 
glad they waited for the perfect creative 
combination of technicians and cast. 

No list of the cast is complete without 
mentioning one more person. The viewer. 
It is not too much to say that anyone who 
has ever loved, hated, prayed, sacrificed, 
raged, or plotted revenge... must find some 
part of himself or herself here. The best 
part, the worst part. Or both. 

As all men are brothers, so are all men 
and women “The Brothers Karamazov”. It 
is a distinct and distinguished achieve- 
ment. 

P.S. “Get more out of life...go out toa 
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“Merry Andrew” in two happy words is 
Danny Kaye. And this new Sol C. Siegel 
production from M-G-M in CinemaScope 
and Metrocolor is Danny’s first picture in 
three years. 


Danny has lots of most agreeable co-star- 
ring company to help with the high-flying 
hilarity. Extra added distractions like lovely 
Pier Angeli. And the celebrated basso, 
Baccaloni, who made his comedy debut in 
“Full of Life”. As well as Robert Coote of 
“My Fair Lady”’ fame, together with Noel 
Purcell and Patricia Cutts. 





But most of all, the story is decidedly off 
the beaten sound track for even the biggest 
of musical comedies. It also happens to be 
very funny, with scope for all of Danny’s 
ten-foot-tall talents. He is Andrew Larabee, 
shy-guy schoolteacher in an exclusive boys’ 
school who, while searching for a fabled 
Roman treasure, pitches camp on a site 
claimed by a traveling circus. 


Danny as a lion-tamer... Danny in top 
hat and tails on the flying trapeze... Danny 
as a chin-up “‘stout fella’ who tries to teach 


| manners to five volatile Gallini Brothers 


who own a circus...are just a few of the 
justly heralded Kaye-O’s. 


Michael Kidd, making his director debut, 
puts the same dash and pace into the roman- 
tics and plot antics as into the dance se- 
quences for which he’s been known hitherto. 
Based on a story by Paul Gallico, Isobel 
Lennart’s and I. A. L. Diamond’s screen- 
play keeps everybody hot and humming. 


Speaking of humming, the songs (music 
by Saul Chaplin, the associate producer, 
and lyrics by Johnny Mercer) alternately 
jump, soothe, astound and titillate. Of the 
eight tunes, we bring to our mind’s ear: the 
ballad “‘You Can’t Always Have What You 
Want”, the happy-go-lickety “Everything 
is Tickety Boo”’, the pantomimed “‘Pipes of 
Pan”, the patter delight ‘“The Square of the 
Hypotenuse”, and “Buona Fortuna”, whose 
bacchanalian flavor so robustly co-features 
Baccaloni. 


““Merry Andrew” is aptly named. Not just 
something for everybody. But just about 
everything for everybody—all wrapped up 
in a big bright Metrocolor package. A con- 
tinuous flow of fun, fun. fun. 








ONLY 
Ni-G-NI 
DOES 
iT! 


M-G-M alone highlights ; 
its vast advertising penetra- 
tion with regular monthly 
columns in top national 
magazines. 


Now the mighty “THE 
BROTHERS KARAMAZOV”; 
next “MERRY ANDREW” 
for your Happy Easter 
Holiday Attraction. 


These famed columns com- 
mand preferred attention, 
up front, with no other ads 
permitted, on the most-read 
“Table of Contents” page. 
They are rated “best-read of 
their size” by the scientific 
Starch surveys. 


Just part of the big build- 
up for TWO bountiful block- 
busters from M-G-M... 


“THE BROTHERS 
KARAMAZOV” 


“MERRY ANDREW” 








P.S. MGM 
BACK ON 


“SEVEN HILLS OF ROME” 
BIG AT MUSIC HALL, N. Y.! TOP IN 


58! 
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Jan 


ary Jingled, If December Didn't; 
‘Sayonara and Peyton Place Pacers; 
‘Water, Raintree, ‘Yelle’: 4, 5, 6 





(Varrety’s regular weekly 
boxoffice reports are summar- 
ized each month, retrospective- 
ly. Based on an average of 24 
key situations, the source data 
constitute an adequate sam- 
pling of current releases but is 
not, of course, fully definite. 
An index of relative grossing 
strength in the U. S.-Canada 
market, the monthly report 
does not pretend to express 
total rentals.) ‘ 


By MIKE WEAR 

After the gloomy boxoffice tid- 
ings in December, exhibitors be- 
gan to wonder if the bottom had 
not sprung a lethal leak. But the 
glowing January gresults changed 
all that. In fact, most key cities 
reported the greatest intake for 
the first month of a new fear in 
the last four or five years.. Some 
idea of the upsurge is obtained 
from the fact that the first four 
highest grossing pictures amassed 
the huge total of better than $6,- 
000,000 for the 31-day period in 
the 23 representative key cities 
covered by VARIETY. 

“Sayonara” (WB) was cham- 
pion at the wickets’ last month 
with better than $2,000,000 gross. 
Pic hit the fantastic gross figure 
of $714,000 in the year-end holi- 
day week. It was closely followed 
by “Peyton Place” (20th). Both pix 
still were running on extended-run 
engagements as the month ended. 
“Around the World in 80 Days” 
(UA) slipped back to third posi- 
tion in the face of the great trade 
done by these two newcomers. “80 
Days” had finished first for seven 
different months prior to this. 

“Don't Go Near Water” (M-G) 
was a strong fourth-place winner, 
this comedy about naval men show- 
ing surprising strength during the 
year-end holidays. “Raintree 
County,” also from Metro, climbed 
up to fifth position when released 
on continuous run policy in most 
localities. 

‘God Created Bardot’ 

“Old Yeller” (BV) wound up 
sixth, getting an unusually large 
juve play. “Seven Wonders of 
World” (Cinerama) dropped down 
to seventh place. It was fifth in 
December. “And God Created 
Woman” ‘Kings) managed to cop 
eighth position, being the first 
French pie to achieve such high 
rating in Vartrety’s list in years. 

“Search for Paradise” (Ciner- 
ama), which already has proved 
that it is not another “Wonders,” 
wound up ninth. “Legend of Lost” 
(UA) landed 10th money, rather 
amazing in view of the crix barbs 
in some cities. 4 

“Enemy Below” (20th) copped 
llth place while “Sad Sack” (Par), 
which was very big the final week 
in December, rounds out the 
Golden Dozen. “Sack” found the 
competition from big blockbusters 
rather tough to handle, but man- 
aged to cop a fifth place one week 
in January. 

“Tarnished Angels” (U), “Ger- 
vaise” (Cont) and “Pal Joey” 
(Col) were the runner-up films. 
Last-named was second in Decem- 
ber. 

While the lineup of new prod- 
uct does not shape as strongly as 
the year-end fare, there are sev- 
eral promising entries. ‘Farewell 
to Arms” (20th) looms as stand- 
out newcomer on the basis of 
three or four: initial playdates. 
“Bridge on River Kwai” (Col), at 
present playing in only three key 
cities, looks to make a mint of 
money for the company. It is still 
running schedule capacity in N-Y. 
at the Palace, with seats being sold 
past Easter already. 

“Wild Is Wind” (Par) also looks 
like a comer, judging from _ its 
strong showings in three or four 
test engagements last month. 
“Quiet American” (UA) so far has 
been a bit uneven. “Flesh Is 
Weak” (DCA) shows some prom- 
ise. 

“Long Haul” (Col), a bit spotty 
to date, has done nicely in a 
ecuple of keys. The same com- 
pany’s release, “Bonjour Tristesse,” 
is disappointing thus far. How- 


- 





January's B.0. Boffs 


“Sayonara” (WB). 
“Peyton Place” (20th). 
“Around World” (UA), 
“Near Water” (M-G). 
“Raintree” (M-G). 

“Old Yeller” (BY). 

“7 Wonders” (Cinerama). 
“Created Woman” (Kings). 
“Paradise” (Cinerama). 
“Legend of Lost” (UA). 
“Enemy Below” (20th). 
“Sad Sack” (Par). 


SPNMAOAP wn 


. 


10. 
11. 
12. 





“Deep Six” (WB) has shown up 
okay on two engagements to date. 

“My Man Godfrey” (U) did well 
enough in adding fresh coin to 








land as runner-up film one week. 
“10 Commandments” (Par), which | 
has finished major first-run date 
excepting in L.A. and N.Y., is start- 
ing to drag in amazing coin from 
smaller keys and top subsequent- 
runs in bigger cities. 

“Jamboree” (WB) chipped in 
with some good to okay engage- 
ments. “Rodan”, (DCA) came 





through with startling big grosses 
in keys where given all-out bally. | 
“Razzia” (Kass) came through | 
with good to big returns in sev- | 
eral spots. “Paths of Glory” (UA), 
just getting started, hints of doing 
very well with some sock openings 
during the year-end holidays. 





. ” 
Liquidators 
== Continued from page 5 


industry can hardly advocate 
“quick profit” tv sales for another 
reason. They’re fearful of becom- 
ing identified as “liquidators” (a 
term loathed in financial circles) | 
and advocacy of tv sellouts could | 
easily give them such identifica- | 
tion. In other words the big money 
men have their personal reputa- 
tions at stake. 

Also looming importantly are a 
couple of intra-trade factors. 

All old pictures, of course, can’t 
be thrown on the theatre re-run 
market. But some can “clean up” 
per Disney’s “Bambi” and “Cin- 
derella” each of which drew over 
$1,500,000 on repeat. 

Related to the whole problem is 
wrath of the Hollywood talent 
guilds. All are vigorously opposed 
to feeding the television beast. 
They fee! library sales would mean 
a death blow to the production end 
of industry. It’s conceivable that 
these film colony groups, who have 
an asserted right to participate in 
the proceeds from tv sales, might 
demand such a large percentage 
as to make the deals economically 
unfeasible for the distribs. 

















| be assured of the cooperation of 


| the city. The publisher noted that 








Corptinued from page 14 








praisal of conditions in the indus- 
try. To be sure, not ail the com- 
ments in the lay préss have accu- 
rate. However, there is no overall 
industry bureau or group that can, 
undertake the task of setting the 
record straight. 

Cn a small scale, individuals 
and such organizations as the Mo- 
tion Picture Assn. of America and 
the Council of Motion Picture 
Organizations have attempted to 
serve as a publie relutions connec- 
tion for the industry, but it’s felt 
that their efforts have barely 
scratched the surface. In general 
picture biz woefully lacks overall 
public relations outlook and liason 
with publishers. 

As an example of what should 
have been done on industry basis 
is perhaps demonstrated by a re- 
cent experience of Ernie Emerling, 
pub-ad chief of Loew’s Theatres: 
Emerling, a frequent observer of 
press handling of film news, makes 
it his business to write to pub- 
lishers, editors and reporters when 
their newspapers carry either good 
or bad things about the picture in- 
dustry. Recently he noticed a com- 
ment in a midwest paper that it’s 
too bad that the film companies do 
not include that particular city on 
the itinerary for star tours. This 
comment prompted Emerlmg to 
write to the paper that the film com- 
panies would be more than happy 
to send stars to that city if the lo- 
cal newspapers were more cooper- 
ative. He pointed out that every 
time any performers were sent to 
the city, they were brushed off by 
the dailies. 

He indicated that star tours are 
costly and therefore the thesps are 
sent only to cities where they can 


the local press. Emerling’s letter 
brought a prompt reply from the 
publisher of the news organization 
which has a virtual monopoly in 


the paper had changed its policy 
and would be happy to cover the 
activities of visiting personalities. 

This achievement, on the sur- 
face, may seem insignificant, but 
if expanded on a nation-wide basis 
by an overall industry p.r. group, 
it can accomplish a great deal, it’s 
felt, in improving the industry’s 
relationship with the nation’s 
press. Downbeat stories, it’s noted 
can be counteracted with facts and 
figures that will show that perhaps 
conditions aren't as dire as they 
seem and that Hollywood, as a 
source of theatrical films, is still 
a living and breathing centre. 

The industry always feels that it 
is the one singled out by the press. 
However, recent stories in news- 
papers have spotlighted the 
troubles of the automobile and air- 
craft industries. Yet these indus- 
tries have not put out the “unfair” 
sign. It’s stressed that the picture 
biz must take a realistic view of 
what is happening. If a news story 
hits the facts on the nose, there 
appears to be no sense in trying to 
disprove it. However, it’s felt that 
a realistic effort must be made to 
present the positive side when it 
exists. It is in this department that 
the industry appears to be woefully 
laeking. 





20th-Fox Seeks % of Heater Fee 





10c Is Rental for Gear, 


Oak Lawn Exhib Angry—Queries U.S. Tax Bureau 


Not Part of Admission 





Efforts by 20th-Fox to partici- 
pate in the drive-in rental of in-car 
heaters during the winter months 
has drawn an angry complaint from | 
Stanford S. Kohlberg who operates 
the Starlite ozoner at Oak Lawn, | 
Ill. 
Standord Industries which dis-| 
tributes the Bernz-O-Matic In-Car 
heaters. 

In a wire to 20th prexy Spyros P. 
Skouras, Kohlberg said the 20th 
demand was “disappointing and 
detrimental” to winter operations 
of drive-ins. He said he had been 
successful in convincing over 50 
ozoners to keep open during the 
cold season and that the 20th move 
“may discourage a few thousand 
more drive-ins from risking winter 
operation.” . 

In connection with his wire, 
Kohlberg said the excise tax branch 
of the U. S. Treasury had been 
consulted and had replied that “the 











ever, it has been tested only in 
two key cities, N.Y. and Philly. 





eharge of 10c for the use of the 





heater is in the nature of a rental 


charge and is not considered to be 
part of the amount paid for admis- 
sion to your theatre.” 

Wrote Kohlberg in the wire: 
“The author of this new effort to 
discourage a new source of reve- 
nue from the drive-in theatres, who 


Kohlberg’ also is president of | have been closed during this sea- 


son in previous years, has made a 
very serious error and should be 
reprimanded.” 

At 20th, the explanation is 
that it insists on sharing in any 
revenue from sales or services 
that are not optional far pa- 
trons and 20th holds that the 
in-car heaters at the drive-ins 
must be rented by anyone 
coming to see the show. Were 
their rental optional, 20th 
wouldn’t ask to share in it, a 
company exec stated. He add- 
ed that, in several instances, 
the drive-ins had dropped 
their regular prices from 75c. 
to 50c. and had charged cus- 
tomers an extra 25c. for the 
heater. 


US-USSR. at Standing Gallop 


In arranging the cultural exchange treaty with the Russians the 
U. S, Government was simply opening a channel of communication 
between private American industry and the tightly controlled 
Soviet monopoly, Turner Shelton, head of the motion picture divi- 
sion of the U. S. Information Agency, said Monday (3). 

Shelton took an important part in the negotiations with the 
Russians re the film part of the agreement which, he emphasized 
carefully avoids the terms “exchange” and “reciprocity.” ‘ 

“What we have impressed on the Soviets is that there must be 
a basis of equality in our film dealings with them,” he held. 
“Obviously, such an equality does not exist now, with their features 
coming into the U. S. unhindered while none of our pictures have 
been sold to Russia since 1948. The main aim is to get discussions 
going regarding the sale of our films to the Soviets: and that can 
only be done by equalizing the current imbalance.” 

Shelton said that, in his extensive contacts with the Russian 
negotiators, it appeared to him that they had finally abandoned 
the idea that the American industry must (or could) guarantee 
wide distribution of Russian pictures in the States before Russia 


bought American films. 


Significance of the new cultural agreement is that, “for the first 
time,’ the American Government officially favors the sale of films 


to the Soviets. 


———————————————————— 











‘An Agreement to Agree’ 





That’s N.Y. 


Film Companies’ Evaluation of State 
Dept. Pact With Moscow 





“It's nothing more tMan an 
agreement to agree.” 

That’s how an executive at one 
of the film companies last week 
characterized the new Russo-Amer- 
ican cultural exchange pact under 
which the Soviets are to buy 
American features and documen- 
taries. 

At the Motion Picture Export 
Assn. nothing was known on 
whether or not the Russians now 
understood and appreciated the im- 
possibility of the kind of “recipro- 
city”: on which they’ve insisted in 
the past. It was said that the State 
Dept. has “impressed” this on the 
Soviet negotiators during the talks. 

MPEA prexy Eric Johnston has 
agreed to head up the negotiating 
team which is to discuss terms 
and conditions with the Russians 
in the film field. He’s expected to 
have his first meeting this week, 
though he’s deen busy in his new 
job of publicizing the Administra- 
tion’s fereign aid program. 

Prior efforts to come to an un- 
derstanding with the Russians re 
films have, foundered on (1.) the 
question of price, and (2.) the is- 
sue of reciprocity. In 1948, Eric 
Johnston negotiated a film deal 
with Moscow for the sale of Amer- 
ican films in blocks of 20 for $1,- 
000,000 per package. The Russians 
balked at the price and, eventual- 
ly, couldn't make up their thinds 
on more than -seven films out of 
a list of 200 submitted to them. 

Again, in late 1956, Johnston 
toured the Iron Curtain countries 
discussing film deals and stopped 
in Moscow, where “reciprocity” 
again proved the stumbling block. 
(In New York, the feeling at 
the companies is that the new 
State Dept. exchange pact consti- 
tutes little more than an agreement 
on principle. Executives note that 
Soviet features are freely imported 
but enjoy limited circulation sim- 
Ply because, like other foreign 
films, they are of limited appeal. 
It’s questioned to what extent even 
the distributors could “force” Rus- 
sian releases into theatres.) 

In the radio-tv field, the agree- 
ment calls for.the following: 

An exchange of radio and televi- 
sion broadcasts on science, tech- 
nology, industry, agriculture, edu- 
cation, public health and sports. 

Regular exchanges of transcribed 
classical, folk and contemporary 
music on tape and records, and ex- 
change of filmed musical, literary, 
theatrical and similar television 
productions. 

For the future, and in principle, 
an agreement for an exchange of 
broadcasts on international politi- 
cal problems. No agreement has 
been reached on the jamming of 
our broadcasts to Russia. 

Exchange of sound record and 
telecasting equipment. 

Exchange of delegations of spe- 
cialists to study production of pro- 
grams, techniques, manufacture of 
equipment, etc. 

Government officials admit we 
are walking on eggs on this section 
and it would be impossible for us 
to monitor Russia properly to de- 
termine whether it is giving our 
material the same kind of playing 
time we give theirs. 

It was also admitted that the 
final decision on what to offer on 
the air must be made by the net- 





works and stations. Newsmen here 





expressed an opinion that networks 
might find themselves become tools 
of an Administration's foreign pol- 
icy. However, Government spokes- 
men say they have discussed the 
matter with broadcasting officials, 
and have promises of considerable 
support. , 

The agreement also provides for 
exchanges of theatrical, dance, 
choral, and other groups, includ- 
ing symphony orchestras § and 
great soloists in the performing 
arts. 

Also written into the deal is an 
agreement to study direct plane 
flights between this country and 


' Russia. 





Johnston to Dicker 
Washington, Feb. 4. 

State Dept. formally announced 
last Wednesday (29) that Eric 
Johnston had been appointed to 
head the U,. S. film interests in 
negotiations between the U. S. 
and the Soviet Union for the sale 
and purchase of entertainment mo- 
tion pictures. 

He will work in cooperation with 
leaders of the distributors and ex- 
porters of American films and 
those who want to import Soviet 
films. 


If They Want It, 
Coast Can Get 
Some Advice 


The U. S. Government in no way 
wishes to dictate to the film in- 
dustry what types of films should 
be sold to the Soviet Union, 
though the Government is willing 
to offer “advice” if asked for it. 
That's the word from Turner Shel- 
ton, head of the motion picture 
section for the-U. S. Information 
Agency. 

Asked about reports that’ the 
agency had nixed the export of 
certain films to countries in which 
the International Media Guarantee 
program is operative, ie. Yugo- 
slavia, Turkey, etc., Shelton said 
this was a horse of a different 
color in that the Media Guarantee 
plan was supported by public 
monies and it was the agency’s 
function to protect the interests of 
the U. S. 

However, said Shelton, the 
number of pictures turned down 
by the USIA on that basis was 
small, perhaps no more than 100 
out of a total of some 1,500 titles 
submitted. 


MUELLER & AIDES EXIT 
WB’S SOUND DEPT 


Hollywood, Feb. 4. 

William Mueller, head of the 
Warner Bros. sound department 
for the past 10 years and a 3lyear 
vet of the company, has exited and 
is being replaced by George 
Groves, of the sound department. 

Also leaving WB are Mueller’s 
assistants, Sid Ryan, Jerry Best 
and Lloyd Goldsmith. 
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PARAMOUNT PRESENTS 


QDonla Goble Doris 


- PERLBERG-SEATON 
PROBUCTION OF 


GIG YOUNG 
MAME VAN DorEN 


Produced by WILLIAM PERLBERG 
Directed by GEORGE SEATON 


IN THE 





Poy 





Written by FAY and MICHAEL KANiIN 
A Paramount Release 


nisiyison 


CLASS BY 


~ 


ror... 


Because They're 


In A Class 
By Themselves! 


This is one of those truly great box- 
office comedies which can truly be said 
to be “in a class by itself.’ Exhibitors 
will long remember its blockbusting 
business as audiences will long 
remember its rib-busting fun. 


These tremendous boxoffice ingre- 
dients speak for themselves: CLARK 


GABLE as a hard-headed editor whose 


Spread the slogan! 
Get more out of life...Go out to a moviel 











arm's been twisted to try some night 
school Journalism... DORIS DAY as 
the marriage-minded gal who takes 
on teaching gay dog Gable some 
new tricks. 


'58's Very Forward Look in Comedy 





is among the most powerful ticket- 


selling pictures ever produced by 
PERLBERG-SEATON. 


SONGS: “Teacher's Pet’ - “Teacher's Pet Mambo” 
“The Girl Who Invented Rock and Roll 


_ 


18 PICTURES 
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Opfermann, German Inventor, Presses 


Producers on Color & Widescreen: 
Defense: Patents ‘Lack Novelty’ 


The American companies have ¢ 


nixed a patent claim of Hans Karl 
Opfermann, a German inventor, 
who claims that Hollywood's color 
and widescreen films are using a 
principle he originated. 

Opfermann says he has a color 
arrangement, graded according to 
the color values of given subjects 
arrangéd at specified distances 
from a camera, that will create 
depth on the screen. He patented 
the idea back in 1942 in Germany. 
The German Zeiss company at one 
point fought the patent, but then 
made a deal with him. 

The American companies agree 
that the Opfermann theory is valid, 
and that they are in fact using it. 
However, they claim that the pat- 
ent “lacks novelty” and that, even 
if Opfermann should sue, the pat- 


ent clair would be found to be so |} 


restrictive in nature as to be use- 
less to him. 

Two facts have yet to be estab- 
lished. The first is whether the 
Opfermann patent is good and;sec- 
ond, whether it has been infringed. 
The companies have their doubts 
on the first and deny the second. 

Opfermann is currently in New 
York. He was informed of the com- 
panies’ rejection of his claims last 
week via the Motion Picture Assn. 
of America. 


Columbia Feeds 
35 by August 


Columbia will release 35 fea- 
tures, in addition to “The Bridge 
on the River Kwai’—set for spe- 
cial release—during seven-month 
period of February through Au- 
gust. Number is said to be one of 
the largest ever distributed by Co- 
jumbia in a similar period. 

Broken down, lineup of releases | 
includes nine during February and 
March, 16 during April-June and 
10 in July and August. Total of 13 
of the 35 will be in color, seven in 
CinemaScope and one in Techni- 
rama. Schedule is as follows: 

February: “Bonjour Tristesse,” 
“Crash Landing,” “Going Steady,” 
“The World Was His Jury,” “How 
to Murder a Rich Uncle.” 

March: “Cowboy,” “Bitter Vic- 
tory,” “Curse of the Demon,” “The 
True Story of Lynn Stuart.” 

April: “This Angry Age,” “The 
Goddess,” “Screaming Mimi,” 








Baby Sitter Slant 
Cleveland, Feb. 4. 

The Play House has a special 
deal for young couples who 
can’t afford to hire a baby 
sitter and also attend the 
theatre. Every Tuesday and 
Wednesday night, couples whe 
have the price of two admis- 
sions will have their baby sit- 
ter fees paid. 

Also two tickets will be 
given the baby sitter plus 50c 
in cash for the baby sitter’s 
travel expenses via Cleveland 
Transit. 


Rent M-G Studio Stages 
To Indies, Vogel Plan; 
May Sell Some of Land 


Hollywood, Feb. 4. 

This year, once its own planned 
extensive feature production pro- 
gram has gotten well underway, 
Metro will throw open its studio to 
independents on a rental basis. 
Loew’s prexy Josep R. Vogel not 
only disclosed this intention to 
keep the vast Culver City plant as 
active as possible, but added that 
it’s his company’s intention to 
make it financially practical and 
attractive for independent pro- 
ducers to avail themselves of 
Metro’s extensive facilities. 

Vogel pointed to the fact that 
Metro is one of the most complete 
studios in the world, much less 
this area. “There isn’t anything 
that a producer might want that 
isn’t available right on this lot,” 
Vogel said and then added that 
Metro will be able to at least meet, 
if not better, the “cost factor” in- 
dependents are presented with at 
other rental studios. 

In reply to reports that Loew's 





-was contemplating selling off some 


of its Culver City real estate, Vogel 
said that the ‘studio has several 
parcels of land it could sell off, 
“but every offer we get is always 
higher than the previous one.”’ The 


Carnegie Claims Bias, Sues 
Plaza, U.A. and Lopert; 
Ignored on ‘Prosecution’ 


Antitrust suit charging United 
Artists with illegally favoring the | 
Plaza Theatre in regard to “art” 
pictures was filed in Federal Dis- 
trict Court Monday (3) by Little 
Carnegie Inc., operators of the Lit- 
tle Carnegie Theatre. 

Named as defendants were 
United Artists Corp., Robert S. 
Benjamin, William Heineman and 
Arthur B. Krim (all UA execs); 
Robert Dowling, head of City In-| smash first round here. 
vesting, the 58th St. Playhouse Inc., B&K, he said, has used other 
operators of the Plaza; Max Feller-| pages often in the -past, but “in 
man and Ilya Lopert, both of Lop-/ addition to, not at the sacrifice of, 
ert Films. | amusement pages.” Working with 

Action claimed thé defendants} 4 $20.000 budget for “Solid Gold 
had personally conspired among} Cgdillac’s” bow last October at the 
one another to see that UA would | Chicago, Seguin made sizable space 
turn over its art product to the} puye on the financial and women’s 
Plaza without giving thé Little | pages, but tailored his ads especi- 








Ed Seguin 


Continued from page 14 


—_—— 





sections. They simply were film- 
page layouts, and Seguin doubts 


they contributed much, in propor- 
tion to their cost, to “Farewell’s” 





| It charged that UA had refused to) Seguin feels, “we didn't help our- 
let the Little Carnegie bid OF| cetyes” with those buys. 
negotiate for a specific film, “Wit-| go ouin als , 
E ws hin io} Seguin also took cognizance of 
— —— ee ape — the make-the-most-with-what-you- 
opening § day-and-date = tomorrow | ave theme exhibitors have been 
(Thurs.) at the Plaza and Astor | hearing He pointed to ads for 
theatres. ie “ee Orr ” 
The Little Carnegie asked the|74l! Stranger”-“Oregon Passage 


a : - ombo at the Roosevelt, one of two 
court to enjoin UA from licensing | £°™ ’ 
any feature to the Plaza unless | B&K action houses in the Loop. 


; -| Copy was headlined, “TWO of the 
Smokie pry nn A Re gy a 4 | BIGGEST! Only the theatre screen 
also asked for damages sustained, | can bring ‘em this size . . . bigger’n 
i.e. the court would set the amount. a ‘eal real as life in CinemaScope 
Suit was filed for the Little Carne-| oe en 
gie by Monroe Stein. } 

It held the defendants were in 
violation of the anti-trust laws, | 
having offered “Witness” to the 
Plaza exclusively without permit- 
ting the Little Carnegie to either 
negotiate for a firstrun booking or 
even see the film. 





Universal Mgt. Avainst 
Proposal That Directors 
Must Own Shares in Co. 


Suit further asked the court to| The management of Universal is 
enjoin Fellerman from accepting | 9PPosed to a resolution, which will 
employment from UA until he has/ b¢ Presented to the stockholders at 
ceased all employment from Lop-| ‘the annual meeting on March 12, 
ert. Fellerman works for Lopert| Tequiring that every director shall 
Films, but books the Astor and Vic-| ©W at least 100 shares of common 
toria theatres, which are operated | Preferred stock of the company. 
by UA. | Resolution, included at the insist- 


= of . ee oe eee 
sewis an ohn G rt, excludes 
SENATOR RAPS AD COPY 

FOR HORROR FILM of common stock, constituting 
two films which he thinks should | agement said it does not believe 


|those directors who have been 
Washington, Feb. 4. | 77-23°o of the voting securities. 
not be shawn at a time of juvenile | that financial investment in the 





|elected as the nominees of Decca 
Records, which owns 754,885 shares 

Senator Paul Douglas (D., II.) | In asking stockholders to oppose 
has declared limited area war on| the Gilberts’ resolution, the man- 





|Carnegie a chance to acquire it. ally for those positions. Even so,’ 





“Let's Rock,” ia Lagoon,” 
“High Flight,” “Ghost of the | 
Sea.” 


May: “Tank Force,” “Gideon of | dio’s parking lot facing the Thal- 


Bcotland Yard,” “The Lineup.” 


June: “Revenge of Franken- | 


stein.” “The Camp on Blood I:-| 
“The Seventh Voyage of | 


land,” 
Sinbad” “The Case Against Brook- 


lvn.” “She Played with Fire,” | 
“Apache Territory.” 
July: “The Key,” “Gunman’s 


Walk,” “The Whole Truth,” “For- 
bidden Island,” “Outlaws of Paint- 
ed Canyon,” “Pretty Boy Floyd.” 

August: “Me and the Colonel,” | 
“The Name’s Buchanan,” “Juke | 
Box Jamboree,” “The Snorkel.” 


Dicker With Cop Censors 
For Juvenile Okay On | 
Magnani ‘Wild Is Wind’ 


Chicago, Feb. 4. 

Paramount's “Wild is Wind” will 
reach its first outlying run here 
with only one deletion and not two, 
as originally demanded by Chicago | 
Police Censor Board in exchance | 
for a white ticket permitting juve 
trade. 

Only excision for the nabes is 
the birth of a lamb scene. This | 
and a shot of Anna Magnani enter- 
ing Tony Franciosa’s bedroom 
prompted the censor board to give 
pic a pink ticket (adults only) for 
its current firstrun at the Par- 
owned Esquire, where “Wind” is 
expected to show for a_ record- 
breaking minimum of eight weeks. 

Now in its 
round, film goes to at least 
nabes starting Feb. 21. 





50 


|N.Y. publicity department. Hardly 


{its pictures currently playing 


! 


| board Jungle.” M-G is also high on 


seventh Esquire | 


company prexy added that it’s pos-| delinquency. Subject of his dis-| company should be made a deter- 
sible that sooner or later an offer | affection are “I Was a Teen Age mining factor in the qualification 
will eome along that’s so attrac-| Frankenstein” and “Blood of/|0f an individual to serve as 


tive, particularly if the company! Dracula” which are paired as a 
needs cash, it won't be feasible to | twin bill in two theatres in subur- 
turn it down, but meanwhile the ban Arlington County, Va. 
real estate can only get more valu-| Jn a telegram to the Arlington 
able with the passage of time. | County Board, Douglas asserted: 
Also in the possible future of| “In view of the terrible outbursts 
the Metro studio is an oil drilling 
project. Geologists say there's a 
valuable pool under and around 
the studio property, and the most 
likely place to drill, the experts | 
told Vogel, is right under the stu-| 


these are advertised as being 
would seem to be a pandering to 
and a stimulent of the sadistic im- 
pulses of impressionable boys and 
girls.” The Senator described 
r himself as “horrified” by the ads. 

berg Building. | Wade Pearson, who manages the 


‘theatres and several others in 
DAN TERRELL SOUNDS Northern Virginia, wired Douglas, 
FIFE ON.‘NEW METRO’ 


| “the pictures are being pretty well 
received. We are not responsible 
|for the advertising.” 
Metro is an unbeat mood—judg- 
ing from the handouts issued daily } 
from the company’s abbreviated | 








Grind By Day, Reserved 
Policy Nights for ‘Arms’ 
Atlanta, Feb. 4. 


David O. Selznick’s “Farewell to 
Arms,” got off to a running start 


a day goes by without a fanfare 
about the company’s new produc- 
tion plans and the b.o. results of 
in 


}as a 


of juvenile crime, movies such as} 


director of the company. The com- 
pany, the management says, might, 
result, be deprived of the 
services of persons who can make 
valuable contributions to the com- 
pany as directors. 

The Gilberts, familiar figures at 
corporation stockholder meetings, 
have for many years campaigned 
for stock ownership among direc- 
tors. According to the proxy state- 
ment, the directors of Universal 
own a total of 116 shares of com- 
mon stock and 180 of preferred 
stock. However four of the direc- 
tors—Milton Rackmil, Albert A. 
Garthwaite, Harold J. Thorp and 
Samuel H. Vallance—are also 


directors of Deeca Records. 


Company has a total of 50,140 
Shares of 414% cumulative pre- 
ferred stock and 927,254 shares of 
common stock outstanding. 

In addition to the directors 
named, board members up for re- 
election include Nate Blumberg, 
Alfred E. Daff, Preston Davie, John 


theatres. Such enthusiasm hasn't 
been noticed since Metro's trou- 
bles started more than two years 
ago. 

Dan Terrell’s N.Y. staff will have 
you know, for example, that “talk 
of the industry are the excellent 
grosses being chalked up by ‘Don't 


O'Connor, Budd Rogers and Daniel 
M. Sheaffer. 


HISTORICAL NOVELS 
HAVE PASSED HEYDAY 


Honolulu, Feb. 4. 


| Thursday (30) at Roxy under a 
| combo grind-hard ticket policy. 
Rock Hudson, Jennifer Jones, Vit- 
| torio de Sica starrer is being shown 
twice in continuous shows in after- 
|noons at $1.25 for all seats. One | 
| showing at night has all seats re- | 
served, going at $1.65 for main | 
floor and $1.25 for balcony. Roxy | 





Go Near the Water.’” According 
to the company, the picture has 
taken in $3,000,000 in 198 first-run 
engagements. “Raintree County,” 
despite the so-so notices, is also 
big one, Metro says. It’s claimed 
that in the first 50 index cities the 
picture has $1,500,000 for a total 
of 121 weeks of playing time. It’s 
said to be grossing approximately 
the same as “Teahouse of the Aug- 
ust Moon” and “High Society,” 
two of the company’s top releases 
in recent years, and beating “Black- 


has 1.006 seats, house having been 
trimmed down to that number 
when Cinerama took over and 
yanked out more than 1,000 seats 
to make way for its three booths 
and other necessary equipage. 
Loews Grand Theatre has sched- 
uled Metro's “Raintree County” 


had the Elizabeth Taylor, Mont- 
gomery Clift, Eva Marie Saint spec- 
tacular, filmed in Metro’s new 
Camera 65 process, scheduled ear- 
lier in January, but held off while 





the Mario Lanza starrer, “Seven | mulling a policy, including pos- | 
Hills of Rome,” which is said to | sibility of road showing. It was de- 
have topped the opening day gross|cided to grind “Raintree” and 
of “The Great Caruso,” which| prices have been set at 90¢ for 
holds the all-time record for total | daytime sessions and $1.25 for 


gross at the Radio City Music Hall. | nights, 


Novel sales generally are down, 
non-fiction is up—and television 
actually serves to stimulate inter- 
est in reading and book-buying. So 
says Eric Swenson, senior editor of 
the W. W. Norton Co. who flew in 
to act as “midwife” as author Wil- 
liam Lederer finished his latest 


for opening Thursday (6). Theatre | !°0k “The Ugly American.” 


“The Francoise Sagan sort of 
| things are doing well, while the 
heyday of the historical romance 
is over,” Swenson told _ inter- 
viewers, , 

Asked if he recommended that 
writers have an agent, Swenson re- 
plied: “About 90% of them do— 
and should. An author needs an 


agent as soon as his manuscript is, 


| accepted for publication.” 


Japs May Move Film Week’ to Paris: 
Ponder Own N.Y. 


+> 


Office & Showcase 


Japan may shift its annual film 
week from New York to Paris next 
year, Shiro Kido, prez of the Mo- 
tion Picture Assn. of Japan and of 
the Shochiku Co., said in New York 
this week. 


The second Japanese film week 
at the Museum of Modern Art end- 
ed last week (31) and the Japanese 
delegation felt that it had been a 
success both via press attention 
garnered and via commercial of- 
fers for some of the pictures 
shown. 

Kido said he thought the Amer- 
ican market represented a consid- 
erable export potential for the 
Japanese industry “in a few years,” 
but said that, for the moment, Eu- 
rope probably looked more inter- 
esting. That's fhe reason why, in 
1959, the film week may be set 
for Paris.” 

Kido reported that he was still 
actively examining the New York 
“art” theatre situation with a view 
to renting a house as a showcase 
for Japanese films. The Japanese 
plan seems to be to get part of the 
playing time in an established out- 
let. They had originally hoped to 
get four months out of the year 
at the Pathe-owned Paris Theatre. 
However, the house is not availble 
to them. 

Japanese industry probably will 
open an office in New York, Kido 
said. Through it, more information 
about current Japanese production 
will be channelled into the States. 
Office will also screen pix for the 
distributors. 

Kido leaves New York for Lon- 
don today ‘Wed.) to start on a six- 
week tour that will take him 
through Europe to the Near and 
Far East. On the trip, he will in- 
vestigate the possibility of show- 
cases for Japanese films and—also 
the distribution situation. He’s due 
back in Tokyo March 16. 


Soviet May Get 
Berlin Invite 


Berlin, Feb. 4. 

Berlin Senate has recommended 
|} to the foreign ministry at Bonn 
| that the Soviet Union be invited to 
participate in this year’s Berlin 
| International Film Festival. 
| The West German government 
far hasn’t taken a position on 
| the recommendation. Presumably, 
the decision will have to be made 
at a high political level. 

Till now, neither the Russians 
; nor any of the Communist nations 
| have been asked to show their 
| films in Berlin. 


‘Restore 1,282 Seats Of 
Cinerama to Capacity 


(3,000) at Seattle Par 


Seattle, Feb. 4. 

Paramount Theatre reverts to 
Evergreen Circuit Feb. 6th which 
leaves Stanley Warner's Cinerama 
operation 10 days to move out its 
equipment. following closing of the 
house as a Cinerama outlet. 
Evergreen Theatres will then start 
conversion to regular picture pol- 
icy, details to be revealed later. 
‘Not determined as to when re- 
opening will be possible. 
Normal seating is over 3,000, the 
{city’s largest cinema, but cut 
|down for cinerama to 1,282. For- 
mer seating capacity will be re- 
| stored. 























|| Upswing? 








The Man Says 


Chicago, Feb. 4. 

| Elm Theatre, suburban Elmwood 
| Park indie, has pulled a switch by 
reverting to a seven-day operation 
after four years as a weekends- 
, only house. Upswing at the boxof- 
|fice of late, coupled with a san- 
|guine biz outlook by owner Basil 
Charuhas, are-said to have prompt- 
ed the move. 

Elm, which Charuwhas built in 
1937, is undergoing considerable 
refurbishing. New drapes, curtains 
and a wider screen are already in, 
with lobby touches and the canopy 
next in line. Cost will total about 
$5,000 when completed. 
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BB suARPSHOOTER! 


(Business Building, 
of course) 











What's all the shootin’ about? 


Why is the Prize Baby posing for this picture with his sights set on 
your boxoffice? 


Simply to remind you that he’s doing it every day of the week—and 
furnish the proof that he’s hitting the target with the most success at 
the least cost! 








Yet, the Prize Baby is only as good as his high calibre ammunition 
—42.9 gauge trailers*—by far, the most surefire in the entire show- 
manship arsenal! 
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Film Reviews 
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Spanish Affair 
players who are unknown to Amer- 
ican audiences. Hence, the pic- 
ture’s potential will have to be 
built largely upon word-of-mouth. 

The Richard Collins screenplay, 
for the most part, is merely a de- 


vice to bring the vistas of Madrid, | 


Barcelona, El Escorial, Toledo, 
Segovia, the Costa Brava country 
and Tossa de Mars before the cam- 
eras. “Guides” on this Cook’s tour 





imprisonment on Devil's Island. 
nished honor force a re-trial. 
political reasons, he is offered a 
pardon and, a broken man, he ac- 
cepts though it means that he is 


the real culprit confesses and Drey- 
fus returns to the Army in triumph. 

Jose Ferrer has taken on the 
heavy task of playing both the role 
of Dreyfus and of directing. His 





are Kiley, an American architect 
in Spain on business, and Carmen 
Seviila who accompanies him as aa 
interpreter. A Madrid office work- 
er of gypsy ancestry, she agrees to 
go along tor a daily fee. 


Naturally. Jose Guardiola, 2 


gypsy to whom Miss Sevilla is en- | 


gaged, feels that her business trip 
with Kiley is certainiy no old 
Spanish custom. Accordingly he 
trails the couple for the prime pur- 
ose of killing the 
‘here’s an element of suspense in 
the chase that develops. But it’s 
more than obvious that Kiley and 
Miss Sevilla will soon discover a 
mutual affection and it’s also clear 
that Guardiola will eventually be 
left at the romantic post. 

Under Donald Siegel’s brisk di- 
rection, cast turns in some credita- 
ble performances. 
epite:ne of the American business- 
man--guiet, taciturn, yet redblood- 
ed enough when the occasion calls 
for it. Miss Sevilla, a top European 
star, represents ideal casting in the 
gil’s role. Her sexy carriage, plus 
her ability to sing and dance, are 
amply showeased. With suitable 
vehicles, she could well become the 
Spanish equivalent of Brigitte 
Bardot. 

Capable support for this English- 
dialog release is provided by Jesus 
‘Tordesillas as a Madrid associate 
of Kiley’s, Jose Marco Davo as Miss 
Sevilla’s father and Rafael Farina 
as a flamenco singer, among others. 
Top asset is the physical values 
provided by producer Odlum who 


co-produced this venture’ with 
Spain's CEA Studios and _ indie 
film-maker Benito Perojo. As 


aforementioned the color photogra- 
phy of Sam Leavitt is outstanding. 

Also enhancing the overall Iber- 
ian atmosphere are Daniele Amfi- 
theatrof’s score, 
Ha! Pereira and Tambi Larsen as 
well 
Harry Lindgren and Winston Lev- 
erett. Tom McAdoo’s editing is 
good as are other technical credits. 
Mack David and Amfitheatrof au- 
thored “The Flaming Rose,” a so- 
so ballad which Miss Sevilla ap- 


pealingly sings. Gilb. 
I Aecuse! 
(BRITISH—C’SCOPE) 
Standout stellar cast in a 


dramatic story based on fa- 
mous Dreyfus case makes 
this a sound b.o. prospect for 
thoughtful audiences. 


London, Feb. 4. 


Metro production (Sam Zimhbalist) and | 


release. Stars Jose Ferrer, Anton _ Wal- 
brook. Viveca Lindfors, Leo Genn, Emlyn 
Williams, David Farrar, Donald Wolfit, 
Herbert Lom. Directed by Jose Ferrer. 
Screenplay, Gore Vidal, from book by 
Nicholas Halasz; editor, Frank Clarke; 
camera, . . Young; music, William 
Alwyn. At Metro Private Theatre, London. 
Running time NS. 


Alfred Dreyfus Jose Ferrer 


Major Esterhazy ........ Anton Waibrook 
Lucie Dreyfus .......+... Viveea Lindfors 
Major Picquart .......+ o Genn 
Bile Zola ....scccece Emlyn Williams 


David Farrar 
. Donald Wolfit 
Herbert Lom 
Harry Andrews 
Felix Aylmer 
Peter Illing 


Mathieu Dreyfus 
General Mercier eee 
Major Du Paty De Clam 
Major Henry 
Edgar Demange 
Ceorges Clemenceau .. 
Colonel Sandherr . George Coulouris 
Colonel Van Schwarzkeppen Carl Jaffe 
Bertilion ......-....-.-.+». Erie Pohilmann 
Drumont 
Prosecutor (st Dreyfus Tria! 
Ernest Clarke 
Judge . Anthony Ireland 
Prosecutor (Esterhazy Trial) John Phillips 
Judge Laurence Naismith 
Prosecutor (2d Dreyfus Trial) 
Michael Hordern 





A RE ee eith Pyott 
Cat. Ave 2. cavigeceshs Ronald Howard 
Cpt. Brossard P Charles Gray 
Capt. Leblane Michzel Anthony 
Capt. Lauth Arthur Howard 


English Publisher _ 


. Michael Trubshawe 
President of France Mal 


eciaan’ alcolm Keen 

The drama of the Dreyfus case, 
one of the greatest miscarriages of 
justice in history, has once again 


captured the imagination of the | 


American. | 


Kiley is the, 


art direction of 


as the sound recording by} 


John Chandos 


performance is a wily, impeccable 
| one, but it comes trom the intellect 
/ rather than the heart and rarely 
| causes pity. He makes Dreyfus a 
| staid, almost fanatical patriot and, 
|with great subtlety, suggests a 
mental torture of the victim. 

| Ferrer has directed methodically 
and with immense attention to de- 
tail in characterization. The action 
is throughout rather static, but the 
court scenes are pregnant with 
drama, thanks to a literate screen- 
| play by Gore Vidal. 

Ferrer is backed up by a top- 
ranking cast and critical nods must 
go at least to a number of dis- 
tinguished players: Anton Wal- 
brook, the real culprit, gives a 
splendid performance—suave, deb- 
onair and fascinating. And equally 
impressive is Dgnald Wolfit as the 
Army’s top guy who claims that 
the honor of the French Army is 
more important than the fate of 
one man. Emlyn Williams, as Zola; 
David Farrar, as Dreyfus’s brother; 
Leo Genn, as the officer who be- 


drews, Herbert Lom, George Cou- 
louris, Felix Aylmer and Peter 
Illing are also standouts in a large, 
well-balanced cast. Viveea Lind- 
fors plays Dreyfus’s wife—the only 
prominent woman in the cast—and 
she handles both the gaiety and the 
sadness of the role with dignity. 
Technically, the film is okay. 
Though “Accuse” may not appeal 
to mass audiences, it has a strengih 
and purpose which bring fresh 
lustre to a well-tried story. 
Rich. 


The Gypsy And The 


Gentleman 
(BRITISH—COLOR) 


~ 


Lusty costume meller which 
breaks no new ground but is 
swept along by some fine per- 
formances; should sing sweet 
b.o. music. 


London. Jan. 28. 
Rank Film Distributors release of Rank 
(Maurice Cowan) production. Stars Melina 
Mercouri, Keith Michell, Flora Robson. 
Directed by Joseph Losey. Screenplay by 
Janet Green from Nina Warner Hooke’s 
novel, “Darkness I Leave You”; camera, 










Harking back to the British film 
days of such successful pix as “The 
Wicked Lady” and “The Man in 
Grey,” there is genuine reason to 
believe that “Gypsy” may make an 
equal financial sweep in Britain. 
Nevertheless, this is a _ dusty, 
sprawling, no-holds-barred costume 
| melodrama which utilizes every 
| possible cliche in the romantic 
“meller” book. Yet it has appeal 
| because of its simple attack on 
| b.o. potentiality. It gets away with 
| it because a good cast plays it for 
more than it is worth. The slightest 
| case of “tongue-in-cheek” and this 
old-fashioned drama would have 
falien flat on its face. 

Some indication of the type of 
film it is can perhaps be indicated 
| by the fact that the hero is a 


| 





| leave all 


Friends fighting to restore his tar- | 
For | 


branded as a traitor. In the end, | 


} 
| 


| contrast, 


ality-plus actress with blazing eyes, 
a wide smile and all the impudence 
in the world. She strides through 
the film like a hopped-up Lady 
Macbeth, spreading sex, sin and 
sorrow with an abandon that will 
but the most avid fan 
completely exhausted. Miss Mer- 
couri, in previous more subtle 
films, had proved her talent. In 
“The Gypsy” she has a field day, 
bringing a verve to a tired script 
for which the director and pro- 
ducer should be highly grateful. 
And apparently she inspired the 
remainder of the cast to similar 
zest. 


Keith Michell plays ‘the infat- | 


uated rake at a hell-for-leather pace 
while Patrick McGoohan, as the 
gypsy in league with him, turns in 
a four-star piece of villainy. By 
Flora Robson, as a dis- 
tinguished actress; June Laverick, 
as the innocent girl who suffers 
because of her brother’s infatua- 
tion for Miss Mercouri, and Lyf- 
don Brook, as her rather dull 


| doctor-suitor are rather in a minor 


key. There are also some shrewd 
little performances by Mervyn 
Johns, as a rascally lawyer; New- 
ton Blick, as a local squire; and 
Catherine Feller, as a housemaid. 

Since the dialogue in such fre- 
netic items rarely reaches a dis- 


| tinguished level of sophistication, 
| director Joseph Losey has sensibly 


lieves in his innocence; Harry An- | 


| 


| 


played for situation and emotional 
violence. The atmosphere of the 
period has been faithfully evoked 
both in costume and by Relph 
Brinton’s art work and Jack Hild- 
yard’s color photography. Only 
once does the film break down 
technically. That is when the stars 


are hurled to their death in a river | 


as their coach breaks through a 
bridge. Rich. 


Crash Landing 


Talk overshadows action in 
over-plotted melodrama about 
a trans-atlantic plane ditching, 
Routine destination. 


Columbia release of Clover Production. 
Sam Katzman producer. Stars Gary Mer- 
rill, Nancy Davis; features Irene Hervey, 
Roger Smith. Directed by Fred F. Sears. 


Screenplay, red Freiberger; camera, 
Benjamin H. Kline: music, Mischa Baka- 
leinikoff; editor, Jerome Thoms. Pre- 
viewed Jan. 23, °58. Running time, 76 
| MINS, 

Steve Williams ....cccccecs Gary Merrill | 
Helen Williams ...........- Nancy Davis | 


| Howard Whitney 
| Jed Sutton 

| Arthur White 
| Calvin Havelick 


| Adele Burton .... 


! 


| 


| 


Jack Hildyard; editor, Reginald Beck; 
music, Hans May. At Odeon, Leicester | 
Square, London, Jan. 15, ‘58, Running 
time, 107 MINS. 

le eédoveeven see . Melina Mercouri 
Deverill . ose Keith Michell 
Jess .. . Patrick MeGoohan 
Sarah os June Laverick 
John .... . Lyndon Brook 
Mrs. Haggard .. Flora Robson 
RR ree Clare Austin 
Lady Ayrton .......6-e0e0+- Helen Have 
WGOGE occ cewccsccsseces Newton Blick 
Brook ....cccccccccccesecs Mervyn Johns | 
DUPTIM . nn ccceccccsecess John Salew 
err Catherine Feller 
Forrester Laurence Naismith 
SD cuvcGu chtvpaeettes« «3 Louis Aquilina 


|ing characters called for in this 


| who pains his wife, Nancy Davis, 
| by his insistence that his music- 


roistering aristocratic playboy of | 


the Regency period with the un- 
likely but. inevitable name of Sir 
Paul Deverill. With a huge estate 
| and no dough, he is embarked on 
'a squander-lust round of pleasure 
| which consists mainly of gambling, 
wenching and hitting the bottle. 
About to enter into a loveless, 





film producers and the latest ver-| but profitable marriage, he be- 
sion, “I Accuse!” makes strong, if | comes involved with a fiery gypsy- 
plodding entertainment. A_ top! golddigger who so intrigues him 
stellar cast has been assembled to| that he marries her. She is not 
do justice to a story which still | unnaturally rightly provoked when 
commands interest, even if famil- | she finds that he has no money, but 
jarity has robbed it of. much of its | many debts. From then on, the filra 
initial impact. Both in Britain and | is a disarming piece of mumbo- 
U.S. “I Accuse!” should prove a) jumbo which invoives a lot of rid- 
worthwhile booking for intelligent | ing and face-slapping, vandalisin, 
audiences. | forging of a will, kidnapping of an 
Briefly, the story concerns the heiress and_ similar rollicking 
plight of a Jewish staff officer of _hokum. 
the French Army who is unjustly! This over-long film comes start- 
accused of treason, found gui'ty | ingly to life when the gypsy, played 


through being framed to save the 


by Melina Mercouri. is on the 


| 


| 
} 


| 


my’s face, and-condemned to life’ screen.: Here is a flashing, person j\under the circumstances and tech- 


Irene Hervey | 
Roger Smith | 
Nelson | 
: Jewell Lain | 
Sheridan Comerate | 
... Richard Newton 
Richard Keith | 
Celia Lovsky | 
Lewis Martin | 
Hal Torey | 
John McNamara 
seeves Dayle Rodney 
. Rodolfo Hoyos 
. Kim Charney 
Robin Warga 
..» Robert Whiteside 
Ronald Green 


Bernice Willouby .......... 
John Smithback 
Nancy Arthur ... 
Ann Thatcher 





i GME... .s00d6000oss 
Maurice Stanley 


Phil Burton ......--+--- 
Carlos Ortego .. 
Barrie Williams 
Teddy Burton ., 
Rec “eee 





“Crash Landing,” a Clover pro- 
duction for Columbia, is an attempt 
to duplicate on a small budget the 
kind of story and excitement con- 
tained in “The High And The 
Mighty.” Sam Katzman’s produc- 
tion, directed by Fred F. Sears, 
does not come off, mostly because 
there is more talk than action with 
the result that the dangers inher- 
ent in a crippled plane past the 
peint of no return in the Atlantic 
do not come over well to the 
audience. Starring Gary Merrill 
and Nancy Davis, it’s below par for 
the Katzman pennant. 

Fred Freiberger’s script has 
assembled the customary contrast- 


kind of “Grand Hotel” theme. 
There is the pilot. Gary Merrill, a 
martinet in his job and his home, 





loving son, young Kim Charney, 
also be a boy of action. . 
The passengers include a retired 
businessman, Lewis Martin, who 
has never really lived attracted to 
a pretty school-teacher, Irene 
Hervey, who might correct thai 
oversight. Richard Keith is the 
rugged tycoon up from the streets 
who delights in bullying his Har- | 
vard-bred associate, Hal Torrey, 
who in turn turns to drink. An 
elderly Portuguese grandmother, 
Celia Lovsky, is on her first flight 
to America to see her grandchil- 
dren; there is a Greek Orthodox 
priest in his imposing robes played 
by Frederich Ledebur-and two 
chorus girls, Joan Bradshaw and 
Brandy Bryan, among others. 


Nobody gets killed when the | ®' 


plane ditches after rendezvousing | 
with a U.S. destroyer and nobody 
is hurt. The outcome is supposed 
to show how the experience has 
changed all those involved. The 
interest and effectiveness is pre- 
mised on throwing together odd 
types; chorus girl and priest, busi- 
nessman and teacher. But it is 
done with language so rich in 
cliches that the characters are just 
that, not real people. The late 
Fred Sears’ direction is best when 
he is free of the script to impro- | 
vise. 

The cast does a capable job 


| nical credits are by and large good. 
There are some deficiences that 
detract, however. Shots of “Lisbon” 
air port were obviously taken at 
|Los Angeles and no trouble has 
|been taken to disguise this fact 
|with background planes clearly 
| marked “Western Air Lines,” ete. 
| Also, in the sea rescue scene, the 





|rim of the studio tank is plainly | 
;much sympathy, particularly role 


visible in the rear of the action. 
Pow, 


Going Steady 


Bright, funny exploitation item 
dealing in light-handed man- 
ner with parent-teenage prob- 
lems. Good prospects. 


Hollywood, Jan. 29. 
Columbia release of Clover Production. 
| Stars Molly Bee, Alan Reed Jr.; co-stars 
Irene Hervey, Bill Goodwin; features Ken 
Easter, Linda Wetkins, 
Hugh Sanders, 





Miller, 
Byron Foulger, 


Susan 


| Katzman. Directed by re F. Sears. 
| Screenplay, Budd Grossman; from a@ story 

by Budd Grossman, Sumner A, Long; 
camera, Benjamin H. Kline; music, Mischa 


Bakaleinikoff; editor, Charles Nelson, 
Previewed at the studio, Jan. 27, °58. 
Running time, NS 


82 MINS. 
Julie Ann ; aa . Molly Bee 
Calvin Potter 
Gordon Turner 
Grace Turner . 
Woody Simmons . 
| Olive Nelson 


-. Bill Goodwin 
.. lrene Hervey 
Ken Miller 






“Linda Watkins 


| Aunt Lola 

} Bee, POOP o.0ccccccecenane Bvron Foulger 
Br. ARON” oo .cccccces sugh Sanders 
Mrs. Potter -+++ Florence Ravenel 


h Moody 


Justice of the Peace.... 
: itchell 


alp 
Arthur Priestley ..Carlyle M 





Bright and breezy as the teen- 
agers it chronicles, “Going Steadv” 
has a sharp, attractive title for the 
younger set it is aimed at and 
should more than satisfy the kids 
as a presentation of their attitudes 
|}and problems. The Sam Katzman 
Re for Columbia, directed 


by Fred F. Sears, actually has a 
rather serious story—a secret mar- 
riage between high school seniors 
and the situations arising out of an 
immediate pregnancy. 


SIILIIIID Alan Reed Jr. | 





tain exploitational values, but lack 
of draw names and only a middling 
interesting plotline keep it from 
anything more than a routine en. 
try for smaller program Situations, 

Rawlins, who also directs from 
the Milton Subotsky screenplay, 
doesn’t clothe his characters with 


enacted by Jeffery Lynn, a middle. 
aged man harassed by an extrava- 
gant wife who goes to her hard- 
boiled brother for a loan to pay his 
big insurance premium. Out at sea, 


| between Miami and Nassau, where 


| pair 


| comes 
| Brother gets 


Florence | 
Ravenel, Ralph Moody. Produce? by Sam 


Susan Easter | 


discuss 
brother's 
up 


the request on 
fishing boat, a storm 

and craft founders. 
back to mainland 
okay, but Lynn is washed up on a 
small cay where he finds Leila 
Barry, and he sets up a partnership 
in operation of a holiday resort. A 
romance develops, but after an in- 
surance investigator locates miss- 
ing man Lynn returns to his wife 
while young femme marries a for- 
mer sweetheart. 

Lynn appears overly stern in his 
role, but Miss Barry makes a nice 
impression. Balance of top roles, 
portrayed by Peter Donat as lat- 
ter’s boy friend, Don Gibson, 
Roger Clark and Jane Hartley, are 
stoic. Hubert Smith and His Coral 
Islanders dish up some rhythmic 
calypso tunes. 

Technical credits are adequate, 
including Harry W. Smith's photog- 
raphy, editing by David Rawlins, 
~ Whit. 


Fort Bowie 


Fast Cavalry-Indians actioner 
for good response in western 
market. 


. Hollywood, Jan. 30. 


United Artists release of Aubrey 


! Schenck production. Stars Ben Johnson, 





| self a good-looking man with alp 
| flair for comedy who also acquits | 4 
| himself ably in the few 


Handled as farce, the lines are Jan Harrison, Kent Taylor, Jana Davi; 
pointed and funny, and the adulis | ffatures ig © — 2 Ga we 
shown are presented with as much | lay, Maurice Tombragel; camera. Carl 
sympathy and intelligence as the | E. Guthrie; editor, John A. Bushelman; 

music, Les Baxter. Previewed Jan. 29, 


youngsters. With Molly Bee and | ‘sg "Running time, 80 MINS. 
young Alan Reed Jr. top-starred, | Captain Taompsoa 


“Going Steady” will be a strong | Allison Garrett .... 
Colonel Garrett 


Ben Johnson 
Jen Harrison 
Kent Tavior 





exploitation item. It is to be teamed | Chenzana ..........0........ Jane Davi 
with the same outfit’s “Crash Land- aman ccdeeeteceose Larry ae 
ing” as ¢ ac Major Wharton ........+. 4. lan Douglas 
ing” as a package. Sergeant Kukus ......... Peter Mamakos 


If there is a weakness in Budd | Lt. Maywood Jerry Frank 





Grossman’s screenplay, which is | Mrs. Maywood Barbara Parry 
‘ of esd - . yentieman .. ° a inton 
from an original story he co- A Sergeant .... Johnny Westera 


authored with Sumner A. Long, is 
that it is short on plot. The story 
is episodic with the feel of a TV | 
comedy series about it, proceeding 
from one minor crisis or laughline 
to another without really building 


Bel-Air’s wrap-up release for 
United Artists comes through an 
exciting U.S. Cavalry-Indians yarn 

: : which may expect okay reception 
to any genuine climax. But the Ras : 
episodes are amusing in them- |! in the western market. Good situa- 


selves as young Miss Bee persuades | tions are developed and film car- 
= 4 Pemewe Bill on and | ries the type of fast action to keep 
rene Hervey, to allow her to ac- | : 
y, te | outdoor fans en d. 

company the high school basket- | Di we * ns Koch’ 

ball team on an out-of-town game | irector Howard W. Koch's un- 
then secretly marries her “steady,” | foldment of the Aubrey Schenck 
Alan Reed Jr., while away. The | production is punchy as he makes 
situations are routine: son-in-law | handsome use of the troopers’ con- 
moving in with father-in-law; | Stant clashes with the Apaches. The 
father-in-law choking over son-in- | Maurice Tombragel screenplay de- 
velops conflict between Kent Tay- 


law's gift of cigars; double mean- 
ings and misunderstandings when | lor, commandant of Fort Bowie, and 
| Ben Johnson, one of his officers 


Miss Bee discovers she’s pregnant. 

But Grossman has set up good| whom he wrongfully thinks has 

laugh situations and contrived a | been romancing his beautiful wife, 

great many funny lines. The late | Jan Harrison. This element com- 

Fred Sear’s direction paces the | bined with the military action 
| makes for a well-playing melo- 


show so that all ssible fun is 
extracted from both lines and sit- | drama that allows good perform- 
| ances right down the line. 


uations. 

Miss Bee does no singing in the | , tart 
picture itself but she delivers a | Bsr age bP tt gg ge then 
- interpretation of io oo | under an ambitious major, a politi- 
K y -_— title song * yh —_ | cal appointee on his first patrol, 
a | Richard Quine) behind | gjaughters a band of Indians about 

e main titles. Her acting is nat-| t4 surrender peacefully. Johnson, 
ural and ingratiating. Reed, in his a captain under this officer, 1s 

helpless to prevent the cold- 


debut in a major role, shows him- | 
looded killing, which tees off the 
cesteus paches’ campaign of a 
’s wi alsely tells 
moments. Most of the comedy rests ag ten Doe geo lh w baggeen longer 
on Bill Goodwin and Irene Hervey | joves, that Johnson had tried to 
and the two veterans handle it with | make love to her while bringing 
ease and charm. They also generate | her back to the fort from Tucson, 
a pleasant mood with appealing | Johnson is sent on the suicidal 
sscnes of middle-aged romance. | nicsion of finding the Indian leader 


Others in the cast who stand out 
include Ken Miller, Susan Easter, 
Linda Watkins and Hugh Sanders. 

The slick technical credits in- 
clude Benjamin H. Kline’s camera 


| work, editing by Charles Nelson 


and John Livadary’s sound. 
Pow. 


Lost Lagoon 
United Artists release of John Rawlins 
production. Stars Jeffrey Lynn; features 


| well. 
| looker, is convincing as the wife 
| who wants only to get away from 
| the frontier that frightens her, but 


to demand his surrender. A switch 
is made from usual films of this 
category by having the cavalry 
storm their own fort aftey Indians 
have captured it. 

Johnson delivers acceptably and 
Taylor handles his colonel role 
Miss Harrison, a_ blonde 


Peter Donat. Lelia Berry. Directed a7 who returns to her husband's side 
awlins. creenplay, on ubotsky; , i 
camera, Harry W. Smith; editor, David | 4S they face death together in the, 
awlins; music, Hubert Smith, Terry | Indian attack. Jana Davi is effec- 
Brannon. Previewed Jan. . Run- | tive as an Apache girl in love with 


ning time, 80 MINS, 
Charlie Walker 
David Burnham .. 
Elizabeth Moore .. 
Bernadine Walker . 
Millard Cauley 
Mr. Beakins 

Colima . 
Natives 


Johnson, P. Ian Douglas creditably 
portrays the politically-appointed 
| officer wiped out with his whole 
| detachment when he _ misjudges 
| Indian strategy, and Larry Chance 
is strongly cast as Victorio, Apacne 
eel chief. Peter Mamakos also scores 
The Caribbean, where this John | 88 a sergeant. 
Rawlins production was filmed,| Technical departments are come 
provides the backdrop for this | petently executed, leading off with 
story of a man reported lost at sea | Carl E. Guthrie’s photography, Les 


. Jeffrey Lynn 
Peter Donat 
...- Leila Barry 
. Jane Hartley 
Roger Clark 
eg . Don Gibson 

. Celeste Robinson 
Stanley Seymour, Isabelle Jones 





who embarks upon a new life on a| Baxter’s music score and John A. 


j tropical island, Subject earries cer- ; Bushelman's editing. 


Whit. 
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Japanese ‘Week’ Better—But Oddly Picke 


Japan's second annual film festi- 
val, which wound up six nights of 
screening (over two weeks) at 
Manhattan’s Museum of Modern 
Art last week (31), spotlighted 
continuing technical and artistic 
improvements in the Japanese out- 
put and reflected the measure of 
“westernization” that has become 
ee of postwar Japanese 
ife. 
Though there was criticism, par-| 
ticularly of the product selec- 
tion, and some walkouts, observers 
generally found the festival su- 
perior in content and arrange- 
ments to last year. Tied in with | 





U. S. distributors have been giving 
the Japanese attractions. 

Inasmuch as the Japanese them- 
selves had dubbed the event a 
“commercial” one, designed pri- 
marily to stimulate interest within 
the trade, lack of proper editing 
for length and the lack of intel- 
ligible subtitles were noticeable 
defects. 

On the credit side were the truly 
extraordinary color effects achieved 
in some of the entries, the com- 
petent camera work and, in sevy- 
eral instances, the delicate nature 
of theme and treatment. 


No Consultation 


According to Shiro Kido, prez| rated okay except for its extraordi- 

of the Motion Picture Assn. of | nary length. 
Japan, each of the six participat- “What the Japanese need is a 
ing companies picked two films| good editor,” commented one of 
and then elicited American opin-| the distributors. “Some of these 
ions on which of the two was most | films, if tightened properly, could 
suitable. | be okay for us.” 

Entry which occasioned the | Problem, however, isn’t merely 
greatest surprise and the most neg-/ a technical one but a question of 
ative reaction was Shin Toho’s| culture. Pictures, in themes, di- 
“Emperor Meiji and the Great! rection and acting, reflect the na- 
Russo-Japanese War,” which was tive environment not only pictori- 
“nationalistic” in tone and poor in ally, but also in terms of tempo 
execution. However, Shin-Toho| and approach. The acting in sev- 
had great success with the film in| eral films was mannered for Yank 
Japan and had no other picture |taste. The delineation of “good” 
available. and “evil” was at times too obvi- 
ous. 


the visit of six Japanese stars, it} 
was a publicity boon to the Japa-| The Americans recognize the 
nese. | problems faced by the Japanese 

The Tokyo delegation reported | in compiling a list of suitable pic- 
that independents had initiated | tures for such an occasion and 
talk for several of the films ex-/| there was a good deal of sympa- 
hibited, which contrasts with last | thetic comment. But many in N. Y. 
year when there were virtually no} puzzled that the Japanese indus- 
negotiations. Rising American in-| try, in the light of last year’s ex- 
terest in “offbeat” pix in part is! perience, didn’t seek closer con- 





credited for the renewed attention | sultation. 


Length of the respective pic- 
tures, with some 
board and others too short, falling 
in between normal American short 
subject and full feature length, was 
a subject of comment not only be- 
cause of the difficulty of scheduling 
such films, but also because of the 
effects on the viewer. “The Light- 
house,” for instance, with Hideko 
Takamine, Japan's top star, was 


running over-| 


| “The Lord Takes a Bride,” a 


| Bride,” a Japanese period comedy, 


from the heavy emotional tack and 
explored into a different, and for 
Americans more readily uhder- 
standable direction. On the other 
hand, the dramatic “Down Town,” 
billed as a short despite its 59- 
|minute runningtime, captured all 


pleased many because it departed | 


J 


that is best in Japanese pictures. 
The Americans realize that, more 
than any other importing country, 
Japan must rely on purely “native” 
appeal in crashing the U. S. mar- 
ket, i.e., no consideration whatever 
is given at the time of production 
whether or not a given film will 
appeal in the States. Japanese 
successes here in the past have 
been on originality and, in the 
case of “Gate of Hell,” from the 
| extraordinary color. 
There is a feeling that the Japa- 
| nese industry would be wise, in 
future festivals, to adapt itself to 
the known demands of the Ameri- 
can market both via the selection 
lof films with a view less to in- 
| dividual company representation. 
Attendance at all of the screen- 
ings was heavy, though walkouts 
attested to the fact that quality 
and running time didn’t always 
please the audience. One program 
ran fully 180 minutes, with the 
feature alone (Story of Chikamat- 
su) accounting for 102 minutes. 








Japanese Festival Reviews 


Down Town 
(JAPANESE) 





Toho Co. production. Stars Isuzu Ya- 
mada, Toshiro Mifune, Harunori Kame- 
tani; features Haruo Tanaka, Chieko 
Murata. Directed by Yasuki Chiba; from 
an original story by Fumiko Hayashi; 
camera, Rokuro Nishigaki; music, Akira 
Ifukube. Running time, 59 MINS. 





Though it is an awkward length 
for American theatres, “Down 
Town” is the kind of Japanese film 
that audiences have come to expect 
since “Rashomon,” 
the postwar way for Japanese pic- 
tures in the States. It’s an affect- 
ing, tender little story, acted to 
perfection and directed in a simple, 
realistic style that scores. 

Film tells of a poor but attrac- 
tive woman who sells tea. She 
strikes up a friendship with a 
laborer which blossoms into a quiet 
love. The man, the woman and her 
little boy go downtown for an out- 
ing and spend the night in Tokyo. 
The next day, when she arrives at 
his shack, she finds he has been 
killed in a truck crash. 


which paved | 


legend, though some of the per- 
formances are overdrawn. The 
fascination of this film is in the 
visual effects, from the steaming 
waters to Hayama’s travel through 
the forest where leeches drop from 
the trees. Too much time is spent 
recording the mental agonies of the 
priest, capably portrayed by Hay- 
ama. ‘ 

“The Temptress” is superior 
filmmaking in many respects and 
deserves attention on that score. 
With some editing, it might be a 
possibility for the States. Hift. 


Story of Chikamatsu 
(JAPANESE) 


Daiei Co. release of Masaichi Nagata 
roduction. Stars Kazuo Hasegawa, Kyoko 
agawa, Yoko Minaminda, Eitaro Shindo. 
Directed by Kenji Mizoguchi. Screenplay, 
Yoshikata Yoda; camera, Kazuo Miyagawa. 
Presented in N.Y. at the Museum of Mod- 
ern Art during Japanese Film Week, Jan. 
30, ’58. Running time, 102 MINS. 











“Story of Chikamatsu” is evi- 
dently an example of the Japanese 
|tearjerker. Its theme is love and 


A wealth of detail has been) the tragic ending faced by the lov- 


woven into this simple story fabric, 
and the action is wholly believa 
to Western eyes. 
gives a warm and many-faceted 
performance that implies a, host of 
‘ under-the-surface emotions. To- 


shiro Mifune plays the laborer with | 


skill and little Harunori Kametani 
is enchanting as the boy. 

Director Yasuki Chiba has turned 
out a perceptive and well-balanced 
film that registers down the line 
and his actors act and react West- 
ern-style. There is in this picture 
a lot of screen poetry as the two 
principals shed for a while their 
mantle of poverty and enjoy life, 
the boy and one another. Via under- 
statement, and fine black-and- 
white lensing, this Toho production 
is a standout entry. Hift. 


The Temptress 
(JAPANESE—COLOR) 


Nikkatsu Corp. production produced by 
Masayuki Takagi. Stars Yumeji Tsukioka, 
Ryoji Hayama; features Tadashi Kobaya- 
shi, Ichijiro Ohya, Jun Harmamura, Aki- 
take Khono. Directed by Eisuke Takizawa; 
screenplay, Toshio Yazumi from_original 
story by Kyoka Izumi; camera (Eastman- 
colom, Minoru Yokoyama. Running time, 
87 MINS. 








There is about this Japanese 
legend a beauty and simplicity that 
makes the film unique in its appeal. 
Unfortunately, it falls short of the 
kind of enchantment that might 
have made it a sock entry for the 
art houses. 

Rarely have the Japanese 
achieved the kind of color effects 
that are on display in “The Temp- 


ble | tion. 
Isuzu Yamada | 


i 


lers caught in an impossible situa- 
The tragic finale is tipped 
off early in the picture as two 
other lovers, accused of adultery, 
are literally crucified by the au- 
thorities. 

While there are moments of ten- 
|derness in the picture, it is gen- 
}erally slow moving and overlong. 
|The trials and tribulations of the 
lovers in 17th Century Japan will 
at times, seem ludicrous to U.S. au- 
diences. Its easy to see, however, 
ithat the film could have been a 
big hit in its native land. It doesn’t 
rate as an entry for U.S. con- 
sumption. 

Basically, the film has to do with 
the undying love of a clerk and 
his boss’ wife. Although the wife, 
| because of economic circumstances, 
|has been sold in marriage to a 
wealthy scroll-maker, there is noth- 
ing she cen do, under the Japanese 
tradition of the time, to dissolve 
the union. 


association through circumstances 
| they cannot control. Their love af- 
\fair is a stormy and harassed one, 
but they cling to each other de- 
spite the complications. As they 
go to their death, they seem almost 
happy—and well they might con- 
sidering what they've been through. 
From the standpoint of Japan- 
ese pictures, topnotch perform- 
lances are given by Kazua Hase- 
gawa, Kyoke Kagawa, Yoko Mina- 
mida and Eitaro Shindo. Holl, 


Untamed Woman 
(JAPANESE) 








ain : re muted to) Toho Co. release. Associate producer, 
pie Ty is coed of the story | Tomoyuki Tanaka. Stars, Hideko | Taka- 
’ . «.. .“e| mine; features } ’ asayuki 
and often achieve the quality Of} Mori, Daisuke Kato. Directed by Mikio 
paintings. Wilderness setting of | Naruse. S« seonplay, Yoko Misuki; original 
the yarn gives the color camera a/ ory. eed at Ene ak eee 
chance to display its potential to) art, N.Y., Jan. 31, Running time, 121 
the fullest. _. ,| MINS. A 
Star of the piece is the beautiful Oshima joss nt. ° my x 
Yumeji Tsukioka who plays the | pyamaya ......-.++++++0+9 Masayuki Mori 
, ied dwarf and | Onada ....-.-+-:+e+++e++05 Daisuke Kato 
temptress, married to a dwa 


free to love men but not fall in| 


love with them. As lovers come 
and go, they’re transformed into 


animals, There arrives Ryoji Hay-| 


ama, a young priest, and the story 
deals with their mutual attraction. 
In the end, she sacrifices herself 
for his sake as her home goes up 
in flames. 

Director Eisuke Takizawa has 


caught the unreal quality of the | each try. 





A minor item, this is Japanese 
soap opera that simply fails to gen- 
erate interest, certainly is devoid 
of dramatic impact for U.S. Fur- 
ther, it’s far short of Hollywood 
standards on technical grounds. 

Central figure is a young lady 
who looks for happiness with three 
men in succession but loses out on 
Opening has her miser- 


Both the clerk and the} 
wife are inevitably drawn into the | 


ifelt, .. 


riage in the course of a row, and 
then divorced. Next comés a hotel 
owner and the promise of serenity 
but he turns from her in ambitious 
pursuit of his career. Third is a 
|tailor who prospers with her aid 
{but who can’t bear her strong- 
| willed personality and takes up 
with a mistress. 

The characters of “Untamed 
Woman” are disagreeable to the 
extent of precluding audience sym- 
pathy. Story moves sldwly and is 
loosely constructed. 





sional; there’s little effort to segue 
one scene into the next. 

There's a temptation to ask why 
“Untamed Woman" was selected 
for showcasing at the Museum of 
Modern Art. Gene. 


TV Comedy 


=—_ee Continued from page 1 eae 


sented, about. 25% are westerns, 
20% comedies, 15% dramas and 
10% action adventure. Here's a 
rundown of the list: 

CBS Film Sales: “Border Pa- 
| trol,” adventure; “Colonel Flack,” 
comedy; “Attorney,” drama; “The 
Diplomat,” drama; “Firefighters,” 
adventure. 

National Telefilm Associates: 
“How to Marry a Millionaire,” 
comedy; “Man Without a Gun,” 
western, “This Is Alice,’ comedy, 
“George Jessel’s Showbusiness,” 
musical-variety; “U. S. Marshall,” 
western; and “Grand Jury,” drama. 

Screen Gems: “Tales of Franken- 











stein,” horror; “The Myrna Loy 
Show,” family drama; “My Old 
Man” (Ed Wynn starrer), family 


drama; “Combat Crrespondent, 


The Gun,” western; “Dear George,” 
comedy; and “Ivanhoe,” costumer. 

Warner Bros.: “Room for One 
More,” comedy; 





“Dock Crime,” meller; “Light of 
the World,” Bible stories. 


tive; “Calamity Jane,” western; 
“Confession,” offbeat interview 
show; “Western Union,” western; 
“Big Foot Wallace,” western; “The 
Adventures of the Invisible Man,” 
mystery. 

Metro TV: “Masie,” comedy; | 
“Father of the Bride,” comedy; | 
“Desert Rider,” western; “Min & 
Bill,” comedy; “Dramatic Theatre,” 
anthology, “Mystery Theatre.” 

MCA’ Revue: “Cimarron City,” 
western; “Special Agent 7,” myst- 
ery; “Focus,” meller; “Yankee Bly,” | 
comedy; and “Secrets of Old) 
Baily,” comedy. 

Television Programs of America 
“N. Y. Confidential,” mystery-ad- 
venture; “Cannonball,” adventure; 
“Dude Ranch,” family situation; 
and “Thunder Ridge,” family situa- 
tion. 

20th-Fox’s TCF: “Mother Is A 
Freshman,” comedy; “Mr. Belve- 
dere.” comedy; “Cameo Kirby,” 
and “Transatlantic.” 

There are many more than the 
be pilots upcoming. The count by 
the end of the selling season in 
| the summer will run closee to 150 
| But these are a mafor sampling of | 
| the projects already announced 
Others still are in the develop- 
mental stage with a greenlight for 
| production as soon as interest is 





i 


ably married, suffering a miscar- | 


USMC,” adventure; “The Queill & | 


“The House of | 


Wax,” horror; “The 49’ers,”” west- 
ern; “77 Sunset Strip.” 
Guild: “Sabotage,” adventure: | 


Official: “Signal Eleven,” detec- | 


Japanese Stars ‘Over-Worked 





Ryo Ikebe Blames Seven 
On Salaries and 
By DAVE JAMPEL a 


Tokyo, Jan. 28. 
One of Japan's leading actors 





| of this nation are overworked. Ryo 
| Ikebe, a star at Toho Studios for 
| 17 years, said, “Japanese perform- 

ers play too many roles a year and 
, I don’t like it.” 

Enjoying his first real break in 

the schedule in those 17 years, 

| Ikebe compared with envy the two 
| or three pictures a year averaged 
by the leading Hollywood players 
with the seven averaged by their 
Japanese counterparts. 

Reasons for the heavy duty of- 
fered by Ikebe are twofold. First, 
there are too many theatres in Ja- 
pan and aside from the roadshow 
houses, most bill “double” and 
|}some “triple” features. The other 
| consideration offered is that the 
Japanese actor receives a lower 
| guarantee than actors of other na- 
tions and with taxes reaching 75° 
for the upper bracket stars, the 
need for an uninterrupted schedule 
becomes plain. 

Ikebe cited the average feature 
shooting schedule in Japan as 40 

| days. The resvuft, he stated, is that 
| the cast is overworked and every- 
body becomes exhausted. 

A member of the Committee of 
Actors Assn., Ikebe said this group 
| has protested the overwork of the 
| actor on several occasions, but that 
the organization was not powerful 
enough to draw the desired re- 
| action. 

Ikebe revealed that the Japanese 
actor is contracted for 40 days per 
role. This, he hushed in an aside, 
is interpreted as 24 hours per day 
for 40 hours. If the shooting 
schedule runs over 50 days, he 
noted, the actor will be compen- 
sated with overtime pay. But this 
is a rarity. 

Although regulations call for a 
eight-hour working day, Ikebe ex- 
plained that this is usually re- 
spected only for the first 20 days 
of shooting after which 10 or 12 
hours of work each day become 
common. 

Actors, like producers, directors 
and light technicians, are con- | 
tracted and have to follow an out- 


| lined program, Ikebe complained. 


But those working on the picture 
who are salaried, such as assistant 
technicians and staff members, can 
ask for overtime to supplement 
their low basic incomes and the ac- 
tors and other contracted person- 
nel have to comply. 

Asked about the standard one- 
year contract for film actors in 
Japan, Ikebe said, “The fast-rising 
star wants a contract of even less 
duration so he can re-contract at 
better terms. “But,” he added 
“the fading star would prefer the | 
protection of a longer-term agree: 
ment.” 

A veteran of 80 or 90 films, | 
Ikebe is best known overseas for, 


Features a Year Average 
75°) Income Tax 


recent successes in “Madame 
White Snake” and “The Snow 
Country.” His recent schedule 


break was occasioned by his re- 


Camera work is hardly profes- declares that the film performers! turn from Cambodia where he was 


|on location with Yoshiko (Shirley) 


io for “Tales of Angkor- 
at.” 

| Asked to respond to the consen- 
sus of foreign critics who find the 
| Japanese product overacted and too 
|slow Ikebe replied, “Japanese 
bee eg I don’t think so. I feel 
that in modern dramas foreigners 
| have greater exaggeration than the 


| Japanese. The exception, however, 
is the costume play where we have 
a rigid tradition of stage regula- 
| tions, sort of an offshoot from the 
kabuki, that lends to exaggeration 
... and most Japanese export pic- 
ttures are costume plays.” 

As To Pace 


' On the slow pace, he offered that 
it was due to the difference in cul- 
tures. He said, “When a Japanese 
enters a house, he opens the door, 
takes his shoes off, and only after 
five or six bows is he permitted to 
start to greet. But,” Ikebe contin- 
ued, “foreigners can just enter a 
room and start to greet.” 

| Three years ago he started his 
own indie company, Ikebe Produc- 
tions, where he doubles from Toho. 
This makes him (with S. Yama- 
mura) only one of two Japanese ac- 
tors who have gone indie. It is only 
by the grace of Toho and his long 
service for that company that he 
has been permitted to go indie. The 
top Japanese moviemaking com- 
panies still hold the industry in the 
palms of their hands and can eas- 
ily exterminate a stranger to their 
group. Toho distributes for him. 

Asked if his company allows its 
actors more than 40 days to create 

a role, Ikebe replied negatively, 
saying, “It's not economically 
feasible.” 


Fred Goldberg Joins U. A. 


| Fred Goldberg is resigning as 
head of the eastern office of the 
Blowitz Maskel public relations of- 
fice to become exec assistant to 
Roger Lewis, United Artists’ ad- 
pub director, effective Feb. 24. 
Post is a new one and to tie in 
with UA’s plans for an expanding 
merchandising program. 

Goldberg in past held posts with 
Paramount, L.F.E. Releasing Corp 
and the Norton & Condon agency. 


| New York Theatre | 


RADIO CITY MUSIC HALL 
Rocketelier Center « Ci 6-4600 
MARIO LANZA ;. 
“SEVEN HILLS OF ROME” 
co-starring RENATO RASCEL - MARISA ALLASIO 


An MGM Release lo TECHMIRAMA ang TECRNICOLOR 
ond SPECTACULAR STAGE PRESENTATION 
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SNOW SLOUGHS OMAHA; 
‘PEYTON’ BIG 106, 2D 


Omaha, Feb. 4. 

A heavy weekend snow took its 
toll at downtown first-runs this 
session, but two holdovers continue 
great. They are “Peyton Place” at 
Tri-States flagship, the Orpheum 
and “Old Yeller” at State. Former 
may even go into a third stanza, 
“Tall Stranger” is good at the 
Omaha but “Quiet American” is 
only mild at the Brandeis. 

Estimates for This Week 

Brandeis (RKO) (1,100; 75-90)— 
“Quiet American” (UA) and “Man 
on Prowl” (UA). Looms dull $2,- 
700. Last week, “Esther Costello 
Story” (Col) and “Brothers Rico” 
(Col), $2,900. 

Omaha (Tristates) (2,066; 75-90) 
—‘Tall Stranger” (AA) and “Bow- 
ery Boys Looking for Danger” 
(AA). Good $5,000. Last week, 
“Man Godfrey” (U), $4,500. 

Orpheum (Tristates) (2,980; 90- 
$1.25)—"‘Peyton Place” (20th) (2d 
wk). Fast $10,000 after $17,000 
debut. 

State (Goldberg) (890; 75-90)— 
“Old Yeller” (BV) (2d wk). Big 
$6,000. Last week, $10,000. 


‘Angels’ Bright 11G, 
Indpls.; ‘Peyton’ 9G, 5th 
Indianapélis, Feb. 4. 
New policy here of keeping pix 





as long as they show a profit re- | Wee’ 


sults in four holdovers at city’s 
five major first-runs this stanza. 
“Tarnished Angel,” only new entry, 
is doing fine at Circle to ~~ city. 

“Around World in 80 Days” is get- 
ting late rush before it closes Feb. 
9, with a nice 25th stanza at Lyric. 
“Peyton Place,” in fifth at the 
Indiana, and “Sayonara,” in sixth 
round at Keith’s, are still stout. 
“And God Created Woman” also 
is running strongly in fifth week at 
the Esquire, arty house. 

Estimates for This Week 

Circle (Cockrill-Dolle) 2,800; 70- 
$6) — “Tarnished Angels” (U). 
Strong $11,000. Last week, “Deep 
Six” (WB) and “Gun Battle Monte- 
rey” (AA), $8,000 

Indiana (C-D) (3,200; 90-$1.25)— 
“Peyton Place” (20th) (5th wk). 
Nifty $9,000. Last week, $11,000. 

Keith’s (C-D) (1,200; 90-$1.25)— 
“Sayonara” (WB) (6th wk). Biz 
$6,000. Last week, $9,000. 

Loew’s (Loew) (2,427; 75-90)— 
“Don’t Go Near Water” (M-G) (3d 
wk). Moderate $6,000. Last week, 
$7,500. 

Lyric (C-D) (850; $1.25-$2.20)— 
“Around World” (UA). Upbeat to 
nice $10,500. Last week, $9,000. 


BROADWAY 


(Continued from page 9) 


700 in 11 performances. The 67th 
week was $37,700 for like number 
of shows. 

Plaza (Lopert) (525; $1.50-$2)— 
“Raintree County” (M-G) (7th wk- 
6 days). Looks to hit fair $4,700 in 
current (final) week ending today 
(Wed.). The sixth regular week 
was $5,800. “Witness for Prosecu- 
tion” (UA) opens 
(Thurs.). 

Roxy (Nat’l. Th.) (5,717; 65-$2.50) 





—‘Farewell to Arms” (20th) with | $3,000 


stageshow (2d wk). Current stanza 
finishing tomorrow (Thurs.) is 
heading fer fair $75,000. Stays. 
First was $93,000. 

State (Loew) (3,450; 50-$1.75)— 
“Raintree County” (M-G) (7th wk). 


| week, 


LOS ANGELES 
(Continued from page 8) 


468; $1.25-$2.40)—“Sayonara” (WB) 
(6th wk), Hotsy $20,400. Last week, 
$20,700. 


Pantages (RKO) (2,812; $1.25- 
$1.80\—“Don’t Go Near Water” 
(M-G) (6th wk). 


Beefy $14,700. 
Last week, $14,000. 

Fox Wilshire (FWC) (2,296; 90- 
$1.75)—“Old Yeller” (BV) (6th wk). 
Bangup $6,500. Last week, $7,200. 

Warner Beverly (SW) (1,612; 90- 
$1.75)—“Witness for Prosecution” 
(UA) (7th wk). Strong $10,300. 
Last week, $9,800. 

Egyptian (UATC) (1,503; $1.25- 
$3.50)—“‘Bridge on River Kwai” 


(Col) (7th wk). Smash $19,000. 
Last week, $22,000. 

Chinese (FWC) (1,908; $1.25- 
$2.40)—"‘Farewell to Arms” (20th) 


(7th wk-4 days). Oke $5,000. Last 


week, $5,400. 
Los Angeles, Fox Beverly, Loy- 
‘ola, Vogue (FWC) (2,097; 1,170; 


1,248; 825; $1.25-$2.40) — “Peyton 
Place” (20th) (3d wk), Los Angeles; 
8th wk. at others). Smash $33,000 
or near. Last week, $34,200. 

Four Star (UATC) (868; 90-$1.50) 
—“Wild Is Wind” (Par) (8th wk). 
Tidy $3,200. Last week, $2,600. 

Downtown, Wiltern (SW) (1,757; 
2,344; $1.25-$2.50)—"10 Command- 
ments” (Par) (15th wk). Good $12,- 
500. Last week, $13,400. 

Warner Hollywood (SW-Cine- 
rama) (1,384; $1.20-$2.65)—‘‘Seven 
Wonders” (Cinerama). Started 35th 
week Feb. 2 after big $20,800 last 


k. 
Carthay (FWC) (1,138; $1.75- 
$3.50)—“‘Around World in 80 Days” 
(UA) (59th wk), Stout $21,000. Last 
week, $20,900 

El Rey (FWC) (861; $1.25-$1.75) 

—“Gervaise” (Cont) (4th wk). Okay 
$2,600. Last week, $2,700 

Crest, Sunset (Lippert- Cohen) 
(800; 540; $1.25-$1.50) — “Cabiria” 
(Indie) (3d wk). Slim $3,500. Last 
week, 000. 


‘Water’ Rousing $21,000, 
Denver; ‘Peyton’ 1036, 6 


Denver, Feb. 4. 

“Don’t Go Near Water” is easily 
the best bet here this round, with 
a smash session at the Orpheum. 
It will stay on. Most first-run 
trade is good to big currently, with 
five pix holding. “Peyton Place” 
still is big in sixth stanza at Cen- 
tre. “Sayonara” is lofty in fifth 
round at Paramount. “God 
Created Woman” shapes big 
second Tabor frame. 

Estimates for This Week 

Aladdin (Fox) (1,400; 70-90)-— 
“Old Yeller” (BV) (6th wk). Fine 
$4,500. Last week, $6,000. 

Centre (Fox) (1,247; 90-$1.50)— 
“Peyton Place” (20th) (6th wk). 
Good $10,500. Last week, $11,000. 

Denham (Cockrill (1,429; 70-90) 
—‘“Long Haul” (Col) and “Woman 
of River” (Col). Fair $7,000. Last 

“Girl Most Likely” (U) (2d 
wk), $7,290. 

Denver (Fox) (2,586; 70-90)— 
“Man in Shadow” (U) and “Apache 
Warrior” (20th). Mild $9,000. 
Last week, “Decision at Sundown” 
(Col) and “Hard Man” (Col), $10,- 





tomorrow | 000 


Esquire (Fox) (742; 70-90)— 
“Maid in Paris” (Cont). Fine 
. Last week, “Deadlier Than 
Male” (Cont), ditto. 

Orpheum (RKO) (2,596; 70-$1.25) 
—‘“Don’t Go Near Water” (M-G) 
and “Parson and the Outlaw” (Col). 
Smash $21,000. Last week, ‘Rain- 
tree County” (M-G) (5th wk), 


Present session winding tomorrow | $7,000 


(Thurs.) looks to push to big $19,- 
000. The sixth was $18,000. 

Sutton (R&B) (561; 95-$1.75)— 
“Smiles of Summer Night” (Rank) 
(7th wk). The sixth week ended 
Sunday (2) was mild $5,200. The 
fifth was $6,100. “Desire 
Elms” (Par) due in next. 

Trans-Lux 52d St. (T-L) (540; $1- 
$1.50)—“Old Yeller” (BV) (7th wk). 
Sixth stanza completed yesterday 
(Tues.) was nice $7,500. Fifth was 
$8,500. 

Vietoria (City Inv.) (1,060; 50-$2) 
—‘Paths of Glory” (UA) (6th wk- 


8 days). This session ending today $ 


(Wed.) looks like fair $14,000. Fifth 
was $14,500. “Quiet American” 
(UA) opens tomorrow (Thurs.). 

Warner (SW-Cinerama) (1,600; 
$1.80-$3.50)—“Search for Paradise” 
(Cinerama) (20th wk). The 19th 
round ended Saturday (1) was | 
$30,400. The 18th week was $30,600 
in same number of performances. 


World (Times) (400; 95-$1.50)— 


“Bride Is Much Too Beautiful” 
(Ellis) (3d wk). Second session fin- 
ished Sunday (2) was fine hens 600. 
First was $14,000. 





Under | 


$1.25)—“Sayonara” (WB) (5th wk). 
Big $10,000. Last week, $12,000. 
Tabor (Fox) (930; 70-90)—‘God 
| Created Woman” (Kings) (2d wk). 
| Big $6,000. Last week, $8,000. 


Vogue Art (Sher-Shulman) (442; 
| 75-90) —“Time of Desire’ (Indie). 
Fine $2,000. Last week, “French 


Are Funny Race” (Cont), $1,500. 


CHICAGO 


(Continued from page 9) 
wk). Neat $5,200. Last week, 
5,300 


Todd’s Cinestage (Todd) (1,036; 
$1.75-$3.30)—“Around World in 80 
Days” (UA) (44th — Tidy $21,200. 
Last week, $20,100 

United Artists (B&K) (1 700; 90- 
%. 50)—“Don’t Go Near Water” 








M-G) (6th wk). Strong $21,000. 
Last week, $23,000 

Woods | (Essaness) (1,200; 90- 
$1.50)\—“‘Rodan” (DCA) (2d_ wk). 


Swell $24,000. Last week, $43,500. 

World (Indie) (606; 90)—‘Last 
| Bridge” (Union). Sock $5,400. Last 
| week, ‘Don Giovanni” (DCA) (5th 
|}wk), $3,500. ; 





Paramount (Wolfberg) (2,200: 90- 


| usual for a film to hold t 





‘HILLS’ RUGGED 396, 
HUB; ‘PEYTON’ 206, 6 


Boston, Feb. 4. 


Considerable pickup in ae 


this frame with big pictures in 
since Xmas holding sock, “Peyton 
Place” at the Memorial and “Say- 
onara” at the Metropolitan, both 
in-sixth stanzas. Newcomer “Seven 
Hills of Rome” is whameroo at the 
State and Orpheum for lofty take. 
“From Hell It Came” is only fair 
at Paramount and Fenway. Hold- 
overs dominate with “Bridge on 
River Kwai” at Gary bigger in 
sixth; “Gervaise” holding socko in 
second at Kenmore; and “Wild is 
Wind” is great in second at the 
Astor. 
Estimates for This Week 

Astor (B&Q) (1,372; 90-$1.50)— | 
“Wild Is Wind” (Par) (2d = Slick | 
$14,000. Last week, $15,000 

Beacon Hill (Sack) (678; 90-$1. 25) | 
—“Old Yeller” (BV) (6th wk). Neat | 
$7,500. Last week, $7,500, over 


| estimate. 


(1,354; 
Para- 
Zippy 


Boston (SW-Cinerama) 
$1.25-$2.65) —‘“‘Search for 
dise” (Cinerama) (11th wk). 
$17,000. Last week, same. 

Capri (Sack) (990; 90-$1.50) — 
“All At Sea” (M-G) and “Invitation 
to Dance” (M-G). Hotsy $15,000. 
Last week, house, the Copley, 
changed hands and. name, 

Exeter (Indie) (1,200; 60-$1.25)— 
a Crichton” (Col) 
wk). 
Last week, $8,200. 

Fenway (NET) (1,378; 60-$1.10)— 
“From Hell It Came” (AA) and 
“Disembodied” (AA). Slow $4,000. 
Last week, “Deep Six” (WB) and 
“Wayward Girl” (Rep), $6,500 

Gary (Sack) (1,340; $1.50-$2. 75)— 
“Bridge On River Kwai” (Col) (6th | 
wk). Terrific $21,000. Last week, 
ditto. 

Kenmore (Indie) (700; 85-$1.25) 

—"Gervaise” (Cont) (2d wk). Great 
$10,500. Last week, $12,000. 

Paramount (NET) (1,700; 60-$1) 

—‘From Hell It Came” (AA) and 
“Disembodied” (AA). Mild $10,000. 
Last week, “Deep Six” (WB) and 
“Wayward Girl” (Rep), $13,500. 

Saxon (Sack) (1,100; $1.50-$3.30) 
—*Around World in 80 Days” (UA) 


(43d wk). Bright $17,000. Last 
week, $16,000. 
Pilgrim (ATC) (1,700; 60-$1)— 


“Beautiful But Dangerous” (20th) 
and “Back From Dead” (20th). 
Opened today (Tues:). Last week, 
“World His Jury” (Col) and “Deci- 
sion at Sundown” (Col), $5,500. 
Mayflower (ATC) (689; 60-$1)— 
“Pal Joey” (Col). House back to 
reruns. Last week, “Razzia” (Kass) 
and “Triple — (Rank) (3d 
wk), big $3,800 
Memorial (RKO) (3,000; 75-$1.25) 
—“Peyton Place” (20th) (6th wk). 
Torrid $20,000. Last week, $21,000, 
over estimate. 
Metropolitan (NET) (4,357; 90- 
$1.25)—“Sayonara” (WB) (6th wk). 
Hot $16,000. Last week, $18,000. 
Trans-Lux (T-L) (724; 75-$1.25)— 
“Respectful Prostitute” (Indie) and 
“Lover Boy” (Indie). Big $7,800. 
Last week, “One Summer of Happi- 
ness” (Indie) and “Game of Love” 
(Times) (reissues), $5,100. 
Orpheum (Loew) (2,900; 75-$1.25) 
—Seven Hills of Rome” (M-G) 
one “Happy Road” (M-G). Torrid 
“Legend of 
(UA) and “Dalton Girls” 
(UA) (2d wk-8 days), $10,000. 
State (Loew) (3,500; 75-$1.25)— 
“Seven Hills of Rome” (M-G) and | 
“Happy Road” (M-G). 
Last week, “Legend of Lost” (UA) 
and “Dalton Girls’ (UA) (2d wk, 
8 days), $5,000. 


KANSAS CITY 


(Continued from page 8) 

the Prowl” (UA). Modest $7,000. 
Last week, “Don’t Go Near Water” | 
(M-G) (5th wk) at $1.25 top, $7,500 
in 9 days. 

Missouri (SW-Cinerama) (1,194: 
$1.25-$2) — “Seven Wonders of | 
World” (Cinerama) (23d wk). Lev- | 
elled off at oke $7,000. Last week, | 
same. 

Paramount (UP) (1,900; hs 25) 

—‘Sayonara” (WB) (5th . Un- 





long 
at this house, $5,000; had stay a 
sixth. Last week, $6, | W 
Rockhill (Littie = Theatres) | 
(750; 75-90)—“Time of Desire” (In- | 
die) (2d wk). Satisfactory $1,200. | 

Last week, $2,000. 
Roxy (Durwood) (879; pa 
(M-G) 


$1.50)—“Raintree County” 
Strong $5,000. Last week, 


(6th wk). 
$4,500 
Tower (Fox Midwest) (2,000; 75- 


90)—"Old Yeller’ (BV). Good 
$10,000. Last week, “Hunchback 
Notre Dame” (AA), $6,000. 


Uptown, Granada (Fox Midwest) 
(2,043; 1,217; 75-90) — “Hunchback 
Notre Dame” (AA) (m.o.). Fast 
$7,000, better than first week at 
Tower. Last week, Fairway was 
also coupled with Uptown and 
Granada with ‘Peyton Place” 
(20th) (m.o. from Tower) for fancy 
$13,000 at $1.25 tep. 





(8th | 
Seventh week great $8,000. | 


Fat $15,500.) (UA) (58th wk). 


} (1,205; 





| 





Another Chicagoan Heard From 








WE NEED 


By S. J. GREGORY 
(President, Alliance Amus. Co.) 


Chicago. 
During the 40 years that I have 


been in motion picture business, 
I have made it a practice to mind 


my own business and not try to 
tell the other fellow how to run his. 
/I only speak up now because I 
have been stirred up beyond my 
capacity of silence by reading the 


trade papers’ stories of recent 
| weeks of panic stricken prophets 
'of doom that predict destruction 
| of this great business of ours. 

| The motion picture industry has 
been good to me and to my family 
through prosperous and critical 
times, and I genuinely believe 
that it will be good to me in the 
future; and I will fight toward 
that eventual goal. 

In the early 30’s, I was down for 
the count, and they were ready to 
apply the smelling salts, but I 
never lost my confidence, which 
gave me the incentive to fight 
back to eventual success. Cool 
clear heads are more necessary in 
times of distress than when times 
are prosperous. These are criti- 
cal times in our business and we 
must FIGHT BACK! WE NEED 
| FIGHTERS MORE THAN ORA- 
| TORS. 

One might ask, “What are you 
|doing about it, Mr. Gregory?” 
Here are a few positive basic and 
fundamental steps that myself and 
everyone in our organization have 
taken to survive in our business. 

In the good years from '45 to ’50, 
instead of declaring dividends, we 
plowed -back into our theatre op- 
erations funds for good physical 
plants. We remodeled our fronts, 
carpeted, decorated our auditori- 
ums, improved our heating and 
air-conditioning systems, and put 
new marquees and canopies in 
many situations; and as a result, 
today, we do have good, clean, in- 
viting atmospheres in our theatres, 
which are so essential to good op- 
eration. 

Another forward step was taken 
last week, which should demon- 
strate our firm belief that motion 
picture business is not only a good 











business, but that it is here to 
stay. We consummated a deal 
whereby we acquisitioned four 


drive-in theatres in Fort Wayne, 
Indiana: Lincolndale, Sunset, Fort 
Wayne Auto Theatre, and East 30 
Drive-In. This represents a big 
investment in the future, and cer- 
tainly we would not have made it 
if we were afraid of the motion 
picture business or did not have 
confidence. This brings the total 


DETROIT 


(Continued from page 9) 
‘AIP} and “Blonde in Bond- 
age” (AIP), $12,000 
United Artists (UA) (1,667; $1.25- 
$3)—“Around World in 80 Days” 
Ending like it 











Week” 


rics great $28,500. Last week, 


Adams (Balaban) (1,700; $1.25- 
$1.50\—“Don't Go Near Water” 
(M-G) (6th wk). Big splash at $10,- 
000. Last week, $11,000. 

Music Hall (SW - Cinerama) 
$1.50-$2.65)—‘Seven Won- 
ders” (Cinerama) (79th wk). Won- 
derful $22,400. aLst week, $18,600. 

Trans-Lux Krim (Trans - Lux) 
(1,000; 90-$1.65)—“God Created 


| Woman” (Kings) (3d wk). Socko 
$23,000 or near. Last week, 
| $21,000. 





PORTLAND, ORE. 


(Continued from page 8) 
=, _ to smash $7,000. Last 
eek, $6,200 
Fox (Evergreen) (1,536; $1-$1.50) 
“Farewell To Arms” (20th). Lofty 
| $14,000 or near. Last week, “Say- 
onara” (WB) (4th wk), $10,300. 

Liberty (Hamrick) (1,890; $1- 
$1.50) — “Teenage Frankenstein” 
(AD and “Blood of Dracula” (AI). 
Okay $6,000. Last week, “Oregon 
Passage” (AA) and “Destination 
60,000” (AA) $5,400. 

Orpheum (Evergreen) (1,600; $1- 
$1.50)—"Deep Six” (WB) and “The 
Green-Eyed Blonde” (WB). Fine 
$7,500. Last week, ae Place” 
(20th) (4th wk), $9,800 

Paramount (Port-Par) (3,400; $1- 
$1.50)\—“Old Yeller’ (BV) and 
“Outlaw’s Son” (UA). Lusty $12,000 
or near. Last week, “Quiet Ameri- 
can” (UI) and “Ride Back” (UA), 
$7,000, 





FIGHTERS 


number of drive-ins that we own 
up to 30, which represents a total 
investment of $4,000,000. 

We also know that today you 
cannot run a newspaper ad and a 
trailer and expect: people to come 
flocking to your theatre. It requires 
showmanship and exploitation and 
ballyhoo stunts that may not have 
been needed a few years ago. 

Operation B.O. 

We have rolled up our sleeves 
and are presently in the midst of 
a showmanship drive like we have 
never had before! It is known as 
B.O.B.O. (Boost Our Box Office), 
We are offering attractive cash 
prizes to the top showmen of the 
theatres of Illinois, Indiana, Wis- 
consin, and the State of Washing- 
ton. To properly do the job, we 
have instructed our managers to 
spend more advertising dollars 
than their budgets provide. 

OPERATION BOBO is in full 
motion now, and it is paying off 
at the boxoffice. Here are a few 
of the stunts that are most suc- 
cessful: sponsored kiddie shows 
with the Parent-Teachers Associa- 
tion, dance revues on the stage, 
Hollywood premieres, Kiwanis 
Clubs buying tickets for the kid- 
dies to see “All Mine To Give,” 
public auctions from the stage, 
20-ton tank in front of the theatre 
for the engagement of “Sad Sack,” 
the on stage Rock and Roll Show 
of '58, space kiddie show with the 
combination of “War of the 
Worlds” and “Conquest of Space,” 
midnite show titled Fright Quake 
with the combination of “From 
Hell It Carifie” and “Disembodied,” 
sneak prevues on top attractions, 
full page cooperative newspaper 
ads with merchants, and many 
others that are too numerous to 
mention are used to stir an ex- 
citement in our communities and 
rejuvenate the desire for our pa- 
trons to come back. 

I say we need FIGHTERS. We 
cannot throw in the towel and 
quit. Any exhibitor or distributor 
that has lost confidence in the mo- 
tion picture industry should GET 
OUT and GET OUT now to allow 
the remaining FIGHTERS, that be- 
lieve in our business, to do some 
proper planning_and clear thinking 
and go forward and prosper. 

I am realistic enough to know 
that there will be less indoor the- 
atres; we have closed our share of 
them. Drive-in theatres -will con- 
tinue to do business, and the the- 
atres that remain, if they are 
properly rehabilitated, will go for- 
ward and do fine business. 

The distributors should fight 
back by concentrating on top qual- 
ity attractions. The day of the 
program picture is past. The little 
monster that is in every living 
room provides free what we are 
trying to get an admission for. The 
public will pay an admission price 
for a top attraction. On this point 
the admission price structure 
should be realistic, and we should 
not try to out price ourselves out 
of business. 

The advertising departments of 
the film companies should fight 
back by allocating their already 
cut advertising dollar more at the 
local level instead of key first run 
engagements and national cam- 
paigns. Some fine product was 
dissipated last year because it did 
not receive the proper treatment 
and advertising at the local level. 

For surviving, the thinking of 
everyone in our industry should 
be UpBeat and not DownBeat 
With UpBeat thinking, enthusiasm, 
and confidence, we can go forward 
against all opposing forces to 
eventual prosperity. 





Walter Hoffman Returns 
To Seattle; Native Habitat 


Chicago, Feb. 4: 

Walter Hoffman, who took over 
the post only two months ago, has 
resigned as Paramount's ad-pub 
chief for the Chicago office. Notice 
is effective Feb. 7, and no succes- 
sor has been named yet. 

A desire to “confine activities to 
the Coast” was Hoffman's reason 
for stepping out. He’ll return to 
his family and home in Seattle, 
where he had similar chores for 
Par before coming here. 

Hoffman spent eight years with 
Par, and 10 before that with 20th- 
Fox. 
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Amusement Stock Quotations 


Week Ended Tuesda, (4) 
N. Y. Stock Exchange 


1957-'58 Net 
High Low Weekly Vol. Weekly Weekly Tues. Change 
in 100s High Low Close for wk. 
1742 11% ABC Vending 86 16% 15144 16 _— 
2473 115g Am Br-Par Th 151 1534 1444 15 —%M% 
36% 2312 CBS“A” .... 90 28% 27 28% +1 
354% 223g CBS “B”..., 54 27% 26% 27% +1% 
20% 1156 Col Pix .... 18 13% 1342 134% _ 
1954 1338 Decca ..... 100 15% 15 15 — %& 
1573 13 Disney ...... 231 183% 15% 18 +2% 
115 8154 Eastman Kdk. 105 10534 1001% 10514 +412 
434 3% EMI........ 162 4% + 414 +% 
10%8 7\— List Ind. 47 7% 7% 7% —* 
22 11% Loew's ....., 222 14% 1334 137% —%% 
9% 7 Nat. Thea... 150 844 758 7% — % 
367, 28 Paramount ., 191 36% 347% 36% % 
18°g 11 Phileo ...... 307 15% 137% 15% +1% 
© 27. Oe 3.4.88 2 33% «= 35 + % 
844 434 Republic 125 6% 656 634 _ 
13% 9 Rep., pfd.... 5 11% 107% 114% +% 
1842 133% Stanley War. 68 164% 157% 16 _ 
29% 1834 Storer ...... 63 23 2234 23 _— 
3034 1954 20th-Fox .... 56 25% 2458 2458 +% 
2538 15 United Artists 66 1914 17 191% +1% 
307% 18% Univ. Pix... 7 2012 20 20 —\2 
73 65 Univ., pfd... *40 68 67 67 _ 
2878 1644 Warner Bros. 37 1742 167% 17% + % 
140 91% Zenith .:.... 74 «135 127% 135 +7 
American Stock Exchange 
442 2% Allied Artists 43 3% 3% 3% +% 
10}2 656 Al'd Art, pfd. 3 8 74 %T%%4 —M% 
1134 614 ~ Assoc. Artists {72 914 B34 8% +% 
14 % C.&C. Tele. 81 % 7/16 17/16 7 — 1/16 
6'4 3 DuMont Lab. 57 49 334 “m +% 
458 21% Guild Films 150 3% 3 3% +% 
834 55g Nat'l Telefilm 49 6% 63% 6% —% 
I) 3% Skiatron .... 253 548 434 5\% —%*% 
834 27% Technicolor . 67 43 4 4% + 
573 35g Trans-Lux... 28 412 - 414 40 + 42 
Over-the-Counter Securities 
Bid Ask 
Ampex ...... ere ee gales 9006eecenents 50% 5642 —134 
Chesapeake Industries ........seeecesere 134 2% —% 
Cinerama Prod. .deepgnenteeeeeneeee 1% 2% —% 
DuMont Broadcasting ........sccccsocese 734 82 + 
Magna Theatre oeubebnseeneeucebouse 2% 2% + 
Official Films ..... 0007000000 600660080000 14g 134 _— 
U. A. Theatres ...ccccccccccccvscccccese 444, 455 — 





* Actual Volume. 


(Quotations furnished by Dreyfus & Co.) 





TV CONCERT MASTER 
PRAISES E. SILVERMAN 


Chicago. 
Editor, VARIETY: 

As a dyed-in-the-wool movie fan, 
I am taking this opportunity to 
write you after reading a letter 
printed in Variety from James 
Alanson Davis, whose letter ap- 
peared as “Pan Mail For Eddie 
Silverman.” 

This is “Fan Mail For Eddie 
Silverman,” although I have never 
met him. However, two of my fa- 
vorite theatres are the Woods and 
Esquire in Chicago, and I will rise 
to the occasion to defend either, 
should circumstances warrant it, as 
I feel that they are two of the best 
operated theatres in the nation. In 
this instance it is the Woods that 
I am defending, as I feel that most 
of the comments made by Mr. 
Davis are unjustified. 

I am the concert master of the 
Columbia Broadcasting System stu- | 
dio orchestra in Chicago, and find | 
that movies are a source of relaxa- 
tion for me before and after re-| 
hearsals and shows, so I rarely | 
miss a new picture, The many, 
many times that I have attended 
the Woods have given me ample 
opportunity to see screen fare in 
an atmosphere that is conducive to 
one’s enjoyment. Never have I 
been disturbed by teen-age blab- 
berings and shenanigans in the 
Woods. This could possibly be at- 
tributed to alertness on the part of 
its ushers. Another compliment to 
this movie house is its cleanliness; 
the aisles are not cluttered with 
pepeorn boxes and paper. The 
many times that I have been in 
its men’s room have given me the 
impression that Mr. Silverman 
takes pride in sanitation. 

From my observations in the 
past I feel that the people respon- 
sible for the operation of the 
Woods Theater should be com- 
mended. I do not know what is 
going on in the Woods at 7:15 a.m., 
but it seems to me that anyone 
who is aware that it’s an all-night 
theater, and attends a performance 
at that unorthodox hour, should 
expect to find cleaning going on 
somewhere. 


George Devron 


U.A’s Quarterly 35¢ 


United Artists board at a New 
York meeting yesterday (Tues.) 
declared the regular quarterly di- 
vidend of 35c per share on the 
common stock. This is payable 
March 28 to holders of record on 
March 14. 


Herbert L. Golden, parent com- 
pany v.p. and president of the 
television subsidiary, was formally 
installed as a member of the 
board. 


STANLEY WARNER IN 
NEW CINERAMA DEALS 


Now that Stanley Warner has 
settled its differences with Cine- 
rama Productions Corp. and Cine- 
rama Inc., the two companies tied 
in with the Cinerama operation, 
the theatre chain has launched a 
foreign expansion program for the | 
three-strip medium. 











WBBM-TV 


Deal has been set for Cinerama 
to open in May at the Cine Casino 
in Buenos Aires. Operation will 
open with the presentation of “This 
Is Cinerama,” first picture in the 
medium, 

This is the first Cinerama open- | 
ing in Argentina. The Cine Casino, 
operated by A. O. Malvestiti, Dr. 
Alberto Apodacea and Egidio Al- 
berto De Maio, was formerly a 
variety and vaudeville house which 
will be completely refurbished and 
remodled for Cinerama. 

Long delay in opening Buenos 
Aires as a Cinerama outlet was 
due to the government ceiling on 
film admissions. However, the deal 
was made possible by a new ruling 
which exempted Cinerama admis- 
sion prices from the ceiling on 
regular features. As a result, Cine- 
rama will be able to operate on a 
roadshow basis, 





Morris Stein Quits Film Biz 
Toronto, Feb. 4. 
Morris Stein, eastern division 
manager for Famous Players (Ca- 
nadian), has formally tendered his 
resignation and will devote all his 
time to the automobile agency here 
of which he is president, 
Robert Myers, former assistant 
to Stein, is successor, effective 


Formal Debate Over CBS: 
Salant Says Web Jumps 
Into Toll ‘If and When’ 


Pay television will have to take 
the best away from free tv pro- 
gramming and won't limit itself to 
new programming “because there 
just isn’t enough of it,” Richard 
S. Salant, v.p. of the Columbia 
Broadcasting System, argued Sun- 
day (2). 

Salant debated the toll question 
with Bob Hall, a director of Skia- 
tron on the WCBS-TV series, 
“Right Now.” 

Discussion moved in the by-now 
well-defined orbit ‘of pros and 
cons, but did nail down some spe- 
cific points. For instance, Salant 
said that the public eventually 
would emerge the real loser under 
any toll system. “If pay televi- 
sion begins to supplant free tele- 
vision, CBS will go into pay tele- 
vision as a matter of economic 
necessity and we expect to do well 
in it,” he declared, “It isn’t the 
fate of CBS television that is in- 
volved, but it’s the fate of free 
television. The best free televi- 
sion will be taken away . and 
fenced off for the carriage trade.” 

In contrast with the arguments 
of many theatremen, Salant said 
CBS did not oppose wire tv, which 
would be “just another form of 
competition.” Nevertheless, he 
added, closed circuit.television has 
many of the harmful effects on 
free television that over-the-air 
pay television has.” 

In his counter arguments, Hall 
said the fundamental issue was 
“the American tradition of free 
choice.” He recalled that no view- 
er would have to purchase pro- 
grams unless he wanted to and 
reminded that “we will have to 
work very hard to get the few 
programs that you will be willing 
to purchase.” If pay video doesn't 
work, it won't stand on its own 
feet, he argued. 

Hall also said that there were 
now many unused channe!s which 
subscription-tv could convert to 
use. 

Prof. George Williams of N. Y. 
University Law School was mod- 
erator of the discussion. 


CIRCUIT VIDEO BRINGS 
ABSENT ONE TO PARTY 


If the guest can’t go to the party 
in his honor, then he’s brought to 
the party by television. That's 
the newest gimmick in closed-cir- 
cuit television. 





planned to honor Jack Wolfram, 
general manager of the Oldsmobile 
Division of General Motors, as the 
“man of the year” yesterday ‘Tues.). 
But Wolfram was stuck on busi- 
ness in Minneapolis. So, via the 
facilities of TNT, Tele-Sessions, a 
large screen projector was set up 
in the Lansing Civic Auditroium 
while tv cameras were trained on 
Wolfram in Minneapolis. Thus 
Wolfram attended the party as 
originally planned. 


WC00°‘s $3,151 Full Page 


Minneapolis, Feb. 3. 

Firing the first local gun against 
toll of any of the Twin Cities’ tv 
or radio stations, WCCO-TV, the 
Twin Cities’ Columbia Broadcast- 
ing Co. affiliate, spent $3,151 for 
a full page ad that appeared in 
the morning and evening newspa- 
pers here. 

The ad was a re-print of excerpts 
of the preface to “Free Television 
and the Public,” a warning by 
Frank Stanton, CBS president, 
that the proposed pay-as-you- 
watch video may destroy free tv. 








Wellman Recruits Colonel 
Columbus, Ga., Feb. 4. 
Col. Roy A. Murray, of Fort Ben- 
ning has been assigned by the Pen- 
tagon as military technical adviser 
on “Darby’s Rangers,” Warner 
Bros. war drama starring James 
Garner and Etchika Choureau, 


Assignment compiled with re- 
quest of Director William Well- 
man, who worked with the same 
colonel when shooting “The Story 
of GI Joe” back in 1944. 

Col. Myrray was a batta 
mander with Darby's 
American commando outfit 


lion com- 
Rangers, 
of 





Feb. 8. 


World War II fame. 


The city of Lansing, Mich., | 


Five Bills Pend in Congress to Ban 
Tollvision From Ame 


rican Waves 


Washington, Feb. 4. 





? 


Plymouth-On-the-Line 


Plymouth division of the 
Chrysler Corp. held a dealer- 
salesman closed-circuit tele- 
session on Friday, (24) via the 
— of TNT Tele-Sessions 
ne. 

Tele-session, second in a 
two-month period for Plym- 
outh, went to dealers and 
salesmen in 41 cities. Telecast 
featured sales and advertising 
executives of the Chrysler 
Corp. as well as the company 
tv personalities—Bob Hope, 
Lawrence Welk and his orch, 
Bill Lundigan, Mary Cost and 
others. 


Stations ‘Poll 
Public; Its All 
Anti-Paying 


Tulsa, Feb. 4. 

In the wake of an on-the-air edi- 
torial opposing toll tv, statior 
KOTV received 2,900 postcards 
from the public, all against pay tv. 
Two hundred of the postcards 
came from nearby Bartlesville, 
Okla., which ‘has the sole subserip- 
tion tv system in operation cur- 
rently. . 

The postcards were prompted by 
a one-minute talk on the issue 
Tuesday (28) evening by James C. 
| Richdale, prexy and general man- 
}ager of the tv station. He said, 
in part, “At this very moment in 
| Washington, Congress is holding 
| hearings on the issue of pay tele- 
vision vs. free television. You 
are one of 42 miliion families own- 
|ing one or more television sets. 
| You have invested over 16 billion 
| dollars in these sets with the un- 
| derstanding of receiving all tele- 
| vision entertainment free. 
}tain interests now propose 
charge you for television program- 
ming by means of various devices 
which would require you to pay 
money in your own home to see 
their programs ... For example, 
| You instead of the advertisers 
might pay for such programs as 
“Gunsmoke,” “20th Century” and 
“Playhouse 90”... KOTV believes 

| that all television programs should 
| be free to its viewers. 
“We hasten to add that we are 
| not motivated by selfish reasons 
| since our experience and facilities 
| would enable us to adapt very 
quickly to a system of pay tele- 
vision if that is what the public 
wants.” 

The editorial concluded for an 
expression of viewer sentiment via 
a postcard, with the results for- 
warded to Washington. By noon 
(3), 2,900 replies had been re- 
ceived; all opposed to pay tv. The 
editorial was telecast immediately 
after the station’s “Award The- 
atre”’ presentation of a feature 
film. 














| 





Detroit Opposes Feevee 
Detroit, Feb. 4. 

Detroit-area viewers are voting 
100 to 1 against feevee in a poll 
conducted by WJKB-TV. Latest 
count of ballots showed 3,062 
against and 31 for. Poll resulted 
following a question-and-answer 
program in which the station's 
newscaster Jac LeGoff queried 
WJKB managing director Bill 
Michaels on the subject. Michaels 
explained how pay tv wolild work 
technically, listed the pros and 
cons, estimated costs and dis- 
cussed possible programs. 

Viewers were requested to send 
their ballots to either WJKB-TV 
or to Rep. John Dingell, Detroit 
Congressman, who is a member of 
the Harris Committee on Interstate 
|and Foreign Commerce which is 
| investigating toll tv. 





Canadian-Made Feature 
Toronto, Feb. 4. 
Internationally -known Toronto 
novelist Morley Callagahan’s novel 
|“Now That April's Here” will be 
|filmed here by Klenman-Davidson 
| Productions. Being cast now, 


| Callagahan does a sports column 





Cer- | 
to | 


With time running short to stop 
subscription tv (via the broadcast 
channels), the House Interstate 
Commerce Committee, under 
Chairman Oren Harris (D-Ark.), 
meets in executive session Thurs- 
day (6) to chart a legislative 
course on feevee which will be ac- 
ceptable to Congress and which 
can win speedy approval. 

Chairman Harris had intended to 
call his Committee together last 
week on subscription but was 4 
verted by developments in the 
Subcommittee on Legislative Cv er- 
sight which is investigating 
operations of the Federal C 
munications Commission and othe 
regulatory agencies. Harris is ux 
ex officio member of the Subcom. 
mittee in addition to being chair. 
man of the parent Committee. 

What with the FCC committed 
to acting on pay tv applications 
after March 1, the time factor ap- 
pears to be the key to what Con- 
gress—or at least the House—does 
with the subscription hot potato. 
And what the House does will al- 
most certainly be determined by 
what the Committee recommends. 

It's now pretty generally agreed 
that time will not permit passage 
of one of many bills (five more were 
introduced last week) banning 
feevee. Legislation of this kind 
would be sure to run into opposi- 
tion for two major reasons. Vari- 
ous members of the Committee are 
opposed to Congress taking juris 
diction ever regulatory agencies 
They are also impressed with argu 
ments that new development: 
should be given the opportunity tc 
prove theraselves. 

This, however, does not alte: 
their basic opposition to the FCC 
trial authorization, especially if 
nothing is done to guarantee pro 
tection for “free” ty during the 
three-year test period. Growing 
mail from constituents (particular- 
ly in an election year) apparently 
weighted against subscription forti 
fies that opposition. 

The Committee, therefore, seems 
| to be left with two courses. One is 
|a resolution which would express 
| the sentiment of Congress against 
|a trial run for subscription until 
the question of policy in allowing 
the public channels to be used for 
pay programs is determined. There 
are strong indications that such a 
course may be followed in the ac- 
tion of seven members of the Sen- 
ate last week in co-sponsoring such 
a resolution. 

However, the resolution strategy 
might have its drawbacks. Assum- 
| ing the House adopts a resolution, 

it would still have to get through 
the Senate where the atmosphere 
may not be so conducive to accept- 








io. Chairman Warren G. Mag- 
nuson (D-Wash.) of the Senate 
Commerce Committee, unlike 


Chairman Harris, has expressed a 
disposition to favor a test. It will 
be his Committee which will have 
to consider the resolution offered 
by Sen. Strom Thurmond (D-S.C.), 
et al. It cannot be expected to 
push for action with the same zeal 
displayed py Harris, 

Because of these difficulties, 
there’s speculation that the Harris 
Committee may adopt a compro- 
mise course. This would be in the 
nature of a report summarizing the 
Committee’s findings on the testi- 
mony taken at its recent hearings. 
Such a report may conclude: (1) 
that the question of FCC’s author- 
ity to allow subscription is one to 
be decided by the courts; (2) that 
the law empowers the Commission 
to explore new uses of radio; and 
(3) that the Commission may au- 
thorize a test but must come to 
Congress before granting subscrip- 
tion a permanent authorization. 

Sentiment for such a report, it's 
suggested, may increase as Com- 
mittee members have opportunity 
to study the full record of the tes- 
timony taken at the hearings. A 
considerable part of this record, 
devoted to support of regulated 
broadcast subscription as against 
unregulated wire feevee, was by- 
passed in the hurry to wind up the 
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DOERFER’S ‘AIN'T MISBEHAVING’ KEYS 
FCC TESTIMONY ON ‘HONORARIUMS’ 








Washington, Feb. 4. 

The House Subcommittee on 
Legisiative Oversight, amid fre- 
quent wrangling, yesterday (Mon.) 
opened up a pandora’s box in ques- 
tioning the propriety and legality 
of the conduct of Federal Commu- 
nication Commission Chairman 
John C. Doerfer in collecting com- 
pensation from the Government 
and industry for delivering a 
speech in 1954 at a district meeting 
of the National Assn. of Broadcast- 
ers. 

Although Doerfer strongly de- 
nied that there was anything im- 
proper in his conduct, Comptroller 
General Joseph Campbell of the 
general accounting office told the 
subcommittee that he would “dis- 
allow” a claim for per diem by a 
Government official who receives 
expenses from the industry. 

Questioned by committee coun- 
sel Bernard. Schwartz, Campbell 
said he thought it “improper” for 
Doerfer to receive an “honorari- 
um” for making a speech at an 
NAB meeting in Spokane, Wash. 

Campbell ‘also indicated that 
GAO “would seek reimbursement” 
from Doerfer for collecting ex- 
penses for this trip from the Gov- 
ernment. 

Campbell differed with an inter- 
pretation of the law on which Doer- 
fer justified his acceptance of an 
“honorarium” for NAB. GAO, he 
said, interpreted the law as ap- 
plying to private functions, such as 
a commencement address, and not 
to activities involving official du- 
ties. 

Diversionary Tactic 

Although Schwartz may have 
scored a point by Campbell's tes- 
timony, it appeared that the sub- 
committees’ preoccupation with 
Commissioners’ expense accounts 
would amount to little more than 
a diversion far afield from the real 
purpose of the inquiry. The most 
that might develop from the cur- 
rent questioning, it seemed, would 
be a reexamination and possible 
revision of GAO regulations. 

The question of Doerfer’s “hon- 
orarium” occupied most of the 
hearing and prompted questioning 
of the following witnesses: 
prexy Harold E. Fellows; former 
NAB veepee Robert K. Richards, 
now a public relations consultant; 
Frank U. Fletcher, Washington 
counsel for KWTV (TV) in Okla- 
homa City; Baron Shacklett and 
Oliver Eastland, subcommittee 
staff investigators. 

From these witnesses, it was es- 
tablished that Doerfer had been 
invited to substitute for Fellows 
as speaker at the Spokane meet- 
ing, that he made the trip from 


Oklahoma City where he and his | 


wife were attending the dedication 
of the KWTV tower, and that NAB 


(Continued on page 50) — 


Texaco Dickering 
CBS-TV Sun. News 


Texaco, heretofore a character- 
istic “entertainment show” sponsor 
on the networks, may move into 
the news fold with a half-hour 
Sunday news show on CBS-TV. | 
Texaco has expressed interest in) 
such a project, and CBS-TV is! 
currently trying to pin down the 
details, including the needed sta-! 
tion clearances. Program is aimed | 
at the Sunday at 6 p.m. period and} 
would feature Doug Edwards, who 





does the network’s regular 7:15| 


weekday news show. 


That Sunday at 6 period has | NcBee to decide, unused episodes 
series 


fluctuated between public affairs 


TV ‘Lucky Dollar 


NAB | 


‘NOAH’S ARK’ BACK, 





The Great Ritchard 


If, on Feb. 21, Cyril Ritchard 
shows a brand-new side of his mul- 
ti-faced talent, the credit will be 
shared by Kajar. Ritchard and a 
flock of stars (Anna Maria Alber- 
ghetti, Sal Mineo, Dennis King, 
Basil Rathbone, Una Merkel, How- 
ard Morris) will be making with 
the Cole Porter-S. J. Perelman 
“Aladdin” on that date for CBS- 
TV as the “DuPont Show of the 
Month.” 

Kajar the Magician has just been 
named now-you-see-it-now-you- 
don’t consultant to the show, or 
vice-president in charge of Cyril 
(Genie) Ritchard. 








JIMMY NELSON 


DANNY O’DAY and FARFEL 
With HUMPHREY HIGSBYE 
Currently TV Spokesman for the 

NESTLE Co. 

Management: Directional Enter- 
prises, 200 West 57th Street, New 


As Day & Nighter 


“Lucky Dollar,” the new EPI 
package already set as a CBS-TV 


daytimer to succeed Garry Moore | york. 
in the fall, gets a nighttime berth| Booking: Mercury Artists Corp. 
on the network next month via/|730 Fifth Avenue, New York. 








Brown & Williamson, which has or- Sa 


dered the show for Saturdays at 
8:30 starting March 22, replacing 
“Dick & the Puchess.” 

Situation isn’t a sweetness-&- 
light one as regards the time pe- 
riod, since the B&W order is only 
for alternate weeks, while the net- 
work meanwhile has lost Helene 
Curtis and Mogen David Wine as 
the original sponsors in the time 
slot. Both bankrollers first indi- 
cated to the network that though 
they were cancelling “Dick,” they'd 
retain the time. Then they re- 
versed themselves and dropped the 
time as well, enabling B&W 
come in with the “Lucky Dollar” 
order. Show and time, however, |sSoO because news broadcasts have 
are still only half sold. |proven to be a very commercial 

Package, which involves _in- | commodity. 
home participation as well as a F 
studio game, is the CBS-TV choice | Repcsstony topper eners see. 
to succeed the Garry Moore show | discloses that in 1957 WOR’s gross 
when the latter quits as a CBS|income from news programming 
daytime 7 at a of jthe | was $1,500,000. Cost of talent and 
summer. urwar irby, who's ae , ; z 
been the apnouncer and~ comedy | facilities to WOR was put at $450, 
foil on the Moore. show for seven| 900, leaving the station with a 
years, has been signed to emcee| neat profit. 
the new 10 to 10:30 quiz strip. Eight of the top 20 programs 


| 


Leder’s Leader: 
WOR News Yields 
$1,500,000 Gross 


WOR Radio, N. Y., which recent- 
ly upped its news schedule to 15- 
minute newscasts every hour on 
the hour from 7 a.m. to 6 p.m., did 








executives for the new post of 
company. Post commands v.p. 


direction at the top. 


retired status. 


Gen. Motors Wants a TV Czar’ 


General Motors has been quietly sounding out top ne 


twork 


“tv czar” of the giant automobile 
stripes and a salary reportedly jn 
six figures, with quarters at the corporate homeoffice in Detroit 
on a next-office basis with GM prexy Harlow Curtice. 

Reason for the GM anxiety to get a top network figure to run 
its television buying operations, according to reliable sources 
dissatisfaction at the top level with the lack of a unified approach 
in the television buying, programming and planning of the huge 
corporation. What with GM billings spread through three prin- 
cipal agencies, McManus, John & Adams, D. P. Brother and Camp- 
bell-Ewald, with the choice of a fourth for the Buick and corpora- 
ate account still up in the air, GM feels the need for an overall 


18 


Job has already been offered to two prominent.television figures, 
both of whom have held higher-than-v.p. posts at the’ networks. 
They've already nixed the offer, one because of longterm con- 
trzctual commitments and loyalties, the other because of 


semi- 











ABC Radio Retains 3 Live Musical. | 
Entries But 40-50 Performers Axed 


+ 





PAUL MUNI TO STAR 


Paul Muni will make one of his 
rare tv appearances on “Playhouse 
90” on March 6, playing the lead 
lrole in “The Last Clear Chance,” 
lan original teleplay by A. E. 
| Hotchner, who adapted the Ernest 
Hemingwey Nick Adams _ steries 
earlier this season for CBS-TV’s 
“Seven Lively Arts.” 

George Roy Hill will direct the 
play, in which Muni stars as a de- 
|fense lawyer. In his last Broad- 
way stint, “Inherit the Wind,” he 
played the role of lawyer Clarence 
Darrow 


Colgate Playing 
lts First ‘Game’ 


Colgate-Palmolive Co. is buying 
}into CBS-TV’s Sunday “Baseball 
Game of the Week,” thus com- 
| plicating still further the hassle 
between the network and the 
minor leagues. It’s Colgate’s first 
full-edged network sports. The 
|} Soap company has in the past 
bought pre- or post-game capsules 
| Surrounding football, etc., but 
| hasn't yet participated in the spon- 











4 
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ON ‘PLAYHOUSE 90’, 





With some sharp modifications 
in the number of performers 
(mostly musical), American Broad- 
casting Network has managed to 
retain three of its remaining five 
live musical programs. The net- 
work schedule is being’ shuffled 
about to keep the three live shows 
duting the earlier parts of the 
daily sked. 

ABN affiliates advisory board, 
meeting in New York last week, 
recommended a greater emphasis 
on news shows by the web. An 
affiliate member later reported 
that the web has promised to in- 
clude an early morning news 
roundup of 10 or _ 15-minutes 
length a day. Time for the ex- 
tended roundup (ABN now offers 
five-minute news wrapups in the 
morning) will probably be 8. 

The various changes and cut- 
backs will be in full effect as of 
March 3. 

As originally planned, Don Mc- 
Neill will retain his 9 to 10 a.m. 
live slot, but instead of Herb Os- 


| car Anderson backing him up from 


10 to 10:55, it’ll be Jim Backus in 
the morning’s other live show. 
Merv Griffin, who now has a 7:15 
to 8:55 p.m., stanza, will move it 
over to 1 to 2:55 every afternoon. 
He'll be replacing Jim Reeves, 
who now has the 1 to 2 strip but 
is being axed entirely by ABN, and 
Backus, who currently fills out the 
sked until 2:55. So McNeill, 
Backus and Griffin, with dimin- 





| 


“Dollar,” which was kinescoped | over a period of yeaYs, according to | SoOrship of a sporting event itself. | 


by CBS last summer, is based on| Leder, have been WOR news 
the old word game of “Ghost,” in shows. “When you consistently 
which two contestants vie against rank eight of your news shows in 
each other to make longer words,| the top 20 day and night it repre- 
with the prize money increasing in ; sents an equity that you should 
proportion to the length of the| consider to be permanent,” he 
word. Home audience is brought | added. 

into the game by the device of} WOR originates 150 newscasts 
translating a word into a numeral) weekly, with 120 of them 15 min- 
when it reaches eight letters. | Station employs 


: .;| utes in length. 
Viewers who have a dollar bill | , i 
ulin waa manebes eight fulltime newscasters, 10 full- 


coincides | 4; ‘ 
> ; time news writers and also makes 
with the numerals on the screen | extensive use of stringers. Sta- 


send in the bill and get a $50 prize. |tion’s newscasters avoid any com- 


Moore, incidentally, has been so| mentary as per station policy and | 


besieged by letters from his fans! also are utilized for the commer- 

demanding to know why he's leav-| cials as selling personalities, 

ing that he prepared a three-page.) jeder called five-minute news 
(Continued on page 52) shows a matter of “expediency,” 

dictated by sales departments 

which do not recognize the value 

of 15-minute news periods. 


‘Big Record’ Fate At 





MAYBE ‘PANIC,’ TOO 


Two of NBC-TV’s “last season” 
shows may make their reentry at 








the web this spring—one will for 
certain. Latter is “Noah’s Ark,” 
which is set to replace “My Friend 
Flicka” on the network as of May 
11. Qther is “Panic,” the Al} 
Simon - McCadden Productions 
package, which may serve as the 
replacement show for “Sally” 
starting April 6. 

If “Panic” gets the nod—and it’s 
up to sponsors Old Gold and Royal 


Stake As Sponsors 
Play At Tug Of War 


Future of CBS.TV’s “The Big 
Record” is still up in the air, due 
to a tug of war that has developed | 
| between two of the show’s three 
remaining sponsors. Pillsbury has 
been insisting the show be dropped 
in. April, while Oldsmobile is 
equally adamant that the show 


would be shown. | 


Exact extent of the Colgate par- 
ticipation is still to be worked out, 
since it would involve a regional 
| pattern. Falstaff Brewing, which 
| sponsors a large part of the CBS 
Saturday games, came up with the 
idea of the Sunday telecasts and 
will sponsor them over most of the 

| midwest and south, with CBS-TV 
| Selling off the rest of the country. 
| Whether Colgate will take on all 
|the non-Falstaff markets isn’t 
| know n yet. If it does, the sale will 
| give CBS-TV blanket Sunday cov- 
erage, except for the major league 
| cities and minor league home-game 
markets on the telecast dates. 

Colgate will use the games to 
push its shaving cream lines. 


EXQUISITE FORM 
YANKS BRA SPECS 


Exquisite Form Bra’s plans for 
two more television specials this 
season have blown up, and unless 
the lingerie outfit can rustle up 
some spare time towards late 
Spring, it won’t be represented in 
television anymore this season. Ex- 
quisite Form, which had sponsored 
its first tv special in the fall with 
a Las Vegas show, had planned to 
bankroll an April 18 hour on NBC- 
TV with a package toplining Earl 
Wilson, Rhonda Fleming and Carol 
Haney. 





and entertainment for the past | Series didn’t run its complete 
several years. It’s currently occu-| cycle last season, and with NBC | 
pied by “Beat the Clock,” though having a stake in the show. idea is | 
“The Last Word” is slated to move | t© get the remainder of the films 
into the time period later this| ff the shelf. If the sponsors de- 
month. However, there’s no net-| “ide against “Panic,” they'll prob- 
work hard-news show on CBS-TV @ly go fom a quiz or audience- | 
from the Friday 7:15 Edwards news| Participation entry. 
show right through Sunday at 11 “Noah’s Ark” wil! run in color. | 
p.m., except for local news pro-|.as last year, in the co-op 7 to 7 30 | 
grams, so that it’s figured the 6| Sunday period. It’s the Jack Webb | 
p.m. show would serve a useful| package, which, coincidentally. | 
purpose. Cunningham & Walsh is| “Panic” replaced after the first | 
repping Texaco in the negotiations. | cycle last year. 


complete the season. Smack in the} Although the first special had 
middle is the show’s third sponsor,| been on NBC, the web told Exqui- 
Armour & Co. site Form last week that it couldn't 

Oldsmobile’s attitude stems Clear the April 18 time, nor any 
from its longtime relationship with | other period in April, for that mat- 
“Record” femcee Patti Page. Miss| ter. Since timing ‘was involved 


Page, who's starred in her own 
show for Olds, did a bangup dealer-| mitments, it took the package to 
relations job for the auto company ABC-TV, which also nixed the of- 
at that time, and Olds since has| fer on the basis it couldn't secure 
felt a strong loyalty toward her and | the necessary preemptions. There- 
furthermore feels she still does a/ upon, the bra firm had to notify 
good selling job for them. Pills- 


in the Exquisite Form talent com- 





the Johnny Greenhut-Jack Bertell 
bury, on the other hand, feels that | Television Artists Corp., which 
the Record ratings have slipped} packaged the show, that all bets 
| so badly it’s time for a change. | were off. : 





ished staffs, will be the live show 
emcees. 


Also on March 3, Anderson will 


be taking over primarly a deejay 
stanza where Griffin now is—at 
7:15 to 8:55 p.m. Anderson will 
sometimes supplement with talent 
supplied by the ABN affils around 
the country, but whether they'll 


(Continued on page 50) 


‘Verdict Is Yours 
As Nighttime Hour 


“The Verdict Is Yours,” the new 
simulated-courtroom daytimer 
which CBS-TV _ successfully 
launched earlier this fall, is now 
in the running as an hourlong 
weekly nighttime contender. CBS 
will cut a kinnie of an hour version 
of the show within the next four 
to six weeks, in time for the start 
cf the spring selling season. 

Web has already bought night- 
time rights to the show from Frank 
Cooper Associates (it had previous- 
ly purchased only daytime rights), 
and the kinnie will be done by 
the web’s daytime programming 
dept. As a possible wrinkle, two 
openings and closings will be done 
on the kinnie. One will be a reg- 
ular completed-case-in-an-hour. 
The other calls for a carryover 
technique on which the audience 
won't be informed of the verdict 
of the case in the telecast until the 
beginning of the next week's show, 
at which time an envelop contain- 
ing the verdict would be ripped 
open and the verdict read, 

Series, a remake of the old Du- 
Mont Chicago-originator, ‘They 
Stand Accused,” has been one of 
the more successful of the Colum- 
bia daytimers. Since it replaced 
the Bob Crosby show, it’s reached 
a 60% sold-out status and is one 
of the top-rated CBS afternoon 
entries. 
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MAKING A BUM OUT OF BARROW 





The CBS-TV Cancellation Parade 


Backgrounding the CBS perso 


nnel slashes in news &' public 


affairs last week, and possibly serving to spark them, has been an 
unprecedented (for CBS) number of cancellations on the sponsor 


side at the network—unpreceden 
short a time span. 


ted in terms of so many in so 


In all, six sponsors administered the axe on 


time & program commitments in a three-week span, with the pos- 
sibility of an eighth doing so this week. 
Sponsors and shows involved were Purex, dropping its alternate- 


week hour in “Perry Mason”; Ke 


llogg, ankling its alternate-week 


half-hour in “Big Record”; Bristol-Myers, cutting back an alter- 


nate-week half-hour in “Playhou 


se 90"; Lever Bros, cancelling © 


time & show on “Our Miss Brooks,” and Helen Curtis and Mogen 
David, dropping the time and the “Dick & the Duchess” show. 
On the basis of the 26 remaining weeks of the season, that’s a time 
and talent rap to the web of $9,000,000. 

On the plus side, there are only two alternate-week orders re- 


placing the defectors, one from 
Toni. 


Bristol-Myers and another from 


This, also on a 26-week basis, comes to around $2,000,000 


for time & program. So that those recession warnings seem a 


reality at this point. 


— 











‘Co-Ed Cookery’ Stirs Up a Stew 


Educators Claim CBS-TV ‘Where We Stand’ 
Distorted Picture; Wanted Equal Time 





a 


CBS-TV’s widely-heralded 90- 
minute news special on “Where 
We Stand” early in January has 
aroused some ‘itter controversy 
from an unexpected quarter—the 
educators. They've taken objec- 
tion to that short segment of the 
program in which reporter Alex- 
ander Kendrick interviewed some 
Alhambra (Cal.) High School stu- 
dents on their propensity for a 
course called “co-ed cookery.” 

National Education Assn.’s news- 
letter, Preview, last week report- | 
ed that “educators around the 
country” are concerned that the 
segment and the _ conclusions 
drawn from it “reflected a less- 
than-fair picture of the curriculum 
of secondary education in Cali- 
fornia and etsewhere.” It also re- 
vealed that the Southern Council, 
legislative arm of the California 
Teachers Assn., Southern Section, 
has asked CBS for equal time on 
the basis that the program gave a 
“distorted and fragmentary pic- 
ture ... of the curriculum.” CBS 
hasn't replied. 

Newsletter also quoted Alham- | 
bra High principal Gilbert L. | 
Strother’s report to the school | 
board, to the effect that CBS crews | 
spent six and a half hours there | 
filming all phases of the school’s 
activities and curriculum, and that 
Kendrick spent three hours inter- 
viewing him, but that no part of | 
this interview was used and the | 
only material used “gave the im- 
pression that students at Alham- 
bra take only elective subjects 
represented by co-ed cookery.” 
Strother added that 30 out of 1,030 
boys take the course, and that 
only 1% of the entire school’s 
student body are enrolled in co-ed 
cookery but 49% are enrolled in 
mathematics courses and 50° in 
science. 


Win-Go' Gets Nod 
To Sub Eve Arden 


| 

“Win-Go,” the new Jan Murray | 
quizzer which utilizes a maximum | 
prize of $250,000, is set to replace | 
the Eve Arden show on CBS-TV | 
next month, with Toni moving in 
as the bankroller. Toni will bank- | 
roll the show on an every-week | 
basis for the first cycle, with CBS- | 
TV having the right to sell off | 
alternate-week sponsorship after 
that. 

Toni had bought the package | 
from the Murray packaging house | 
(comedian himself won't emcee the | 
show due to other commitments) | 
and placed an order on CBS-TV | 
for the Tuesday at 8:30 period, | 
which had been occupied by Lever 
Bros. and Shulton, the Eve Arden | 
sponsors. Lever decided to pull | 
out of the time slot, leaving Shul- | 
ton. Latter last week posted can- | 
cellation notice for the Tuesday | 
time, but indicated to CBS that it | 
is still interested in continuing on | 
the web, but in another period with 
another show. Web is still dicker- 
ing with Shulton on another spot. 











Jazz-Happy Timex 

Timex Corp. is considering spon- 
soring a second jazz special on 
NBC-TV, following the good re- 
action to its first such special on 
Dec. 30. If the watch coinpany de- 
cides to go ahead with the project, 
telecast will be on May 2, a Fri- 
day, at 8:30 to 9:30 p.m. 

Sponsor is meanwhile repre- 
sented on the web with an alter- 


| mate-week half-hour on the Steve 


Allen show. 


Caesar Down, 
Shirley Temple, 
Dean Martin Hot 


Sid Caesar & Imogene Coca 
nosedived some 10 Trendex rating 
points on their second-week’s out- 
ing on ABC-TV over the weekend. 
Comic team scored a 15.9 On Sun- 
day at 9, with the - NBC-TV 





|“Chevy Show” rodeo mopping up 


with a 22.1 vs. 20.0 for CBS’ “GE 
Theatre.” The Caesar-Coca rating 
picture followed the same pattern 
as ABC's Frank Sinatra, who 
wowed ‘em the first time out but 
did a pratfall the following week. 

On the weekend specials front, 
Dean Martin walked off with the 
Saturday night honors, averaging 
out to a 23.2 vs. 17.3 for his hour- 
long Lawrence Welk competition. 
Versus CBS's half-hours, Martin 
topped Gale Storm by a 263 to 
17.0 seore, but lost out to the 


“Have Gun, Will Travel” western 
by 21.5 to 20.0. On Sunday, 
“Rumplestiltskin,” the second of 
the Shirley Temple fairy tales, 


}scored one of the best Trendexes 
lever in the 6:30 to 7:30 spot, aver- 


aging out to 280. “Twentieth 
Century” and “Lassie” registered 
85 and 169 respectively on “CBS, 
while ABC local programming 


averaged to 10.2. 

“Maverick” rose to even greater 
dominance the same evening, aver- 
aging a 28.6 in its hour. It topped 
the 7:30 field with a 28.6 vs. 11.7 
for “Sally” and 13.8 for “Bachelor 
Father,” then proceeded to clob- 
ber both Steve Allen and Ed Sulll- 

(Continued on page 52) 
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SPONSORS BEAT 
1.C. 10 PUNGH 


By GEORGE ROSEN 


The tv sponsors themselves are 
making a bum out of Barrow. At 
the rate things are going it won't 
be necessary for the D.C. inquisi- 
tion boys to take ‘it out on the net- 
works by making the Barrow Re- 
port look good and inflicting op- 
tion time penalties. The “Madi- 
son Ave. Report,” already grind- 
ing away, is beating Barrow to the 
punch. 

A few weeks back at the Wash- 
ington powwow of CBS and its 
affiliates, prexy Frank Stanton 
warned that exercising of the op- 
tion time rec dations in the 
Barrow Network Study could cost 
that network alone up to $20,000,- 
000 annually. That's the kind of 
money involved these days simply 
by failure of the networks to sell 
their fringe time areas to nation- 
al sponsors. 

From the looks of things Barrow 
may be sstrictly post-mortem. 
There’s so much prime evening 
time kicking around these days 
(particularly on _ half-sponsorship 
status of shows) that the ad agen- 
cies, in tossing their hypothetical 
“Madison Ave. Report” at the net- 
works, are now in a position to 
say: “Why should we get ourselves 
involved in option time shows, 
with their limited” station accept- 
ance, when you can't even get rid 
of the prime periods?” There's 
nothing would give the stations 
greater joy, especially in a period 
of economic pinch, than to recap- 
ture these time segments, particu- 
larly from 10:30 to 11 p.m. and 
pre-7:30 p.m. slots. 

The ABC brass, meeting in Mi- 
ami a few weeks ago with the Af- 
filiate AdviSory Board, had it 
thrown at them when the key sta- 
tion men served notice that, with 
the shift. of “You Asked For It” 
out of Sunday at 7 to a later time 
period, they wanted the time for 





local sale. (NBC ran up against 
the same thing the first of the year 
when Haze! Bishop pulled out of 


Sunday at 7 sponsorship of “Orig- 
inal Amateur Hour,” many stations 
reclaiming the time, with the net- 
work subsequently forced to co-op 
the “Flicka” pix). 

Since last season, CBS has al- 
ready been obliged to return the 
10:30 to 11 periods to the affiliates 
on Tuesday and Saturday nights 
following the exiting of “Do You 
Trust Your Wife” and a Barry & 
Enright Quizzer from those respec- 
tive time slots. It was also forced to 
return 7 to 8 a.m. to the stations 
when the Jimmy Dean Show col- 
lapsed from sponsor malnutrition. 

However, on the face of things, 
NBC may be in for the biggest op- 
tion time blow of all next season 
Just two years ago NBC was sold 
out clean 10:30 to 11 p.m., except 


Sunday night bowling show. On 
Tuesdays there was “Break the 
Bank”; on Wednesdays “Big Town”; 
on Thursday’s “Lux Video Thea- 
tre”; on Fridays the Gillette fights; 
on Saturdays “Hit Parade.” This 





CBS Taking a Long, Hard Look 
At Budgets as Profits Decline; 
30 Lopoffs in News-Pubaffairs 


> 


With the black clouds of reces- 





That’s My Ma! 
Chicago, Feb. 4. 

The following letter from a 
Texas televiewer arrived at 
NBC in Chicago: 

“My mother and I are hav- 
ing an argument. Can you 
help us settle it? In ‘Green 
Pastures’ who played the lead- 
ing role? I say it was William 
Warfield. My mother says it 
was Mike Todd...” 


Axe Falls On 
Femme Singers 
(Gisele, Rosey) 


The cancellation of femme sing- 
ers on the networks has hit an up- 
beat tempo, with two of them, 
Gisele MacKenzie and Rosemary 
Clooney, getting notice that their 
days (and shows) are numbered. 


. 








| sors of the MacKenzie show on 
| NBC-TV, are dropping the Satur- 
|day night entry in March. Since 
| both are committed to the time pe- 
riod for the balance of the season, 
| Benton & Bowles and J. Walter 
Thompson, the respective client 
agencies, are on the prowl for a 
replacement .show. 

Lever Bros. (Lux) has served 
notice that they’re dropping. the 
Rosemary Clooney Thursday night 
show on NBC-TV, but they'll ride 
with it until June rather then 
scrounge around for another pro- 
gram. 


With Westinghouse 
You Can’t Be Too Sure 
On Script Sensitivity 


Though it has received two tele- 
casts in England; one in Canada 
j}and one in Australia, an Arthur 
| Hailey script, “Course for Colli- 
, sion,” won't be telecast in the U.S 
| unless the approach to the story is 
| changed to a “don’t-take-it-serious- 
|ly” science-fiction theme. This 
| despite the fact that the script had 
already been sold to CBS-TV for 
| “Studio One.” 
Reason is sponsor sensitivity. 








t 


|“Studio One” 
scanned the script 


sponsor, which 
after it was 


| purchased last June for the show | 
dor Mondays. It had a sponsored | 


by CBS, and decided that from the 
content, a viewer 


it could be. 
makes radar equipment, 
io hold off on production until it 
|could get an Air Force clearance 


7 


Scott Paper and Schick, co-spon- | 


It | 
| all started with Westinghouse, the. 


could deduce | 
that the U.S. radar system isn’t all | 
Westinghouse, which | 
decided | 


sion looming on the television hori- 
zon, plus declining profits, CBS last 
week cut loose between 25 and 30 
news & public affairs personnel. 
While the cutbacks weren't an ex- 
pression of panic at the web by 
any means, though it had been hit 
by some devastating sponsor can- 
cellations (see separate box), they 
were the result of some intensive 
management and efficiency sur- 
veys. 

Cutbacks came in two forms— 
the staffs of three shows were cut 
loose when tie shows themselves, 
“Let's Take a Trip,” “UN in Ac- 
tion” and “Worid News Roundup,” 
were axed, and additional person- 
nel throughout the news & public 
affairs area in various capacities 
were dropped. The program cut- 
backs came to some 13 people; 
other cuts involved 12 to 15 people 
and were made among news writers, 
members of the film production 
unit of CBS News and in the CBS 
Talks Dept., which is being reshuf- 
fled. Helen Sioussat, head of the 
Talks Dept., has been offered the 
post of assistant to CBS Washing- 
ton v.p. Joe Ream. 

Though the CBS News operation 
had been quietly surveying its in- 
ternal organization setup for some 
months and some cuts were 
planned earlier, the actual firings 
came in the midst of CBS inc., 
annual management and budget 
surveys, in which all divisions of 
the parent company were given a 
careful 0.0. Though it’s an annual 
affair, it's been learned that this 
year’s meetings were the most in- 
tensive ever, with a real decision 
to cut fat wherever possible. 

CBS News itself went on a sep- 
arate budgeting operation the first 
of the year, and apart from the de- 
cision to drop the three shows 
(which came from network prexy 
Merle Jones), the non-program cuts 
were part of a general move to 
cut down on overhead. CBS News 
v.p., Sig Mickelson pointed out, 

(Continued on page 52) 


No Mary Martin, 
No Edsel Spec 


Edsel is dropping its plans for 
a one-hour spec this month follow- 
ing its inability to sew up Mary 
Martin to costar with Bing Crosby 
in the special. Miss Martin de- 
clined the stint on the basis she’s 
tired of the straight-musical duet- 
ting on tv and prefers to do book 
musicals, a probable tipoff she in- 
clined to accept the “Peter Pan” 
repeat stint on NBC this spring, 
particularly in tight of Pepsi- 
Cola’s half sponsorship. 

Automaker had made a commit- 
;ment with CBS conditional on se- 
curing Miss Martin. After she de- 








season it’s down to four nights, | for the script. While Westinghouse | clined, Edsel and its agency, Foote, 
with Sunday, Tuesday and Wednes- | didn't view the script as a slur on| Cone & Belding, make a brief try 
day bypassed on national sponsor- | itself, it feared the Air Force, one | at getting another format but con- 
ship. It looks a lot worse for '58- jof iis better customers, might cluded it couldn't bring it in quick- 


‘59. Paul Hahn, prexy of American 
Tobacco Co. hasn’t been keeping it 


jresent the radar angle. 
Air Force, without giving rea- 


ly enough, and so notified CBS 
| that the February special was out. 


a secret that he doesn’t want “Hit | sons, refused to sanction the script.| There’s still a chance, though it's 


Parade” 
period next season. 
yanked the show this season to 


back in the Sat. 





(Continued on page 52) 


10:30 | Westinghouse then said it would| termed remote, that 
(Some affils; prefer not to use the script even | move in with a different one-shot 


after viewing the CBC-TV kine- 
(Continued on page 50) 
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Edsel may 


later in the spring. 


WB Preps New ABC. 
Half-Hour Pic Series 
To Follow “Maverick’ 


Hollywood, Feb. 4 

Warners and ABC are currently 
negotiating a deal for a half-hour 
action-adventure telescries to fol: 
low “Maverick” Sunday nights. 

If consummated it would give 
web a strong entry in the 8:309 
p.m, time slot against the last halt- 
hour of Ed Sullivan and Steve 
Allen. Both WB and web say they 








are aiming for airing to start next 


| Septeraber. 
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Australia’ 


TV Tastes Similar to U.S. 
But Budget Limitations Cue More ‘Live’ 





Australians, brought up on? 
American motion pictures, have 
virtually .the same tastes in tele- 
films as Americans, with “I Love 
Lucy” one of the most popular 
skeins down under, according to 
Kieth Cairns, manager of the Her- 
ald Sun station in Melbourne. 


Cairns, in the U.S. to take a look 
at trends here, his first visit in two 
years, said ‘the percentage of live 
and filmed programming on Aus- 
tralian stations is about 45% live 
to 55% on film, Virtually all tele- 
films come from the U.S. He went 
on to say that Australian~ stations 
program more live shows than 
most stations in the U.S., crediting 
the comparative higher costs of 
telefilms as the reason. 


He said Australian stations, cur- 
rently three in Sydney and three 
in Melbourne, are limited in what 
they can afford to pay for telefilms, 
explaining that the commercial tv 
stations on the average get about 
$330 per helf-hour as the program 
charge to advertisers. There are 
two commercial stations each in 
Sydney and Melbourne, as well as 
one government o&o in the sepa- 
rate cities. 


Applications for tv stations have 
been made in the cities of Brisbane 
and Adelaide. The current set 
count was put at 100,000 in Mel- 
bourne and 80,000 to 90,000 in 
Sydney. The government has eased 
the financial limitation on what 
each station can buy in films. 
Nevertheless, Cairns felt that live 
programming rather than films will 
expand, even if the change is slight. 
Besides the factor of costs, he said 
Australian stations wanted to do 
everything possible to utilize and 
stimulate local talent. 

American features, too, are be- 
ginning to be telecast. The Herald 
Sun station in Melbourne runs 
three a week, Station operation, 
only about 15 months old for all 
stations, is not profitable at this 
stage, Cairns reported. Advertisers, 
though, are supporting the more 
popular commercial tv stations, the 
operations of which are strictly 
along American lines rather than 
that of the commercial British tele- 
casters. The commercial telecasters 
hope that by the second year, 
profits instead of losses will be 
realized. 

Sets in Australia are compara- 
tively high. Under the law, the sets 
must be manufactured in Australia. 
A tv set costs about $450 and, in 
addition, viewers must pay a yearly 
fee of $11. The fee helps to sup- 
port the government o&o’s which 
are more culture-orientated in 
their programming. 


MPO's East-West 
Production Setup 


MPO Productions, a New York- 
based television film producer, is 
negotiating for permanent studio 
space on the Coast. Company in- 
tends to maintain permanent head- 
quarters in the east, but says that 
the amount of work it’s being 
asked to do on the Coast is picking 
up. Three times in the past three 
months MPO crews shipped to the 
Coast to do American Gas, Old 
Gold and Philip Morris blurbs. 

Marvin Rothenberg, a partner 
in MPO and its chief director, said 
that the Coast provides an abufd- 
ance of good outdoor locations, 
particularly suited to automotive 
commercials. He said Hollywood 
has a “tremendous amount of vary- 
ing terrain” and California weath- 
er is good for shooting the year 
around, It is not, however, any 
cheaper to lense on the Coast, he 
Said. 

The studio space in Hollywood, 
being sought at one of the major 
studios, would give MPO a per- 
manent operating setup there. 
Rothenberg said the plan to set upa 
Coast branch was sparked also by 
the fact that this company is finding 
itself more and more in direct bid- 
ding competition with Coast-based 
teleblurberies such as Universal. 

A couple of the larger east coast 
houses do work out of Hollywood. 
Robert Lawrence Productions es- 
tablished a permanent Coast tieup 
not too long back and Filmways 
produces some of its Ford spiels 
on the Coast. 








? ? 

AAP’s ‘Vanguard’ Sales 

Initial sales on Associated Artists 
Productions’ “Vanguard” feature 
film package were made last week. 
Six stations bought the group of 52 
full-lengthers which AAP pulled 
out of the Warner catalog. 

Contracts were pencilled by 
KHF-TV, L. A.; KGHL-TV, Bill- 
ings, Mont.; KBOI-~TV, Boise, 
Idaho; KSHO-TV, Las Vegas; KVII- 
TV, Amarillo, Tex., and KCSJ-TV, 
Pueblo, Colo. 


‘Soft January’ Hurts 
Teleblurb Producers; 
MPO’s Enforced Cuts 


The teleblurb producers with 
large overheads were hurt as the 
result of a very soft January, if 
MPO Productions is any indication. 
MPO, which from July right into 
December was shooting film com- 
mercials at the rate of four and 
five a day and used the equivalent 
of four complete camera crews to 
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Show,” Daily-American Broadcast- 
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Inside Stuf—TV Films 


An industrial film producer has taken the unusual step of releasing 
an LP version of an original score from one of his films. Producer ig 
Konstantin Kalser, prez of Marathon TV Newsreel, which recently 
completed “Five Miles West,” a 15-minute documentary on the Volkse 
wagen factory at Wolfsburg, Germany, five miles from the East Gere 
man border, and the effect of its policies on the German recovery. Doce 
umentary, filmed in 35m-color and narrated by Kurt Kasznar, is being 
released in color, black and white to American tv stations. 

Kalser was so impressed by the original score for the picture by 
Richard Ralf that he decided to have private pressings made of the 
score for distribution to his client and agency list. Work is performed 
by the Volkswagenwerk Symphony Orch, with Ralf conducting, and is 
titled “The Wolfsburg Suite.” Kalser is now discussing possible come. 
mercial release on a major label. 





Television Programs of America will hold a sales clinic beginning 
Monday (10), signalizing the launching of “Tugboat Annie” into syn- 
dication in the U.S. 

Series now is unwinding in Canada and has been sold in England, 
Presiding at the confabs, to be attended by the entire sales force, 
will be Michael Sillerman, sales v.p. 





Stations which participated in the financing of Screen Gems’ “Casey 
Jones” syndicated series, have received their first check. 

Group of stations, including KTTV, Los Angeles, and WPIX, N.Y,, 
received 25% in world rights to the series in return for financing. 
Skein was placed into syndication for fall airing. Stations slice in the 
distribution gross is just beginning to come in. 





In story headed “Battle of Britain in Video” (Page 43 vf Jan. 22 
Variety), the last paragraph refers to “277 imported film series.” The 
number should have been, of course, 27. Several American distributors 
of tv series phoned the London office of this publication alleging that 
they had received cables from New York and Hollywood pointing out 





do it, had to let go of all the extra 
technical help it hired during the 
rush. Also six office staffers, most 
of whom were extras during the 
six-month flurry and two of whom 
were secretaries, were given walk- 
ing papers. 

MPO is currently working on the 
basis of two crews during the reg- 
ular work week and maintains a 
pace of about twe commercials a 
day. During January, company 
was utilizing only one working 
crew every day. 

Falloff was due, agencies 
claimed, to January being the end 
of a tv advertising cycle and also a 
time (stilt continuing, by the way) 
when spohsors were indefinite 
about future program plans. 

MPO has several cameramen 
who are permanent members of its 
commercial production staff and 
maintained its staff of department 
heads throughout the recession. 
Chief electrician, prop boss, the 
head of the grips and the sound 
and shipping toppers were re- 
tained. 


NILES’ AGGIE PIX 
INTO 45 MARKETS 


Chicago, Feb. 4. 
Fred Niles’ “Cross Country,” an 
attempt at networking rural sta- 
tions, is kicking off this week in 
45 agricultural markets. Filmed 





service show is designed to play | 


once a week in either half of the 
noon hour on what has been incor- 
porated as the Cross-Country Net- 
work. Guesting on the first three 
shows are Secretary of Agricul- 
ture Ezra Benson, American Farm 
Bureau Federations prexy Charles 


Schuman, and American Dairy} the 


Assn. prez Lyman McKee. 

In 40 markets, the show has spot 
participations by the Charles Pfizer 
Co., which bought a total of 902 
spots on the web for its chemical 
products through Leo Burnett 
agency. 


They’re Just Nuts About 
- M-G Pix in Wichita Falls 





Metro features continue to kick | @dvertising . 


up Some rating dust, as in Wichita 
Falls, Tex., one of the smaller 
markets unreeling the Leo the Lion 
label. 

According to American Research 
Bureau, the first week in December 
found KSYD-TV topping all oppo- 
sition with the following titles 
“Bad Bascomb,” “Thirty Seconds 
Over Tokyo,” “Honky Tonk,” 
“Bataan,” and “Postman Always 
Rings Twice.” “Bascomb,”  tele- 
cast on a Monday from 4:30 to 
6:30 p.m. scored an ARB average 
of 30.0 for the full two hours, On 
the MGM Late Show, “Billy the 
Kid” beat Lawrence Welk in a 
close race—22.2 to 20.8. 

On Sunday, KSYD-TV pro- 
grammed “Thirty Seconds Over 
Tokyo,” against 
“Laura,” and beat it by a margin 
of nearly six to one. At 11 p.m. 
“Thirty Seconds” scored 
against 3.5 for “Laura.” At 12, the 
Metro pic held to 18.2 compared to 
the 2.0 for “Laura.” 





| 





20th-Fox’s E 





ln Solving Issue 
On Films-for-TV 


London, Feb. 4. 

A formula devised by Cecil G. 
Bernstein, deputy chairman of the 
Granada Group (which controls a 
commercial tv network as well as 
a chain of theatres), which it is 
hoped will solve the controversial 
feature films for tv issue, is ex- 
pected to be adopted by all sec- 
tions of the British film industry 
this week. 

Although no details have been 
released, it is understood that the 
Bernstein plan aims to put an end 
to all future film for tv deals by 
the simple expedient of the in- 
dustry providing the cash reim- 
bursement which the producer is 
now receiving from. the tv net- 
works. In other words, the rights 
to the films would be retained 
within the industry and would not 
be available to tv interests. 

In the main, this scheme is di- 
rected towards British pictures, 
which are urgently needed by the 
commercial webs because ef their 
86% British Quota. It will not af- 
fect the ABC-TV-Ealing Films deal 
which sparked off the controversy 
last fall. Nor will it affect the re- 
cent BBC package deal of a library 
of RKO features, 

The plan has already been en- 
dorsed at a special sesh of the gen- 
eral council of the Cinematograph 
Exhibitors’ Association and also got 
the nod in principle at a monthly 
council meeting of the Federation 
of British Film Makers last Thurs. 
(30). It goes before the Kinemato- 
graph Renters’ Society, the British 
Film Producers’ Association and 
Association of Specialised 
Film Producers during this week. 


TV Film Chatter 


Larry Madison, MPO veep, wing- 
ing to Venezuela for 21 days to 
lens Reynolds Metals blurbs . . . 
Ned Smith gets a nod as creative 
director at Transfilm; was formerly 
creative chief at Raymond Spector 
- . Charles’ Barry, 
Metro TV v.p., in London... ABC 
Film Syndication prexy George 
Shupert returned from the Coast 
... Jerry Franken, publicity direc- 





|tor for Television Programs of 


America, due back today (Wed.) 
from a short trip to Toronto . . . 
MCA TV’s “Guy Lombardo Show” 
will be aired Friday evenings at 
8:30 on WPIX, N. Y. .. . Ted Siles, 
director of “Decoy,” has been hired 
as producer-director for Official’s 
“Signal 11,” marking Official’s 
first entry into tv production . . . 
WPRO-TV, Providente, R. I., has 
bought the Trans-Lux Encyclopae- 
dia Britannica Film library ... 
Sherlee Barish, formerly account 
exee at Official, has joined Regal 
Advertising Associates as an ac- 
count exec, 

Mario Castegnaro, known in both 
uropean and American film mar- 
kets, leaves shortly for Europe 
where he will represent producers 


20.8 | of filmed short features and seri- 


als. Castegnaro also plans to do 
dubbing for producers represented 
by him. 


that if British tv has room for 277 series—“how come we can't sell 


one?” 





Lotsa Hassling Looms On Taped 
Teleblurbs; Networks Vs. Indies? 


.* 





7 


Day & Date 


Almost in conjunction with the 
launching of “The Explorer,” 
America’s first earth satellite, 
Trans-Lux released for tv the En- 
cyclopaedia Britannica Films latest 
science production “A Trip to the 
Moon.” 

The color film was produced in 
collaboration with Chicago’s Adler 
Planetarium and is a forecast as to 
what can be expected to be «seen 
on the Moon, With the use of ani- 
mation and other photographic 
techniques, there is presented an 
illusion of an actual scientific 
rocket ship journey into space. 





Features Give Way 
To Syndicated Pix 
On Twin Cities TV’ ers 


Minneapolis, Feb. 4. 

Feature films continue to lose 
television ground here, giving way 
to half-hour syndicated film series 
among the Twin Cities’ commercial 
stations. 

On the heels of WCCO-TV 
(CBS) action insterting syndicated 
films in place of features in the 
Monday-through-Friday 10:30 p.m. 
slot, WICN-TV (ABC) is changing 
its programming similarly. With 
the latter station “Ford Theatre” 
reruns take over and this means a 
limitation of WCCO-TV evening 
movie programming to three and 
a half hours on Saturday and 
Sunday. 

The non-network KMGM-TV, 
jointly owned by National Tele- 
vision Associates and Metro, has 
gone in heavily during the past 
few months for syndicated films, 
cutting down on feature pictures. 
However, it still offers by far the 
most features of any of the Twin 
Cities’ four commercial stations 
and it easily boasts the largest and 
best libraries of such airlane at- 
tractions locally. 

Incidentally, since NTA bought a 
large slice of the station and under 
Donald Swartz’s management with 
much more programming variety, 
its business is reported up 300% 
from its low point and it is pros- 
pering. 

KSTP-TV (NBC), along with 
WCCO-TV undoubtedly the most 
prosperous of the Twin Cities’ sta- 
tions, virtually ignores features, 


showing them only at 10:30 p.m. 
Saturdays and Sundays when the 
“Tonight” network show is off and 








using only inexpensive and unim- 
portant features then, 


While the feasibility of editing 
video tape is still some time away, 
the teleblurb producers are get- 
ting nervous. Likewise, advertising 
agency film departments. 

Advent of tape is expected to 
set off a great struggle between 
the telefilm producers and the tv 
networks. With tape, producers 
are mindful, the networks, who now 
do most of the live tele commercial 
work, are in a pretty good position 
to capture the taped commercial, 
A case in point would be the CBS 
work on the Chrysler tape blurbs 
for “Climax” recently, although 
most of the stanza’s commercials 
are normally done live. 

As a result, film producers are 
expected to start gearing for tape 
shortly—in some cases, only as soon 
as a fully-editable tape is devele 
oped. Meantime, networks, with 
much Ampex and RCA material 
on hand, have a decided edge in 
taping. 

But the same tape situation por- 
tends are real internal hassle at 
ad agencies. The larger agencies 
maintain substantial telefilm comes 
mercial departments, and the fuller 
use of tape, especially in the make 
ing of blurbs, can throw the weight 
of authority to the agencies’ live 
commercial departments, the ones 
who now “coordinate” live web 
commercials, 


WPIX, KTTV Eye 
Synd. Money Role 


Projected syndicated properties 
which would be financed in part by 
station groups are being eyed by 
prospective indies. 

Projects seeking such financing 
are coming across the desks of 
WPIX (N. Y.) topper Fred Thrower 
and KTTV (L. A.) station manager 
Richard Moore, Both are inter» 
ested in a numberof deals, as yet 
not concluded, either separately or 
together. The two indies, amon 
other station groups, participate 
in the financing of Screen Gems’ 
“Casey Jones” and Official Films’ 
“Decoy.” 








John Newman Exits OF 

John Newman has resigned as 
advertisingrpublicity director. for 
Official Films. No replacement 
has been inked. 

Also departing from Official 
Films is Sherlee Barish, account 
exec, who has joined Regal Ad- 
vertising Associates in a similar 
capacity. 
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PRESSURE MAJORS ON POST-’48’S 





Ist Floating Vidfilm Studio 


; ; Tokyo, Feb. 4. 
Skipper John Calvert on what is believed to be the first floating 
tv studio landed here for repairs to his 112-foot yacht “Thespian” 


which was raveged $45,000 worth hy typhoons off Okinawa. 

Actor-producer Calvert, his actress-wife 
ter’s mother and a crew of seven who double as tv technicians and 
extras are on an international jaunt filmirg a series of 39 called 
“The Sea Fox” about an American adventurer for sale to U.S. tv. 
Stops at Hawaii and Midway had been made before the yacht ran 
into the 240 mph Typhoon Mamie only five weeks after it had 


been introduced to Mamie’s sister 


Also while regaining land legs in Tokyo Calvert tried to line up 


bookings for stage engagement wl 
its various ports of call. 


wife, crew-cast and a locally hire 


continue to the Philippines, Australia, 
Middle East, before swinging toward Europe. 

Calvert stressed that his filmings are no 
rere shot before a blank wall.” 
The backgrounds, he pointed out, will just serve to make the 


ies that must hold up if they w 


locations authentic. 


Mostly for the European market he thought he would be able to 


splice together in units of three 
Individual series stories leave lo 
picked up and woven. 


Show is called “Fantasy” with Calvert, 
formerly The Falcon of the films, performing as magician with his 


Ann Cornell, the lat- 


Typhoon Lola. 

1ich floating troupe performs in 
d line of girls. Unit will later 
Southeast Asia, India, the 


traveloges, but “‘stor- 


of the series for feature films. 
ose plot threads that could be 








Even the Secretary Goes Under 
Water In Shooting ‘Sea Hunt’ 





The offbeat problems of under- + 


water shooting were cited by pro- 
ducer Ivan Tors of Ziv’s “Sea 
Hunt,” now returned to the Coast | 
to complete another cycle of 13) 
for the syndicated skein. | 

Tors’ location schedule has been 
set up to follow the sun to warm | 
waters. The next cycle of 13 will} 
be begun in Mexico, where shoot- 
ing will take place at La Paz, Pal-| 
milla and Las Chiuces, cities on | 
the Gulf of Cal‘fornia. “Where we | 
reed closeups, or special sea crea- | 
tures or intricate sets, we work at | 
Marineland of the Pacific, a ‘sea 
theatre’ and marine biology center 
about 35 miles from Los Angeles,” 
Tors explained. The series con- 
cerns the adventures of a freelance 
ex-Navy frogman, portrayed by 
Lloyd Bridges, with much of the 
footage Being underwater. 

Tors credited cameraman Lamar 
Boren for developing a balanced, 
watertight camera apparatus which 
can be utilized at all depths and 
pressures and which is small | 
enough to be hand-held by one | 
man. Without it, most of the un-| 
derwater shooting could not be ac- | 
complished. Tors worked with | 
Boren on Tors’ feature “Underwa- | 
ter Warrior” to be released by | 
Metro. 

Some of the things which would | 
be expected to present serious | 
problems in underwater produc- | 
tion don’t present any, and vice | 
versa. 

For example, light is adequate at | 
most depths, particularly at a) 
sandy bottom, which reflects light 


(Continued on page 50) 


AAP’s $1,000,000 
Aussie Pix Coup 


Associated Artists Productions 
made a hefty feature film sale to 
Australia’s commercial television 
stations, claiming that it was the 
first total library placement 
abroad by any American distribu- 
tor and that the Aussie pact in 
the long haul would be worth 
$1,000,000 to AAP. Norman Katz, 
AAP foreign sales boss, disclosed 
in New York last week that the 
deal was contingent on the ex- 
pansion of the Australian televi- 
sion market, and that as audience 
increases were made AAP picture 
charges would increase accord- 
ingly. 

Over 500 Warner Bros. flicks 
were sold to Herald Sun Television, 
in Melbourne, and _ Television 
Corp., Sydney, for a station in each | 
of the cities. 

Previously, 
smaller group of Warners 
AAP’s cartoons (including 
“Popeyes”) in Australia. 

Katz said that on his last trip 
sold a batch of Warner features to 
television i Hong Kong. 











Katz had sold a 
and 
the 





Camel’s ‘Cochise’ Deal 


Camel Cigarets has inked a re- 
gional deal on NTA’s “Sheriff of 
Cochise,” picking up six markets. 

These include WSB, Atlanta; 
WJIM, Lansing; WTUT, Tampa; 
WRC, Washington, and WHAS, 
Louisville. The agency is Esty. 


Double Impact 
NTA Formula On 
‘20th-Fox Hour’ 


New programming for the NTA 
Film Network in the form of re- 
runs of the “20th-Fox Hour” will 
be launched on March 30. 

The net will be comprised of at 
least 63 top markets, reaching a 
potential of about 85% of the tv 
homes in the U.S. The 13-week 
run of the “20th-Fox Hour” filmed 
shows will be sold under a “double 
impact” formula, offering a twin 
exposure for each episode, one 
Sunday afternoon and the other 
Wednesday evening. 

Price is $15,000 per week, which 
includes program and time coSts, 
for each advertiser. Maximum of 
eight sponsors can be accommo- 
dated under the plan, which pro- 
vides each advertiser with a min- 
ute for each exposure, plus open- 
ing and closing billboards. Story 
episodes consume 45 minutes of 
the program with the remainder in- 
terwoven with commercials. 

All but one of the episodes were 
initially telecast by CBS-TV, with 
General Electric picking up the 
tab, in 1955 and 56. The Ed Wynn 
starrer “The Great American 
Hoax,” included in the package, 
was telecast last season. — 

In another programming area, 
NTA Film Network has tempor- 
arily discontinued its “Premiere 
Performance,” which had been 
telecast by some 134 stations. 


Wilding Ups Five 
Chicago, Feb. 4. 
Wilding Picture Productions Inc., 
which specializes in filmed com- 
mercials and industrials, made five 
executive promotions last week and 


gave veep stripes to three. 

Clinton B. Hatcher, formerly 
secretary-treasurer, was named v.p. 
in charge of finance, his vacancy 
was filled by Florian Palac as 
treasurer and Lorraine A. Backey 
as secretary. Walter H. Tinkham 
was promoted to v.p. in charge of 
production, and James H. Con- 
stable got his stripes as executive 
producer. 











AFANE PLENEES ‘SAG, Vidilm Producers, Agencies 


PIX BOYCOTT 


Get Nowhere 





Walter Reade Jr., prez of Walter | 
Reade Theatres, became the first | 
exhibitor last week to ennunciate | 
a do-unto-as-done-to policy vis-a- 
vis producers who sell their post- 
1948 pictures to television. He | 
declared that his circuit would no) 
longer book the films of any pro-| 
ducer who let his new pix go to tv. 

Asked whether he had discussed | 





‘| this policy with other theatremen, | 


Reade emphasized he had not. 
we did, we might all end up in 
jail,” he cracked. | 

Reade spoke at a reception at. 
which Abe Weiler, a film critic of | 
the New York Times, handed him | 
the Joseph Burstyn award for | 
“Gervaise,” voted the best foreign 
language film of the year by the 
Independent Motion Picture Dis- 
tributors Assn. Weiler addressed 
the independents, noting the in- 
terrelation between “art” and com- | 
merce in the field. 

As far as we are concerned, 
“Gervaise” should never be sold 
to television, Reade said. Conti- 
nental distributes the French im- 
port. He pointed out that several 
of the Alec Guinness films handled 
by Continental were doing “sensa- 
tional” business in rerelease. 

Reade’s action in refusing to 
book the product of producers who 
had sold new films to tv reflects the 
feeling among theatremen that, had 
they been more active in the past, 
the floodtide of old pix to tv might 
have been stemmed. They now) 
feel that it is again up to exhibi- 
tion, through “legitimate” pres- 
sures, to keep the post-'48 films 
from going on the air. } 

“The companies still are in busi- 
ness to serve the theatres,” noted | 
an exhibitor last week. “Any dis- | 
tributor who clearly understands | 
that his theatrical business will suf- | 
fer if he sells out to television may | 
think twice before selling.us down | 
the river.” Of all the majors, only | 
20th-Fox has stated unequivocally | 
that it is prepared to withhold its | 
post-'48 films from tv. None of the | 
cher distribs are negotiating, but 
they will not go on record as to 
their future intentions. 

Reade took the initiative once be- 
fore on the tv question. When Re-| 
public first sold, heand some other | 
metropolitan circuits: refused to! 
play Rep films. 


if 








‘Honeymooners’ Hotter 
As a Syndicated Entry 
Than as Network Show 


Jackie Gieason’s telefilmed 
series, “The Honeymooners,” which 
failed to ride the popularity crest 
when networked compared to | 
Gleason's top live performing days, | 
is enjoying a rating harvest in 
syndication. 

Now reruned in New York, it’s 
the second highest rated shows, ac- 
cording to January American Re- 
search Bureau figures. First goes 
to Ziv’s new entry “Sea Hunt,” 
with a 25.3, trailed by CBS Film 
Sales “The Honeymooners.” In 
Boston, Gleason scores a wallop- 
ing 29.5 on Saturday nights at 
10:30, while in Detroit, for the 
same time period, a 25.9 is regis- 
tered, according to Pulse. In other 
parts of the country, too, the Glea- 
son version of “Home, Sweet 
Home” is registering high. Impor- 
tant regional sponsors of the skein 
include Clairol and Ronzoni Spa- 
ghetti. 


‘White Hunter’ In London | 








Independent Television Produc- | 
tions, London, will begin telecast- 
ing of Telestar Films’ “The White 
Hunter” in April. 

Telestar, meanwhile, closed deals 
for “Topper” to WTVN, Columbus, 
O.; KVOS, Billingham, Washing- 
ton; WFBR, Indianapolis; KTVU, 
San Francisco, and KPRC, Hous- 
ton, Tex, 


Oil Industry In 


| Okayed that an the greenlight on a 


| F. Ritchie 


? 


Who Called That Lady, Ete. 


Edythe Rein, v.p. of National 
Telefilm Associates, is in the midst 
of a hassle with United Airlines 
for refusing her passage on the all- 
male “Executive Flight” from Chi- 
cago to N.Y. 

She has filed a complaint with 
the Civil Aeronautics Board in| 
Washington against the airline. | 
Seems NTA’s lady exec was in a 
rush to get back to N.Y. from Chi- 
eago. Not knowing she tried to | 
book a ride aboard the “Executive 
Flight,” she was informed that the 
flight was designed for business- 
en only. Miffed, she took her case 
to the CAB, which is investigat- 
ing. 


| 





Change of Heart 
On Metro Series 


Hollywood, Feb. 4. 

Reported reluctance on the part 
of the American Petreleum Insti- 
tute to go into heavy tv expendi- 
tures during an economic recession 
resulted in suspension of API's 
plans to produce a pilot hour-long 
vidfilm at Metro in commemora- 
tion of oil industry's centennial 
next year. 

API, and Metro had agreed orig- 
inally on the pilot, and if they 


series of such films, the entire deal 
would have involved several million 
dollars. Jack Denove was to have 
produced the pilot. 

API prexy Frank M Porter said 
he was satisfied with the progress 
made by Denove and Metro and 
that they would do any such work 
planned by API in future. 


NAME ANDERSON TO 
NTA B’CAST POST 


James W. Anderson, vet broad- 
caster, has been appointed national 
sales manager for National Tele- 
film Associates’ broadcast proper- 
ties. 

In his new post, Anderson will 
be in charge of national sales for 
KMGM-TV, the NTA-controlled 
station in Minneapolis-St. Paul. He 
also will assume the same duties 
for WATV and WAAT (radio), in 
New York-Newark area, upon the 
approval of the NTA purchase by 
the Federal Communications Com- 
mission. (WATV deal has been 
contested by the New York Board | 
of Regents, which seeks the sta-| 
tion as an educational outlet. 

Anderson will headquarter in 








|N. Y., reporting to Ted Cott, v.p. | 


in charge of NTA's o&o0’s. Ander- | 
son formerly was with DuMont! 
Broadcasting where he was general | 
manager for WTTG, Washington. | 
Prior to that, for a_ three-year | 
period, he was an account exec at 
KTVI, St. Louis. 


‘Lucy’s’ Brace Of 
Canada Sponsors 


Toronto, Feb. 4. 
With Canada Packers and Harold 
(health salts and hair 
cream) co-sponsoring, “I Love 
Lucy” reruns will be carried on a 
37-station tv network of the Cana- 
dian Broadcasting Corp, during the 
Spring and Summer months at 9 
p.m. Mondays through Fridays, 





| with opening date yesterday (Mon.). 


on Contract Talks 


Negotiations between Screen 
Actors Guild and film preducers 
and advertising agencies were ad- 
journed last week until about Feb. 
11, after hearing lawyers for the 
American Assn. of Advertising 
Agencies insist that SAG's initial 


| demands will create turmoil with 


advertising budgeting. 

SAG's toppers returned to the 
Coast for about two weeks to re- 
consider their bargaining position. 
Contract between SAG and the 
producers and agencies ends March 
1, and since the disparity between 
demands of the union and the ad- 
amance of producers and the 4 A's 
of advertising some sources are 
very fearful of a strike. 

Reminded of the SAG strike 
some five years ago, the one which 
established the principle of replay 
payments on commercials, agencies 
are reportedly stockpiling blurbs 
against the post-March 1 walkout 
of actors working in commercials 
Strike went on for three months, 
and in adéition to putting many 
advertisers in short supply on fresh 
blurbs the strike wiped out the 
annual profits of many teleblurb 
producers, 

An odd situation exists in the 
collective bargaining talks in that 
neither the employers nor the la- 
bor groups have their ranks fully 
behind them. 

SAG described its original de- 
mands as calting for “rate in- 
creases ranging from 15 to over 
100.” Official union demands— 
which the employer groups insisted 
were abnormally high—were too 
low to satisfy a vocally dissident 
body within the union. Several 
New York performers in tele- 
blurbing told SAG that it was not 
going far enough along in develop. 
ing a formula for getting more 
out of nationally-spotted commer- 
cials. This group said that SAG 
was collecting fine sums for blurbs 
used on network programs but that 
employers were still getting almost 
unlimited use of blurbs which were 
used in national spot. Group fur- 
ther stated that national spot 
blurbs are now more widely used 
than “program commercials,” and 

(Continued on page 52) 


Ford Putting Coin 
Into MCA’s Reruns 


Extra money mileage on rerun 
product is being pursued by MCA 
TV via its unique tieups with ma- 
jor advertisers, the latest being 
the Ford Motor Co., which took a 
short term deal in some 55 mar- 
kets. 

Ford, whose commitments are 
just being completed, inked the 
deal soon after the windup about 
two months ago of the Nestle De- 
Caf deal involving some 55 mar- 
kets. Under the pact, Ford like 
Nestle, guaranteed purchase of 
one-minute participations in three 
to five MCA rerun shows, depend- 
ing on the size of the market. 


The Nestle deal ran over a year, 
under the 13-week option agree- 
ment, and was an impetus in the 
moving of rerun product from 
MCA'’s sizable library. The short 
term Ford deal served the same 
purpose. Similar agreements now 
are being hawked by MCA. 

MCA also followed a unique 
Swap pattern to unlock its “Gen- 
eral Electric Theatre” for a rerun 
ride via a deal with Anacin 
through the Ted Bates Agency, at 
the beginning of this season. High- 
light of the Anacin arrangement 
was the sponsor buying the middle 
commercial at one-and-a-half time 





Dea! was closed by Cockfie!d- 

Brown agency. the normal rate card of the sta- 
Canada Packers has dropped tion, in order to get preferential 

“Pick the Stars” which, in its) slotting. The station, upon re- 


search for Canadian talent, brought 
forward Paul Anka, Tommy Com- 
mon, the Haymes Sisters and Lor- 
raine Foreman. Ritchie continues 
with trans-Canada sponsorship of | 
“Robin Hood” i 





ceipt of the Anacin coin, passed it 
along to MCA TV in payment of 
the program, with the station get- 
ting to sell the other two spots, 
opener and cleser, to local spon- 
sors. 
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TV 


Live television's technical unions, + 


, coming to tentative agreements 
with the networks within less than 
24 hours of each other, are going 
to present the outcome of the col- 
lective bargaining talks to tne 
rank-and-file for ratification, The 
understanding between the Na- 
tional Assn. of Broadcast Em- 


ployees & Technicians and NBC 
and ABC was reached shortly after 
the Friday (Jan. 31) strike deadline. 
The International Brotherhood of 
Electrical Workers left the CBS 
bargaining table only a few hours 
before the midnight deadline and 
later indicated it was going to take 
the network's offer to its member- 
ship. 

There were no revolutionary 
changes made in the terms of the 
technical employment agreements 
by any of the three networks, al- 
though some of the demands which 
the nets did not accede to were 
considered originally as strike is- 
sues by the unions. 

Despite limited network prepara- 
tions in the event of a strike, a 
walkout by NABET and IBEW 
could have done immense damage 
to the web operations, forcing them 
in most instances to revert to kine- 
scopes ef previous programs in 
lieu of live transmission. Between 
them, IBEW and NABET control 
approximately 4,000 network em- 
ployees, 

What evolved out of the NABET- 
NBC-ABC and IBEW-CBS meet- 
ings were moderate increases for 
both unions. With respect to top 
minimums, the result has been 
that NABET has achieved equity 
with IBEW for the first time. 
Senior technical employees of both 
unions will earn a minimum of 
$180 weekly. 

There is still the possibility that 
the membership of either union 
could reject the network proposals 
when they meet for ratification, 
but historically the rank-and-file 
majority has voted in favor of col- 
lective bargaining gains the first 
time around. 

4-Day Week Issue 

The big demand by IBEW and 
NABET was the reduction to a 
four-day work week. It was the 
major issue as both unions went 
into the talks with the networks, 


(Continued on page 46) 


ABC Radio's 9506 
Billings Windfall 


Despite the shakeup in program- 
ming, American Broadcasting Net- 
work has signed an estimated $950,- 
000 worth of billings in the past 
several days. Big piece of'new biz, 
however, had nothing to do with 
the weekday live program format 
at the radio network. 

General Mills inked in the vicin- 
ity of a 26-week deal—at $200,000 
—for co-sponsorship of 12 five- 
minute weekend news capsules on 
which R. J. Reynolds has the other 
half. At almost the same time, R. 
J. Reynolds renewed for another 
13-weeks—-also at about $200,000— 
on 22 weekend news co-sponsor- 
ships. 

Previously—before the program 
changes were made by ABN—Lig- 
gett & Myers inked for $250,000 





worth of time in Herb Oscar An-| sea At Nine,” which gave the new! worth Hour”). 


Technician Unions Avert Strike 
At Last-Minute; Await Member Poll 


KMYR’s 4006 Sale 


Omaha, Feb. 4. 
Don W. Burden, prexy of KOIL 
| here, last week purchased KMYR in 
| Denver for a price “in excess of 
$400,000.” 
The 5,000 watter in Denver 





CBS-TV SPORTS SPREE 


* 
Basketball, Swimming, Golf, Hock- 
ey on March, April Agenda 


CBS-TV has scheduled a quartet 
of one-shot sports events for the 
weekends from March 15 through 








April 6, starting with Saturday 
telecasts of the National Invita- 
tion Basketball Tourney from 


Madison Square Garden, N. Y. on 
March 15 and 22, running through 
the NCAA Swimming Champion- 
ships from Ann Arbor on March 
29 and embracing a two-day, two 
and a half hour pickup of the 
Masters Golf Tourney from Augus- 
ta, Ga., on April 5 and 6. 

Basketball remotes will run on 
the same days as the last two pro 
hockey telecasts of the season for 
the web and will follow the icers. 
Swimming meet and Master’s pick- 
up will bridge the last hockey 
game and the start of the Saturday 
“Baseball Game of the Week,” 
giving the network a continuous 
string of Saturday sporting events 
since last October. No sponsors on 
any of the four events yet. 


Com] TV Takes 
Lead on Preem 


In South Wales 


London, Feb. 4. 

An _ hour-by-hour survey con- 
ducted by the Nielsen Television 
Index on the opening night of com- 
mercial tv in South Wales and the 
West of England, showed that the 
Independent programs proved 
more popular with the new audi- 
ence by a ratio of nine to four 
over the state web. 

The first shows to be compared 
came inside kiddies’ viewing hour 
of 5 p.m. to 6. For the first 30 
minutes, BBC-TV attracted 40% of 
the audience against commercial 
tv’s 29%, but the tables were 
turned during the next half-hour 
when the indie aired an adventure 
series which claimed 46% of the 
audience over the BBC’s 31%. 

The commercial outlet’s next 
oftering, “Youth Wants To Know,” 
also showed a 12% margin over the 
other channel, but BBC-TV won 
back the majority audience, who 
showed a 5% preference to its 
program during a commercial 
newscast. A televaude show in a 
7 p.m. to 7:30 slot regained the 
viewers with 45% against the 
state web’s 30%, and it was here, 
at the peak viewing hours that 
commercial tv widened the gap. 

“Emergency-Ward 10,” a twice 
weekly series about hospital life, 
reaped 61% for indie tv, while 
state tv viewing dropped to 23%. 
The next program, a local telequiz 
entitled “One Thousand Pourfd 
Word,” put an even bigger dis- 
tance between the two channels 
with an audience percentage of 63 
over 21. Another adventure series, 
“The Count Of Monte Cristo,” 
held on to a 28% lead for the indie 
outlet. A surprising result followed 
when BBC-TV captured a major 
chunk of viewers while the com- 





brings to three the number of radio 
outlets in which Burden is top 
stockholder. Other is KWIK at 
Pocatello, Idaho. 


‘Pontiac Joins P&G On 
Emmy Awards Pickup; 
Acad’s Fancy Trimmings 


Pontiac last week flipped -the 
SRO card on the April 15 Emmy 
Awards telecast on NBC-TV with 
| the purchase of half-sponsorship 
|}of the event, now set to run 90 
minutes, from 10 to 11:30. Origi- 
nally, with a Procter & Gamble 
| deal for 45-minutes of sponsorship, 
| NBC had figured on a one-hour 
| telecast if no other sponsor came 
| through, or 90 minutes if a co- 
| sponsor could be found. 
| With the 90-minute format set, 
the New York Chapter of the 
| Academy of Television Arts & 
Sciences is making some fancy 
| plans on the Gotham end of the 
| telecast. ATAS is planning to rent 
|the 7th Regimental Armory on 
68th St. & Lexington Ave. as the 
origination point for the telecast 
as well as the site of the annual 
awards dinner party. Armory also 
has a balcony seating 2,000, with 
ATAS planning to sell tickets to 
the general public for those seats. 

Reason for the Armory plan is 
to avoid last year’s confusion, 
which stemmed from a split-loca- 
tion setup in which the telecast 
| was done from a theatre while the 
|} actual dinner party was at the 
| Waldorf-Astoria. Under the Ar- 
mory plan, the large-screen moni- 
tor, the stage, dinner tables and 
| dance floor would all be under one 
| roof, with spectators in the bal- 
| cony. 


| MOUDY AS ASSISTANT 
TO EASTMAN AT ABC 


Dale L. Moudy takes over as as- 
sistant to Robert Eastman, prexy 
|of American Broadcasting Net- 
| work. Moudy, who'll also retain 
| his post as director of special sta- 
| tion services, got his new job in 
|the wake of the previous week’s 
|top personnel shakeup. 
| A new program veep will not be 
| named to replace Stephen Labun- 
| ski, who quit the radio network 
when most of its live program- 
| ming threatened to go off. La- 
| bunski has signed on with Crowell- 
| Collier Publishing as head of its 
| radio operations. C-C, which owns 
| KFWB in Los Angeles, plans to 
| have Labunski also head any new 
| properties it acquires in broadcast- 
| ing. (Robert Purcell sticks as 
| general manager of KFWB.) 
| After Labunski ankled, ABN’s 
research and sales promotion boss 
| of a few months, Ray Eichmann, 
| also quit to move over to NBC-TV. 
| His former duties will be cut up 
| among Irv Lichtenstein, as director 

promotion and_ exploitation; 
Henry (Hank) Levinson, sales de- 
velopment chief and Larry Pol- 
lock, research boss. 
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CBS Radio Series For 
| Dorothy Collins, Scott 


| Husband & wife team of Ray- 








Mighty Sportin’ of NBC 


NBC-T# has prepared an unusual breakdown on the amount a 


viewer would have to spend to see sporting events on the spot if 








| TOTAL EVENTS: 135 


not for the telecasts of such events. Breakdown, which lists prices 
in terms of the “best seat in the house.” i.e., a ringside set in box- 
ing, 50-yard-line in football, box seat in baseball, etc., concludes 
that the 135 events telecast by the web in the past year would 


have cost a total of $762 to catch in the flesh. Report doesn’t men- 
tion pay-tv, but the.web makes its point anyway. Breakdown fol- 
lows: 
Number 

Games Event Price per Total Cost 

26 Major League Baseball .....eceeess+-$ 4.00 $104.00 
7 World Series .......0. ccccesccccccecs 10.00 70.00 
1 AED GE: 46 inSidcscicmnces eS 10.00 

52 Friday TA FAAS 5 hidevocésccccsess! 66 310.00 
1 Heavyweight Title Fight .......+.++++. 30.00 30.00 

13 Dente Ge ks i ks ose cose coescscce S00 65.00 
7 Post-Season Football Games .......... 6.00 42.00 
3 Golf Tournaments ........... oséeccess” Te 21.00 
2 Tennis Tourmamionts ...ccccscccssccees §.00 10.06 

15 Pro Basketball Games .....cceeeeseees 4.00 60.00 
7 Hialeah Races ........ vi6ebbdeccenesee ) Ge 35.00 
1 Dowling TWourmamemt 665 < ccsccscecccs 5.00 5.00 


TOTAL: $762.00 











TV-Radio Sports Reporters Rate 


Better Shake on 


Equality: Evans 





PITT’S PROLIFIC SCRIPTER 





Abby Mann’s Two-Parter For 
CBS-TV, Flock of Other Entries 





Pittsburgh, Feb. 4. 

Local playwright Abby (Good- 
man) Mann is rapidly becoming 
one of television’s most prolific 
dramatists. He has just finished a 
two-parter, “Trial at Nurerberg,” 
for CBS-TV and Producer Herbert 
Brodkin; his adaptation of “Sol- 
dier’s Boy” was on “Matinee The- 
atre” last week; “U. S. Steel Hour” 
has bought his “Give Me My Son” 
for an early production and Mann’s 
“Tuesdays and Thursdays” will 
turn up on “Studio One” before 
the end of the season. 

Another Pittsburgh boy, John 
Vlahos, whq graduated from the 
Carnegie Tech Drama School here, 
is just as active in the script de- 
partment. He’s had at least_eight 
hour-long dramas presented in last 
two or three years and has at least 
a couple of others coming up in the 
near future. 


WINS Racking Up 
Some Fancy Pulse 
Day-Night Figures 


From a slow fifth, six or seventh 
in the New York radio market 
before last .summer, WINS has 
creeped into a strongly competitive 
position under the aegis of new 
program chief Mel Leeds. Behind 
a largély revamped format, the 
indie now runs tie for third in the 
critical 6 a.m. to noon spread, ac- 
cording to Pulse for January, and 
runs only second to WNEW, the 
town’s top indie, in the noon to 6 
p.m. spread. Between 6 p.m. and 
midnight, WINS runs ahead of 
everybody. 

The station, which runs No. 1 in 
New York on the Hoopers, lost to 








mercial programmers aired a foot-| mond Scott and Dorothy Collins 
ball match, usually a strong at-| will headline a new hourlong CBS 
traction to audiences. During the | Radio Sunday musical entry, still 
next 60 minutes the audience | untitled, to replace the web’s “The 
swayed the other way to catch| Best in Music” (latter is the sus- 
Granada-TV’s feed in show, “Chel-| taining title for the old “Wool- 


derson’s morning slot and in Jim! programmers a 3% lead. Another 


Backus’ afternoon strip. L&M took! program originating from Grana-| 
two Anderson five-minute segs a|da-TV, “What The Papers Say,” | office, marks the on-the-air re- 
week, plus two 30-second participa-| increased the lead to 14%, 
tions and one five-minuter on| finally, a commercial tv newscast | time since they, wound their “Hit 
Backus plus 30-second participa-|hung onto the lead with 23%) Parade” stint at the end of last 


and 


tions. Network said that the buy | against 11%, 
will be “readjusted” when the new | 


program schedule kicks off. 

Meantime, Highland Church of 
Christ has renewed for 52-weeks 
on its religioso half-hour Sundays 
at 2:30 p.m. Web said the renewal 
was worth $300,000. 

The money figures were pro- 
vided by ABN and the network 
said that they were “net” returns, 
based on the maximum amount of 
time each contract has to run. In 
the past there has been some con- 
fusion about the difference be- 





tween the radio network’s net ant) 


gross figures, 


Show starts Feb. 
16 in the 2 to 3 p.m. slot. 
Deal, set via the Hillard Elkins 


uniting of the team for the first 


|season on NBC-TV. 











This Dame Wasn't Subliminated 


Vancouver video-viewers, exposed by CBUT-TV to “the first 
demonstration of subliminal projection on a North American tv 


network,” just yawned. Station, 


every five-six seconds over its 30-minute “Close-Up,” got one phone 
call. Viewer complained she had not been subliminated. 
Subliminal ad test, made “to entertain,” produced no surge at 


telephone exchanges either, said 
here. Attempt to subliminate citi 
nal Projection Co. of New York 


Vancouver, Feb. 4. 


which flashed “Telephone Now” 


officials at B. C. Telephone Co. 
zens was by courtesy of Sublimi- 


WNEW’s win and WCBS’ place in 
the morning, tying with WOR, 
which previously outranked WINS 
by many a point. Afternoons, 
Pulse discloséd, WNEW still ran 
first, but WINS outdistanced both 
WCBS and WOR for second place. 
Alan Freed, WINS rock ’n’ roll 
deejay and always the station's big 
gun, earried the indie to first place 
after 6 p.m. All. the placements 
are based on Pulse’s own printed 
averages for each of the six-hour 


blocks during the dayt 


On Saturdays, WINS runs mostly 
a tie with leader WNEW, losing 
out only in the morning segments 
by a few points. Sunday, with 
WNEW leading again, WINS and 
WCBS vary in second and third 
place. 





Out-Of-The-Inkwell Inc. has been 
authorized to conduct a motion pic- 
tures and broadcasting business in 
New York, with capital stock of 300 
shares, no par value. Stanley H. 
Handman is director and filing at- 





and their electronic gizmo, 


torney, 





By JO RANSON 


Baseball writers, particularly on 
the dailies, are unrealistic in their 
attitude towards radio-tv sports re- 
porters, Cliff Evans said yesterday 
(4) on the eve of his first anniver- 
sary as sports editor of NBC-TV's 
“Today” show. 

Evans cited the somewhat “hu- 
miliating” fact that radio-tv sports- 
casters are not permitted in the 
press boxes of the major league 
ball parks, but thought that one of 
these not-too-distant days the mem- 
bers of the fourth estate would 
welcome the fifth estaters into the 
fold. “Fundamentally, they do the 
the same type of work,” Evans said, 
“and I see no reason why sports- 
casters can't belong to the Baseball 
Writers’ Assn.” 

Since his appointment as sports 
editor of the “Today” show, Evans 
has made it a meeting place for 
the who’s who of the sports world 
and scored a number of commend- 
able firsts. Fearful of appearing on 
the sports segment of “Today” at 
the beginning of the project, sports 
celebrities now clamor to get up at 
the crack of dawn to do,their bit, 
either live or on film. 

“The boys know that I try to play 
a pretty fast game of ball during 
the interviews,” Evans said, “but I 
don’t pitch ‘em any curves. Conse- 
quently, the majority of sports per- 
sonalities are happy to appear on 
the ‘Today’ show. In many instances 
they refuse to go on other shows 
for a fee, but say yes to us, without 
so much as a penny for their 
appedrance.” 

Evans got the job as _ sports 
editor from producer Jack Hein. 
“What makes this a peach of an 
assignment is Hein’s complete un- 
derstanding of sports and what it 
means to our audiences,” Evans 
said. During the first 12 months on 
the job, Evans and his crew of 
three—camerman, soundman and 
lightman—covered virtually every 
sport with the possible exception 
of curling and chess, but they'll 
get around to these activities real 
soon. 

He’s traipsed across the contin- 

(Continued on page 52) 


Six Westerns 


In ARB Top 10 


Six out of the ARB Top 10 shows 
for January are westerns, while the 
Top 25 is constituted of eight of 
them, or 32%. “Wagon Train” 
makes the Top 10 for the first time, 
winding up in eighth place, along 
with two other NBC westerns, 
“Wells Fargo” and.“‘Restless Gun,” 
which placed third and seventh. 
CBS’ “Gunsmoke” leads the pack 
in first position, and same web’s 
“Have Gun, Will Travel,” is sixth. 
ABC’s “Wyatt Earp” is fourth, and 
the network placed two other west- 
erns in the Top 25, “Maverick” in 
12th place and “Sugarfoot” in 23d. 

Along with the impact of the 
westerns, NBC’s improved status 
finds it dominating the Top 25 for 
the first time this season. NBC 
comes off with 12 out of 25, to 10 
for CBS and three (all westerns) 


(Continued on page 52) 
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EVERYBODY'S PLA 





TV Webs’ ’57 Billings: $516,201,566 


Total 1957 billings for the three television networks climbed to 
$516,201,566, an increase of 5.6% over 1956 and the first time net- 
work billings have exceeded the half-billion-dollar mark, according 
to figures released this week by Publishers Info 

Leading the pack, with a 7.1%, 


46.3% share of the three-network 


the quarter-billion mark for the first time with total 12-month bill- 


ings of $239,284,899. In terms of 


764,517 over last year, highest dollar gain of the three webs though 


not the highest percentage gain. 


Next was NBC, which fell short of the $200,000,000 mark, via 
billings of $193,845,383, representing a 2.9°% or $5,924,260 increase 


over 1956. NBC hiked its share of 


ABC pulled down the largest percentage gain over last year with 
an increase of 8.3%, equivalent to $6,345,155, to pull its overall 
‘57 billings to the $83,071,284 mark, accounting for 15.7% of the 
three network total. Breakdown follows 


rmation Bureau. 
increase over last year and a 
total, is CBS-TV, which passed 


the dollar increase, that’s $15,- 


the three-web billings to 38:5°%. 





Network 1957 total 1956 total “ gain $ gain 
err - $ 83,071,284 $ 76,726,129 . 83 $ 6,345,155 
<< ee - 239,284,899 223,520,382 7.1 15,764,517 
| ee - 193,845,383 187,921,123 2.9 5,924,260 
TOTAL $516,201,566 $488, 167.634 5.6 $28,033,932 











Chis WBBM Bucks 


Trend With Resounding AM Payoff 





Canned-Music 


s 
> 





Chicago, Feb. 4. 





The trend has been going the, 
other way for several years, but 
WBBM here continues to stand by 
“old style” radio, goncentrating on | 
live programming and _ favoring | 
quarter-hour sales to straight spot 
participations. This was a calcu- 
lated risk in 1951 when most of 
the stations in the country were 
paring their budgets with recorded 
music, but WBBM stayed live and 
it’s paid off. 

Last year was the CBS AM outlet’s 
biggest twelvemonth to date, and 
according to Pulse it now ranks 
second in most time periods among 
Chicago stations. (Ironically, the 
top-rated is the jukeboxer, WIND.) 
From the profits standpoint, 
WBBM claims to be “second, if 
not first, in the entire country and 
unquestionably the biggest money- 
_ maker among owned-and-operated 
stations,” to use the words of a sta- 
tion exec. | 

Bucking the canned music trend | 
has not been inexpensive. WBBM's 
operating nut, with most of its 
local programming live, is about 
40° higher than that of the aver- 
age station, and this has necessi- 
tated a rate card averaging 20° 
higher than that of the ordinary 
big station. Where spot partici- 
pations have become the lifeblood 
of most AM operations, WBBM 
still relies greatly on the sale of | 
quarterthours to individual spon- | 
sors, from the firm belief that a 
15-minute show with a personal 
pitch on a 15-minute show is 
stronger than an_ unintegrated 
transcription. 

Thinking behind this adherence 
to “old style” radio is (1) that ex- 
tensive live programming can win 
the audiences rejecting jukebox 
radio, (2) that it tends to get adult 
audiences, (3) and that it tends to 
inspire active listening as opposed 
to merely providing background 
music. Every other station in Chi- 
cago, save WLS, is mostly record- 
ed, and WLS’ live shows are slant- 


(Continued on page 50) 


Needham, Louis 
Peak $32,902,050 








Chicago, Feb. 4. 

Needham, Louis & Brorby ad 
agency, having gained eight new) 
accounts in ‘past year, racked up 
record billings in 1957 of $32,- 
902,050, biggest total in the Chi 
agency’s 33-year history. Net prof- | 
its for the year were reported at} 
$196,326. NL&B is an employee- 
owned corporation, with around 
60° of the staff holding shares. 

Eight new accounts added in) 
past year are American Smelting | 
and Refining Co., Canadian Indus-| 
tries Ltd., Indian Head Mills, In-| 
ternational Minerals and Chemical | 
Corp. (Ac’cent), Lever Bros. | 
(Swan Soap), Thomas J. Lipton 
Ltd., Massey-Harris-Ferguson Inc. 


and Renault Ine, i 


+ turns,” 


|advance on _ present 


| times 


Ameche on Brit. TV 


London, Feb. 4. 


FAMILY SHOWS 


The renaissance of live televi- 
sion appears to be underway al- 
ready, largely as a consequence of 
the darkening economic picture at 
the networks and among sponsors. 
But far from being greeted with 
delight by the “live” proponents, 
the rebirth is causing sonie degree 
of alarm. For it is bringing in its 
for a rash of tv “game” shows. 


CBS-TV this week are examples. 
Brown) & | Williamson. bought 
“Lucky Dollar,” an EPI package 
based on the old word game 
“Ghost,” in as the Saturday at 8:30 
replacement for “Dick & the 
Duchess.” And Toni purchased Jan 
Murray’s new package, “Win-Go,” 
a quizzer variant of Bingo, and set 
it on CBS-TV Tuesdays at 8:30 
as the successor to Eve Arden's 
filmed series. 

Nor does the story stop there. 
“Lucky Dollar” was originally a 
daytime project, and across the 
street at NBC, several daytimers 
have already made their way into) 
the evening structure, all of them! 
quizz, audience-participation’ or 
game entries. To name a few, “The 
Price Is Right,” “Treasure Hunt,” 
“Tic Tac Dough,” “Truth or Con- 





Don Ameche is skedded to arrive 
in Britain tomorrow (Wed.) for a | 
two-week stay during which time | 
he'll make a couple of commercial 
tv appearances. | 

His first tv stint will be as the! 
bill topper on Associated Tele- 
Vision's, “Sunday Night At the 
London Palladium,” next Sunday 
(9). The second show will be the 
ABC-TV second anniversary pro- 
gram, entitled “Many Happy Re- 
which will be networked) 
over the commercial grid on Feb. 
15 


ABC-TV to Hike 
Time Rate (1%); 
Stations Insist 


ABC-TV is going to hike its time 
rates next fall. Network said that 
the overall rate card increase will 
be due to the fact that seven or 





| eight ABC affiliates will be getting 


more for their time from network 
bankrollers. 

Web disclosed that the resulting 
hike will amount to about a 1% 
gross time 
charges. Currently, for example, 
a network charge for a shortterm 
deal on half-hour of ABC-TV air- 
runs between $30,009 and 
$32,000. The hike will add about 
$300 to the sponsor’s time tab. 

Web will be giving a six-month 
protection on the hike to its bank- 
rollers, which will, in effect, put 
the increase into action for the 
fall season. The only stations get- 
ting the hike, according to the net- 
work, are those which are “grossly 
underpriced at present.” 

Hikes were granted at the in- 
sistance of the stations involved, 
was reported, some of which are 
among the network's strong mid- 
west affiliates. ABC-TV wanted to 
hold rates at their current levels, 


| however, because via the December 
| monthlong Nielsens, the network 


moved for the first time in its 
history into undisputed cost-per- 
1,000 supremecy. Until then, CBS 
could boast both the highest aud- 
ience circulation for its programs 
and the highest cost-per-return, 
ABC, whose shows have been get- 
ting a greater hunk of the audience 
since last fall, is still not No. 1 by 
any means in overall circulation 
but when it’s time charges (being 
lower than CBS’ and NBC’) are 
coupled with audience increases it 
makes for the new selling point. 
Whether the hikes will affect this 
status was not determined, especi- 
ally since the web has not decided 
vet how to reshape its discount 


rate, 


sequences.” And judging by their 


rating successes, next season can| 


reasonably be expected to produce 
more of the same. 

Reason for the trend is simple 
enough—-shows are getting a good- 
sized audience (and a “family” 
audience rather than one particu- 
lar sex or age group) at half the 
price of most of the filmed entries. 
And with the new wrinkle of at- 
home audience-participation, via 
_write-in contests a la “Price Is 
Right,” “Treasure Hunt,” “Lucky 
Dollar,” “Dotto,” et al., each spon- 
sor buying one of the game entries 
is hopeful he’s got a runaway on 
his hands—and his chances are 
good at that. In a time of tighten- 
ing budgets, a low-cost (and there- 
fore low-risk) buy which has a 
chance of taking off makes a great 
deal of sense. 

But this is little comfort to the ad- 
vocates of live television, who gen- 
erally mean live dramatics. As of 
the moment, there’s only two new 
live hour dramatic entries on the 
drawing boards at any of the webs, 
and one of them is planned as a 


series of detective stories, which 
Charles Russell is prepping in 
Hollywood). Moreover, there’s the 


matic shows currently on will fade 

by season’s end, “Suspicion,” for 

ee. which is half live and half 
m, 


for worry is that once all the game 
shows start to wear thin, the pend- 
ulum, instead of swinging to an- 
other live programming form, dra- 
matics, will once again gravitate to 
films, with the prestige items in 
the live catalog going by the boards 
for some years to come. 


Pamela Mason Quits 
Tom Duggan Show In 
Negro Boycott Hassle 


Hollywood, Feb. 4. 

After a “violent disagreement” 
with KCOP’s Tom Duggan, Pamela 
Mason, wife of actor James Mason, 
has exited Duggan’s nightly show. 
The disagreement was over an is- 
sue involving alléged discrimina- 
tion by Negroes against Ann- 
heuser-Busch here for not hiring 
Negro employees—an issue which 
Duggan has been airing for sev- 
eral weeks, and saying in so doing 
Negroes are guilty of practicing 
discrimination. 

Mrs. Mason said “Tom and I had 
a violent disagreement. It became 
intolerable for me to work on the 
show.” It's reported Mrs. Mason 
objected vociferously to what she 
considered a campaign against 
Negroes by Duggan. 

“We had a flareup on the show 
and he told me to get off the 
show.” 








Two deals set for prime time on | 


YING GAMES 





——+ 


s 


TV Heightening Public's Appreciation 


AT LOW COS] OF Good Drama, Sez Walter Kerr 





| . 
2006 CBS Radio Biz 
CBS Radio racked up $200,000 
in gross sales this week, all of it 
lin its nighttime-weekend “impact” 
|segment plan. Biggest chunk came 
|from General Mills, which signed 
for four impact segs a week for 10 
weeks, to be followed. in May with 
six a week for 13 weeks. 
| Grove Labs bought a total of 
|60 “impacts” starting in March. 
| Dodge bought four a week for 
four weeks. 


‘Trip’ to the Ship 





~—Or One by Land 
~ And Two by Sea 


CBS-TV is caught right in the! 


7 


By BOB CHANDLER 


Television is having an increas- 
ing beneficial effect on the legiti- 
mate theatre, in the opinion of 
Walter Kerr, New York Herald- 
Tribune drama critic, who alse 
writes and directs in the theatre 
and doubles into tv as drama con- 
sultant for “Omnibus.” And not 
| only does television help legit, says 
Kerr, but does so usually at its 
own expense. 

Its primary aid to legit, says 
Kerr, is video's role as a training- 
ground for writers, directors and 
actors who either double or grad- 
uate onto Broadway. In the case of 
authors, television has furnished 
new blood for the theatre, and if 
in their first or second attempts, 
the television authors tend toward 
“smallness” in their approach, 
““they can't be blamed for that” 
since there's some adjustment in 
technique necessary in the transi- 
tion from the small sereen and 
limited time of the television 
drama. 

More important is the fact that 
these writers have been able to be- 














- come writers, “to ear 

middle of a continuing dispute on while they learned "ae one 
the jurisdiction of the network's | in television, and eventually have 
remote lighting assignments. And | 8town to the point where they can 
while the International Brother-|™ake a contribution to legit. Sad 
hood of Electrical Workers and the | Part of it, Kerr observes, is once 
international Alliance of Theatrical | they've hit in legit, they never go 
& Stage Employees fight it out in| back to television; it's a matter of 


center ring, CBS has been forced 
to cancel two tv shows. 

On Sunday (2), CBS-TV assigned 
IBEW the remote lighting for 
“Let's Take a Trip,” the public 
affairs stanza which is shortly to 


stige and economics. 

e doesn’t hold with the opinion 
that the television writers’ con- 
| tribution to legit has been cast 
| out of one mold, the often-attacked 
| morbid “slice of life” style. Or at 
j least he points out that much of 


pre 
= 


Coast origination (CBS’ “Pursuit’’| 


strong possibility that the live dra-' 


What gives the live forces cause 


be cancelled anyhow. Show was to! Broadway's current drama and 
a done on — oe States, /some of its top dramatists—Ten- 
ut the IA objected, then went) nessee Williams, for example— 
after and got International Long-| ajso specialize in that. Kerr doesn't 
shoremen’s Assn. support and| see television es bringing any new 
forced the steamship lines to back | dramatic techniques to the theatre 
out. | which haven't already been tried 
This is a direct turnabout of | there, but “after all, thé talent is 
events of last spring. WCBS-TV,| the really important thing, and 
CBS New York flag, set a spon-| television is bringing that into the 
sored stanza for a Waldorf-Astoria | theatre.” 
remote and assigned IATSE men! Same thinking holds for direc- 
to handle the lighting. IBEW ob-| tors and actors. In the case of the 
jected that time and the program | latter, tv serves a double function, 
was cancelled. Subsequently CBS | by giving gifted young actors the 
sued IBEW and filed a charge with | Chance to perform in classic roles 
NLRB and neither part of the | Which couldn't, for economic rea- 
mess is cleared up yet, although | $00s, be done on Broadway, and by 
NLRB did rule (and IBEW is con- | furnishing most actors with the 
testing the determination) that|°PPortunity to “grow” simply by 
CBS had the right, in effect, to virtue of doing so many different 
choose whomever it pleased to do | Toles instead of repeating a rela- 
remote lighting. | tive few. As an instance of the 
After “Trip’ was cancelled, the — —. Kerr —- to Christo- 
network inserted the kinescope of | “Oedipus Rex” on “Omnibus” - 
a show on a trip to the New York couple of seasons ago. “Oedipus” 
police academy, Web said it is mull-| simply couldn't have been done on 
ing whether to take action versus | Broadway, but it was done on tv 
IA the way it did against IB. and Plummer was given an oppor- 
CBS, in explaining why it as- (Continued on page 46) 


signed the Waldorf bust to IA and 
’ 
NBC, Screen Gems 





{the S.S. U. S. bust to IB, said the 
Waldrof show was clearly a matter | 
for the stagehands to handle, since 
the intended program had “acts” | 
and also there was literally a stage 


involved in the presentation. 

However, the “Trip” to the ship 
was, in CBS’ opinion, nothing more 
than a question of “simple remote 
lighting,” the kind the web felt 
might be done for a studio tv show. 
| Web said it even went so far, in 
| planning the “no act” program, as 
to avoid going inside the ship’s 
peccegghneny This, the web errone- 
ously felt, would avoid friction 
with IA. 





| Frank Cooper Reviving 
| A Couple of Oldies 


| Frank Cooper office has ac- 
quired rights to two radio and tv 
oldies and is packaging them for 
fall sale. Properties are “20 
| Questions” and “Double or Noth- 
| ing,” with rights acquired for the 
former from originator - emcee 
| Fred Van Devanter and the latter 
from Bi!l Dolph. 

Cooper office has a_ tentative 
deal on “20 Questions” with CBS- 
TV, under which the web has 
|agreed to do some audio -run- 
throughs on the show and if these 
prove satisfactory, to do an audi- 
‘tion kinnie. 


Fla. Sheriff Seri 
‘Tila. ries 
| Screen Gems has set its sixth co- 
production project for next season, 
its first with NBC-TV via an agree- 
| ment to turn out a pilot for an 
j hourlong series locationed in 
| Florida and based on the files of 
| that state’s Sheriffs Assn. Series 
is stiJl untitled, but it’s ari actioner 
with authentic backgrounds utiliz- 
ing case histories. Customary co- 
production arrangements prevail, 
with the web financing the pilot 
in return for a shortterm option. 

The Columbia Pictures subsidi- 
ary plans to use two lead characters 
plus guestars in lead roles, reason 
being that it’s otherwise impossible 
to film 39 hour shows on schedule 
using the same lead character. 
Filming will be done throughout 
Florida, in Miami, Dade County, 
the Everglades, Palm Beach, the 
citrus belt, etc. 

Screen Gems has already set 
two similar coproduction arrange- 
ments at ABC and three at CBS. 
ABC entries are “Frankenstein” 
and “The Donna Reed Show,” 
while the CBS properties are 
“Stagecoach,” “Dennis the Menace” 





and “Too Young to Go Steady.” 
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Death 


Death of Henry (Pete) Salomon +— 


Jr. at 40 in New York last Saturday 
(1) cut short a career whose im- 
pact the television ‘industry was 
only beginning to feet. Salomon, 
who had already gained fame as 
the producer-writer of NBC-TV’s 
heralded “Victory at Sea” series, 
saw the informational documentary 
program not as a left-field adjunct 
of network operations but as an 


integral and fundamental element 
of regular tv programming. He 
was just beginning to put this theo- 
ry to the test, as director of special 
projects for NBC, at the time of 
his death, caused by a cerebral 
hemorrhage. 

Following his appointment to 
the special projects post last May, 
Salomon went out of his way to 
emphasize the fact that his unit 
reported not to the web’s public 
affairs dept., but to the network 
programming dept. And in fact, 
the “Project 20” series which he 
created and produced for the net- 
work was given prime evening 
time and not restricted to the Sun- 
day afternoon “intellectual ghetto” 
of public affairs programming. 

At the time of his death, Salo- 
mon had several projects in the 
fire, among them a six-part series 
of the history of American musical 
comedy, a three-part series on 
modern-day America as viewed 
through Walt Whitman’s “Leaves 
of Grass,” a weekly children’s news 


series starring author Munro 
Leaf, a comprehensive series on 
the “Democracy vs. Communism” 
theme in association with the 


Rockefeller Bros. Fund, and sev- 
eral more “Project -20” specials. 
Future of these is indeterminate, 
though a kinescope on the chil- 


(Continued on page 48) 


BBC's 6006 Pact 
For U.S. Features 


London, Feb. 4. 

Alterations to the original deal 
set between Robin International 
and the BBC for the biggest films- 
for-tv pact to date in Britain, are 
being discussed in London. The 
changes proposed are for the sub- 
stitution of a number of the titles 
originally announced. A _ Robin 
International spokesman in Lon- 
don told Varrery that the” present 
talks also dealt with the inclusion 
of a number of extra pictures to 
be covered by the initial pact. 

The deal, which was cemented 
last December, was for 100 Holly- 
wood-made feature pictures dating 
from pre-war days up till 1955, 
with a figure stated to be welb 
over $600,000 involved. The agree- 
ment grants the state web tv rights 
to the pictures over a period of 
seven years. Majority of the films 
were made under the RKO ban- 
ner. 

The Robin spokesman added 
that similar package deals are be- 
ing negotiated with tv outfits in 
Beigium, Holland and Fyance- 


Chi’s 18 FM Operations, 
20 AM’ers; 5 TV Outlets; 


Last Frequency Assigned 


Chicago, Feb. 4. 

FCC has assigned Windy City’s 
last remaining broadcasting fre- 
quency, an FM channel, to the cor- 
poration headed by Louis B. Lee 
which owns WSBC, a 250-watt 
share-time AM-er here. The FM 
channel is the one vacated here a 
few years’ago by WFJL. All avail- 
able AM, FM and tv frequencies 
in Chi are now spoken for, al- 
though FCC reveals it’s still pos- 
sible to squeeze another station or 
two in on the AM band. 

By the local FCC count, there 
are now 18 FM operations in Chi, 
20 AM_ stations (including sur- 
rounding towns), and five tv out- 
lets, one of them an educational 
station. Nighttimes the FM-ers in 
operation outnumber by far the 
AM stations. There are only eight 
of the latter in the evening, while 
the entire FM band is on in the 
p.m. , 








of Salomon at 40 Cuts Short 
One of TV's Most Promising Careers 








TRIM $4,000,000 
‘MICKEY MOUSE’ TAB 


Hollywood, Feb. 4. 

“Mickey Mouse Club” will be 
back on ABC-TV next season but 
the economic impost on the web 
has been softened. Reported that 
Slocum Chapin, negotiating for the 
web, held out for a reduction in 
the present $4,000,000 for 26 weeks 
of originals and as many weeks of 
repeats and the agreement reached 
with Roy Disney, prez of Walt 
Disney Productions, shades that 
figure. 

Mickey” is now 65% sponsored, 
which, it is understood, allows for 
small margin of profit for the net- 
work. 


Brit. Com1 TV's 
Sunday Punch 


London, Feb. 4. 

Commercial tv collared over 80% 
af Sunday viewing during Novem- 
ber. According to Nielsen Televi- 
sion Index, indie tv’s share of the 
viewing was 85% in London, 84% 
in the Midlands, 80% in the North 
and 86% in Scotland. 

There has also been an increase 
in the daily amount of viewing, 
again with commercial tv claiming 
all the extra audience time. In- 
ereases registered in the compar- 
ative periods, September to De- 
cember, 1957, over the previous 
year, showed that there was an 
upping of .4 hours a day in indie 
tv viewing, while the state web 
dropped .1 in two of the months. 
These figures apply to areas where 
there is a choice of channels—now 
around 75% of the 5,750,000 homes 
inside the Independent Television 
Authority area. 


WABD Reducing High 
Cost of Living by Renting 
Out Its Studio Space 


Still unable to find adequate 
space in which to relocate, WABD, 
is planning to ameliorate the high 
cost of living at the 67th St., Man- 
hattan, TeleCentre by renting out 
the one remaining unused studio 
(except for storage) to a telefilm 
producer. Negotiations are going 
on presently between WABD and a 
New York production house for 
Studio 4. 








Line Up Talent For 


Hylton’s All-Brit. TV 
Shows (In Air & N.Y.) 


The London-to-New York tele- 
show being filmed en route by 
Jack Hylton will be shown over 
Associated-Rediffusion Feb. 17, and 
the one that the London producer 
will film in New York will be tele- 
cast in London two weeks later, i.e. 
on March 1, The U.S. show will be 
all-British talent which Hyltons’ 
New York rep, Fred Harris, is try- 
ing to line up, including a guest- 
shot with New York’s Mayor Rob- 
ert F. Wagner. Britishers-in-New 
York set are Mary Ure of “Look 
Back In Anger” and Peter Ustinov 
of “Romanoff and Juliet.” 
Templeton, is being negotiated. 
Sarah Churchill's Coast commit- 
ments eliminate her. Hylton also 
wanted Alan Jay Lerner and Fred- 
erick Loewe, American songsmiths 
of “‘My Fair Lady” (Rex Harrison, 
et al.) but they, too, are tied up 
on the Coast. ’ 

Hylton arrives tomorrow (Thurs.) 
with a cast comprising emcee Huey 
Green, legiter Lawrence Harvey, 
Australian colored pianist Winifred 
Atwell  ,whistler-singer Ronnie 
Ronald and his manager, Steph- 
anie; Helen Crayford, a four-and- 
one-half-year-old trumpeter; Sir 
Donald Campbell, the speedboat 
and auto racer; and Rosalina Neri, 
Italian screen star and singer who 
has appeared in British tv, along 
with a British technical crew. } 

The specially equipped BOAC 
plane is under Hylton charter for 


these two transatlantic vaudeos. ,) 





Alec 
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TV-Radio Production Centres 


IN NEW YORK CITY... 


Garry Moore subs for vacationing Ed Murtow as host on “Person to 
| Person” Feb. 14... Allan Sherman, “I've Got a Secret” producer, wil] 
| be producer and head writer of the Victor Borge CBS-TV special on 
Feb. 19, with Henry Mergan and Jack Douglas as writers on the show 
and Rod Alexander & Bambi Linn added as guests and Luther Hen- 
derson Jr. as conducter,. . . David Alexander set to direct five more 
“Decoy” vidpix after finishing his first for Official Films ... First Day- 
id Sarnoff Outstanding ‘Achievement Awards in Science & Engineering 
go to Albert Rose of the technical staff of RCA labs and David K. Bar- 
ton of the engineering staff of-RCA Defense Electronic Products . . , 
Bill Fagan, business manager of the CBS-TV sales dept., named chair- 
man of the television & radio division of the 1958 maintenance appeal 
committee for the George “Junior Republic” at Freeville, N.Y... , 
Nancy Kenny, secretary to CBS-TV prez Merle Jones, engaged to Wash- 
ington attorney Robert Bamford . . . Gussie Moran signed to new three- 
year pact as sportscaster at WMGM by —— chief Raymond Katz 
. .. Jay Barney begins a running role on CBS-TV soaper “Brighter 








| Day” tomorrow (Wed.) and is about to commence his third year as Kurt 
|Bonine on “Romance @f Helen Trent.” Incidentally, “Abe Linceln in 


Illinois,” recording in which Barney participated recently (it stars Rod 
Steiger) will be aired by Voice of America world-wide (12) keyed to 
Lincoln’s Birthday. The thesp was also tapped for a segment of the 
Peg Lynch- Alan Bunce “Couple Next Door” airer . . . Vince Scully, 
Dodger sportscaster, is marrying Joan Crawford (non-pro) on Feb. 15. 
They'll honeymoon in Jamaica and then go to Vero Beach, Dodgers’ 
Florida training camp . . . Sydney Rubin, director of CBS Television 
Enterprises, to the Coast for two weeks of business . . . Dick Heffner, 
META program director and “Open Mind” producer-moderator, de- 
livers the keynote address Saturday (8) before the Junior Principals 
Assn, at the Waldorf-Astoria on “The Open Mind and Education”... 
Sam Levenson, who gets “Person to Personned” Feb. 7, speaks at the 
Sidney Kaufman-Bill Smith show biz course at the New School on Feb, 
10... WCBS’ Bill Leonard finalizing plans for a trip to Puerto Rico 
for a special series for his “The New York Story” and his WCBS-TV 
“Eye on New York” series .. . Al Bryan@ CBS-TV manager of office 
services, elected the new president of the Passenger Traffic Assn. of 
New York .. . Eli Wallach to play the chief executioner in “Climax’s” 
Feb. 27 rendition of the Albert Anastasia killing . . . Galen Drake hosis 
novelist MacKinlay Kantor on his Saturday (8) CBS Radio segment 





... Frank G. Silvernail, BBD&O manager of station relations, to head 


| the radio-tv section of the public information committee for the N.Y. 
| 1958 Red Cross campaign . . . Cliff Evans, “Today” sports editor, to 


6 b ° 
isneys 
Eyed for 58-09 
ye or | cover the Major League baseball convention in Key West this week . . . 
|Tom O’Brien, vet gabber-commentator, joining WINS to handle both 


Walt Disney, who now does 26) news and deejay stints . . . Dick Clark’s new nighttime stanza launches 
“new” hours and 26 repeats on/| Saturday (15) at 7:30, with Pat Boone, Jerry Lee Lewis, Connie Francis 
ABC - TV’s “Disneyland,” may and the Royal Teens guesting .. . Former WLAK (Lakeland, Fla.) sales- 
change the pattern to 39 and 13/man Ted Austin to WHLI, Long Island, in similar capacity . . . Gen. 
come next fall. This is just one| Alfred M. Gruenther, Red Cross prexy, Radio-TV Exec Society luncheon 
of a handful of plans being mulled | speaker today (Wed.)—at the Roosevelt . . . Mutual has replaced the 
by the network and Disney and if} Don Lee regional web as a member of thé Southern California Broac- 
it*comes off, it will hike the pro-| casters Assn. Nerman Ostby, Mutual’s west coast division manager, 
duction nut considerably, a net-/ will represent the net at SCBA . .. WOR Radio has made a new public 
work source said. . |service programming tie, joining the Emergency Weather Warning 

As it stands, Disney‘provides the | System, in cooperatiog with various Federal agencies . . . Television 





Meanwhile, WABD utilizes two 
of the other four studios and rents 
two parttime to CBS-TV. CBS, in- 
cidentally, is interested in buying’! 
the TeleCentre for its own use, | 
but it is doubtful for the time | 
whether CBS has been willing to) 
meet the $5,000,000 asking price} 
for the TeleCentre’s 99-year lease. | 


WABD has to get rid of the for- | 
mer warehouse which houses its) 
studios and offices. It’s not’ only a) 
question of the building having 
been planned for a full network 
operation and not just a local out- 
ket but WABD would like to com- 
bine headquarters with WNEW, its 
sister radio station, which DuMont 
Broadcasting acquired approxi- 
mately a year ago. WNEW cur- 
Fently maintains expensive studio- 
office space at 46th St. and Fifth 
Ave. 

In looking around for a new| 
home, WABD-WNEW surveyed a 
site at 50th and Third recently, | 
but it required to much of a 
technical revamping to accomodate 
a radio and television operation. 








Ann Arbor, Mich.—Prof. Garnet 
R. Garrison, a member of the U. 
of Michigan’s Department of 
Speech faculty since 1947 and di- 
rector of television since 1950, has 
been named director of broadcast- 
ing at the university. He will serve 
as the administrative head for both 
radio and tv which up to now have 
operated independently with sepa- 
rate directors. University’s tele- 
courses are seen live on WWJ-TV, 
Detroit, and on many other com- 
mercial stations throughout the 
nation via kines, 





web with 26 first-run tv hours, 
parts of which contain former Dis- 
ney theatrical product. In the re- 
cent past, the network pushed for 
a plan whereby all the first-run 
product would be made specifically 
for tv and not contain any theatri- 
cal material. 


WLIB’s 140 Special 
Shows for 5th Festival 
Of Negro, Music, Drama 


WLIB’s (N. Y.) fifth annual Fes- 
tival of Negro Music and Drama 
started last wéek and _ will 
run 14 days. Lined up are 140 
special shows, including three ma- 
jor public events, a classical music 
concert at Carnegie Hall on Feb. 
8, gospel concert at Savoy Ball- 
room last Sun. (2) and rock 'n’ roll 
session at Savoy on Feb. 12. 
There’s no admission charge for 
these annual WLIB salutes to New 
York metropolitan area’s 1,200,000 
Negroes. 

Carnegie Hall recital will fea- 
ture Robert McFerrin, Met Opera 
baritone; Muriel Rahn, soprano 
headliner of “Carmen Jones,” and 
others. 
aired over WLIB, will have Negro 
revivalists Prof. 
Prof. Charles Taylor, Sunset Ju- 
bilee Singers and Skylights. 

Al Hibbler, Cannonball Adderly, | 
Kenny Burrell and Big Al Sears! 
and band will headline jam session, 
presented in cooperation with Har- | 
lem branch of Police Athletic | 
League. } 

Station also will salute Negro 
accomplishments in iegit with | 
broadcasts built around Negro ver- 
sions of “Waiting for Godot,” | 
“House of Flowers,” “Take a Giant 
Step” and “Lost in the Stars.” In| 
addition, station will record glee | 
club concerts from Negro colleges. | 














Louisville—Milton Met?, WHAS 
radio and tv staff announcer, who 
has been on leave of absence from 
the station for the past four 
months, has returned to his work as 
announcer and weathercaster. Metz 
has been working since the begin- 
ning of September, 1957, in the 
United Nations Public Information 
Dept. in New York, studying its re- 
lations with the radio and televi- 


Gospel gathering, to be] 


personality Bill Nimme is the announcer on the WPIX, N.Y., Monday- 
through-Friday evening news show, whieh starts at 11 p.m. 

June Taylor, who went in as pinchhitter for James Starbuck on the 
CBS-TV “Big Record” six weeks ago, is now installed as the “official” 
choreographer of a show . . . Diana Barth sandwiching a “My True 
Story” stint this week between two appearances on “True Confessions,” 
both on NBC Radio,. . . Leslie Barrett, currently in the off-Broadway 
“Trial of Dmitri Karamazov,” plays Albert Schweitzer on “The Eternal 
Light” Sunday (9)... Phomas R. Young appointed an account exec 
with CBS Radio Spot Sales in N.Y.; he’s ex-WEEI, Boston . . . Marian 
Carr has recorded a story for WMCA’s “Let’s Listen to a Story,” a 
stint for the Feb. 16 “Eternal Light” and a slidefilm voice track for 
Seven-Up .. . Screen Gems international operations director Bill Fine- 
shriber off on a five-week Latin American tour . . . Timmy Everett, 
featured on Broadway in “Dark at the Top of the Stairs,” tapped for 
the lead in the first of CBS-TV’s new “Suspense” films, “The Fun 
Maker,” which Robert Mulligan will direct. 


IN HOLLYWOOD ... 


Who else but Jack Rourke as emcee of arthritis marathon on KTTV 
Feb. 16? He has guided most of them... “You Asked For It” will have 
guestars on its changed format. So far set are Esther Williams and ex- 
jock Billy Pearson ... Fred Beck, humorist-columnist, will emcee nine 
continuous hours of Paramount shorts on KCOP . . . CBS Radio’s 
“Frontier Gentleman” went on the air although the title character 
wasn’t picked until two days before. Ah, that’s radio . . . Before return- 


|ing to his N.Y. base, Howard Barnes, CBS Radio program veepee, in- 


stalled Frank Paris as assistant to Lucian Davis, executive producer 
for the web in Hollywood . . . Eddie Shaw, mailboy at CBS-TV’s Tele- 
vision City, drew his second acting role. He’ll be getting his own mail, 
the fan kind . . . Jack Benny, rounding 39, starts his 15th consecutive 
year on the air next season for American Tobacco. He got a new ticket 
long before the old one ran out . . . Mike Dann, prez of Henry Jaffe 
Enterprises, breezing around town to make filming deals for two mys- 


Alex Bradford,| tery series he'll soon be selling . . . Jack McCoy is giving up emceeing 


to peddle his own packages. After being around almost as long as tv, 
he deduced there’s no future in it for him as an entertainer . . . Hal 
Lansing shifted his acting base here from Chicago . . . Producers Jer- 
ry Stagg and Phil Goldstone, whose tv shows were cancelled, are 2!- 
ready out peddling two new series . . . John Poole, who owns KBIG, 
Hollywood, would also like to own an FM station in Fresno. His appli- 
cation is on file with FCC . . . Charles Oppenheim, CBS-TV publicity 
cos tightened up the operation here and then scooted back to Man- 
attan. 


IN CHICAGO .. . 


Bill Hohmann leaves WNBQ sales planning department this week ~ 


to take over as head of WBBM-TV sales promotion . . . Jerry Healey, 
ex-WWCA, Gary, Ind., has taken over WIND's “Nite Watch,” all night 
deejay show formerly helmed by Bill Evans ... Dan Sorkin has switched 


|from WCFL’s all-nighter to the early morning stanza that was previ- 


ously Sonny Mars’... WNBQ director Bill Daily and wife have adopted 
a son... Two announcers, Mel Galliart and Jack Taylor, ankled WBBM- 
TV last week . . . Ethel Daccardo, ex-Daily News radio-tv editor now 
with Needham, Louis & Brorby, speaking to fathers of Edison PTA 
next Tuesday (11) on the effects of tv on children ., . WCFL deejay 
Jack Karey, now penning the Saturday record column in Chicago Amer- 
ican in addition to a weekly opus in five nabe gazettes ... Andy Am- 
yx’s publicity staff at WTVH, Peoria, won the “Maverick” contest for 
ABC affils .. . James Robertson, program manager of educational sta- 
tion WTTW here, named to advisory committee of National Assn. of 





sion media. 


(Continued on page 46) 











Wednesday, February 5, 1958 


VARIETY 


TELEVISION REVIEWS 








SHOWCASE 
With Fanny Hurst, others; Art Arn- 
old, announcer 
Producer: Art Arnold 
Director: Artie Forrest 
30 Mins., Mon.-Fri., 1 p.m. 
WABD, New York 
When Wendy Barrie and indie 
packager Lester Wolf decided to go 
their separate ways, Wolf and his 
sidekick Art Arnold whipped up 
“Showcase” as her afternoon re- 
placement on WABD. They hired 


novelist Fanny Hurst to front aj +). time. 


roundtabie, which was supposed to 
feature the stars of Broadway 
shows talking about Broadway 
shows, but what came gurgling off 
that tv screen was an abundance of 
such thin talk about everything 
(and nothing) and such a super- 
abur.dance of plugeroos that it took 
pienty time to try to figure it all 
out. 

Though the station apparently 
intends for Miss Hurst to keep on 
one track for a reasonable length 
of time, the tv newcomer said on 
the air Friday (31), four days after 
she preemed, that it was her 
private intention to remain eman- 
cipated and talk, if she pleased, 


about “ivory, apes and peacocks’) 


or “leap from crag to crag and not 
attempt to unify our topic.” Her 
philosophy is that she was bring- 
ing meaning into the life of house- 
wives everywhere. That's all very 
well and good, but this party thinks 
that however good Miss Hurst’s 
points of view may be to some peo- 
ple, the station’s point of view— 
at least on matters relevant to tv 
—should prevail. 

Take that Friday show, for in- 
stance. There's Miss Hurst, in all 
her garrulity, surrounded by actor- 
producer Carlos Montalban, a 
teacher of charm in the public 
school system (you heard right— 
“charm”- and the editor of House 
Beautiful. The subject, the au- 
thoress proclaimed, was “standard- 
ization.” Now she apparently felt 
she had something provocative to 
say about that and she probably did 
but she got onto something else 
(it’s hard to remember what) all 
by her lonesome. Her guests sat 
with hands in laps and hardly ven- 
tured even a polite word for at 
least 13 or 14 minutes. Then, 
somewhere in there, unexpected 
visitors—Mayor Robert Wagner’s 
frau and Commissioner of Correc- 
tion Anna Kross stumbled on cam- 
era. Again it’s very well and good 
that a tv show has enough freedom 
so that important visitors (who ex- 


pected to observe from offstage | 


somewhere) are hustled on to make 
their contributions. Mrs. Kross, 
who seems a strong-willed woman, 
too, did manage to give some com- 
petition vocally to Miss Hurst, 
but the topic? Think it had sOme- 
thing to do with delinquency and 
the beauty parlor in the Women’s 
House of Correction in Manhattan. 

The plethora of plugs by Arnold, 
who wears a beard and talks soft- 
ly, was not really too noticeable; 
he did them as if he were anxious 


to keep at least his contribution to | 


the volume of words at a consider- 
ate minimum. 

Tie Miss Hurst down and maybe 
WABD has the scintillating half- 
hour program Miss Hurst thinks it 
is now. Art. 


TEEN TIME DANCE PARTY 
With Jim Walton 
Producer-Director: Ed Turner 

45 Mins.; Wed., 5 p.m. 

BOB COLGLAZIER’S RANCH 

HOUSE & PEPSI COLA 
WHAS.-TV, Louisville 

‘Making a pitch for the teenagers, 
this WHAS-TV production has 
come up with an idea which is 
going over big with the kids, and 
judging from sponsor interest, is 
registering solidly. Format is sim- 
ple—just a group of teenagers in a 
club room act, dancing to recorded 
music. Jim Walton, station an- 
nouncer, m.c.’s the shindig in a 
fatherly fashion, in fact his own 
daughter was chosen in a drawing 
to carry on one end of a_ phone 
conversation with Dale_ Wright, 
Fraternity record voesiist, who 
chatted from Cincinnati. Walton 
then played “She's Neat,” Wright’s 
first platter for the Fraternity 
label, and the youngster was pres- 
ented a complimentary copy of the 
record. 

Bulk of the time is filled by the 
teeners dancing. They go about it 
in dead seriousness. Very little evi- 
dent of exhibitionists—although a 
couple now and then has learned 
the trick of staying on camera. To 
break up the floor shuffling rou- 
tine, Walton had as guest a pair 
from “Holiday on Ice,” currently 
playing the Armory. The Mendozas 
Were on briefly for a q. and a. sesh, 
and must have registered with the 
kids. Tunes like “Lichtensteiner 


Polka” and others inspired t® 
dancers to realiy do their stuff, 


COMMENT 

With David Brink ey, Austin Kip- 
linger, Peter Hackes, Robert Mc- 
Cormick 

Producer: Julian Goodman 

Director: Ralph Peterson 

25 Mins., Fri., 11:35 p.m. (varies) 

NBC-TV, from Washington 
Cancellation of the Red Barber 

post-fights segment on NBC-TV 

Friday nights and subsequent in- 





ability of the web to sell a similar 
|sports format has enabled NBC 
| News boss Bill McAndrew to get 
one of his pet projects slotted into 
ne. “Comment” is what the 
|title implies editorialized com- 
ment or analysis by top newsmen 
| from the network and elsewhere, 
—e participants varying each 
week. 


| Opening segment, which ran long 
| due to an early KO in the fight fea- 
| ure, had the web’s David Brinkley, 
Peter Hackes and Robert McCor- 
|mick, along with Washington news- 
letter publisher Austin Kiplinger, 
janalyzing the Washington scene 
| from various phases. Brinkley cov- 
;ered what he called a “banking 
hours as usual” attitude in D.C., 
Kiplinger the future tax situation, 
Hackes the armed forces disunity 
and McCormick other problems in- 
cluding education. Show was in- 
terrupted with the announcement 
ef the Jupiter C satellite firing, and 
the final few minutes were de- 
voted to a discussion of that. 

As framed, the problem is tough 
to swallow in one sitting. Each 
commentator takes his turn in a 
a fulldress analysis, and the tech- 
nique is stiff and dry, with no in- 
terchange of opinion or ideas. Lack 
of a central theme which would 
involve some difference of opinion 
makes it even tougher listening. 
And the immobility of the closeup 
camera doesn't provide any relief 
either. It’s good to hear analysis 
on television, particularly when it’s 
freewheeling and uninhibited in 
its editorial content. But in the 
“Comment” format, it lacks stimu- 
lation and animation, and while 
the content isn’t perfunctory, the 
technique is. Chan, 


BARRIS BEAT 
With Alex Barris, Gloria Lambert, 
Jack Duffy, Don Franks, Maggie 
St. Clair, Bruce Marsh, Phil 
Nimmon’s Orch 
Producer: Norm Jewison 
Writers: Frank Peppiatt, Saul I- 
son, Allan Mannings ‘ 
60 Mins.; Wed., 11:30 p.m. 
CBL-TV, from Toronto 
In for 13 semi-monthly programs 
of 60 min. each, “The Barris Beat” 
has been revived by the Canadia” 
Broadcasting Corp. but, so far, has 
hot been sponsored and is taking 
spot announcements, plus lowered 
| budget. Last season, “The Barris 


| Beat” had alternate weekly 30-min. 
}sponsorship of Standard Brands 
jana Frigidaire but has been off the 
|air since June. 
| Teeoff had Barriss back as em- 
|cee, with format unchanged and 
using such cast standbys of the 
| previous series as Gloria Lambert, 
singer; Jack Duffy, comedian; and 
Phil Nimmon’s band. However, it’s 
still a Barris show what with his 
patter exchanges, the reading of 
gag telegrams and his “Passe 
News” in which he satirizes head- 
lined events. His greatest success 
was a takeoff on “Front Page Chal- 
lenge,” Canada’s rating leader for 
quiz shows. In this, he used Gloria 
Lambert, Sammy Sales, Maggie St. 
Clair and Larry Mann as panel, 
with himself as moderator. Man- 
nerisms of “Challenge” panel were 
down pat by their imitators and 
whole was a comedy highlight. 
Miss Lambert interpolated such 
songs as “I Wish I Were Love 
Again” and “Glad to be Unhappy,” 
both over nicely; with Maggie St. 
Clair in for finale comedy-warbling 
of “Irving” and in good voice. Don 
Frank was in for debut of a bari- 
tone attempting an audition to a 
flat piano and very fumny but his 
serious “All the Way” fell flat; 
ditto Jack Duffy's “I Got Plenty of 
Nothin’.” Here are two comics who 
should cut out the straight stuff. 
Besides lending background to 
the warblers, Phil Nimmon’s orch 
played a jazz medley; with Walter 
Susskind, conductor of the Toronto 
Symphony, in for a guest-interview 
with Barris and later at the grand 
for a Bach interlude. Whole is an 
excellent late-hour show, with em- 
phasis on relaxed and amusing 
comedy. McStay. 











although the rather‘restricted stage 
space prevented their getting too 
energetic. 

Teen Time Dance Party im- 
pressed as a 45-minute stanza, at 
which the viewer is permitted to 
look-in and enjoy a group of whole- 
some youngsters have a good time, 
while dancing and keeping rhythmic 
steps to the latest pop records. 
Walton has a paternal attitude 
toward the doings, and apparently 





enjoys his assignment. Wied. 





DEAN MARTIN SHOW ’ 
With Frank Sinatra, Danny Thom- 
as, Barbara Perry 
Producer-Director: Jack Donohue 
Writer: Herb Baker 
60 Mins.; Sat. (1), 9 p.m. 
LIGGETT & MYERS 
NBC-TV, from Hollywood 
(McCann-Erickson) 
Dean Martin's second outing 
this season with his own show was 
a flip, breezy romp all the way. 


Backed up by Frank Sinatra and‘ 


Danny Thomas (who have shows 
of their own on other networks), 
the Martin stanza was an instance 
of some savvy pros being let Joose 
to do their stuff and everything 
neatly falling into place. Herb 
Baker’s sharply written script, 
some slick camera work and a 
flashy production dress supplied a 
solid framework for the talent. 

The opening sequence, in which 
Martin corned up “When You're 
Smiling” while Thomas and Sinatra 
were shown kibitzing in the back- 
ground via use of a split screen, 
set the freewheeling tone for the 
whole session. The routines and 
song numbers were smoothly and 
cleverly linked together via run- 
ning gags, as, for instance, Thomas 
cutting into a Martin vocal of “All 
Alone” to do his Italo d’alect tele- 
phone bit. Martin and Sinatra had 
the best spot on the show together 
with a bevy of Hollywood starlets, 
an All-American “look” team, in 
a hep sophisticated “I Love To 
Love” song routine. It was fast, 
bright and just slightly naughty 
In this respect, Barbara Perry also 
contributed a couple of sexy, hip- 
wiggling hoofing routines in addi- 
tion to a marathon kissing clinch 
with Martin. 

Final section of the show was a 
songfest with the *three principals 
doing a rundown of tunes in the 
Oscar sweepstakes, past and pre- 
sent. Martin and Sinatra hoked up 
some plugs for their own songs 
while Thomas did creditable rendi- 
tions on such songs as “Sayonara” 
and “Tammy.” Earlier, Thomas 
also registered with a Las Vegas 
gambling monolog. 

Plugs for the two L&M cig 
brands also made maximum use of 
Sinatra, to sell Chesterfield (his 
ABC-TV sponsor), and Martin, for 
the new L&M Oasis line, Herm. 


MEET MR. 
With Carter B. Storr 
Producer: Marion Dunn 
30 Mins.; Tues., 5 p.m. 
CBC, from Ottawa 

This new weekly show on Cana- 
dian Broadcasting Comps network 
is a highly promising slice of semi- 
disguised education. It’s an in- 
triguing approach to the social 
sciences, with a “Mr. X" who each 
week will be a man from a civiliza- 
tion, ancient, medieval, modern or 
contemporary, Aimed at teenagers, 
it should appeal strongly because 
of local teacher Carter B. Storr’s 
facility for drawing as he talks. 

Teeoff Mr. X was an Egyptian, 
intro’d by a cartoon drawn on 
blackboard—after first a cartoon 
of “ourselves,” holding out a hand 
of friendship which Mr. X viewed 
with suspicion because it wasn't 
his custom and he feared it. 
“Where did he live, when, and what 
did he do?” were questions an- 
nounced and answered, in a skill- 
ful fusion of talk, drawing and 
occasional photos of pyramids, 
temples etc. Contrast between 
Egyptian civilization’s record run, 
4100 B.C. - 400 A.D., and our own 
brief one since Columbus, was 
sharply illustrated by scrolls of 
comparative lengths, Everything 
possible was related to the present 
day; Storr also went into the why’s 
of things, but occasionally might 
have knit material a bit tighter. 
Wound with show of books on 
subject; then “Next week another 
and more*mysterious Mr. X.” 

Certainly an easy, yet attention- 
requiring way to give the kids 
some basic info and lure them to 
dig for more. Marion Dunn’s pro- 
duction was effective and so, gen- 
erally, was Robert Beaudin's tech- 
nical job—though chalk and scroll 
sounds and breathing need to be 
better toned down. Storr, no per- 
sonality kid, makes up for it with 
good voice and diction, what is 
already a fairly easy manner and 
his excellent ability and speed as 
a cartoonist. Presumably he wrote 
uncredited continuity a" 4 

ard, 


Merchandise ‘McCoys’ 


“The Real McCoys” is also en- 
tering the lucrative merchandising 
lists. The ABC-TV series has inked 
a deal with Henry Saperstein to 
arrange food, clothing and game 
tieups for the Walter Brennan- 
starrer. 

“McCoy” producer Irving Pincus 
made the Saperstein deal. 
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FROM PRECINCT TO PRESI- 
DENT 


(See It Now) 
With Harry S. Truman, Edward R. 

Murrow 
Producers Murrow, Fred W. 

Friendly 
60 Mins., Sun. (2) 5 p.m. 

CBS-TV (film) 

When a skillful interviewer, with 
the grace and know-how of an-Ed 
Murrow, comes face-to-face with an 
articulate subject, with the frank- 
ness and warmth of a Harry S. 
Truman, you get the kind of show 
that is likely to go down in tv his- 
tory. “From Precinct to Presi- 
dent” impressed as another mile- 
|stone in electronic reporting, and 
ithe coming-of-age of the tv inter- 
view. 

Even more, the Murrow-Truman 
show dazzles the imagination with 
its historic possibilities. Sunday's 
(2) episode turned back the pages 
of history for an audience which 
had lived the events so cannily re- 
constructed through the words and 
personality of one of its principal 
participants. Its significance to 
future generations was best ex-! 
pressed by Murrow, as he specu- | 
lated on what it would have meant 
to have had such records of past 
presidents, and his question to 
Truman, “What President would 
you choose to see on film?” (Tru- 
|man’s choice—Andrew Johnson). 

“From Precinct to President” 
packed a dramatic and emotional 
wallop sans any of the window 
dressing or gimmicks which have 
marked previous “See It Now” 
shows. There were no filmed 
background shots, no flashbacks— 
noti.ing but straight q & a's. The 
camera played its part by skill- 
fully catching the Truman person- 
ality as it swiftly changed moods, 
sometimes playful, often serious, 
always intense. 

The Murrow technique was never 
so well displayed as in this show, 
where it was completely back- 
grounded to the answers of the 
guest. Mature, serious, and with 
striking deftness Murrow steered 
the former Chief Executive back 
along the path of his career, almost 
visibly showing the man stirred by 
the results of his introspection to 
self-revelation. There were a 
minimum number of questions for 
the hour-long show, but each one 
was so cheerfully constructed and 
well planned that it struck the 
jackpot in frank, full, sometimes 
shockingly blunt answers. 

Essentially it was a serious show 
probing serious questions. It was 
best keynoted by Murrow himself, 
when he pointed out that “no man 
in history ever rode such a tidal 
wave in such a short time.” In 
three months, he pointed opt, Tru- 
man had become President, played 
his role in the end, of war in Eu- 
rope, in the end of war in Japan, 
helped launch the United States, 
and seen the beginning of the 
atomic age. Each of these momen- 
tous events was relived as Truman 
spoke. 

One of the few light moments 
came in response to Murrow’s 
statement that critics of HST have 
accused him of being often 
“prompted by petulance.” Not 
denying that he was frequently “out 
of sorts,” Truman added that he 
never acted until he was calm 
“The only time I ever acted when 
I was out of sorts,” he wryly ad- 
mitted, “was when I told by a mu- 
sic critic where to get off when he 
was unfavorable to my daughter. 
If I'd have thought about it, I prob- 
ably wouldn't have done it.” This 
was in reference to his famed let- 
ter to Washington Post critic Paul 
Hume. 

The show was marked by swift 
changes of mood and pace, a trib- 
ute again to the skill of Murrow, 
the consummate humanness of Tru- 
man. Never has the former Presi- 
dent been revealed more clearly as 
the peculiar ‘combination of the 
average man and the talented 
leader than in this show. He can 
say, with a boyish quality, “I de- 
cided, when I was 15, that it was 
a sissy thing to be a piano player.” 
Without rancor, he says, “I couldn't 
find anvbody to nominate me. Fi- 
nally, Bennett Clark, my Missouri 
colleague is the Senate, agreed to 
do so.” And, firmly, “I don't 
want men around me who won't 
tell the truth as they see it.’ Again, 
with moving sincerity, “The Presi- 
dent is elected by the whole peo- 
ple. He must be a lobbyist for 
150 million people.” 

Truman's deep sense of the @ig- 
|nity and importance of the office 
of Presidency was shown through 
hts entire show. But so, too, did 








his affection and longing for his 
first love, the U.S. Senate, reveal 





33 
(Shirley Temple's 
With Shai K. Ophir, John Raitt, 
Phyllis Love, Kurt Kasznar, 


Pernell 
erts, John Bleifer, Otto Waldes, 
Celia Lovsky, Karyl Ann Traum, 
Roy Dean, others 
Producer: Alvin Copperman 
Director: Dan Petrie 
Adaptation: Frank Gabrielson 
60 Mins.; Sun. (2), 6:30 p.m. 
JOHN H. BRECK INC., NATION- 
AL DAIRY PRODUCTS, HILLS 
BROS. COFFEE 
NBC-TYV, from Holiywood 


(N. W. Ayer) 
Chalk up a second smash for 
“Shirley Temple’s Storybook.” 


Henry Jaffe Enterprises’ teletelling 
of “Rumplestiltskin” was superla- 
tive, even worth a second viewing 
—high praise today for any tv 
effort. 

Maturely dramatized, the old 
Brothers Grimm fairy tale about 
the sporting gnome who hires his 
magical services for the price of a 
child was as diverting to the adult 
as it was delightful to the child. 
Fantasy was soberly woven into an 
earnest drama that was perfectly 
comprehensible to the towheads, 


yet never played down to them. It 
was a glossy production that sus- 
tained a fairy tale aura: the action 
moved swiftly, the scenes changed 


frequently, and the stagehands 
worked unobtrusively. 
Israeli pantomimist, Shai K. 


Ophir was a brilliant choice for 
the title role, giving it the proper 
fascination of the “wee people” 
besides extra-curricular depth as 
the gamesome Herr Dwarf, who is 
only half a villian, and for sym- 
pathetic reasons. His desire for a 
baby to perpetuate his strange 
name is touching and even under- 
standable, on the adult level, and 
his early kindness to Elsa (Phyllis 
Love) temper his later heaviness. 
The ending, in fact, is almost sad, 
when the lonely dwarf who can 
perpetuate miracles, like spinning 
gold out of straw, returns to the 
Black Forest to rock an empty 
cradle. 

Phyllis Love is noble and sweet 
as the miller’s daughter who is 
victimized by her father’s boasting 
and who turns a neat switch from 
the humble to the stately when 
she puts on the royal crown. John 
Raitt, the musicomedy star who by 
the original script was supposed to 
sing but doesn’t after all, is a regu- 
lar Prince Charming, as the king, 
and Kurt Kasznar turns in an effec- 
tive performance as the pathetic 
braggart of a father who saves the 
day when he accidentally learns 
Rumplestiltskin’s name. Jonathan 
Harris is properly menacing as the 
gold-grubbing Lord Karsch, and 
the minor roles are handled with 
equal credibility. 

As the hostess-narrator, Shirley 
Temple still has all the bedimpled 
charms of her curlylocks days, yet 
somehow it’s not inconsistent that 
she gives the theme song a mater- 
nal dimension. Leigh Harline’s 
background music is lyrical and 
apt, and Dan Petrie’s direction is 
incisive. Singular blemish was the 
closing Hills Bros. commercial 
which seems to be born of that 
irritate-them-into-remembering ad- 
vertising notion—a crown of bad 
taste on what was otherwise 59 
minutes of exceptionally good. 

Les. 





itself. Asked if he would like to 
go back to the Senate, he pointed 
out that he was approached to do 
so in 1952, but felt it incompatible 
with his role as President to run 
for lower office. But, he longing- 
ly stated, “I would give anything in 
the world to be in the Senate,” 
adding, however, that he has no 
ambition to unseat the two incum- 
bents from his home state. 

Interview reached an impressive 
climax in a fast q & a exchange 
on world personalities. Here are 
some of the Truman appraisals: 

Churchill—“One of most agree- 
able men . . . always keeps his 
word.” 

DeGaulle—“Hard to talk to . . 
Never sure he’d keep his word.” 

Nehru—“Honest but difficult to 
deal with.” 

Molotov—“Russians are a pecu- 
liar people . . . One of the most 
pig-headed mea I've ever met.” 

Stalin—“Made a good impres- 
sion . . . I didn’t know then he 
didn’t intend to keep his promises 
... I don't think Stalin understood 
when I told him about the A 
bomb.” 


Editing several days of inter- 
views to this fast-moving one hour 
show rates kudos. Though there 
must have been much cutting and 
juggling of segments, entire show 
unreeled smoothly in perfect se- 
quence and overall unity of pat- 
tern. Flor. 
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WRCA-TV's 
OVIE*4 
WITH "HIGH NOON” 
DRAWS 
BIGGEST FEATURE 

FILM AUDIENCE 
N NEW YORK 
STORY 





Hit Movies: The Bells of St. Mary's,” “The Bullfighter and the Lady,” “Claudia and 
David,” “Cyrano de Bergerac, “The Eve of St. Mark,” “High Noon,” "The Quiet Man,” 
“Rebecca,” ‘The Red Pony,” “Sands of lwo Jima,” “Spellbound,” “The Third Man ” 


Great Stars: Ingrid Bergman, Gary Cooper, Joseph Cotten, Bing Crosby. Jose Ferrer, 
Joan Fontaine, Cary Grant, Grace Kelly, Ray,Milland, Robert Mitchum, Maureen O'Hara, 
Laurence Olivier, Grégory Peck, Vincent Price, Randolph Scott, John Wayne... 
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THE NOON’ 


WRCA-TV’s Movie e 4 showing of “High Noon” drew almost 4 million viewers — the 
largest audience in New York television history for a single showing of a feature film. 


So great was its attraction that Movie « 4’s “High Noon” gathered a larger audience 
than any other show — network or local — on any other station all month. 


Consistent scheduling on Movie « 4 of new feature films like “High Noofi,” combined with 
creative live programming like the “Jack Paar Show,” has enabled WRCA-TV to cap-: 
ture conclusively the late-night audiences in New York. : 


Look at a typical recent two-month period for added evidence of WRCA-TV’s superi- 
ority: the major competition was showing post-’48 films only 24% of the time — while 
Movie « 4 presented new product at the-rate of 62%. 

Now Movie e 4 has insured continued dominance by signing up the post-’48 library of 
Republic Pictures — the only post-’48 movie package in New York, with many features 
which were released in 1956 and 1957, 

Get your share of high ratings—at a low cost—with MOVIE « 4. Price? Package of) 
eight 1-minute participating announcements per week—just $5,000. 


Call WRCA-TV Sales, or your NBC Spot Sales representative, at CIrcle 7-8300, today! 


SOURCE: New York ARB, January 1958 







MOVIE*4’s success has helped 
spark audience increases 
throughout WRCA-TV’s entire 
schedule.* Here’s the picture 
of the top two stations for Jan., 
'57 versus Jan., 58: 















DAY NIGHT TOTAL WEEK 


WRCA-TV +16x +21x +20x 
Station#2 -8% -13x -11x 


Source: ARB 








“For example, the Sunday "11th Hour News” 
achieved in January the highest rating 
in history for a local news show—a 40.4 
with a 74.5% share of audience! 
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Foreign TV Reviews 








U.S.S.R. NOW 
Director-Narrator: Michael 

grams , 
60 Mins.; Tues. (28), 9:45 p.m, 
Associated-Rediffusion, from Lon- 

don (film) 

MEETINGS IN BRITAIN 
Directors: Vladimir Osminin, 
Leonid Kristi a 
Associated-Rediffusion, from Lon- 

don (film) 

These two hour-long films, one 
made in Britain and the other in 
Soviet Russia, are the outcome of 
an agree nt last summer between 
Associate .-Rediffusion and the Tel- 
evision Studios of Moscow. Under 
that pact a Russian director came 
to Britain to film with a British 
unit and a British director went 
to Russia to make his film with 
Soviet technicians. As part of the 


deal, the two finished films are 
being shown in both countries— 
and each side has pledged its word 
not to cut the film or alter the 
commentary. 

Associated - Rediffusion’s finan- 
cial share in the project came to 
close on $60,000 and that’s fairly 
substantial cein by British stand- 
ards for two hour-long documen- 
tary shows. The British company, 
however, retains the foreign rights 
to the program it filmed in Russia 
ard conceivably there may be con- 
siderable interest in it by television 
outlets in other countries. The two 
programs received network treat- 
ment over the British commercial 
outlet. 

A fundamental part of the Anglo- 
Russian deal was that both sides 
would avoid political issues in their 
treatment and that, to some extent, 
has colored both the finished films. 

Michael Ingrams, who directed 
and narrated “U.S.S.R. Now,” the 
film made by A-R in the Sovict 
Union, spent more than _ four 
months in that country and skill- 
fully avoided mos: of the conven- 
tional tourist spots to give an 
unusual and mainly absorbing 
glimpse into the interior. Although 
he introduced a note of implied 
criticism, particularly in relation 
to the cost of living and the condi- 
tions under which mahy of the 
Russian people still live, for the 
most part he has shown unquali- | 
fied enthusiasm for recent achieve- 
ments. As his commentary ex- 
plained, the Russians in 97 years 
have advanced from Serfdom io 
Sputnik. 


In- 





Because of his enthusiasm for 
the advances that have and are 
still being achieved, “U.S.S.R. | 
Now” may arouse some surprise | 
and resentment; its generally | 
favorable tone wou!d certainly | 
make it a controversial attraction 
on American channels. 

From his starting point in Mos- 
cow, Ingrams traveled to Kharkov, | 
on to a Black Sea summer resort, | 
then on to the city of Tashkent, | 
the capital of Uzbekistan, back to | 
Moscow where he interviewed stu- | 
dents in the new university, and 
then on to Siberia, where he was 
the first foreigner to visit Irkutsk, | 
the new city being built by young | 
people on the frozen wastes. His | 
finished film—admirably lensed— 
is a warm human document; he | 
has persoualized his subject by 
showing the people in their own | 
homes, at work and at play. 

The Russian-made film, in con- 
trast, was surprisingly naive. It 
emerged as little more than a con- | 
ventional travelog, showing the 
main sights, of the capital and in- 
cluded visits to Stratford-on-Avon, 
to Scotland, South Wales and the 
Isle of Wight, where they inter- 
viewed J. B. Priestley. Also fea-| 
tured are interviews with neighbors | 
of the late George Bernard Shaw, | 
a couple of farming families and a | 
retired railway worker. 

The lack of British reserve— 
contrary to expectation—was typi- 
fied by glimpses of a crowd at a 
football game and also by Vivien 
Leigh leading a protest demonstra- 
tion against the closure of St. 
James’ Theatre. There were a’so 
glimpses of Margot Fonteyn dane- 
ing at Covent Garden, a shot of the 
British Museum library where 
Lenin studied in exile and an in- 
terview—in Russian—with the di- 
rector of the Marx House Library. 
The commentary, never particu- 
larly imaginative, made an insistent 
plea for peace between all nations 
and that sentiment was introduced 
as often as possible. As eéntertain- 
ment the Russian-made film was 
below usual standards. 

As a reflection on the scarcity 
of consumer goods in Russia, the 
Soviet-made film in Britain focus- 
sed attention on the well-stocked 
shops and department stores. But, 


weakly capitulate. 





explained the commentary, al- 


though the goods were plentiful, 
cash appeared to be in short sup- 
ply. The stores only did any busi- 
ness at sale time! Myro. 


LOOK IN ANY WINDOW 
With Joan Miller, Philip Latham, 
Mary Merrall, Marjorie Rhodes, 
“Jill Williams, David Markham, 
Leis Maclean, Althea Parker, 
Campbell Godley 
Writer: Ted Willis 
Director: Peter Cotes 
60 Mins. Fri., 9 p.m. 
Associated-Rediffusion from 
London 
From the pen of Ted Willis, who | 
scored a large success’ with 
“Woman in a Dressing Gown,” 
both on tv and as a motion pic- 
ture, comes another large-as-life 
play, “Look in Any Window,” com- 





missioned specially for Associated- 
Rediffuston. Willis has the knack 
of being able to write fluently and 
xnowledgably abeut middle class 
folk and human problems, and he's 
combined both these attributes in| 
“Look in Any Wihdow.” First class | 
production by Peter Cotes and) 
good all-round performances by | 
the cast, gave the play maximum | 
sincerity and conviction. 

The story probed into the life 
of an ordinary married couple who 
ran a small electrical equipment 


store. After 11 years of marriage, | 
the wife (Joan Miller) still hid the | 
secret of an_ illegitimate child 


she’d had four years before get- | 
ting married. Finally her luck ran 
out and she had to spill the beans. 
Her easy-going, almost henpecked 
husband (Philip Latham). fed up| 
with her constant frigidity and 
lack of emotion towards him, took | 
the news as the Inst straw. 
One fault with Willis’s story was | 
the over-simplified ending when 
all the problems were suddenly 
ironed out and everything looked | 
set for future marital bliss—to- 
gether with the illegitimate daugh- | 
ter as a new member of the house- | 
hold. Notable performances’ by 
Joan Miller, Philip Latham and 
Mary Merrall as the sensible moth- 
er-in-law. Bary. 





TRAGEDY IN A TEMPORARY 
TOWN 


With Eddie Byrne, Peter Dyneley, 
George Margo, Robert Robinson, 
Marianne Benet, Mary Parclay, 
Paul Curran, Andreas Melan- 
drinos, Rose Alba, Tom Busby, 
Barbara Lott, Neil McCallum, 
Denald Morley. cthers 

Writer: Reginald Rose | 

Directors: Stuart Latham, Dennis 
Vance 

75 Mins.; Sun. (26), 9:35 p.m. 

ARC Network Production from 
Manchester 
Reginald Rose approaches the 

tv play techrique with a load of 

professional guile. He has violent 
things to say and knows that in 
the limited scope of tv he must 
make his points quickly and defini- 

tively. He cannot afford to miss a 

trick by shoddy writing or loose | 

characterization. Taut writing and | 
bold direction must, preferably, be 


staged in an unusual setting, to 
disguise the fact that he may be 
ploughing fertile, but well-tilled 


fields. He must also keep a shrewd 
eye on the chance of his tv offer- 
ing being given fresh, profitable | 
life in the film world. | 
“Tragedy in a Temporary Town,” 
slotted into the Armchair Theatre” | 
series, achieved all these objec- 
tives. It was a variation on the old | 
theme of the danger of mob rule 
It had all been said before but 
rarely with such effective sadistic 
force as in “Temporary Town.” Set 
in an American trailer town, among 
a bunch of itinerant machine work- 
ers, it showed the problems when 
a little Caesar sets up in defiance 
of the law. A young girl was leap-d 
upon and lightly kissed by a youth 


in the woods. Terrified, she 
screamed, and the little incident 
became inflamed into a major 
issue. 

Urthinking bullies, bored by 
their existence, took over in an 


attempt to find the assailant. The | 
girl, an unwilling witness, broke | 
down and from sheer exhaustion | 

inned the guilt on an innocent | 
oy. Only one man stood up to the | 
would-be lynchers and his task was 
complicated by the fact that it was 
his son who had actually sparked 
off the problem. As the innocent 
party was being clubbed to death 
he told the truth and in a scathing 
speech humbled the petty, brutal 
dictators. It was a specious ending. 
It was unbelievable that an in- 
flamed mob should so swiftly and 





But the message did get over. 


| dismount, 


|The message that the human race 


is debased when it allows prejudice 
to override common sense and tol- 
erance. For this Rose’s writing 
must take considerable credit, 
backed by urgent acting and direc- 
tion which never let up in its play 
upon the nerves and the emotions. 
Eddie Byrne, a considerable and 
versatile Irish actor, was first-rate 
as the glowering, hate-ridden bully 
who organized the mental lynching 
party. Peter Dyneley had less obvi- 
ous opportunities as the man who 
stood out against the oppression, 
but was always dominant in his 
scenes and took over the climax 
with great effect. ‘ 
George Margo as an ape-like 
muscle-moron, Neil McCallum as 
the youngster who caused all the 
bother, Tom Busby as the innocent 
victim of mob violence, and An- 


dreas Melandrinos as his pathetic | 


Puerto Rican father also responde 
armirably to a very good script. 
On the distaff side there were less 


chances, but Barbara Lott and 
Marianne Benet, as the young girl 
who was innecently attacked, 


brought pathos and sensitivity to a 
grim and sombre theme which 
lacked any touch of humor. 
Powerful effect was obtained by 
Eddie Byrne’s inquisitions taking 
place in the cramped and offbeat 
atmosphere of small caravans and 
in this connection Timothy 
O’Brien art work could not te 
faulted. Rose, who has already 
proved himself one of the slickest 
of tv dramatists, might do well to 
temporarily, from his 
hobby horse. Effective though 
“Tragedy in a Temporary Town” 


| was, it offered very little new light 


on the vexed problem of how one 
temporarily insane character can 
affect a whole community. Rich. 


DER MEISTERDIEB 

(The Master Thief) 

With Maximilian Schell, Brigitte 
Grothum, Erich Fiedler, Hugo 
Lindinger, Hertha Kravina, Pe- 
tra Peters, Walter Bluhm, Edith 
Elsholtz, Horst Beck, others 

Producer: UFA 


| Director: Volker von Collande 


Writer: Roland Klemig 
75 Mins.: 8:15 p.m.. 
West German TV, from Bavarian 

Radio (Munich) 

This is the second UFA-made 
vidpic shown here. And already 
the reviewer is inclined to wonder: 
this company has really a peculiar 
taste with regard to picking its tv 
story material. “Cardillac,” UFA’s 
initial vidpic (preemed Nov. 2), was 
a considerable flop. “Master Thief” 
may not be called a flop, but it’s no 
success either. Like ‘“Cardillac,” 
whose story locale was Paris 1680, 
“Master Thief” is an ‘ancient 
story” item which calls itself a 
“fairy tale for adults after motives 


| from 1,000 and One Night.” 
offerings | 


But these costume 
just don’t come off so well on the 
small tv screen. They are mostly 
on the dull side. And, despite a 
competent cast, such is the case 
here. Fortunately, this piece doesn’t 
take itself serious. It makes fun 
of its characters. And that com- 
pensates a bit for the compulsory 
absence of color and big scenery 
which such stories actually require 

Story has to do with Abu de 
Hassan, a handsome lad, who 
comes to Bagdad to take up the 
job of a gardener. 
ness for beautiful women brings 
him into several complicated situ- 


ations with the result that he be-| 


comes a thief instead of a gardener. 
He nearly loses his head in the 
ending but the caliph’s daughter, 
who has taken a crush on him (and 
vice versa), takes care of a happy 
ending. 

Maxiniilian Schell, Maria Schell’s 
brother, plays the title role and 
has obviously much fun with it. 
Brigitte Grothum, a real looker 
portrays the sweet caliph’s daugh- 
ter. They make an attractive cou- 
ple. Cast includes several estab- 
lished players such as Erich Fied- 
ler, Petra Peters, Walter Bluhm, 
among others. Direction by Volker 
von Collande is not always smooth 
but generally satisfactory arid at 
least more adequate than recently 
with “Cardillac.” Strangely enough, 
show was supposed to run 55 min- 
utes. It ran 75 minutes. Hans. 


VIA DEL SUCCESSO 
With Walter Chiari, Carlo Campa- 
nini, Tina deMola, Gianni Agus, 
Marisa Borroni, Mike Bongiorno, 
guests, Bertolazzi Orch. 
Director: Vito Molinari 
85 Minutes., Sun. 9 p.m. 
RAI-TV, from Milan 
This new variety stanza makes 
a welcome addition to the New 
Year’s weekly fare in this country, 
helping consolidate— RAI-TV’s 
weekend programming punch with 
a solid one and one-quarter hour 
comedy show. It also provides 
Walter Chiari with a fine oppor- 
tunity to display his personality 
and versatile talents in the (locally) 
new medium. 
Despite 


some minor lighting 


But his weak-| 


~ 
aaa 


Playhouse 90 

Elick Moll, who fashioned “The 
Gentleman From Seventh Avenue” 
\for “Playhouse 90” on CBS-TV last 
| week would be described as a bale- 
|bost (efficient) seriptwriter by the 
| boys in cloaks and suits. Moll had 
| Previously demonstrated in “Size- 
man and Son,” the Eddie Cantor 
vehicle, that he can write garment 
center dialog with an uncanny ear. 
|In his latest endeavor of the pins- 
| and-needle trade, he had excellent 
support in all departments, acting, 
'directing and production. 

| This was vastly superior to the 
|standard tripe about goings-on of 
|dress manufacturers. Walter Slezac 
lin the role of boss man of the 
\frenzied Seventh Ave. establish- 
|ment played it superbly well. In 
fact, the entire cast with Patricia 
Neal as the designer; Robert Alda 
as star salesman with a proclivity 
for pinching female hemispheres; 
|Sylvia Sidney, as the psychology- 
lecture-attending spouse of the 
dress manufacturer; Leo Fuchs, as 
the presser, and Larry Dobkin, the 
harassed production head, turned 
“The Gentleman From Seventh 
Avenue” into a high-grade piece of 
dramatic goods. 

Story line dealt with a middle- 
ager married more than 30 years, 
with an excellent rating at Dun & 
Bradstreet, but possessed of a long- 
ing for more cultural pursuits. It 
carried him into an innocent affair 
with his dress designer and some 
delightful misunderstandings with 
his wife and teen-age daughter. 

Singer Sewing Machines (who 
else?) furnished the factory layout, 
adding considerably to the realism 
of Albert Hechong’s sets. Consid- 
erable thought and taste went into 
the furnishings of the dress manu- 
facturer’s office and home. But, 
above all, the dialog shone and 
crackled, notably in the scenes be- 
|tw een the designing star salesman 
and designer. Other standout 
|scenes were the under-played 
| drunk bit by Miss Neal; the bed- 
}room conversation between hus- 
band and wife, and the crip cracks 
|}of the salesman on the make. 
| This offering humanized the gar- 
ment industry. It was indeed hand- 
| tailoring by scriptwriter Moll. 

} Rans. 














Lucille Ball-Desi Arnaz Show 

It's getting more difficult’ to 
“love Lucy.” The fourth outing of 
the Ball-Arnaz caper on CBS-TV 
|Monday (3) was a contrived slap- 
stick affair weak on humorous 
dialog and which leaned too heavily 
on sight situations that seemed to 
jhave been culled from the Mack 
Sennett-Hal Roach days of silent 
comedy shorts. 

Plot, as constructed by Madelyn 
Martin, Bob Carroll Jr., Bob Schil- 
ler and Bob Weiskopf, centered 
on a horse, Lucy's attempts to hide 
the horse from Desi (Jimmy Du- 
rante’s classic ““What elephant?” 
line was revamped for this one) 
and Lucy's riding the horse in the 





flaws, initial show made for solid 
viewing, while the frequent spoofs 
of other Italo teleshows and per- 
sonalities provided some fres 
laugh material previously un- 


tapped, probably for internal cen- 
sorship reasons, by previous varie- 
ty stanzas. Best of lot was takeoff 
on “Lascia 0 Raddoppia,” the pop- 


ular quizzer, with emcee Mike 
Bongiorno having tables turned on 
him in a new contestant role, and 
Chiari neatly ribbing the quiz- 
master. Tina DeMola and Gianni 
Agus inserted some musicomedy 
interludes to good effect, while an 
unbilled trio managed a fine and 
laughable imitation of three top 
lialian showbiz. personalities, Tina 
Pica, Carlo Dapporto, and Delia 
Scala. Brief guests stints were 
vurned in by opera singer Giu- 
seppe Di Stefano, who sang a 
popular song for a switch, and 


Bianca Maria Piceinino, comely tv | 
whose show is currently | 


announce! 
off the air. Other numbers filled 
show without a Jag. 

But principal burden went to 
Chiari, ably backed by his long- 
time partner Carlo Campanini, and 
the comedian milked his chances 
to the limit in his youthful and 
ingratiating way, proving himself 
once more»to be this country’s 
st “modern” comic. 

Sets for the first show were 
functional and apt, while announcer 
Marisa Borroni, was - somewhat 
wasted in the all-star shuffie of 
the opening stanza. Musical back- 
dropping by (invisible) Bertolazzi 
Orchestra was routine. Show helps 
fill a much-felt lack of comedy pro- 
grams on the Italian telenet. 

Hawk. 





Tele Follow-Up Comment 








trotters. In 
than comedy, 

For this outing show calle 
Betty Grable and Harry a, ye 
help build the situation. Their 
contribution was virtually mean- 
ingless except when Miss Grable 
showed off her gams in a terp se- 
quence to Arthur Hamilton's “The 
Bayamo.” Trumpeter James got 
off some hot licks on this one, too, 

Show’s _ steadies, William Fraw- 
ley and Vivian Vance, assisted in 
their usual capable manner 

Gros, 


all it was more noise 





George Gobel Show 

In his Tuesday night alternation 
with Eddie Fisher on NBC-TV 
George Gobel has been an in-and. 
outer. Last week it was an “inner” 
and the comedy, while not boist- 
erous, had the feathery touch of 
sly humor and sustained the airy 
mood though the guided manner- 
isms of the droll comic. He was 
more like the little funmaker of 
past seasons when his ratings were 
double of what he’s now getting. 

The show had sharper routining 
and better spaced with other ele- 
ments that make up the hour. Ger- 
trude Berg in her “Molly Gold- 
berg” character stepped up the 
laughs. Jeff Donnell did well! in a 
skit that managed to keep the hu- 
mor perking, and Fisher traded a 
few sillies with Gobel that is by 
now stock with his show as well as 
Fisher's. 

On the more serious side were 
the songs of Johnny Mathis, a bal- 
lader whose styling has caught the 
popular fancy, and the cyclonic 
dances of Barbara Bostock with 





four male escorts who heated up 
the boards. Shirley Harmer, a 
looker with a voice to match, 


seemed toi be wasted on one song. 
She should be kept around just to 
dress up the landscape. Since 
Fisher takes a helping of comedy, 
it is only natural that Gobel should 
invade his province—music. His 
production number, “Put a Light 
in the Window,” was one of the 
show’s high points. Gobel also took 
a turn with Mathis and in a spoof 
on Perry Como’s stools they did a 
number on ladders. Fisher wrapped 
his tonsils around “Begin the Be- 
guine” in his usual easy manner, 
better than most who are reviving 
this Cole Porter classic. 
Production of Harry Tugend and 
Norman Abbott's direction proved 
a blending of skills that gave the 
show its pleasant pace. Helm. 





Matinee Theatre 

A new approach to an old story, 
“Love Out Of Town” was hardly 
|subtle in its telling, but though 
|midday viewers may have known 
WHAT was going to happen next, 
the method and construction of the 

| William McCleery teleplay was 
| well aimed at keeping them guess- 
‘ing HOW. 
Totally, it was a satisfying pro- 
duction, holding up producer Mc- 
Cleery’s reputation for airing top- 
‘notch entertainment during day- 
light hours. Alan Hanson directed 
|this Sarah Churchill starrer with a 
| well composed hand of romanticism 
land conflict. And Miss Churchill, 
|showed remarkable skill and 
| warmth as an actress caught be- 
|tween her own self-will and a de- 
|sire to be submissive. Richard An- 
|dergon, as a critic turned novice 
drama coach, was just light-hearted 
; enough to cast humor into the pic- 
|ture without disturbing his sincer- 
jity. Well cast and appropriate in 
|feeling were Dennis Patrick, Jean 
|Carson, Joel Marston, William 
Keene and Ralph Gamble. 

With an unseen background of 
a “Madam Butterfly” stage play, 
Miss Churchill portrayed a noted 
|film star making her bid on the 
legitimate stage. When the play 
|opens out of town, it’s a sure flop, 
panned by everyone connected 
|with it except the director who 
| feels his feeling and spirit add just 
the right note. Secretly, Miss 
Churchill contacts Anderson, one 
of the panning critics, and the no- 
|ble gentleman spends each morn- 
jing from 8 to 9 giving her a tew 
| pointers on how to play the part. 
| The heroine actually is in love with 
|the director and wants to change 
| her characterization without his be- 
|ing aware that it wasn’t born from 
his direction. But he’s too smart; 
the plot fails when he refuses the 
improvements; and off he goes to 
parts unknown, leaving Miss 
Churchill to fall in love with the 
debonair critic, which everyone 
knew she would do anyway. 

Separating the well conceived 
segments were a myriad of com- 
mercial interruptions that still 





| 


continue to give the engrossed 
hausfrau a chance to start the fire 
under the soup. 





Kon. 
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JUST OFF THE NETWORK...NOW IN SYNDICATION! 


pvENTURE TELESERIES 






ants 


Here are 26 of the most exciting, adventurous 
filmed half hours, perfect for building a top rating 
in most any time period! Each adventure of these 
world-famed British fighters in India is jam-packed 
with thrilling action . . . with a cast of hundreds. 
Now you can own this big budget show locally . .. 
and for just the price you can afford! 





Write... wire... call for details. 


SCREEN GZGGEMS 


rrise k.> TELEVISION SUBSIDIARY OF COLUMBIA PICTURES 
E 711 FIFTH AVENUE, NEW YORK, W. Y. 


gAvas NEW YORK: DETROIT- CHICAGO-HOLLYWOOD.- NEW ORLEANS: DALLAS 


IDEAL FOR 
STRIP PROGRAMMING... 


a total of 130 exciting half hours \y qi ran? ee", ms } 
- with these other top-rated JUNGLE JIM apr JACKSON TALES Wau 


3 rated fi : 
SCREEN GEMS shows 26 Heit He 29 Hol Hours TEXAS RANGER 
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_ MARTETY- ARB City-By-City Syndicated Film Chart 

















VARIETY’S weekly chart of city-by-city ratings of syndicated and na time factors, since sets-in-use and audience composition vary according to 


. . ° ’ y . 
tional spot film covers 40 to 60 cities reported by American Research Bur- time slot, i.e., a Saturday afternoon children’s show, with a low rating, may 


eau on a monthly basis. Cities will be rotated each week, with the 10 top- have a large share and an audience composed largely of children, with cor- 












































‘ , : we responding results for the sponsor aiming at the children’s market. Abbre ‘ 
rated film shows listed in each case, and their competition shown opposite. viations and symbols are as follows: (Adv), adventure; (Ch), children’s; ’ 
All ratings are furnished by ARB, based on the latést reports. (Co), comedy; (Dr), drama; (Doc), documentary; (Mus), musical; | 

This VARIETY chart represents a gathering of all pertinent informa- (Myst), mystery; (Q), quiz; (Sp), sports; (W), western; (Wom), | 
tion about film in each market, which can be used by distributors, agencies, women’s. Numbered symbols next to station call letters represent the sta- 
stations and clients as an aid in determining the effectiveness of a filmed tion’s channel; all channels above 13 are UHF. Those ad agencies listed as ) 
show in the specific market. Attention should be paid to time—day and distributors rep the national sponsor from whom the film is aired. | 

| 
TOP 10 PROGRAMS DAY AND DECEMBER SHARE SETS IN | TOP COMPETING PROGRAM 

AND TYPE STATION DISTRIB. TIME RATING (%) USE PROGRAM STA. RATING 
PHILADELPHIA Approx. Set Count—2,000,000 Stations —WRCV (3), WFIL (6), WCAU (10), WVUE (12) 
1. Popeye Theatre (Ch)......... Err | per M-F 6:00-6:30 ........ SR a ticwae ee ee, ee WRCYV ... . 83 
2. Highway Patrol (Adv)........WCAU......... BGs a Seuwediones es Bat. TOTS .ncccctas of aes erry 40.5 |Captain David Grief........WRCV ....... 5.4 
3. San Francisce Beat (Dr).......WCAUs. 000+. CBS. crccccccccess Sat. 10:30-11:00 ....... 83.0 ..cceee oe GBA. cocce ono Seen prem Ee Parade... ...cceccs MGT cies 15.8 
Worlds Best Movies......WFIL ....... 13.5 
4. The TismepeeOeeee GOOD. odin Wee +c canecs: CRB. ce ccnecccvess Tues. 7:00-7:30 2... cece ETA. ccoscces 45. cccccces Gam Own eee DIF... ...cee bas ES ke twaees 12.5 
S. Giles WeON Ge: oo ccccces OO ee0.9.0 605 NOG: b cotnwccscce: SUM, GTO 2. cccess 16.4. ..ccccese 483. cocceccs Me peer Cemmans.....ccce Sen WE ox eces 10.2 
6. Golden Playhouse (Dr). ...6... WOAU. 0000.60. Official. wcdvcccess Tues. 10:30-11:00 ..... > ee 36.6..cccccce S05 Leewareel: Weather... ccccce Wills cscs: 13.3 
Boots And Saddles.......WRCV ...... 13.0 
2. Bd Gee Fie io cada Balen s kc ok gos « COs Riv tesa Sat. 5:30-6:00 ..cceses 16.0. .ccacces GBS. .c0cc600 cue Pete, BUGOEL. . 00 c¥eaden WMC cccces 10.8 
@. Beties tO c. oksscewe Hedbes Se i ee eee 14.8 -.cccccce 50.0. .ccccces ack | NCAA® Football smveede Wee coccces 6.3 
. Alexander....... Football Scoreboard......WRCV ....... 43 
8. Death Valley Days (W)........WRCV......... Pacific-Borax......-Mon. 7:00-7:30 ........ (i Serre ree — . pee 40.3 |Newsreel ............ Oe Serre 11.8 
Gray Giemt......<sscecsse WAU ..... 11.5 
9. TV Readers Digest (Dr)....... a ee, gare Sun. 6:00-6:30 ..cceese- 94.4... cccccee SED. . ccccthon ee PEWS COM cicccccs WOCAU ..... 98 
10. Whirlybirds (Adv)........ bcc WOAUR ec cinccs a a rr ee Wed. 7:00-7:30 ....... SAS . i.éd sees 2 ee 42.7 |News-John Daly Peas, ee | 
DETROIT ; Approx. Set Count—1,610,000 Stations—WJBK (2), WWJ (4), WXYZ (7), CKLW (9) 
1. Popeye The Sailor (Ch)...... ne AAP... os ++) MOM ae, CHOCO .. 2. BID. ccc ccces | ee 2 463 1Frontier Doctor..........; . ) ae 18.0 
2. Death Valley Days (W)........WWJ........°..Pacific-Borax...... Mon. 7:00-7:30 ....0.0 BEG. <0 See el cocpanwen 44.0 |I Led 3 Lives......... yr? <5 sae 9.1 
3. Ames, "BW AMG (Ce)... 0.0060. WWI. sc ccccese. CBS. . cc cvececcces Wed, 7:00-7:30 ...cce- BSL sccecees 49.1... c00 ove 47.0 |Don ER ee .. . aa 10.7 
. Man Behind the Badge.... CKLW ...... 10.7 
4. Brave Eagle (W)......... ee, re Cae: vememaesenees Thurs. 6:30-7:00 ...... eee ‘fe  * eee eer 37.6 | CBS News, D. Edwards.... WJBK ....... 6.3 
5. The Honeymooners (Co)......WJBK......... RO. cccewsewvcaaes Sat. 10:30-11:00 ....... ht ee | een o OLT 1 Weer Ta Parades... .cccscces  f 15.7 
6. Highway Patrol (Adv)...... . -WJBK. ee eo Se ena Tues. 10:30-11:00 ...... LL Ce ef ee 5 a SE 5. . Lo ee aeeseee oWAYZ ......140 
%. Casey Jenés (AG)... . 2.0.00. WW... cccces. Screen Gems...... et Oe Tn. stednene MED +sscaeuue 44.8 | State EP 2 3 eee e 6 en “ena 12.2 

8. Frontier Doctor (W)..... tee A > Se ig a ome ee Sun. 6:00-6:30 ...ce0s. 5 re as ee. ocumenn 51.0 | Popeye ee Fae * 
D. Sieg Tee Gee cee os ec teees a MOND: sé 0cdawes Bum. Geet. kceccs BIB: sctseaes S65 ...cccetes 47.4 Premiere Film Parade...... , ae 12.4 
10. Last of the Mohicans (W)..... CART vs. ccamene jy re ee Thurs. 7:00-7:30 ..... fk Sees OOMis.<emanne 36.5 | Michigan Outaoors. . . 6.60% We éces .10.5 
SAN FRANCISCO Approx. Set Count—1,350,000 Stations—KRON (4), KPIX (5), KGO (7) 
1. Highway Patrol (Adv) .......KRON......... i, eS ee Tues. 6:30-7:00 ...... Beery eee i .. 49.6;Name That Tune........... KPIX ..... 13.9 
2. Search for Adventure (Adv)... KPIX.......... ery Thurs. 7:30-8:00 ...... BOM .«teesdes GO0. cateccia BOD vase Tat Dew: . ..<.<0ss pect vives. 17.0 
3. Science Fiction Theatre (Adv) KRON......... ZiV.....secveceses ee SO eee) eee eee 39.0 |Success Story......... er |. ee 9.9 
4. The Honeymooners (Co) ...... > er Sess cwetacebees Thurs. 7:00-7:30 ....... 8 By ae ee 48.510. Henry Playhouse........KPIX ..... 20.8 
. 5. Harbor Command (Adv)...... Se rr ere Ned: 6:30-7:00 ........ SPR ee - 41.5 |Last of the Mohicans.......KPIX ...... 12.1 
6. O. Henry Playhouse (Dr)...... i: ee ae Thurs. 7:00-7:20 ..iossc SOS: icawawes re ¢.. 48.5 |The Toneymooners.........KRON ...... 21.8 
7. Silent Service (Adv).......... 4 Bs sts emaadnvexs Sat. 7:00-7:30 ivase Eee veawadns OOD: ccannees Sea TPerry Mason. ..sc.ceces re 3: 24.5 
8. Mr. District Attorney (Myst)... KRON......... ae ee le eee 19.7 «5.000066 45,4..c0c0002 MODE BOOK: .. dccccccces jG cbates 0 15.2 
8. San Francisco Beat (Dr)....... 3g | Se ee RAD .6:s wud bbe euees Sat. 10:30-11:00 ....... Oe wade ces Sits cweadet 37.5 |Biggie Show.........- ceded <<eesers 9.7 
10. Sheriff of Cochise (W)........KRON......... NTA......... .... Sat. 6:30-7:00 ....... i: pan ae 47.2 |Ferry Mason.........eses-. a 24.1 
BALTIMORE Approx. Set Count—664,500 Stations—WMAR (2), WBAL (11), WJZ (13) 
1. Highway Patrol (Adv)........ jp fee EES Pe Sat. 7:00-7:30 cert ee 9605 cstecas 46.4 | Early Show; Dateline....... .. Leas * 15.3 
2.. Mom GE Ree GG). 6 oa c.c POEM. 6.006060 Ell 5.0 cc cneeceets. Sat. 10:30-11:00 ..... . 24.5 seccevee 4B1.eccess 663 Late ne Mcnieeteee Te 260 0 saith 18.4 
3. Popeye The Sailor (Ch)...... WES. « s20cevces MME +s cvergeeooess M-F 4:45-5:00 a aa 3) coce SAA [CONGUE § 2c ccccccecscocece WAR: ccces: 11.3 

Sat. & Sun. 5:30-6:00 

2 lll eee, 0) aes oe eee ek eee WD cesses GB. ccowncan MRD ie GROW. cc0ccdclanecstetn uxsss e+ 18.8 
5. Casey Jones (Adv)...........WJZ....+.ee... Screen Gems...... Mon.” 7:30-8:00 ...... o++19.5..cccccese Bll.coccccce S20 RODIN Hood......... o00eed EE. oa, 00.18 
6. Death Valley Days (W).......WBAL......... Pacific-Borax....... Mon, 7:00-7:30 ........ 16.0..-scceee 35.9..ce000+. 44.6 | Early Show; Dateline.......WJZ ...+0.--17.8 
7. Studio 57 (Dr)...... ere, °: Tape, se coccees Wed. 10:00-10:30 .......15.4..cce0ee 24.4..ece000- 63.2) This Is Your Life......000. WBAL ......-91.0 
8. Frontier (W)...... ddetedaneddecsaiieesc TN cctectesiess. CED cca: 14.1....cce0e 29.1..se000+. 48.5/U. S. Steel Hour.......006.WMAR ...5..17.0 
9. Waterfront (AGy). .... 0000.00. WMAB.s000000 MCA. .ccccccccce. - MOD. 6:30-7:00 06000002:18.9..copeces B6.Tcccccccvs S79 \Eatly Show..... secneeebes. vieecars 18.1 
10. Amos ’n’ Andy (Co).......... 8 ee eee a ee | 
10. Man Behind the Badge (Myst) WMAR........ ES, aa Fri. 6:30-7:00 ......... 13.6....+00+. 87/7....e00+, 36.1 |Early Show....... EL eee 18.1 
) ‘ ‘ 
CINCINNATI Approx. Set Count—662,000 Stationsx—WLWT (5), WCPO (9), WKRC (12) 
1. Highway Patrol (Adv)........WKRC......... Ziv.....scesee.-.- Sat. 10:30-11:00 ..... + Se | 58.2, Your Hit Parade...... ocaes WEEE. wie-s bY 
%. Der. Cirtation (De). .... os cccces«WERCicdeesoes Dll. . cies soccesee+ Mon. 7:00-7:30 ....0....24.6..cccccee 53.4.ceeceee. 46.1 |Pantomime-Hit Parade...... WCPO ....... 98 
&. Feemtior. Deoter (WW)... iviccewWCPOtceventec EPTV.. i viercccecs Fri, 10:30-11:00 ........24.4..ceeeee+ 43.5...ee00++ 56.1 | Person to Person...... cecee WE vce e BBD 
4. Death Valley Days (W).......WKRC.........Pacific-Borax...... Fri. 7:00-7:30 ....04.+.24.1..seeeees 58.4.0.e000+. 41.3 | Pantomime Hit Parade......WCPO ....... 9.6 
5. Cisco Kid (W)................ a pa, ane 2 Sun. 6:00-6:30 ...6600+--21.0.-seeeees 45.5..s000+-. 46.2 (Best of MGM...........00.WLWT ....--16.0 
6. Kingdom of the Sea (Doc)..... WLWT....00.+--Guild...... seveee Wed. 7:00-7:30 ..44+.+--20.1..se0e00+ 46.5......... 43.2 | Pantomime Hit Parade......WCPO ....... 9.7 
7. Annie Oakley (W)....... oaees WCPO. oiuces «CBS. ccceee. ve Fri. 6:00-6:30 ......... 19.2..+seee++ 58.9......... 32.6|Heading West...... seeeeessWLWT .....- 7.9 
8. Sheriff of Cochise (W)........WKRC...000...NTA..o00. o¢ «0#. Thurs. 7:30-8:00 ...... 19.1...see00- 34.5......... 55.4|Circus Boy......ssececeeesWCPO «..-+-.17.7 
9. Silent Service (Adv). .......+.WKRC...+00.++NBC..ccecsecses. Fri. 7:30-8:00 seeees IBS. ceeeees 38.5....004.. 47.5| Rim Tin Tin.....seeceecees+WCPO ...-++-22.8 
10. Secret Journal (Dr):....6.0..-WCPO...0.0..MCA.cccsceseees Tues. 10:30-11:00 ...... IB.2.cccceee 4Bliccccccce BIB FCOKO B.ccccccccccessccccee WRG csevcctkle 
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UPDATING THE GLOBAL PICTURE 





TV-It Gets Ar ound 


COUNTRIES 
Western Eurepe 
Austria 
Belgium 
Denmark 
Finland 
France 
West 
Italy . 
Luxembourg 
Monaco 
Netherlands ” 


ee ee 


eee eee eee eee eee ee) 
eee ee ee ee ee 


Switzerland 
United Kingdom 
Yukeoslavia 


TOTAL 


Latin America 
Argentina 
3razil 
Chile 
Colombia 
Costa Rica 
Cuba 
Dominican 
El Salvador 
Guatemala 
Mexico 
Nicaragua 
Panama 
Peru 
Uruguay 
Venezuela 


eee neem eerere 


a so as de 


ee 


TOTAL 


Near East, So. Asia 
and Africa 
Algeria 
Cyprus 
Egypt 
Greece 
India 

Iran 
Iraq 
Kuwait 
Lebanon 
Morocco 
Saudi Arabia 
Tunisia 
Turkey 


TOTAL 
FAR EAST 
Australia 
Hong Kong 
Japan 
Korea (South) 
Philippines 
Thailand 


(closed circuit) 


eee eee ee 


Es CAs thew whaases 25 
Communist Bloc 
Bulseria .......-ccsgeeese. 
Czechoslavakia ......e5.se++05: 
East Germany ........-- 
HUMSATY ... . 6 cc ecveccccnes 
ee 
Rumania... .ccccccccvceces 
eee er 


Cc ommunist China 


TOT: AL 


Dotto’s’ Slotto 


On British ATV 


“Dotto,” the new Frank Cooper 
daytimer which was launched on 
CBS-TV only two weeks ago, has 
been sold in England to the ATV 
commercial group. Sy _ Fischer 
Cooper partner and head of the 
N.Y. office, set “Dotto” 
other Cooper package, “Keep It in 
the Family,” currently on ABC-TV, 
in the two-show deal with Lew 
Grade and Val Parnell, ATV top- 
pers. “Family” will start within 
the month and “Dotto” next Sep- 
tember. 


Another property in which the)! 


Cooper office has an interest, “The 
Lineup,” was set in England some | 
time ago via CBS Film Sales. 
While in England, Fischer is also | 
setting up two co-production deals, 
one of which is a series based up-| 
on the wartime RAF which will be) 


done in association with Ben Ficz, | 
a producer at J. Arthur Rank. Ray! 


Allen, a Cooper client who's in 
England workirig on the “Dick & 
Duchess” series, will write the 
RAF project. 





STATIONS RECEIVERS 
Dec. Planned In Use 
1957 1958 Dec. 1957 

8 3 15,000 
4 — 250,000 
3 100,000 
3 3 7,000 
23 3 700,000 
47 10 1,256,000 
142 — 700,000 
1 an 1.400 
1 _ 6,000 
: 3 200,000 
3 45 
1 i 6, 
1 1 6,000 
4 _— 65,000 
5 2 36,000 
23 . 8,000,000 
2 4 4,000 
276 46 11,345,200 
3 100,000 
7 12 600,000 
me 2 — 
6 10 100,000 
io 1 — 
19 4 300,000 
2 ~ 7,500 
1 1 7,000 
2 — 11,000 
11 - 300,000 
1 1 1,200 
an 2 6,000 
~_ 7 int 
1 2 3,100 
10 “i 125,000 
61 51 1,560,000 
1 1 6,000 | 
1 _ _—- 
= 1 —| 
1 pa 
_ 1 — 
= 1 = 
1 “ie 3,000 
1 — 
_ 2 —_~ 
2 ie 5,000 | 
1 =a 600 | 
_— 1 or 
e - wd 
: 9 15,100 | 
6 + 150,000 | 
1 anne 2,000 | 
18 17 942,000 
1 1 2,000 
1 1 17 000 | 
| 
1 — 500 | 
9 3 150 000 | 
1 1 2,000 | 
5 2 25,000 
ss 7,500 | 
56 30 2,000,000 
ants 1 _— 
76 39 2,345,000 





Mutual Finally Finds 
A Pitt Outlet, But CBS 
Is Still on the Prowl 


Pittsburgh, Feb. 4. 
Mutual radio network has found 
a Pittsburgh outlet again. Web 
has long been without a steady 
local beam, and chances were grow. |! 
ing dimmer for a connection with | 





and aN-| one of the big downtown stations | taken over network radio. 


when NBC recently bought WJAS, | 
now WAMP, and ABC picked up} 
KQV. Of three others, KDKA is | 
a Westinghouse property and Post- | 
Gazette’s WWSW and Hearst's 
| WCAE prefer to operate as indies. | 
So Mutual has just signed with | 
|WMCK in nearby McKeesport, | 
which has a strong signal into the 
/met area. Although most of the 
stations in and around the fringe 
fare daytime operations, WMCK 
lisn’t. It’s a full-timer. Mutual tie- 
up begins immediately. 

Now CBS is the only major net 
without a Pittsburgh affiliation, 
and it's still trying desperately to 
arrange something but so far with- 
! out any success. 





WORLD TV SET 


The growth of television over-| 
seas, has surpassed previous esti-| 
mates, according to the U.S. In-| 
formation Agency. Exclusive of 
the U.S. and Canada, the number | 
ef tv stations iucreased from 260 | 
te 447, and the number of sets | 
from 11,500,000 to nearly 16,500,- 
000, as of December, 1957. 

It is estimated that by the end of | 
1958, 610 tv stations will be in op-| 
eration, and about 22,000,000 sets 
in use overseas. Included in these | 
totals are figures and estimates) 
from Communist bloc countries. 

The overseas set count of 16,- 
500,000, added to the approximate 
41,000,000 set count in the US., 
and the 2,650,000 set count in 
Canada, puts the world tv set count 
at 60,150,000, an astronomical fig- 
ure for a young medium. 

Highlights of the USAI expan- 
sion story for 1957 include: 

1. Authorization for an alil-com 
mercial ty station in West Ger- 
many. 

2. Continued impressive growth 
of the Italian tv network. 

3. Extensive plans for expansion 
in Japan. | 

4. Great activity in the construc- | 
tion of stations in the Soviet Union; 
relaying of programs by means of 
aircraft; reductions in the price of; 
tv sets. | 

5. Construction of a large tv 
center in Peking. 

6. Of the 159 new stations built 
in 1957 in the Free World, West- 
ern Europe had 141, a tremendous 
increase of more than 100°). This 





| was mainly due to an amazing de- 


velopment of the Italian tv net- 
work from 37 stations to 142 by the 
end of the year. Nine new stations 
were added in the Far East, seven 
in Latin America, and two in the 


| Near East. 


In a forward, the USAI stated 
in its report that the accuracy of 
the data is subject to the reliability 
of the statistics compiled from var- 
ious sources. They are based on 
official data whenever available; 
otherwise, the concensus of various 
sources is used. Television set fig- 
ures include estimates of unli- 
censed or “black” sets whenever | 
| available. Communist bloc statistics | 
must be regarded with caution. | 

See adjoining column for run- 
| down on country by country tv sta- 
tion and set count: 





Adam Young’s Answer 
To CBS Radio’s 0&0 
Believability: ‘Nuts’ 








}a study, 


Adam Young, prexy of the 
Young reppery, blasted out at the | 
recent “promotion pieces” done by 
CBS Radio designed to prove that 
the network’s owned and oper- 
ated stations have more believa- 
bility. 

“The dominance of the modern 
concept of radio,” says Young, “is 
no longer a trend. It is an accom- | 
plished fact. That is why in every 
one of the top 25 markets, an in- 
dependent station ranks among the 
top three in audience size.” 

The Young reppery has released 
“The Dynamic Change in 
Radio,” which compares station 
| audience rankings in the tep 25 
—s Nov., 1952, versus Nov., 

957. The report shows the com- 
a lead indie radio has 
In 1952 
| there were 26 network affiliates 
| either in first place or tied for first 
place in the top 25 markets. The 
report states that presently 22 net- | 
work stations have dropped from 
first place and 21 indie stations | 
hold coveted positions. 

Report concludes by saying that 
“the evidence should serve to) 
counter some myths about inde-. 
pendent stations which have arisen | 
from recent prometion pieces done 
by the networks. 

Blair’s New Sales Plan | 

Blair TV has come out with a| 
new sales plan which according 
to Edward P. Shurick, exec veepee | 
of the reppery, would allow an ad- | 
vertiser a Monday-through-Friday | 

(Continued on page 48) 


| cigarets, 


| dav 
|casts by Westbrook Van Voorhis. 





Dut s WABD on Real Live Kick; 
COUNT: 60,150, 000 53 Hours a Week Sets a Record; 


Cheaper 


Buying Telefilms 


—¢ Four and probably five new live 





His Master’s Voice 
Detroit, Feb. 4. 

George Washington Trendle, 
creator of the “Lone Ranger,” 
feels tv gunslingers are too 
wild and teo uncouth. “You 
don’t need a lot of bloodshed 
te get fans—children or 
adults,” said the 73-year-old 
former owner of radio station 
WXYZ 

“For years our ratings (‘Lone 
Ranger’) indicated that half 
our listeners were adults and 
this was without the ‘blood 
and thunder of the ‘adult 
Western.” The fights in today’s 
shows seem more gruesome. 
If your scripts are good you 
can have a hero whe doesn't 
go around spitting tobacco 
juice. Nowadays they don’t 
glorify the leads—they're not 
enough inspiration for chil- 
dren.” 

In 1954, Trendle’s company 
sold “The Lone Ranger.” He 
says, “I don’t watch it much 
on tv, but I'm sure it's going 
along fine.” 


Roberts Converts 
6806 MBS Loss 








| 


Into 246 Profit 


Since the takeover of Mutual by | 
the Paul Roberts management | 
gioup, the net has been operating | 
in the black, with an operational | 
vrofit of $24,000 reported from 
September through the first of the 
year, 

The Roberts group took over the | 


| 


net from RKO Telemadio Pictures | 


last August. Losses for the first 
seven months of 1957, prior to the 


takeover, was put at $680,000. The | 


change in the profit picture is at- 
tributable to paring down ex- 
penses, lopping off shows, the con- 
centration on selling five-minute 
news segments and the new affili- 
ates contract, featyring the swap 
program arrangements. Also con- 
tributing was the garnering of 
bluechip accounts to ride the Mu- 
tual net and the resurgence of net- 
work radio as an ad medium. 

Net also recently signed two 


| year-long contracts with Liggett & 


Myers and Bristol-Myers. Tobacco 
firm, in behalf of L&M filtered 
is participating in net's 
mvystery-adventure bloc and is 
sponsoring the Thursday and Fri- 
5:30 p.m. five-minute news- 


Bristol-Myers for its Bufferin 
product has ordered a saturation- 
type weekend campaign of news 
and news adjacencies over the full 
MBS. Young & Rubicam is the 


agency for the drug house, while | 


Dancer, Fitzgerald, Sample serv- 
ices Liggett & Myers. 

In the sports department, 
major league baseball! clubs, 


nine 
in- 


,cluding the world champion Mil- 


waukee Braves, are permitting 
MBS play-by-play broadcasts of 
their home games on net's “Game 
of the Day.” Baseball! show this 
year for the first time will be run 


|on a seven-day basis, with no minor 


league ballgames slated. 


Busy Bea 
Kansas City, Feb. 4. 

Intensive speaking schedule 
lined up for Bea Johnson, KMBC 
director of women’s affairs, virtual- 
ly has her talking in her sleep. A 
! 90-day period includes a docket of 
97 talks. 

The route takes her over thou- 
sands of miles, from Miami to 
Dallas and other points and back 
|te KMBC. All while she doubles 
as afternoon hostess on a two-hour 
show here, five days per week. 





| 





programs will have preemed on 
WABD, the DuMont New York tv 
station, in the four weeks up te 
Feb. 25. Four of the shows are 
definitely set and the fifth, a 
Thursday night half-hour, is ex- 
pected to get the go ahead in the 
next few days. 

With all of the new program 
schedulings, the indie videe outlet 
will be running exactly 53 heurs 
of live programming a week by the 
17th. That's as against 6142 hours 
of film. WABD far and away 
ranks as the No. 1 live station 
among Gotham’s four tv indies. 

There is a two-fold reason why 
WABD plans to expand even more 
te live video on a local basis, 
flaunting the fact that two of its 
big nightime live stanzas !ost their 
bankrollers after the first 13-week 
cycle. Because WABD has a 
unique problem, the station ex- 
plains, it is actually cheaper te 
produce live half-hour’ stanzas 
than to buy fresh telefilm. Sta- 
tion, in kind of carryover from its 
days as a network flag (for Du- 
Mont), still has three full camera 
crews. The more the station were 
to go film, the less the crews would 
be utilized. But with seven-and-a- 
half hours a day of pre-dark pro- 
gramming alone,:the station can 
amortize the cost of the crews over 


ithe long stretch so that it’s often 


possible to bring in half-hours for 
under $2,000 each. 

First-run film runs several hun- * 
dred dollars higher in New York, 
which leads to the second reason 

why the station is pursuing “more 
| live.” WABD planners—boss Dick 
Buckley and his seconds-in-com- 
mand, Bennett Korn and Jack 
Grogan—-figure that the indie can- 
not always compete pricewise with 
the three network o&o's for new 
| telefilm product, which automati- 
| cally means the station has to re- 


(Continued on page 48) 


Late Show’ Takes 
Count Vs. ‘Tonight’ 


“The Late Show,” the pioneer 
WCBS-TYV, N. Y. feature film show- 
case, has begun to take a substan- 
tial beating at the hands of NBC- 
TV's Jack Paar “Tonight” show. 
The December ARB ratings for 
New York gave “Tonight” on 
WRCA-TV an edge over “Late 
Show” for the first time, and this 
margin has been widened in the 
January ratings out of ARB to 
give “Tonight” a 64% rating ad- 
vantage over the features, an un- 
precedented situation in the New 
York late-night market. 

Moreover, the sales picture is 
keeping pace with the success story 
of “Tonight,” with WRCA-TV now 
at the SRO point in all of its sta- 
tion-break adjacencies in the 
11:15 p.m.-1 a.m. time period. New 
sponsors, with i0 and 20-second as 
well as one-minute breaks, include 
Ward Baking, Slenderella, Procter 
& Gamble, Newport cigs, Pepto 
Bismol, Knickerbocker Beer, Coty, 
Colgate, Quaker Oais, Bardahl, 
Dutch Masters Cigars, American 
Tobaceo and Manischewitz Wine. 

The ARB ratings, covering the 
week of Jan. 6-10, give “Tonight” 
a five-day average of 9.5 and 54.0°3 
share vs. 5.8 and 33.0% share for 
“Late Show.” As for “Tonight” on 
a national basis, ARB rates it in 
91 markets, and the January results 
gave it a 7.6 average with 2,200,000 
homes, an increase of 23° over 
the previous month alone. The 
December rating came to 6.2, with 
the show reaching 1,741,000 homes. 

WCBS-TV isn’t taking the situa- 
tion lying down. It's scheduled a 
series of blockbusters for the en- 
tire month of February (not just 
rating week, as is customary) and 





is heavily promoting the lineup 
under the title of “Fabulous 
February.” 
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GREGORY PECK 


“The Paradine Case” 





CARY GRANT 


“Notorious” 


JOAN FONTAINE 


“Holiday” 


























@ Wiilly Difrni® Hla 10 5 
NTA’s FAMOUS 


— offering a constant flow 






























HENRY FONDA 


“The Ox-Bow Incident” 





of ‘Hall of Fame’ TV Progra: 


Here’s a radically different concept in TV station program- 
ming ... that will solve stations’ program needs for years to come! 

It’s the program service plan of NTA’s FAMOUS FILMS, 
offering quality programming on a subscription basis. 

All in all, over 1,000 hours of Hall of Fame Programming, 
produced by such distinguished creators of top-flight entertainment 
as... 20th Century-Fox, David O. Selznick, J. Arthur Rank, Hal 
Roach . . . with Desilu and other big ones coming up! 


And it’s constantly replenished from NTA’s future program- 














ming library ... giving you a lien on great new programming for 
7 
LILL) PALMER FABULOUS GREAT HALF- 
“Quality Theatre” i FEATURE FILMS HOUR SHOWS 
: me : from such starring 
t outstanding producers as: such top stars as: 
f 20th Century-Fox Pat O'Brien Ida Lupino 
d. Arthur Rank doan Blondell Teresa Wright 
: : David O. Seiznick : Boris Karloff Paul Lukas 
Sir Alexander Korda: 














...and constantly renewed from N 





For the full story, phone, wire or write! *"** 








JAMES MASON 


“The Man Between” 








LL RETO 
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GENE TIERNEY 


“Dragonwyck” 






INGRIO. BERGMAN 


“Intermezzo” 


TYRONE POWER 


“The Black Swan” 





























flow of almost 1,000 Hours 














‘fa 
ROBERT YOUNG 


“Western Union” 

























Framming...by subscription! 


years ahead. What’s more, it comes to you at a substantial saving 
in your present program costs! 


You can play this ‘Hall of Fame’ Programming as often as 
you want, whenever you want. And you’re backed by ail of NTA’s 
massivé promotional power, too! 








Quality? Yes! Assured program flow for years tu come? Yes, 
yes! At a significant saving, besides? A triple yes! That’s NTA 
pioneering new subscription program service plan—giving you the 
most of the best for the least—in NTA’s new FAMOUS FILMS! 














LORETTA YOUNG 
FAMOUS CARTOONS “The Farmer’s Daughter” 
AND SHORT SUBIECTS 


Including the following, 
many of them Academy Award Winners: 
Little Lulu George Pal Puppetoons 
Grantland Rice “Speaking of Animals” 
Sportlights “Unusual Occupations” 







































JUdson 2-7300 OLympia 2-7222 

















a 








mm NTA’s future program library! 
> bo | 

es *: FAMOUS FILMS 
New York: Los Angeles; 

10 Columbus Circle, New York, N. ¥ 8721 Sunset Blvd., Hotlywood, Calif. : 

| 






REX HARRISON 


“The Foxes of Harrow” 
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VARTETY-ARB FEATURE FILM CHART 


feature period and share of audience, since these factors reflect the effectiveness 
of the feature and audience composition, t.e., a late show at 11:15 p.m. would hardly 
have any children viewers, but its share of audience may reflect dominance in that 
time period. In the cities where stations Sell their feature programming on a multi 
stripped basis utilizing the same theatrical throuyhout the week a total rating for the 
total number of showings for the week is given, the total rating not taking into account 
the duplicated homes factor. Barring unscheduled switches in titles the listed features 
for the particularly rated theatrical filmed show are as accurate as could be ascer- 
tained trom a multiplicity of station and other data. 


42 TV-FILMS 








Variety’s weekly chart, based on ratings furnished vy American Research Bu- 
reau’s latest reports on feature films and their competition covers 120 cities. Each 
week, the 10 top-rated features in a particular city will be rotated. 

Factors which would assist distributors, agencies, stations and adver.isers ™m 
determining the effectiveness ot a feature show in a specific market hare been 
included in this Variety chart. Listed below is such pertinent information regarding 
features as their stars, release year, original production company and the present 
distributor included wherever possible along with the title Attention should be paid 
to such factors as the time and day, the high and low retings for the measured 


PHILADELPHIA 











ARB SHARE OF DECEMBER, 1957 ARB 
TOP 10 TITLES AND OTHER DATA TME SLOT RATING HIGH LOW AUDIENCE TOP COMPETING SHOWS RATING 
1. KING’S ROW— : World's Best stovies 21.7 23.8 16.5 52.4 Person to Person WGAD . cock 35.3 
Ronald Reagon, Ann. Sheridan, Robert Fri. Dec. 6 News; Weather - WE se n0nses 16.5 
‘ Cummings, Betty Field; 1941; Warner 10:45-12:30 a.m. % Sports Final; The Little 
Brothers; Associated Artists Productions WFIL Kidnappers, Million Dollar 
SSS See ae 9.3 
‘ Gs. 3.6 de oss creme aA 6.9 
2. HEIDI— Shirley Temple 20.3 21.5 18.3 $7.2 NCAA Football: .....0ccce Ane 11.7 
Shirley Temple, Jean Hersholt, Sat. Dec. 7 
Arthur Treacher; 1937; 3:30-5:00 p.m. 
20th Century Fox; NTA WCAU 
3. TARZAN, THE APE MAN— World’s Best Movies 16.0 17.3 13.8 60.2 —— Truth, Command iis io 
Johnny Weismuller, Sun. Dec. | OT eee eer * 
Maureen O'Sullivan; 1:30-3:30 p.m. The Nativity. ia SE wacccess Gan 
1932; MGM; MGM-TV WFIL Command Theatre No. 2 OT a ccéacee 7.3 
The Adventures of Robinson 
Crusoe, Film Festival | an nee 10.5 
4. WATCH ON THE RHINE— World's Best Movies 15.4 16.8 13.5 43.5 San Francisco Beat ....... a ee 21.5 
Bette Davis; Paul Lukas; 1943; Sat. Dec. 7 News; Sports Corner...... Wee 2646000 16 0 
Warner Brothers; Associated 10:45-12:30 a.m. Weather, Beachhead, 
Artists Productions WFIL Million Dollar Movie WEA voccsce. 12.0 
5. TO HAVE AND HAVE NOT— Stage “S” 14.1 15.8 11.5 43.3 Golden Playhouse ES dca boos 15.8 
Humphrey Bogart, Lauren Bacall; Tues. Dec. 3 News; Weather = ey 16.3 
1944; Warner Brothers; 10:45-12:00 a.m. Sports Final; Frankenstein 
Associated Artists Productions WFIL Meets the Wolf Man, 
Shock Theatre ......... a 9.3 
0 i ae A reeees En aie ig: aie 69 
6. THIRTY SECONDS OVER TOKYO— World's Best Movies 13.0 14.8 11.3 46.8 eee Ses i | ee 18.5 
Spencer Tracy; Van Johnson, Mon. Dec. 2 News; Weather 4 awa «WORE Guneaie e 13.0 
Robert Walker; 1944; 10:45-12:30 a.m. Sports Final; The Invisible 
MGM; MGM-TV WFIL Man Returns, Shock 
a Theatre WORD hs 8400 5.7 
7. THE ADVENTURES OF ROBINSON Film Festival 12.3 14.3 10.5 38.2 Tarzan, The Ape Man, 
CRUSOE— Sun. Dec. |! World's Best Movies ME. ateceews 17.2 
Dan O’Herlihy, James 3:00-5:00 p.m Sunday Afternoon Festival eee 16.0 
Fernandez; 1953; United WCAU Paul Winchell WFIL, ..: 11.2 
Artists; United Artists-TV 
8. BEACHHEAD—. Million Dollar Movie 12.0 14.0 11.5 38.0 Watch on the Rhine, 
Tony Curtis, Mary Murphy, Frank Sat. Dec. 7 World's Best Movies ... WFIL .... 15.4 
Lovejoy; 1954; United Artists; 11:20-12:45 a.m. 
United Artists-TV WCAU 
9. CAIRO— World's Best Movies 10.1 20.5 13 71.1 BE ao sere Cibo ances WRCV 5.8 
Jeanette MacDonald, Robert Fri. Dec. 6 
Young, Ethel Waters; 1940; 12:30-2:00 a.m. 
MGM; MGM-TV ,. WFIL 
16. JESSE JAMES AT BAY— Roy Rogers Playhouse 9.9 10.8 9.3 66.4 See the World............ ML. Pabareiasis 2.0 
Roy Rogers; 1940; Republic; Sun. Dec. 1 Ne ee ee WFIL 5.2 
MCA-TV 10:30-11:30 a.m. 
WCAU 
r 
SEA TTLE-TACOMA 
1. THE FARMER’S DAUGHTER— Armchair Theatre 17.8 18.4 174 57.1 Wild Bill Hickok ......... RENE. sececves S08 
Loretta Young, Joseph Sun. Dec. 1 The Charge of the Light 
am = Selznick ee Brigade, Encore Theatre.... KTNT ........ 8.9 
udio; } 
2. WAR AGAINST MRS, HADLEY— Command Performance 15.5 17.4 13.1 44.7 Everything Happens at Night, 
Van Johnson, Edward Sat. Dec. 7 Premiere Performance oo eee 12.4 
— ee nae a.m. Major Studie Preview..... a 7.2 
3. WATERLOO BRIDGE— Midday Matinee 13.5 14.4 12.5 64.3 NCAA Football _......... Pee 7.3 
Vivien Leigh, Robert Sat. Dec. 7 - Footba:! Scoreboard...... BED oscreee 3.9 
Ka tony A MGM; sats | en Lone Ranger gl a 6.9 
4. EVERYTHING HAPPENS AT NIGHT— Premiere Performance 12.4 14.1 11.1 33.6 War Against Mrs. Hadley, 
Sonja Henie, Ray Milland, Robert Sat. Dec. 7 ‘Command Performance PO ino hewa 15.5 
Cummings; 1940; 20th Century 10:30-12:00 a.m. 
Fox; NTA Film Network KTNT 
5. MILDRED PIERCE— All Star Movie 12.2 13.4 8.2 52.4 oe kr ree 
Joan Crawford, Zachary Scott, Fri. Dec. 6 Boots and Saddies ......... ES icweess Oe 
Jack Carson, Ann Blyth; 1945; Warner 10:35-12:45 a.m. Whistling in Brooklyn, 
Brothers; Associated Artists Productions KTNT Command Performance..... Reap ny ee 4.4 
6. ie OF THE LIGHT . — — 9.2 10.8 7.9 31.1 The Farmer’s Daughter, 
un. : Armchair Theatre.....4.....KING ..... eek 
Errol Flynn, Olivia De Havilland; 2:30-4:30 p.m. File 7...... 2 ro ee . te 5 ne oo 
1936; Warner Brothers; Associated KTNT This Is the Life ..............KING |........105 
Artists Productions GE ns +2 sc. crate 4s APE? .s.ccce cc - 
71. MOULIN ROUGE— Curtaintime 8.9 11.5 49 41.8 What’s My Line........ 4 
phon nea Zsa Zsa Gabor; nee 1 Each Dawn I Die, Late Show KTNT ates it 
- Artists; ~ 45 a.m. 
United Artists-TV KOMO 
3. MARSHAL OF AMARILLO— Bar 5 Theatre 8.4 8.5 8.2 41.6 N tbal I 
Allan Lane; 1948; Sat. Dec. 7 a ee ee 4s 7.7 
Republic; Hollywood 1:00-2:00 p.m. 
Television Service KING 
8. GANGS OF SONORA— Bar 5 Theatre 8.2 8.5 7.9 J 
Bob Livingston, Bob Steele; ge 39.8 NCAA Football........ aa ks rr 8.6 
1941; Republic; Hollywood 2:00-3:00 p.m. _ 
Television Service KING 
16. MY DEAR MISS ALDRICH— Command Performance 7.8 8.5 5.9 44.3 Suspicion .. Tee ee 14.8 
— May Oliver, Maureen Mon. Dec. 2 Adventures of Robin Hood, 
Sullivan, Walter Pidgeon; 10:45-12:15 a.m. All Star Movie............ KTNT ...,.... 43 


1936; MGM; MGM-TV KING 
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PANORAMA POTOMAC 01e of a series of impressions of Washington by T. Miyashita. Commis- 
sioned by WTOP TELEVISION «1 Broadcast House, Washington, D.C. Operated by The Washington 
Post Broadcast Division. Represented by CBS Television Spot Sales. (Reprints available on request.) 
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Y & R's Bob Mountain Sees 
Increasing Return to Live TV; 


—On Other Ad Agency Fronts 


By JACK BERNSTEIN 


Robert Mountain, Young & 
Rubicam’s veepee in charge of 
radietv, predicts there will be an 
increasing return to live television 
by the tv industry and bases his 
opinion on the present high cost 
of production. He believes tape 
~will partially answer the cost prob- 
lem because of its residual bene- 
fits 

He said “as long as the cost fac- 
tor in television is paramount, and 
in the interests and desires of ad- 
vertisers to bring good entertain- 
ment to the public, the return of 


live television is logical.” Mountain | 


feels live tv offers more to the 
public artistically and is easier on 
the sponsor's purse strings. While 


he said he would still back a good | 


film show (the fact that a show is 
live doesn’t override all consider- 
ations) “economically speaking, in 
live tv the costs of the programs 
are reduced approximately one- 
third compared to film shows.” 
“At the present time live tele- 
vision is unattractive to name per- 
formers because they get nothing 
beyond the original performance. 
Taped shows will provide the stars 


with residual benefits and the ad- | 
vertiser and the public alike will | 


be benefited by artists giving live- 
simulated performances.” 

George Haight, veevee in charge 
of radio and tv at McCann-Erick- 
son, feels that taped shows are 
some two years off and that many 
mechanical difficulties have to be 
ironed out. He said at the pres- 
ent time there is no method to 
edit or cut tape and that Ampex 
has to lick other technical prob- 
lems before the system will be 
adopted by the tv industry. 

Agency Exploitation Role 

The agency role in exploiting 


clients’ tv shows increases by the | 


approximately $50,000 will not be 
adopted by the agencies, say the 
ad men. Most of the agency top- 
pers admit that the report served 
to awaken the industry but readily 
poipt out that Madison Ave. is a 
street of tradition and will con- 
| tinue to use the’ commission sys- 
|tem. The general feeling is if any 
| change is to come about, it will be 
}in the way the media system bills. 
| Shorts: NBC said to be feeling 
|out some ad agencies on possible 
| hike of time rates to national ad- 
| vertisers. 

BBDO reported to have laid off 
over 100 people on the Revign ac- 
eount formerly handled by the 
agency. Agency toppers say t’aint 
so. 

Charles Boland, veep in charge 
of radio-tv at Parkson, has penned 
“Iceland & Greenland.” Book to 
be published by Doubleday and 
will sell for $1.50. 

Two annual scholarships of $200 
each for Univ. gf Washington ad- 
vertising students are being award- 
ed by Pudget Sound Council, 
American Assn. of Advertising 
| Agencies. It’s first such scholar- 
ship program to be undertaken by 
any council of the national trade 
association of advertising agencies 
according to Donald Kraft, chair- 
man of the Pudget Sound Coun- 
cil. 

“Freedom Is Not Free” is theme 
of Advertising Council's eight an- 
{nual public service campaign on 
behalf of Crusade for Freedom. 
Advertising material prepared 
gratis by Ted Bates. 

Richard Lockman has_ been 
named general manager of Emil 
Mogul. 


| Chi Agencies 


By LES BROWN 


year and it’s now one of the as-| 


signed tasks of the agency. James 
McCaffrey, veepee in charge of 
radio-tvy at Ogilivy, Benson & 
Mather, likened exploitation to 


buying an insurance policy for a} 
client “It’s a matter of protecting | 


your dollar investment. When you 
lay out $3,000,000 or so for the 
sponsor to bring his story to the 
public it pays you to-spend a small 
proportion of this money to be 
sure you're drawing the interest 
of the public.” The agency recently 
hired a public relations firm to 
plug the “Sid Ceasar Show” which 
returned to the airwaves. 
Exploitation by the agencies 
still runs quite a bit less than the 
publicity costs spent by the film 


industry and by the legitimate the- | 


atre, which shell out approximate- 
ly 10 to 15% of their total pro- 
duction costs. Bests estimates say 
the agencies spend in the neigh- 
borhood of 2°% of the client money 
in plugging the tv wares. 

Prior to the time that a tv show 
is initially ethered, the agency 
toppers meet with the networks to 
determine the amount of selling a 


show is going to need. The webs | 


in most instances give the agencies 
a number of gratis ads to plug 


shows and later on give special at- | 


tention to shows. whithehave not 
gotten of the ground or have 
Sagged. 

Television shows are pitched via 
print media, tune-in ads, and by 
special promotions such as the 
most recent gimmick employed by 
Young & Rubicam to promote 
“Alfred Hitchcock Presents.” The 
agency ran an ad in one of the 
leading New York papers request- 
ing a grave digger. The ad 
swamped the agency's office with 
potential grave diggers who were 
anxious to bury a replica of Alfred 
Hitchcock in the sands of Florida 
in a “you find it and win a prize 
contest.” 

Campaigns such as these are 
being dreamed up by nearly all the 
major avencies which have taken 
on publicity staffs with the sole 
purpose of making the trade press 
and the public aware of the fact 
that a particular program should 
be and can he seen at ascertain 
hour 

Frey Ro port 

The vecommendations cf the 
Frey 
ten by members of the Assn. of 
Nation! Advertisers at a cost of 


W. O. Yocum and Merritt R. C 
Schoenfeld joined H. W. Kastor & 
Sons agency last week as vite 
presidents. Yokum had previously 
been account exec with McCann- 


merly a.e. with C. L. Miller Co. 

| Compton Advertising, for Heile- 
/man Old Style beer, is merchan- 
dising “Sea Hunt” in its nine mid- 
west markets with skin diving ex- 
hibitions and displays in sporting 
goods stores. Compton is mapping 
a big summer promotion for suds- 
ery and the telefilm series. 

For the Edsel account, Foote, 
Cone & Belding publicist Al Weis- 
|}man took Bob Horton of “Wagon 
Train” to Detroit, Pittsburgh, New 
York, New Orleans, and Lake 
Charles, La., for Edsel promo and 
“March of Dimes” telethon ap- 
pearances. 


, Mohr & Eicoff Inc. (formerly | 


|Mohr Associates) has opened Chi 
| offices with Alvin Eicoff, chairman 
/of the board, as exec veep in 
charge of the Windy City office. 
B. Richard Elam Jr., ex-Fulton 
| Morrissey, named merchandising 
' manager for Buchen Co. 
| Herbert Baker Advertising 
plucked Electro-Voice hi fidelity 
| products account. 

Advertising Council set to launch 
eighth annual public service cam- 
| paign next month in behalf of Cru- 
| sade for Freedom Inc. with a pro- 


|gram~to promote contributions to | 


Radio Free Europe. 


’ . 
H’wood Agencies 
Hollywood, Feb. 4. 
| Al Kabaker, head of Compton's 
Hollywood operation, dispatched 
| Joe Agnello to Phoenix to produce 
the open golf tournament spon- 
sored by Wright (air coolers). 
Chet Glassley, formerly with 
Four Star Films, joined Leo Bur- 
nett as producer of film commer- 
cials. 
Chet Brouwer, onetime with 
N. W. Ayer in Hollywood, will be 
sure of his eats. He bought into 
a cafe in La Jolla, Cal. 








Pittsburgh—John Hierlihy, an 
NBC trainee in New York for sev- 


eral years, has been sent here to! 


pecome program supervisor for 
WAMP, former WJAS which net- 
work recently bought. Hierlihy re- 


eport which was underwrit’ places Bill Babcock, who held down 


that post under previous manage- 
ment for more than a decade. 


Erickson, and Schoenfeld was for-. 


NBC’s Thru-The-Night Inside Stuff—Radio-TV 


Alert With Footage On | . 
" é Controversial book title, “Love Is a Four Letter Word,” is causing 
U. $. Satellite Launching radio, tv and syndicate interviewers to turn down attractive socialite 


F en author Anita Rowe Block even though conservative Doubleday, her 
Launching of the first American pyplisher, suggested using the eyebrow-raising title of one of the 
satellite at Cape Canaveral last Fri-| stories as the book title. 


ay (31) soc pulted NBC ifito anh a 
po Pel cond he pot poioeres| Tex and Jinx’s videoshow tackled “Love” with Mary Margaret 
with spot news and subsequent fol- | McBride turning in an interview with Mrs. Block. While one WNYC 
lowups via its radio-tv facilities. show rejected an interview on title basis, another—this a literary type 

NBC-TV flashed the news of the | Program and independently run—taped an interview with the author, 
rocket at 10:51:30 p. m., seven min- without mention of double-entendre. Publishers think it’s the first 
utes ahead of ABC-TV. CBS-TV| time, a book title, rather than its contents, stirred up so much fuss. 
didn’t carry the satellite launching | _Payoff is author's explanation of title: What is love? It is many 
story over the network until the| ifferent things to many different people—only thing constant about it 


next morning. For some reason,| is it’s a four-letter word. 
it didn’t break into Edward T. Mur- | 
row’s “Person to Person” on Friday| “Quill and the Gun,” new western which Old Gold and Chemstrand 
(10:30-11 p. m.). WCBS-TV, lo-/ will sponsor on Friday nights on NBC-TV (it’s the “Court of Last Re- 
cally, aired a bulletin of the lunch-| sort” replacement), was sold on the basis of a reedited pilot film, ac- 
ing at 11 p. m. |cording to packagers Goodson-Todman. Reference in last week's 

Another “first” was chalked up| Variety made the point that the pilot had been peddled last spring 
by NBC-TV when its films of the | and shown on “The Web” summer replacement show. But Goodson- 
launching were seen at 2:06 a. m.| Todman point out that the pilot sold to OG and Chemstrand was a re- 
Saturday from WFGA-TV, Jackson-| vision of the original in which a new opening and closing scene, as 
ville, after a harum-scarum air-| well as two other scenes in the film, were filmed during the fall and 
plane and car dash to the studio| edited into the pilot in December, with the original sceues involved 
with the unprocessed footage. | eliminated. 

NBC kept the network open be- 
yond its regular signoff so that 
viewers could see the pictures of 
the major news event. First sound | 
of the satellite signal also was aired 











The Monday through Friday stripped “The Living Blackboard,” pre- 
sented by the Metropolitan Educational Television Assn. in coopera- 
tion with the Board of Education, on WPIX, N.Y., in the morning, has 

Boece Hosp sg eyed wy 4; | Deen revamped. “The Science Club” takes over on Mondays, a show 
over NBC Radio at 11:45 p. m. with! aimed to implement the fifth and sixth grade science curriculum; 
an assist from RCA Communita-| ue : ” d : z eg 
tions at Riverhead. L. I. NBC Something to Do” on Tuesdays, geared to suggest worthwhile activi- 
~scenodleare ot tt oy» | ties for youngsters; “Books and Busy Hands,” Wednesdays, on arts and 
News also broke into its “Tonight”| on. , : ” os , - + 

eae oom crafts; “Let’s Dance,” Thursdays, featuring dances throughout the 
show at 12:20 a. m. to present the| —)’ ,, iia: Shes sd 
sional 6a. world; “Dollars and Sense,” Fridays, on the economy of the country 


ls » ° 
, : “nded fe 7 : ‘ 
Weekend coveraze of the historic intended for high school students. s 


event was extensive on all networks | F : 
with commentators and newscasters| Completing its first month of “live” programming in honor of its 
offering interviews, panel diseus- 10th anniversary, WEWS, Cleveland, featured personal appearances 
sions, etc., with key figures in the | by Bishop Fulton J. Sheen and James C. Petrillo, head of the musicians 
massive undertaking Locally, | unton. 
WMCA monitored Radio Moscow | The Bishop’s appearance concluded an hour-long studio presenta- 
and thus kept its listeners in-| tion and it wound up with the Bishop asking for donations “of tens” 
formed on Soviet Russia’s scant|to mark the anniversary—“10 pennies, $10, etc.” WEWS’ General 
coverage of the Jupiter-C launch- | Manager James Hanrahan kicked off the pledges with $1,000 in pennies 
ing. | and total contributions are expected to be over $15,000 to be given to 
Involved in. the wild journey to|the Society for the Propagation of the Fuith. 
ames Wee Seas dak’ ter tote | Petrillo’s appearance honored the station’s showing of the Cleve- 
Camereunmm Tom Driestiv and Jes-| land Symphony Orchestra. It was announced that Director George 
. a “*| Szell had turned his fee be donated to the Musicel Arts Association 


se Sabin, who shot the actual], . - daneiiicaaiiaiia i : “ear aa ae . 
launehine. f= the orchestra’s pension fund. His fee, $1,500 was matched by 


Hanrahan. 
P&G WINDFALL FOR Only performer who ever did an imitation of an egg frying at a 
’ command performance for British royalty (King George VI, who loved 
LANCASTER UHF ER it) now lives in Toronto and works in tv. He’s Eric Christmas, cur- 
; ‘ rently in the Toronto-filmed series “Tugboat Annie.” Christmas is 
Procter & Gamble has shifted its | his real name, and he’s capitalized on it by directing and acting in a 


daytime CBS-TV program business Xmas panto “Mother Goose,” which played Toronto, Mortreal, Ottawa, 


off WGAL-TV, Lancaster, Pa., “V oneal eo 7 
outlet, and switched to “U” station | London, Ont., and Winnipeg a few years ago. 


WHP-TV, Harrisburg. Soap outfit ree “ ; F , 
has substituted neg of rod NBC. WBKB, the ABC-TV o&o in Chicago, gave the Chicago Sun-Times a 


TV daytime lineup on WGAL. gratis 21-spot salute last Friday (30) with congratulatory announce- 
WHP-TV has picked up daytime | ents all day anent the gazette’s new off-Michigan Ave. plant. Spots 
soaps which include “Search For | '¢@d, “Today WBKB salutes the Chicago Sun-Times on the occasion 
Tomorrow” “Guiding Light,” “As | Of the dedication of its new building, one of the most modern in the 
The World Turns,” “Brighter Day,” | Country. Hats off to the Sun-Times, a great paper in a great city!” 
and “Edge of Night.” Switchover Sun-Times and WBKB have a time-for-space reciprocal trade pact. 


is scheduled for Feb. 17. 
dation, is offering two prizes of $2,500 each for video scripts from 1957 


Rodman Exits Chi For |} and 1958 which “make the most valuable contribution to human 
. . | understanding and peace.” The 1957 entry deadline will be Feb. 15. 

KG0-TV Slot In Frisco. Smit is a Dutch diamond dealer who came to the U.S. after World 

o Chicago, Feb. 4. | War II. Erik Barnouw, WGA national chairman, also of Dutch lineage, 


George T. Rodman leaves the} arranged for the award. 
ABC shop .in Chi on Feb. 14} : 7 
to become director of advertising,| The new television rating service announced last week by M. A. 
promotion and press information at | Wallach Research, has been named TPI Ratings. Miles Wallach, prexy 
KGO-TV, San Francisco, station | Of the research firm, stated the initials TPI were intended to describe 
over which John H. Mitchell is the | the telephone-personal interview feature of the new services 
ABC veep in charge. In Chicago,| TPI was created by Wallach in collaboration with George J. Abrams, 
Rodman had been assistant to Ell| veepee of Revlon and chairman of the radio-tvy committee of the 
Henry, director of ad-promo-press | Assn. of National Advertisers. It is designed according to Wallach 
activities for the central division |.to determine the size and composition of audiences, commercial remem- 
and station WBKB. Mitchell him-| brarnce and channel-to-channel movements. 
self came to Frisco from the Chi 
plant, where, several years ago, he What may be the first course devoted to international television pro- 
had been v.p. and general manager. | sramming will be given at Columbia U. by Bill Berns starting Feb. 6. 
Rodman joined ABC in 1953 as a/ Berns, currently on leave from NBC and maraging the Jones Beach 
publicity writer. Jim Ascher is! Amphitheatre on Long Island, teaches a regular tv programming course 
being moved up in the Chi opera-| put has decided, in light of the composition of his classes and his 
tion to plug the vacancy. familiarity with overseas video, to devote the semester to the inter- 


national aspect of programming. He'll work with the United Na- 
KIRO-TV Set to Bow 


tions and the Overseas Press Club in some of the lecture arrange- 
Seattle, Feb. 4. 


ments. 

If all goes well, weatherwise, New tack in radic audience promotion finds WCBS, the CBS Radio 
Seattle’s new tv station, KIRO-TV,| flagship in New York, going whole-hog for television even to the first- 
Channel 7, will be on the air by| time use of animated commercials to plug AM. Station has ordered 
Sat. (8). If weather doesn’t coop-| three eight-second animated spots from the Terrytoons Ditision of 
erate, (so antenna can be hoisted| CBS Television Film Sales which will plug the station's “Jack Sterling 
to top of transmitting tower start) Show,” “Lanny Ross Show” and “Jim Lowe’s Hideaway.” 
may be delayed about a week, sta- The three spots are scheduled for a saturation campaign of 25 ex- 
tion manager Miller Robertson} posures per week on sister station WCBS-TV. There’s no expenditure 
said. KIRO will be CBS-TV outlet) for time involved, since the Stations have worked out a free cross- 
here. plug arrangement. WCBS plans eventually to foot the bill for ani- 

Robertson, formerly with WTCN-! mated blurbs covering all its local shows. 

TV, Minneapolis,, said staff. was | 

manager only post In top echelon| 4, <0" Broad ang tations in the grassroots areas” KBS 

not filled. From WTCN are pro-| 3°, network of 1,027 aeiimes s dt : 
today has 48 sponsors representing 100 products. Edwin R. Peterson, 


eoris "Wedes, prondbed —_ senior v.p. of Keystone, anticipates the signing of the 1,100 affil by the 
and children’s shows, and Eugene| °"@ @f the year. 
Wecker, in charge of films. 
Recruits from local stations in- Westinghouse Broadcasting President Donald McGannon will be fea- 
clude Bob Gordon, formerly|tured speaker at Feb. 13-14-15 meeting of 11th annuai Western Radio 
KOMO-TV production. manager,|and TV Conference in Frisco. NBC producer Brice Howard will also 
|Tom Towey, formerly program di-| address meeting of radio-tv execs and educators from seven Western 
rector, KTVW as a producer, James’ states. é 
} Morris, also KTVW, as chief en-| Program cochairmen are Pede Worth, KCBS program director, and 
| gineer, |George A. Willey, of Stanford U.’s radio-tv department. 


eee 




















Writers Guild of America, on a grant from the Johan J. Smit Foun- 
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KPIX kicked off its 

NTA CHAMPAGNE PACKAGE with 
“High Noon,” Sunday, January 12, 
5:30 to 7:00 PM. 

It racked up a 32.3 average* 


4 


.. an all-time high for 
this Sunday afternoon time period in 
San Francisco and rated 12%% greater than 
station B's” John Wayne top-grossing 
Western, “Red River.” 
| For the Bay area's favorite feature films, 
look to KPIX and NTA’s Champagne 
Package .. . anytime! 


* ARB, JANUARY 1958 


FABULOUS FEATURES—s.30-7:00 pm, SUNDAYS 





BIG MOVIE—10-00-11.30 PM, MON. TUE, WED. Fri 


BIG HIT MOVIE—11-00 Pm, SAT, SUN 
BIG MOVIE MATINEE—<.00- 5-30 PM, MON, -FRI. 
JUBILEE MOVIE—11.35 Pm, MON-FRI 


KPIX @ ces in san FRANCISCO 


. S69 WESTINGHOUSE BROADCASTING CO., INC. 


AADIO+ BOSTON. WHIT WETAL PITTSBURGH. KOKA CLEVELAND. KYW; 
A STANLEY KRAMER Production 
with GARY COOPER and 
{LOYD BRIDGES, GRACE KELLY, 
THOMAS MITCHELL, KATY JURADO 
FRED ZINNEMANN—Director 

CARL FOREMAN—Writer 

DIMITRI TIOMKIN—Musical Director 





: FORT WAYNE, WOWO CHICAGO, WIND: PORTLAND, KEX 
on 






FELEVISION ~ BOSTON WEZ-TY: PITTSBURGH, KOKATV: CLEVELANO.. KY W-TV 






BALTIMORE Woz-Ty SAN FRANCISCO. KPix 
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From the Production Centres 


Continued from page 32 


Educational Broadcasters ... “March of Dimes” telethon on WISN-TV, 
Milwaukee, tapped $77,000 in pledges. Among the emcees were ABN’s 
Herb Oscar Anderson and KMGM-TV’s Fred Vant Hull. 


IN WASHINGTON ... 


State and territorial winners of Voice of Democracy scriptwriting 
contest will make the rounds of local and network shows during a four- 
day capital tour beginning Feb. 8... John Daly emceed National Press 
Club inaugural ceremonies, introducing such guests as Vice President 
Nixon, film star Gina Lollobrigida, and Chief Justice Earl Warren .. . 
WTOP adds 337 Warner cartoons, largest cartoon library available 
from any major Hollywood studio, to its extensive film stockpile .. . 
Billy Johnson, WTTG-DuMont personality, received special commenda- 
tion from Marine Corps for this sock returns in Christmas toy drive 
... Local chapter of American Women in Radio and Television invited 
to special screening of “Bridge on River Kwai,” plus “Kill the Ivy,” 
documentary on government's security program, at Motion Picture As- 
sociation of America hq. . . . Curtis Prior upped from merchandise 
manager to account exec for WRC . . . Radio station WWDC will air 
12 pre-season exhibition baseball games of Washington Senators begin- 
ning March 8 . . . Joe McCaffrey, ABC newscaster, missed his first 
“Celebrity Parade” (WMAL-TV) show in 178 weeks because of illness 
... Milt Grant, WTTG d. j., forming his own record company to mark- 
et his new song, among others. 


IN LONDON... 


First act of “A Touch of the Sun,” starring Michael Redgrave and 
Diana Wynyard, which opened at thé Saville Theatre, London, last 
Friday. (31), to be televised over the state web from the theatre next 
Tues. (11) . . . Associated TeleVision’s twice weekly serial about hos- 
pital life, “Emergency—Ward 10,” notched ‘a century with last Fri- 
day’s (31) episode . . . TWW, the new commercial tv outlet serving 
South Wales and the West of England, hopes to be airing full length 
plays from its own studios for the commercial grid by the summer .. . 
The Don Cossack Chorus and Dancers topped the bill of Associated 
TeleVision’s “Sunday Night At The Palladium,” (2) .. . Athene Seyler 
made her commercial tv bow in an ABC-TV production of a new com- 
edy, “Night of the Ding Dong,” by Ralph W. Peterson, last Sun. (2). 


IN SAN FRANCISCO ... 


Biggest topic of gab around Frisco radio stations all week was 50,- 
000-watt KCBS’s axing of Bill Weaver, oldest freelance talent (eight 
and a half years) at the CBS o-and-o flagship. Weaver departs Feb. 
24, and his 6-6:55 a.m., 12:15-12:30 p.m. and 2:30-3:30 p.m. daily slots 
will all be filled by Dave McElhatton, shifted over from the American 
Airlines’ “Music Till Dawn” nightbeat. Weaver says he doesn’t know 
what hit him, that station management told him it was a little bit of 
an economy move, a little bit of rating trouble, says he has nothing 
lined up either with another CBS outlet or the network and is really 
unhappy about one aspect—the name, Bill Weaver, belongs to KCBS in 
the Frisco area for the next four years, which means he'll have to go 
back to using his real moniker, Bill Ward. Axing, however, indicates 
KCBS is taking hard look at its programming, may go in for less gab 
and soft-sell shows (a la Godfrey), more deejay-cum-records style with 
pitch toward younger audience . . . KRON took delivery on $90,000 
worth of Ampex videotape recorders ... ABC’s Edward P. Morgan ad- 
dress Frisco Council for Civic Unity on civil rights ... New salesman 
for Oakland’s KTVU (Channel 2) is Glenn W. Maehl, ex-KFRC, Frisco 
. .. KNBC news editor Ed Arnow had a close call on a runaway cable- 
car... Rusty Draper will replace vacationing Don Sherwood on KGO- 
TV, starting Feb. 12. 


IN OMAHA... 


KETV appointed Pleskach & Smith agency to handle its trade and 
consumers promotion advertising . . . Arch Andrews, former WOW 
d. j., shifted to KOWH . . . Lois Kahle handling kitchen show duties for 
KHOL-TV at Holdrege, Neb. .. . Jack Sandler, former KOWH announc- 
er here now managing WQAM in Miami, renewed his membership in 
Ak-Sar-Ben, local civic org, and Omaha Legion Post No. 1... Sandy 
Jackson, d. j. for KOWH the past eight years, upped to station’s pro- 
gram director. He'll continue his spinning chores . . . Bob Wilson hand- 
ling mike duties for KETV’s Sunday bowling shows in addition to his 
Sports Final production nightly . . . KMTV added a new sports show, 
“Time Out,” featuring Cal Kirshen. Program is sandwiched in between 
pro and Big 10 basketball games on Saturday afternoons and gives 
scores of games in progress around nation . . . KELO-TV, Sioux Falls, 
night news personnel includes Bert Coons, weather; Jim Burt, sports; 
and Paul Beckstrand and Will Carlson, announcers . . . Jerry Granger 
is sportscasting for KHOL-TV, Holdrege, Neb. 


IN PHILADELPHIA ... 

Phil Sheridan, WFIL’s “Mr. Rise ’N Shine” celebrates fifth anni (6) 
with a 6-9 a.m. party in the grand ballroom of the Bellevue-Stratford 
Hotel, benefit of the Heart Fund. Jim Backus guests . . . John Franklin 
has new morning weather show in one of the five-minute breaks of 
NBC’s “Today.” Frankiin has been in local radio for 21 years, the past 
10 as a WRCV newsman . . . Chet Huntley, NBC newscaster, winner 
of the La Salle College 10th annual award for “outstanding work in 
the field of journalism” (3) ... WIP’s new 5,000 watt transmitter sked- 
ded for operation this fall... Former local radio actor Marty Brennan 
now doing a “Mr. and Mrs.” show with wife Kathy, on WRHM, Holly- 
wood. .WPEN disk jockey Bud Brees has organized Rebb Music Pub- 
lishing Co. . . . Gunnar Back, news director at WFIL-TV for two years, 
has had his contract renewed. 


IN PITTSBURGH ... 


Portia Nelson, starring at Gold Key Room, cut a number of comedy 
sketches with Rege Cordic & Co. for their early morning show on 
KDKA ... Lois Hale Kaplan added to Feldman-Kahn agency staff. Her 
husband, Dr. Abraham Kaplan, of Buenos Aires, is studying cardio 
vascular surgery research at U. of Pittsburgh . . . Bob Harris, from Erie, 
new publicity director for Ch. 9 in Steubenville, O., replacing Bill Mc- 
Clinton, who has come on to WIIC here in a similar capacity . . . Carl 
Y. Coriall, formerly of WMCK in McKeesport, has been appointed com- 
mercial manager of WRTA in Altoona .. . Jay Michael, WCAE deejay, 
back on the job again after undergoing major surgery on his foot .. . 
KDKA announcer Jim Williams and his wife have dated the stork again 
... Jon Arthur, Ch. 2’s a.m. strip man, has moved the family here from 
Connecticut ... Local girl Shirley Jones set for guestint on Frank Sin- 
atra show Feb. 14... Edith Hingley celebrated 28th anni at KDKA and 
John Scigliano his 23rd . . . Charles S. Brown added to WCAE sales 
staff. 


IN CLEVELAND... 


NABET and Westinghouse Broadcasting continue to negotiate over 
a new contract replacing the two-year agreement that expired Jan. 31. 
Although strike threats were voiced by NABET negotiations are con- 
tinuing, with wage clauses the key to a new settlement . . . Cleveland 
Indians announced this year’s telecasting schedule will include 54 tilts; 








48 Saturday and Sunday games, both away and at home, plus the tele- 
casting of six night games out-of-town. In case of double headers, only 
the first game will be aired. Still to be decided by the Indians the 
sponsors, Sohio and Carlings Beer, are the station and the chief an- 
nouncer. Jim Britt who did the games last year on WEWS has stepped 
out ... Tom O’Connell, Plain Dealer tv-radio columnist, joins WEWS 
sales . . . Richard McKinney, formerly WTVN film director, signed to 
similar post by KYW ... Terry Considine added to WERE publicity 
staff . . . Linn Sheldon doing half-hour of fun and frolic on KYW-TV 
Saturday 4 p.m. ... Ed Fisher, ex-WHIZ, added to WJW-TV announc- 
ing staff ... Doug Adair does news and John Fitzgerald sports on cross- 
the-board WJW-TV 6:30 p.m. news stint. 


IN DETROIT .. . 


Donald J. Kramer, formerly in the news department of WJIM, Lans- 
ing, and on the staff of WKAR-TV, East Lansing, now is the new assist- 
ant program and production manager of tv for WWJ... “Detroit Band- 
stand,” is a new WJBK-TV entry in the 5 p.m. cross-the-board slot. 
Half-hour show will feature 50 teenage couples who will dance and 
talk to guest celebs. Dale Young, WJBK-TV staff announcer, will be 
host ... John Lee, WXYZ-TV program director, is vacationing in Eu- 
rope .. . Sportscaster Don Wattrick has sold his interest in WHRV in 
Ann Arbor ... Huge cake sent to WXYZ disk jockey Fred Wolfe at 
opening of supermarket where station’s broadcasting studios used to 
be was toted to the kids at Children’s Hospital by Ed McKenzie, anoth- 
er WXYZ disk jockey. 


IN MINNEAPOLIS ... 


Confident that the ABC’s new season lineup of network shows puts 
it in an advantageous position, WTCN-TV, its local affiliate, is wag- 
ing a big advertising campaign via billboards, newspapers and window 
eards with the “Break the TV Channel Habit” watchword, the avowed 
purpose being to wean dialers away from its four competing stations 
here, including the NBC and CBS affiliates. Ratings gains already have 
been scored ». . Addressing the Minneapolis Traffie Club, Dr. J. C. 
Schwarzalder, new Twin Cities’ educational station KTCA-TV general 
manager, painting a glowing picture of educational tv’s future, pre- 
dicted that during next 10 years, with school population probably 
doubling and an inability to build enough schools to handle the situa- 
tion adequately, there'll be increasing dependence on educational tv 
to supply the deffciency. In this connection, he pointed out that re- 
search shows people often learn faster via video, and always as fast, 
as they do by standard teaching methods . . . Through WTCN-TV ef- 
forts ABC network had two of its shows’ stars, Jim Backus and Michael 
Ansara (the Cochise of “Broken Arrow’’) playing prominent roles in 
the St. Paul Winter Carnival celebration . . . KMGM-TV and WTCN- 
TV starting last-hour horror movie sprees. Former just has bought 26 
|of the shockers for Friday 11 p.m. “Shockoramas” and WTCN-TV 52 
|“Shock Theatre” features, including “Frankenstein” and “Dracula.” 


TV Technicians Avert Strike 


Continued from page 28 

















but thereafter neither pressed it,;afforded senior technicians ap- 
|to the point of walkout. The four- | proximately $10 more apiece each 
| day week, according to the unions, | week. IBEW got a 242% or $5 
| was vital in counterbalancing the | weekly increase for senior em- 
leffective of automation. Labor|ployees at CBS, so that both 


_ Radio Review 


VOICE IN THE NIGHT 
(Shrinking Skull) 

With Sydney Gross 
Producer-Director: Mel Leeds 

30 Mins.; Fri., Sat., Sun., Midnight 
WINS, New York 

“Voice in the Night” is a dilly of 
a weekend radio show, a surefire 
means of enticing suspense fans 
and scaring the pants off the rest 
of the listenership. On future 
nights, the program will normally 
run a half-hour past midnight, but 
the opener, on Saturday (1) morn- 
ing, ran 55 minutes, in order to 
give Sydney Gross a chance to run 
all the way through F. Marion 
Crawford's terrif first-person short 
story, “The Shrinking Skull.” 

Gross, whose faint cockney ac- 
cents are normally applied to jazz 
> acted as the reader, and 

e did this type of scare content 
extremely well. Format of the 
show, devised by Mel Leeds, WINS 
program chief, is very simple: just 
the reading of famous mystery 
short stories, backed by occasional 
sound effects and an organ accom- 
paniment. 

“Skull” began as a complicated, 
low key work that rather confused 
the casual listener, but after the 
morbid mood was established, the 
narrative improved in pace and 
thrills, and flashed through a se- 
ries of climaxes that made listners” 
sit up and take notice. Only major 
block to a near-perfect latenight 
radio show on the premiere was 
the injudicious use of the organ 
(probably on tape), which was al- 
ways there but hardly a help in 
accenting the menacing nuances 
of the story. Art. 


Radio Followup “| 


Church of the Air 

Ancient Hebraic melodies and a 
number of modern Israeli songs 
were interwoven to advantage in 
|this special “Sabbath for Israel” 
|program, Sunday (1) morning on 
|CBS Radio. It was a half-hour 
| Show of special appeal to those of 
}the Jewish faith. 
| Music for the service was pro- 

















| feared that automation would cause 
| heavy layoffs in the near future, 
and employee groups wanted to in- 
|sure additional employment via a 
|four-day (2742 to 32-hour) work 
| week, Rank-and-file could still 


present agreements. 

Old contracts for both unions 
terminated at midnight Friday. By 
Saturday morning, NABET, which 
was threatening to strike no more 
than a dozen hours before, came 
around and decided to take their 
gains to the membership for a vote, 
which is expected to take place 


unions will get $180 in top mini- | vided by the Stephen S. Wise Free 


|mums when the new pacts are Synagogue Choir, under the direc- 


| 


make this an issue before ratifying | but CBS, NBC and ABC each 


| 


signed. |tion of Dr. A. W. Binder. .. Rabbi 
It takes four years, under the|Ario S. Hyams, of the Temple 
old contracts, for IBEW and/|Beth Sholom of Roslyn Heights, 


L.I., was the speaker, rendering a 
sermon, titled “Israel’s Psalm of 
the New Life.” He paid a convinc- 
ing tribute to the 10th anniversary 


NABET men to reach top wage, 


agreed to reduce the escalator 











clause to three years. An IBEW 

spokesman in Washington conced- | ° the State of Israel. Horo, 
ed that, on lower levels, some —~ 
members would be getting in- 


creases of $30 a week, as the re- 
sult of the new escalator clause, 
bringing their wages immediately 
up from $141 to $180. 

There are some 1,400 IBEWians 


Walter Kerr 


Continued from page 29 =e 





tunity to advance his career con- 


within the next few days. 

NABET was meeting with NBC 
and CBS in Boston and IBEW and 
CBS had simultaneous dickers go- 
ing on in Washington, D.C. From 
the way that the five participatin 
parties proved constantly aware 0 
what was transpiring in the other 
locale, it was fairly evident that 
the unions, on the one hand, and 
the networks on the other, were 
periodically comparing notes of 
| their respective collective bargain- 
| ing talks. 
| As a matter of fact, the reported | 
|agreement between IB and CBS 
| was cited as a reason why NABET | 
| decided to accept similar terms | 
the next day instead of striking. | 1956, thereby placing both unions 
| Quoting a network source, the/on an even-Steven 
|IBEW-CBS bargaining had con-| since they already had tape juris- 
| tinued “placidly” for most of the/ diction on studio-produced shows. 
| two-week duration of the D. C.| NABET, just before negotiations 
meeting. NABET and ABC and| began, felt that another key mat- 
NBC had begun talks several days | ter was that of pension and health 
earlier and, at one point in time, | benefits at ABC. NBC has already 
the union openly declared that the} got a plan going for NABET em- 
ployees, while ABC had none. The 


networks were anywhere but near 
|to an agreement on NABET de-| outcome of the talks was that ABC 
promised to pay a week’s salary 


| mands. 
| Apparently, when IBEW left/ for each year of employment that 
the meeting Friday afternoon, it|a NABET man has had at the net- 
was not sure of the next step, al- 
though NABET had the impression 
that everything was wrapped up 
in Washington. It was only on 
Monday (3) that CBS discovered 
IBEW was going to take the CBS 
terms to its membership for a 
vote, signifying that the union had 
accepted the offers. IBEW’s eight| NBC and ABC. There were fewer 
locals are voting now. The Chi| details available about the pro- 
and L. A. locals were expected to} posed IBEW pact than there were 
have a determination by today and | about NABET’s. ; 
tonight (Wed.) the New York local} In lieu of a four-day week, 
will have an 8 p.m. meeting of its NABET got the two networks to 
members. promise that “any layoffs caused 
IBEW has always been a few| by automation must be on a six- 
dollars ahead of NABET on wages. | month notice and when layoff oc- 
However, NABET bargained its|curs the member laid off will re- 
way into a 6% wage increase (on | ceive three months’ pay plus sever- 
all levels of employment) which | ance pay.” 


working at CBS. Union said that 
300 members or thereabouts would 
be benefitting from the escalator 
clause in one degree or another. 
The rest, union said, are already 
at top scale. (CBS estimated that 
with other wage benefits it was 
granting an overall wage increase 
of 5% to IBEW.) 

NABET, in pinning down the 
video tape jurisdiction that NBC 
and ABC gave it two years ago, 
was granted jurisdiction on taped 
remote tv programs within a 
radius of 200 miles of any NBC or 
ABC owned & operated station. 








retirement plan like NBC’s, it does 

“have a variation of our own.” 
NABET won group insurance 

and paid hospitalization at both 











written into its IBEW contract in | 


tape basis, | 


work when he retires at age 65./ that music away 
This is similar to NBC’s severance | the air. But as radio began to flood 
pay setup. CBS pointed out that | the air with symphony, record sales 
while it doesn’t have an employee | began to go up, and the record in- 


siderabiy by virtue of his perform- 
ance. 

In the case of the average actor, 
on Broadway, he learns a role and 
“after two weeks he stops learning. 
From that point on, the most im- 
portant thing for him to do is to 
keep repeating his role the same 
way.” But constant work in new 
| roles is what gives an actor matur- 
lity and dimension, and television 
can’t help but be a help to the thea- 
| tre in enabling its actors to gain 
| this type of experience, says Kerr. 
| He's hopeful too, that television 
| will be beneficial on the other side 
| of the Stage, at the audience levei. 
Television can’t hurt the theatre's 
| audience; when the movies drained 
| away the popular legit audience, 
it left a hard, loyal core of theatre- 
goers. If in subsequent years they 
haven't been pulled away, there’s 
no chance that television will do it 
now.” On the other side of the 
ledger, there is the possibility that 
tv will lead to the growth of the 
theatre audience. He reasons 
thusly: 

“In the early days of radio, 
everyone was afraid the phono- 
graph record was going to disap 
pear, because radio was giving all 
for nothing over 








dustry is now 10 times the size it 
was then. People learn to like good 
things by being exposed to them, 
They learn there’s a great deal of 
pleasure to be gotten from a good 
play, simply by virtue of its being 
good, and likewise, less pleasure 
to be gotten from a play that’s not 
well done, I think there is enough 
good drama on tv—and I’m not 
saying there isn’t plenty that’s bad 
—to raise the standards of the pub- 
lic and to heighten their apprecia- 
tion of good drama. And this may 
eventually lead some of them into 





the live theatre.” 
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Fe) : 
ING AMERICAN ? 
_..not when you buy WCAU-TV 


The once familiar Indian Head may he out of sight . .. but its buying power isn’t out of range when you consider 
these WCAU-TV figures: 

SPOTS—3 (2B, 1A).......... TOTAL RATING*—61.8..... +++. COST—$1200.......... COST PER 100** IMPRESSIONS—5c 
For just a bagful of nickels, you can gain low cost access to more than half of the TV homes in Philadelphia... 
creating 2,406,251 viewer impressions. 


Spend your nickels wisely... maybe they can’t buy a good cigar or a cup of coffee... but they can still buy a 
lot of business for you on WCAU-TV. 


WCAU-TV 


... the station that means business in Philadelphia 


Represented Nationally by CBS-TV Spot Sales 


*1957 November ARB 
**or as Madison Avenue would figure: 1000 viewer impressions for 50¢ 
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‘Pete’ Salomon 


= Continued from page 32 


dren’s show had already been 
made, Bill Nichols had already put 
the musical comedy series into pro- 
duction and Bob Graff had already 
been assigned to produce the series 
on Communism. But what with the 
special projects unit having been 
so much a one-man inspiration, its 
entire future may be up in the air. 

Salomon entered radio writing 
immediately after his graduation 
from Harvard in 1939, combining 
this with freelance writing for the 
Providence ‘Journal. After join- 
ing the Navy early in the war as 
a yeoman, he was commissioned 
an ensign and produced “The Vic- 
tory Hour’ for the Navy on net- 
work radio. Thereafter, he spent 
six years with historian Samuel 
Eliot Morison working on a 14- 
volume history of U. S. naval op- 
erations, doing on-the-spot combat 
research during the war and ad- 
ditional work afterwards. 

After rejoining NBC, he con- 
ceived the idea of “Victory at Sea,” 
which got warm support at the 





NOW! FOR THE FIRST TIME... 
YOUR CUE SHEET DIRECTLY CONTROLS 











network. NBC prexy Robert Sar- 
noff, at that time head of the NBC 
Film Division, was the series’ 
strongest backer and served on the 
show as executive producer, with 
Salomon as producer-writer, Rich- 
ard Rodgers as composer and Isaac 
Kieinerman (now a CBS public af- 
fairs associate producer) as editor. 
Series, which ran for 26 weeks on 
Saturday afternoons, was an im- 
mediate sensation and in subse- 
quent syndicated reruns more than 
recovered its cost. Meanwhile, the 
LP condensation of Rodgers’ score 
has become one of the bestselling 
items in the RCA catalog. A the- 
atrical version of the series, how- 
ever, was less successful. 

From “Victory at Sea,” Salomon 
went on to produce “Project 20,” 
a series of one-hour specials on 
20th Century life and its great 
ideological movements and leaders. 
Included in the series was “Night- 
mare in Red,” “The Twisted 
Cross,” “The Great War,” “The 
Jazz Age,” “The Innocent Years,” 


“Call to Freedom” and “Three, 
Two, One... Zero.” It was while 
working on these programs that 
Salomon was tapped for the speciad 
projects job. 

Ambitious schedule set up by 
Salomon for his unit so impressed 
the network that it proceeded to 
duplicate his special projects oper- 
ation by the creation of a similar 
unit to function in the entertain- 
ment field, and assigned Jess Op- 
penheimer to head it up. Salo- 
mon’s operation, though, had an- 
other influence at the network in 
that it shrank the web’s public af- 
fairs dept. into a skeleton opera- 
tion (it had already been stripped 
of responsibility over NBC News), 
and, ironically, pubaffairs: v.p. 
Davidson Taylor had severed his 
NBC ties only three weeks before 
Salomon’s death. 

Salomon is survived by his 
mother, a sister and brother. 





Louisville—Bill Tillery, former 
producer of several WHAS radio 
programs, has been named to the 
newly created position of director 
of WHAS-TV Continuity. Tillery, 
a nine-year veteran in radio work, 
— with WHAS since March, 











WABD Swing To ‘Live’ 








main at best No. 4 station in the 
market. 

WABD has not deferred com- 
pletely to live from here on in. 
Station, in a cost-saving tieup with 


two other stations, has lately 
bought “Bengal Lancers” and 
“Medic.” Both series had their 


first runs on network. So far, 
however, WABD has not hotly 
contested for brand new syndi- 
cated product, which is generally 
more costly. 

Last week, WABD replaced 
Wendy Barrie with a new half-hour 
strip brought in by Miss Barrie's 
former producer Lester Wolf. It’s 


a half-hour roundtable discourse, 
at 1 p.m. which currently stars | 


novelist Fannie Hurst. 

A second new show, one not an- 
nounced yet, will be a 3 to 3:30 
cross-the-board audience partici- 
pation stanza, foll6wed by the 3:30 
to 4:30 “Bingo-at-Home” strip, 
which begins the 17th. 

A new Tuesday night half-hour, 
“Put It In Writing” will kick off 
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Creative Engineering for the Living Theatre by....! 


LUMITRON .,.. 


METROPOLITAN ELECTRIC MANUFACTURING CO, 


2248 STEINWAY « 
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Crtnedinmnnare — ——_—— 


Feb. 25. Sandy Becker, who does 
two daily kid shows on WABD, will 
emcee the handwriting analysis 
course, and he'll be joined each 
week by a series of different 
graphology experts. Show is a 
Philomel package, sold to station 
by Hillard Elkins agency. 

Hy Gardner is switching mo- 
mentarily from WRCA to WABD to 
do a Wednesday at 8:30 live inter- 
view sesh, and a new live variety 
package is earmarked for Thursday 
at 8:30. 

Daytime sked looks this way: 
Becker from 8 to 10 daily; “Romper 
Room” from 11:30 to 12:30; Herb 
Sheldon from 12:30 to 1 (with a 





Action 


Besides going to live pro- 
graming as much as possible, 
WABD is changing its face 
under the Richard Buckley 
management in other ways. 

By Friday (7), WABD will 
have eight salesman, a record 
number for the station, and 
six of them were hired within 
the past few months by 
Buckley. The other two remain 
from among the five salesmen 
there when Buckley took over. 








| 
|format change expected shortly); 
| “Showcase” at 1; the new audi- 
| ence show at 3; “Bingo” from 3:30 
|} to 4:30; Sheldon in “Studio Party” 
| from 5 to 6; Fred Scott (half live- 
|half film) with “Bugs Bunny” to 
| 6:30, and Becker (ditto half live, 
| ete.) with “Looney Tunes” until 7. 
: The nighttime station sked 
ranges in live content. Monday, 
with from 9:30 to 11 filled with 
fights, etc., is the heaviest in live 
at the moment. (Every night, 
Monday through Friday, WABD 
has an 11 to midnight hour of in- 
terviews encased in “Probe” and 
“nightbeat.”) Then there is the 
new Tues.-Wed.-Thurs. 8:30 trio, 
; “Put It In Writing,” Gardner and 
the upcoming variety format. 
| Thursday there is also live wres- 
|tling from 9 to 11. Eriday at 10 
|Art Ford's “Greenwich Village 
| Party,” the first live variety format 
done by the station since it went 
local from network a few years 
| back, remains but without its ini- 
| tial sponsor. 











Adam Young 


Continued from page 39 








| schedule of 20 announcements, 10 
| one-minute announcements and 10 
| chain breaks on the Blair list, for 
| slightly more than the average 
| time and talent cost on one day- 
| time network quarter hour. 

| H-R Representatives named Rob- 
|}ert V. Meany, formerly of BBDO, 
|as presentations director and 
| upped Martin Goldberg to director 
| of audience and market analysis. 
| Meany formerly handled presenta- 
| tions and analyses for BBDO's re- 
| search department. Goldberg was 
|supervisor of ratings for ABC- 
| radio. 

Morton A. Barrett upped to sec- 
retary of the Bolling Co. He also 
assumes title of director of sales 
development. 

Carlos Franco, vet agency man 
who joined Forjoe, station reps, 
has been upped to executive vee- 
| Bee. He reports to Joe Bloom, 
| prexy of outfit. 
| 


‘CBS ‘Search’ Soaper 
| Gets Prod. Overhaul 


| 

“Search for Tomorrow,” the 
CBS-TV soaper, is undergoing a 
virtually complete personnel chang- 
over on the production side. Char- 
les Irving, who created the soaper 
with Roy Winsor, has resigned as 
exec producer due to his commit- 
ment on the NBC-TV “Kitty 
Foyle” serial; Frank Dodge is re- 
placing Myron Golden as producer; 
Frank and Doris Hursley, Coast 
writers, are being brought in to 
handle scripting chores; and the 
directorial setup has been changed 
to permit three alternate directors, 
Ian Martin, Leonard Valenta and 
Ira Sirker, with alternate director 
Hal Cooper exiting. 

Also, Terry O’Sullivan, who 
starred in the series for three 
years, is returning to the show in 
his original role. Karl Weber, who 
replaced O'Sullivan some months 
back, is leaving the cast. 
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60 YEARS | 
...A TRADITION IN MANAGEMENT 


Sixty years ago, the principles of dedicated management and the 
credo of managerial responsibility were laid down by the founder of 


this Agency, William Morris. 


These principles have never changed —that the careers of its clients are 
its prime responsibility — that the end result of their creative efforts 
and all assets so built are solely, and completely the client's property. 


Its sixty years of growth is the most eloquent tribute to the prin- 
ciples and integrity of its founder. 


And thus the world’s oldest theatrical agency turns the corner into 
1958 with great confidence for its clients, alert to changing con- 
ditions, with its experienced manpower buttressed by progressive 
young men growing up with the organization to preserve and per- 
petuate the spirit which from its beginning has been its inspiration. 


WILLIAM MORRIS AGENCY, wwe. 


NEW YORK «+ BEVERLY HILLS + CHICAGO - LONDON + PARIS + ROME 
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ee Lotsa Golf Tourneys 


Doerfer’s Testimony 





— 


paid him $575 for expenses at Spo- 
kane. | 
Although NAB had listed the 
item as expenses, Doerfer testi- 
fied that he broke it down into 
two parts: $300 as an “honorari- 
um” for delivering the speech and 
$275 for his wife’s travel expenses. 
Various Cocuments were intro- 
duced in evidence in connection 
with this trip. They included a 
payment by NAB of $141 for Doer- 
ters’ hotel bill in Spokane a pay- 
ment by KWTV of $165 to Ameri- 
can Aivlines for passage to Okla- | 
homa City, a payment by NAB ot | 
$575 to R. M. Brown of Portland, | 
Ore., then district director. 
Deerfer attempted to interrupt 
questioning of these witnesses at} 
several times to explain his posi- | 
tion but chairman Morgan Moulder | 
(D-Mo.) refused to allow any de- 
parture from the order of proced- 
He insisted, over the pro-| 








ure 

4 : | 
tests of several subcommittee | 
members, that Doerfer was not} 


“on trial” and that he was not con- | 
ducting “a courtroom proceeding.” | 
Doerfer Hits at Schwartz 


When he was permitted to testi; 
in 


fy, Doerfer read a statement 
which he lashed out at Schwartz 
for his authorship of the subcom- | 


Continued from page 24 





a scintilla of evidence of improper 

influence of any kind affecting my 

independence of judgment.” 
Detailing his service in Govern- 





? 
On NBC-TV’s Roster 
| NBC-TV fs scheduling telecasts“ ontinued from page 29 Sas 
of at least four major golf tourna-|ed to rural tastes. WBBM has 
ments through the spring and sum-| worked towards building up strong 
mer, with the possibility of addi-| local personalities with rigid rules 


| tional tournament coverage now in} about what they should and should 








ment since 1924 and as a Commis- |} 


sioner since 1946, Hyde declared: 
“I hope my whole career, my char- 
acter and my reputation are not to 
be attacked and judged on the 
basis of charges which seem to 
question whether I have in some 
instances, involving _ trivial 
amounts, properly construed goy- 
ernmental regulations concerning 
per diem allowances; and that I 
will not be charged with miscon- 
duct simply for my interest and 


| willingness to obtain information 


and understanding in the area of 
my duties through actual obse 
ion and contact with the operation 
of the various services.” 


Asserting “categorically and} commitment on that also. 


without any reservation whatso- 
ever” that no one has attempted 
to influence his decisions before 
the FCC, Hyde expressed confid- 
ence that examination of the sub- 
committee memorandum will show 
that its implications are “un- 
founded and grossly in error.” 








mittee memorandum which leaked | 


to the press and brought on the | 
present hearings. Asserting his | 
“right as a public official to object | 
strongly to the process of smear- | 
ing reputations by distortions and 
innuendo,’ Doerfer called the 
memo “the work of a man who 
either does not understand or does 
not wish to understand the respon- 
sibilities of the FCC.” 

Doerfer charged Schwartz with | 
employing omission to create) 
doubts as to his integrity. “I resent | 
his method and his inference,” he | 
said. “I know that I accepted these 
several hundred dollars as a rea- 
sonable honararium for delivery of 
an address in Spokane as I accep- 
ted honarariums on other occa- 
sions. | know that the statute en- 
acted by Congress permitted me to 
do so.” 

Regarding the charge of “frater- 
nization” with the industry, Doer- 
fer testified: “Your counsel as- 
sumes that a public official could 
be improperly influenced by a 
luncheon, a dinner or a stay at a 
hotel where he is attending a pub- 
lic function. If the public officials 
of America could so easily be in- 
fluenced, 
public.” 

Doerfer also blasted Schwartz 
for his “concern” about Commis- 
sioners accepting color tv sets and 
for creating the inference that they 
were “secretly” supplied for their 
personal use. “The facts are,” he 
said, “that tv sets from industry 
have been used by Commissioners 
to obtain information and observe 
practices in the industry almost 
from the beginning of tv broadcast- 
ing. They have had developmental 


monochrome sets of different a 


ufacturers, sets with converters, 
laboratory color sets and others.” 
In anticipation of testimony, 


then God save the Re-| 








Continued from page 27 eee 





rays. Using exceptionally fast film 


| (DuPont Super 4, which is 13 times 


faster than ordinary black-and- 
white), Tors continued, “we know 
anything we can see with our own 
eyes, the camera can see better. 
“Costuming, which should be a 
simple matter of outfitting every- 
one with lungs, fins, ‘wet suits’ and 
hoods, sometimes presents head- 
aches. The neoprene suits must be 
fitted very carefully. If not, they 
absorb too much water and be- 
come heavy enough to send a man 
to the bottom. Sharks are not a 
serious danger. Killer sharks that 
might attack a surface 
| will ignore one below the surface. 
| “Whenever we shoot underwater, 
| both John Florea, my associate 
| producer, and I go down with the 
director, cameraman, lighting man 
and actor-divers. My secretary 
goes with us, too. She's Zale Par- 
iry, an expert diver who set the 
' women’s depth record in 1954, and 
| probably the only secretary in the 
world who has taken dictation on 
a slate, 30 feet under the Pacific.” 
Years back, Tors produced 
| “Science Fiction Theatre” for Ziv. 


Jimmy Stewart Partner 





Brazosport, Tex., Feb. 4 
Bill Schueler, prez of KBRZ 
here, has announced that a new 


has purchased KJIM, Fort Worth. 
Associated with Schueler in the 
new firm is Jimmy Stewart, the 
film star, Others are Paul Taft of 


TV, and F. Kirk Johnson of Fort 
Worth. 


_ | 
'Va-|\ the fifth successive telecast of the 








| series Feb. 27, about the gangster 


swimmer |} 


| One in Hollywood” series Feb. 24. 


Wilma Soss’ ‘Plugs’ On 


| 


In Purchase of KJIM 5 


corporation, of which he is prez, | 


! 
| 


Houston, associated with KGUL-/ Bristol, Jr., director of public re- | 
jlations of Bristol-Myers Produc- 
}tions Division, 


negotiation. Definitely on the slate 
are the National Open out of 
Tulsa, June 14; the Las Vegas! 
Tournament of Champions, April 
27; the Tam O'Shanter out of Chi-! 
cago, Aug. 3 and 10; and still being 
wrapped up practically set, the U.S. 
Open, in June 

So far, there’s no sponsorship 
on any of the pickups, though slots 
have been set for most. Tam 
O'Shanter will be carried on two 
successive Sundays from 6 to 7 
p.m.; the Vegas tourney, which 
benefits the Damon Runyon Cancer 
Fund, 3 to 4 on a Sunday; National | 
Open on a Saturday. Latter will be 


tourney. As for the U.S. Open, 
NBC is dickering for a longterm 





Eli Wallach, Don Ameche 
Into ‘Climax’ Portrayal 
Of Albert Anastasia 


Hollywood, Feb. 4. 

Eli Wallach has been signed to} 
play the lead in “The Albert Ana- 
stasia Story,” on CBS-TV “Climax” 





slain recently in Manhattan. Also 
set for the drama is Don Ameche, 
who will play the role of a news 
commentator. 

It is the first appearance on 
“Climax” for each. Show will tee 
off the series to be produced by 
Eva Wolas, under supervision of 
William Dozier, in charge of live 
programs at CBS, 

Web is negotiating for Michel 
Ray to play the lead in its March | 
6 “Climax,” “The Little Thief,” 
story of an Italian moppet in Rome 
who plots to get himself adopted 
by an American couple. j 

CBS is negotiating for James 
MacArthur for the male lead in 
“The Lonely Stage,” on its “Studio 


Yarn, by Bob Dozier, is about an 
actress-mother of a teenage son. | 
Barry Sullivan, Patricia Neal, | 
Ray Danton, Dick Foran and 
Amanda Blake have been set to 
star in “Tide of Corruption,” on | 
“Studio One” Feb. 17. Yarn is} 
about a Senate committee investi- 
gating the gambling racket. 





Bristol-Myers News Seg 


Wilma Soss, founder and presi- 


ent of Federation of Women 
hareholders in American Busi- 
ness, will do the _ institutional | 


plugs for Bristol-Myers when the | 
firm starts sponsorship Feb. 10 of | 
“Pocketbook News” on NBC Radio. 
“Pocketbook News” will be aired 
Mondays from 9:30 to 9:40 p.m, as 


|a feature of “Nightline.” 


a's rehase was an- 
Program’ purchas 


nounced yesterday (4) by Lee H. | 


and Matthew J. 


not be—i.e., according to the previ- | 


ously quoted exec, “sincere, fami- 
ly-type guys... not flippant, no 
pitchmen, no smart guys and no 
characters.” 

Station staffs over 20 announc- 
ers, five continuity writers, five 
producer-writers (and two addi- 
tional on weekends), two arrang- 
ers, and two orchestras, not to 
mention a large news department 
which services both WBBM and 
WBBM-TV It even maintains a 
full-time program development de- 
partment in the person 


the deejay shows. There are five 
recorded music shows on the sta- 


| tion weekdays from signon to 11:30 


pm., but each runs only 15 min- 


of Art) 
| Thomas, and uses writers even for 


utes long and one of these is the | 
stead of presenting area coverage 


Howard Miller network show_ for 
Wrigley Gum. Except for the 
morning soapers and the Miller 
show, station doesn’t have a canned 
show until 3:43 p.m. 

Biggest live segment is in the 
mornings for virtually a solid three 
hours, and nearly all of the quar- 
ter hours are single sponsored 
“Gold Coast Show,” however, is 
not only a spot catcher but is a 
skit built around ET's, and it's 
loaded with ’em. 

It's rare for loca! radio, and even 
rare for tv, but the station uses 
four or five studios every morning 
and a total of 27 people in the 
first three hours of the day, includ- 


|ing writers, producers, performers 


and musicians. 


ABC Radio 
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me 
have live musical support the net- 
work did not say. 

In all, some 40 to 50 performers 
were reportedly given their notice 
by ABN. Three orchs, and the 
singers have been retained for the 
McNeill, Backus’ and 
stanzas. 

But the 17 to 20 musicians and 
two singers who worrk the Jim 





=——= sports locally, last week advanced 


| 


| 


Pellegrin Warns 
Of Shideruling’ 


Chicago, Feb, 4. 

A caution against selling and 
buying air time strictly via the 
sliderule was voiced here by Frank 
E. Pellegrin, v.p. of the H-R sta- 
tion repperies, who stated it thus: 
“If we continue to play at the num- 
bers game, we may all be replaced 
by ,a single Univac machine.” 

Pellegrin, speaking before the 
Chi Broadcast Advertising Club 
last Thursday (30), laid the onus 
for slideruling not so much on the 
time buyer as on the stations which 
fail to “provide the agencies with 
meaningful and up-to-date informa- 
tion about themselves.”” Too many 
broadcast salesmen, he said, are 
content with citing only the rat- 
ings service or services which rep- 
resent them most favorably, in- 


statistics, proof of coverage, qual- 
itative analyses of their audiences, 
special package rates and other 
specific data that might outsell a 
rating 

As director of a survey for Na- 
tional Assn. of Broadcasters in 
1940 on the station information 
needs of advertising agencies, Pel- 
legrin has been compiling data on 
the subject ever since. “Time buy- 
ers will continue to rely on rat- 
ings,” he says, “as long as that is 
all they have to work from.” 


JACK BRICKHOUSE’S 
5-YEAR WGN PACT 


Chicago, Feb. 4. 
whose radio and tv 
lately been jockey- 
position in 





WGN 
stations 
ing for 


Inc., 
have 
commanding 
its cause another notch with the 


signing of announcer Jack Brick- 
house to a new five-year contract. 


Besides doing play-by-play of 
baseball on both radio and tv, 
Brickhouse will also direct the 


Griffin | Tribune stations’ sports depart- 


ment, which numbers announcets 
Lou Boudreau, Vince Lloyd, Jack 
Quinlan, and Lloyd Pettit, and 
writers Jack Rosenberg and Frank 


Reeves stanza and the 21 sidemen | xorch. 


and two warblers Anderson now 
uses will be let go. Remaining live 
shows stay at full performer 
strength. Then too, the news de- 
partment will ultimately be adding 
some staffers to assimilate the 
added work load envisioned for 
that department. 

Network was «spending in the 
vicinity of $16,000 per week for 
each of the live musical strips. 


| 


Brickhouse joined WGN in 1940 
and for the past 10 years has done 


{the play-by-play for both Chicago 


baseball teams on WGN-TV. 


Riddleberger Takes 
On Added ABC Chores 


Stephen Riddleberger, vicepresi- 





The nature of the savings via the dent and controller for ABC, is 
upcoming retrenchments was not/ adding to his other jobs that of 


disclosed, but they are said 


be “very substantial.” 








Westinghouse 


=—_—ee COntinued from page 5 eee 


scope. In December, it reverted 


to | coordinator for all 
}owned & operated radio stations. 
| He'll be responsible for “policy de- 


the network's 


cisions” and will act as trouble- 
shooter when the radio network 
has a problem to be ironed out 
with the o&o’s, 

It was generally believed that 
the overall responsibility for o&o's 


| back to Hailey, who had been paid | fell about four months ago to Rob- 





Comrs. Rose! Hyde and Robert T. 
Bartley issued statements in reply 
to implications regarding their con- 
duct emphatically denying that any 
of his acts as a government official 


Culligan, v.p, in charge of NBC 
| Radio. Mrs. Soss will integrate 
|company’s commercials into pro- 
| gram matter. Bristol will appear on | 


Sale of the station is subject to 
the approval of the Federal Com- 
munications Commission. Ken Fer- 
guson, who has been general man- 





for it by CBS, Subsequent efforts | Et + rer prexy of American 

; ’ Pome roadcasting Network, the ABC 
to we it in = US. neve met with | network radio division. But it was 
resistance by sponsors who prefer explained that Eastman never ac- 
to avoid Government disapproval. | tually had direct supervision over 


justify charges of “official miscon- 
duct,” Hyde challenged the sub- 
committee “or anyone else to show 








IN MILWAUKEE... 


ALN) || 








ager of the local station for the| the first show and other company 


past four years, will continue as | execs will be heard on subsequent | Some sponsors, however, have told | 
| Hailey that a science-fiction ap- 


' programs. 


operating head of KBRZ. 
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Time after time in city after city 


ZIV SHOWS RATE GREAT! 


#1 wicnway parrou.....21.4 
#2 varsor COMMAND... 18.2 


Oct. '57 Pulse Report of 
Top Syndicated Shows 
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ZIV TELEVISION PROGRAMS INC. 








proach might take off the stigma, | 
and he’s considering such a change. 

“Course” is set in 1962 and tells 
the story of a Presidential flight 
to Moscow on a peace mission at a 
time when war between the U.S. 
and Russia is imminent. After 
leaving the States and while en 
route, the President learns that a 
bomb has been directed at the 
U.S., and faces the decision as to 
whether to intercept it with the 
Presidential plane and destroy 
himself and the bomb or to risk 
its landing in the States. Implica- 
tion is that radar wouldn't help| 
avert a disaster, 

Hailey, incidentally, has turned 
down offers from Doubleday and | 
Knopf to turn his “Studio One” | 
two-parter, “No Deadly Medicine,” | 
into a novel, first because he finds | 
it easier to write in dramatic form 
and second because he hasn't the| 
time. He planes to England April | 
18 to do some research for a new | 
script on Scotland Yard and also} 
tc help the BBC-TV stage “Medi- 
cine.” He's also dickering for a 
Broadway stage version of “Medi- 
cine,” which starred Lee J. Cobb. 





| ordination 


the stations, but was “on hand to 


| give advice” to the o&o operators. 


radio co- 
Simon 


new 
matches 


Riddleberger’s 
job 


| Siegel's (ABC top financial officer) 
|} among the ABC tv o&o’s. 
SS 
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ma BRIGHTEST, FUNNIEST 
COMEDY PACKAGE ON TV 


BY ~ Billboard, January 20, 1958 





RKO- LEON ERROL 
COMEDIES 


Here’s how to capture your transition audience—with TV's 


| first truly funny film series. Featuring Leon Errol— 
the hilarious comedian of rubber-legged fame — this Is 
pROARIOW the program fare idecl for 5:30 or 7:00 p.m. Highly 
rILMS *  merchandizable and flexible for strip programming, the 
RKO-LEON ERROL COMEDIES have that unbeatable combination — 


room shaking laughter with all-family appeal. 
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Evans on TV Radio Sports Writers 


Continued from page 28 





ent lining up spot news interviews 
with experts in archery, billiards, 
roller skating, bowling, trotting 
and you name it. Among his tv 
firsts was the placing of motion 
picture cameras inside dressing 
rooms during a World Series; the 
appearance of players on live tv 
cameras the morning of a World 
Series game; exclusive interviews 
with Don Larsen the morning after | 
his perfectly pitched game in the | 
World Series, and Jackie Robinson | 


immediately after he quit major | 





league baseball. When one pauses | 
to realize that these headliners 
arose with the rooster to make the 
“Today” show, it bespeaks credit 
to the man in charge of these 
arrangements. 

Evans tries to stay on top of the) 
news at all times and thinks noth- 
ing of scurrying across the contin- 
ent to line up a guick five minute 
interview. He has brought tv sports 
editors of NBC affiliates to New) 
York for seminars and good will} 
missions, and with an assist from 
member stations, has an All-Ameri- 
can football team. This will become 
an annual “Today” feature. 

Evans heads south shortly to. 
cover the baseball players associa- | 
tion conclave in Key West and then 
goes to Jupiter, Fla., to cover a 
national golf tournament and ul- 
timately the grape fruit circuit. He 
returns to New sYork March 10. 
Last season the Evans crews shot | 
some 27,000 feet of 35m film in| 
southern training camps. Some 40 | 
“stories” resulted from this inter- | 
viewing expedition. 

The sports editor comes to this 
assignment by way of the city | 
room. Before hopning on the tv 
belt he took regular city desk 
assignments from the New York | 
World- Telegram and Sun, New 
York Herald Tribune, New York | 
Post, Washington Post and Brook- | 
lyn Eagle. The American News- | 
paper Guild cited him for radio, 
journalism. 

He joined NBC in 1951 as assist- 
ant news editor on “Today” and 
regards his live tv interview in the 
hospital with Victor Riesel soon 
after the labor writer was a aed 
—_—_——— 





| 
| 















EVERY DAY 
ON EVERY CHANNEL 


BROOKS 
COSTUMES 


3 West 6ist St. N.Y.C.-Tel. PL. 7-5800 






uy 















| had to be restored. Similarly, the | 


|is not necessarily dissension, but 
| instead what some New York pro- 
| ducers think of as “apathy” among 
| their Coast counterparts. 








by an acid attack, as his most me- 
morable assignment. 

He feels the inventor of the) 
alarm clock rates a niche in his-| 


tory, along with Amelia Jenks | 
Bloomer, the creator of the) 
bloomer. 


fe 


CBS Scans Budgets 


5 = 











=m COntinued from page 


for example, that the film produc- | 
tion operation has sprouted over 
the years to the point where some 
overlap prevailed and some order 


CBS Talks Dept.’s character has 
changed over the years to the 
point where its functions today are 
limited. 

Nonetheless, the  storm-clqud 
implications of the cutbacks can't 
be ignored, particularly in light of | 
the speeches by network brass at 
CBS-TV's recent affiliate meeting 
in Washington, where it was em- 
phasised that tough times are 
ahead and that in the event of an 
economic pinch, public affairs and 
news would probably be the first, 
to suffer, particularly in light of | 
the $11,000,000 in unrecovered} 
costs expanded on them last year 
alone, . 

CBS isn’t alone in its streamlin-| 
ing operations. NBC a couple of) 
weeks back also made some cuts, | 
but the NBC technique was that of | 
cutting a few-high-salaried person- | 
nel rather than making broad staff 
sweeps. The reasoning is the same} 
—with tough times ahead, tighten | 
the operation as much as possible, | 
cut the overhead and let's see if 
we can keep things in the black. 








——— 


Caesar 
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van with a 28.5 to 17.6 for Sullivan 
and 15.5 for Allen. After “Maver- 
ick” did its damage, Allen pro- 
ceeded to top Sullivan at 8:30 by | 
a 28.2 to 20.9 score, giving Allen 
a 21.9 average on the hour vs. 19.3 
for Sullivan. In the 8:30 time, 
ABC’s “Scott Island” dropped to a 
12.0. That 9-10 rodeo in the Chevy 
spot took honors in the 9:30 pe- 
riod too, topping “Alfred Hitch- 
cock” presents by a 24.2 to 21.9 
score, with ABC’s “You Asked for 
It” snaring a 9.6. 








SAG | 
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' 
hence some major revisions in the | 


fee structure are in order. } 
Within the employer ranks, there} 


Along 
with the 4 A’s, the Film Producers 
Assn. of New York is involved in 
the SAG dickers, which were tak-| 
ing place in New York until the 
adjournment. But Coast producers | 
had absolutely no formal represen- | 
tation during the course of the 
talks, and the New Yorkers fear | 
that if they cannot present a hard- | 
ened front, their bargaining posi- 
tion could suffer. More than likely, 
however, no Coast producer would | 
settle with SAG without the okay 











THEY LOVE ME IN 


MIAMI 


25.4 


WCKT-TV, ARB 
Tues., Dec. 3rd 
6:15 P.M. 


Contact: RICHARD A. HARPER, Generat Sales Mgr. 
MGM-TV, a service of Loew's Incorporated 


701 7th Ave.,-New York 36, N. Y. 


jin the ventures. 


| director George 


| Story of the Marines in Haiti. 


of the 4 A’s, since it is the agencies 
which pay the burden of the coin 
for commercial players. 

FPA members figure that any 
extra coin paid to SAG after 
March 1 will have to come out of 
their hides. One explained, “Agen- 
cies are so cost conscious, the pro- 
ducers have to explain every 
budget detail these days. They 
never had to—not quite that much 





anyway—before.” He said if actors 
get more money, the agencies will | 
cut back on technical costs. 

This week, FPA called -upon| 
agencies and non-member pro-} 
ducers not to sign any interim} 
agreements until a wage settle-| 


;ment can be reached with SAG. 





Flock of Spring TV 
Entries in Preparation 
In Jerry Hellman Shop 


Jerry Hellman, the ex-Ashley- 
Steiner agent who six months ago 
set up shop on his own under the 
Jerome Hellman Associates agency- 
packager shingle, is prepping some 
impressive properties for the 
spring selling season, with an em- 
phasis on legit names as partners | 
One such pack- 
age, a film series titled “Life of the 
Party,” has Robert L. Joseph pen- 
cilled in as producer; with Ernest | 
Kinoy scripting and Hans Conreid | 
and William Redfield as the leads. 

A second is “The Fortune Hunt- 
ers,” also on film, with Robert | 
Fryer (coproducer of Broadway’s 
“Auntie Mame”) as producer, in | 
association with tv director Frank- 
lin Schaffner. Latter and writer 
Loring Mandel also own a property 
on evangelism, “The Healer,” on 
which Hellman is attempting to 
arrange feature film financing. 

On the film front, Hellman and 
Roy Hill (“Look 
Homeward, Angel”) have purchased 
“The Last Spin,” story on juvenile 
delinquency by Evan (“Blackboard 
Jungle”) Hunter, with Robert 
Alan Aurthur to script it when 
financing is set. Hellman and Hill 
also have a deal with Figaro Pro- 
ductions on “The Hannekin Story,’”” 
Hill, 
incidentally, is also set to direct 
three “Playhouse 90” entries for 
CBS between now and June. } 


On the writing front, Alvin 
Boretz “The Thousand Lives of | 
Lady Luck” has been set with! 


Kraft Theatre and he’s been pacted 
to write a pilot tagged “The Law” 
for Screen Gems; Robert Dozier’s 
“Go in Beauty” has been set for 
“Climax”; George -Bellak has set | 
several 


scripts with CBS’ new! 
“Suspense” and “Rendezvous” 
series; ‘Steven Gethers has sold 


“The Island” and an untitled love 
story to Kraft; Mandel is working 
on the “Cimarron City” series for 
Revue & NBC and has sold} 
“Project Immortality” to Kraft; | 
Irving Gaynor Neiman’s “Top 


| Secret Mission” is set for U. S. 


Steel, which, is doing his “Never 
Know the End” tonight (Wed.); Art 
Wallace’s “The Suspects” is the 
Feb. 19 Armstrong entry: and 
Mayo Simon’s “The Social Work- 
er” is set with Kraft. 
Additionally, director Fielder 
Cook is set to do the reunion bit 
with Kraft—he’s down for four 
more producing-directing ° stints 
with the show this season. 





Grossman To Script 
British TV Anni Show 


London, Feb. 4. 

Hollywood scripter Budd Gross- 
man has been signed by British 
ABC-TV to write a special second 
anniversary program to be aired 
on Feb. 15. The show willl present 
a cross section of ABC-TV’'s fwo- 
year output, covering all forms of 
tv entertainment. 

Lined up for appearances so far 
are Tony Britton, Dennis Lotis, 
Vanessa Lee, Shirley Eaton and 
the Geoff Love orch. The program, 
which will run for two hours, will 
be produced by Kenneth Carter, 


CBC Extends Coverage 


Ottawa, Feb. 4. 

Canadian Broadcasting Corp.'s 
national television web was ex- 
tended this week to include Cana- 
da’s Atlantic coast areas. Up to 
now, tHe network covered from 
Quebec City to Calgary, a new link 
between Quebec and Halifax mak- 
ing the extension able to include 





Moncton, Charlottetown, Saint 
John and Sydney, all Maritime 
cities. 


—————————————————————— 


ARB Top 10 


Continued from pase 23 Ga 





for ABC. On a Top 10 basis, NBC 
and CBS have five each and ABC 
one (total of 11 stems from a 10th 
place tie). Ratings, covering the 
week of Jan. 5-11, follow: 





Gunsmoke .......«.. » CBS 49.7 
Perry Como ....cece » NBC 43.4 
| Tales of Wells Fargo.. NBC 42.7 
Wyatt Earp ...,..s00- ABC 38.1 
I've Got A Secret CBS 37.8 
Have Gun, Will Travel. CBS 36.9 
Restless Gun ........ NBC 36.7 
Wagon Train ......... NBC 36.4 
Danny Thomas ..... -» CBS 36.2 
Father Knows Best... NBC 35.1 
EE nc 5 <¢-ue ES ~- CBS 35.1 
Bemverick .....-ssccce ABC 35.0) 
You Bet Your Life.... NBC 35.0 | 
|Steve Allen ......+. - NBC 34.7} 
G. B. Theatel....ceccce CBS 34.5 
Alfred Hitchcock ..... CBS 344! 
Ernie Ford .....csece NBC 34.3 
Loretta Young ....+e NBC 33.8 
The Price Is Right.... NBC 33.2 
People Are Funny NBC 32.2 
What's My Line CBS 31:5 
This Is Your Life..... NBC 31.2 
ete ....s:20:0068 ve ABC 30.8 
Perry Mason .......+. CBS 30.5 
Playhouse 90 ......... CBS 30.5 











You Needn’t Pity The 
Poor Working Gal—She 
Can Watch Her TV, Too ° 


Television research continues to 
unearth some unexpected statistics, 
as with the case of the newly come 
pleted NBC-Starch study of the 
daytime audience, which reveals 
ii contains some 3,000,000 working 
women, comprising 15.7% of the 
overall daytime audience of 20,- 
000,000. Logically, the report 


| states, one would not expect work- 


ing women to be available for day- 
time television, but because of 
swing-shift positions or parttime or 
intermittent jobs, 21.5% of all em- 
ployed women are available at 
home during the average daytime 
hour between 9 a.m. and 6 p.m. 
Report, which also breaks down 
the working women viewers in age 
groups (it finds they are younger, 
on the average) and occupations 
(not limited to unskilled occupa- 
tions), concludes that “daytime 
television’s remarkable perform- 
ance in attracting an audience 
which includes over 3,000,000 
women who work provides an un- 
expected bonus of quality pros- 
pects for women’s products ad- 


| vertisers. ‘Working girls’ are the 


Bum of Barrow 


cae Continued from page 23 ae 


make room for features.) Monday 
night's 10 to 11 “Suspicion” doesn't 
figure to be around next season by 
virtue of the heavy loss of coin 
entailed through its half-sponsor- 
ship status this season. Thursday | 
night's Jane Wyman show is in real 
trouble, getting clobbered by Play- 


house 90. Plus the fact that its 
sponsor, Hazel Bishop, is having 
money trouble. 

That could conceivably leave | 


NBC down to Friday only in riding 
through 10:30 with the Gillette | 
fight entry—and even here the net- 
work's been having trouble selling 
the post-fight sports adjacency. 

NBC's 7:30 to 8 revamp this sea- 
son — resulting in Chet Huntley- 
Dave Brinkley being shunted into 
option time, has cost the network 
a bundle of coin on maintaining the 
NBC .News operation with a vir- 
tual national sponsorship black- 
out. There was affiliate resistance 
from the start. 


best prospects for many products 


| not only in terms of use, but also 


in their ability to pay.” Study was 
based on nationwide -probability 
sample of 16,000 individuals be- 
tween last January and June. 


WJR’S LARGEST NET 
INCOME IN 8 YEARS 


Detroit, Beb. 4. 
WJR, The Goodwill Station, Inc., 
reports record revenues and the 
largest net income in eight years, 
Total sales for the year ended Dec, 
31, 1957, amounted to $3,570,773.19, 





an increase from $3,516,764.70 in 
1956 and from §$2,759,802.76 in 
1955. 


While final figures await a year- 
end audit, small adjustments, if 
any, are expected. Indicated profit 
after taxes amounts to $503,211.65, 
or 87 cents a share based on 572,- 


| 552 shares outstanding as at Dec, 


31, 1957. Comparable figures com- 
puted on the same number of 
shares for 1956 was 83 cents in 
1956 and 47 cents in 1955. 




















=e | 
6 5 | CRUGERS (Westchester County) 
TV Lucky Dollar | (HARMON OR CROTON COMMUTING) 
‘| Luxurious H Hud 
Continued from page 24 samme | | LUXUFIOUS NOME ON hudson 


single-spaced mimeographed letter | 
of explanation which is about the | 
most candid star-to-viewer missive 
ever framed, in terms of its can- 
dor on trade angles. He told 
viewers CBS had nothing to do 
with the cancellation, in fact, had 
tried to dissuade him; traced the 
change in the daytime structure, | 
complaining “that under present 
conditions the commercial aspect 
of the show now takes up more of 
my time than does the entertain- 
ment portion ... The tail is wag- 
ging the dog”; explained he'd like 
to try something else and finally 
pointed out, “I’m pooped.” ' 








PERFECTLY MAINTAINED 
BRICK GEORGIAN COLONIAL 
12 ROOMS, 5 BATHS, 2 maids’ rms, 
SWIMMING POOL and Cabana-Bar 

Tennis court 15 th-taking acres over- 
looking majest Rive Will sel 
or rent to right pers Privately owned. 
Mr, Bellsey, 512 Tth Ave., LA 4-2096 week- 
days: TR 7-1571 weekends; or your own broker 

















INSURANCE 
FURS JEWELRY 
DON'T WAIT FOR A 
LOSS TO BE SURE 


REctor 2-0512 

















advertisers out to establish 





sales records in major markets are 


Hyman Kirsch, Chairman of the Board of the No-Cal Corporation, 
credits Spot Television on WRCA-TV for No-Cal’s biggest metropolitan 
New York sales jump in its entire history. 


Says Kirsch: “Spot TY’s high frequency at low cost makes a full satu- 





ration campaign financially feasible. And Spot’s selectivity allows us 


to concentrate that campaign on 





Microwave connections with the 
Pacific coast are planned for next 





@ JUdson 2-2000 


year. 


prime sales target—the figure-conscious 
housewife.” For your campaign, call... 


our 
SPOT SALES 
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MGM Records and Metro Pix Getting H'WOQD-4Y .PIY 
Real Chummy; Maxin’s ‘All One Family 





Arnold Maxin, 
new prexy, is gearing for a closer 
tie between the diskery and Metro’s 
musical output. He’s instituting a 
program of disk and film coordina- 
tion for mutual promotion of the | 
MGM disks and the MGM films. | 

Maxin has blueprinted a release | 
program not only on the studio's 
filmusicals but on background mu- 
sic from non-musicals as well. Each 
pic album release will be support- 
ed by special promotion and ex- 
ploitation on the disk jockey, deal- 
er and coinbox levels. Special win- 
dow and counter displays tying in 
the picture and the theatre will be 
placed by diskery’s distributors and | 
salesmen. 

A pie playdate service will sup- 
ply distributors and local music 
shops with complete information 
on-all film bookings in their areas, 
with specific instructions on whom 
to contact for dealer-exhibitor co- 
ordination. More pie albums will | 
be sent to radio stations and more 
fieldmen used to carry out the 
disk-film coordinating project. 

Some of the non-musical ae 





that MGM plans to issue as sound- 
track sets include “The High Cost 
Of Loving,” “High School Confi- 
dential,” “Ben Hur” and “Tom 
Thumb.” Maxin also plans a pop 
singles drive to help along the pic 
product 


Jukeboxes Take 
Big Hold in Brit. 


London, Feb. 4. 

Jukeboxes are catching on rapid- 
ly in Britain. Estimates indicate | 
that they are being installed at the 
rate of about 300 a month in res- 
taurants, pubs, pin table arcades 
and coffee houses. The trend is a 
natural reaction to the publie’s | 
all-time peak interest in disks, but | 
has not yet reached the stage where | 
diskeries are concentrating on 
jukes as bigtime outlets. 

Of the 8,000 estimated jukeboxes 
in Britain at the present time, the 
majority are confined to rural dis- 





tricts with a surprisingly small 
number in the large towns and 
cities. Reason for this is reported 


to be due to the lack of certain 
social ameneties in the secluded 
communities. Central meeting | 
places for the teenagers in these 
out-of-the-way spots are cafes, sim- 
ilar to soda fountains in the States, 
where the youngsters gather in 
the evenings. For the owners of 
these eateries, the jukebox has 
proved a boon but the smalitimers 
still find the cost of the machines, 
varying between around $1,400 and 
$2,500, prohibitive. 





Fed’l Judge Dismisses 
2-Way Action Between — 
_Sesac, Affiliated Music 


In a “plague on both your 
houses” decision, Judge Sylvester , 
J. Ryan in N. Y. Federal Court 
last week dismissed suits and 
counter-suits, involving over $500,- 
000, between Affiliated Music En- 
terprises and Sesac Inc., both pri- 
vately-owned liceysing societies. | 
Affiliated Musie brought a $300,-| 
000 suit against Sesac, charging | 
‘monopolistic practices” in its mu- | 
sic licensing operation, while Sesac | 
sought to recover $250,000 from | 
Affiliated Music on the-grounds of 
‘unfair competition.” 

Judge Ryan said that “there is 
no doubt that the plaintiff (Affili- | 
ated) was seeking to free the pub- | 
lishers from the defendant’s (Sesac) | 
£rip in order to place them with- 
in its own grip.” Both Affiliated | 
and Sesae have been active in li- | 
censing the so-called “Shaped Note | 
Gospel Music,” a special form of | 
music notation designed for those | 


not able to read conventional 
music, 


MGM Records+¢ 


Lucky Brushoff 


Hollywood, Feb. 4. 
The Robert Allen-Al Stillman 
tune, “It’s Not For Me To 
Say,” is now figured as having 
a better chance at a “Best 
Song” nomination for an Acad- 
emy Award as a result of an 
Academy booboo in not listing 
it on the eligibility sheet. 
Discovery of the mistake 
cued telegrams to each of 160 
music branch members, there- 
by calling the song to their 
attention and giving it a prom- 
inence it wouldn’t have had in 
routine listing. Song is from 
Bryna Productions’ “Lizzie.” 


BOM Booms For 
RCA; 200,000 Join 











At Opening Salvo : 


The strength of the disk clubs is | 
now reaching tremendous dimen- | 
sions. Indicative of the phenome- 
nal potential in the club operation 
is the current response to the 
RCA Victor Society of Great Mu- | 
sic, operated via Book-of-the- | 
Month. Click of the classical club 
has cued talk that Victor may soon 
bow with a similar operation for 
pop LP’s. 

In three weeks, the response to 
the initial BOM offer of the com- 
plete set of Beethoven symphonies, | 
as batoned by Arturo Toscanini, | 


| has outstripped the most optimis- | 


tic estimates. 


(Continued on page 60) | 











WRAPPED IN WAR’ 


By HERM SCHOENFELD | 


With all of the major film com- 
panies now already in or getting 
into disk operations, the music biz | 
is shaping as a two-way street—| 
Broadway and Vine. It’s a tale of 
two disk cities strictly on the hop-| 
and-go. 

Hollywood's weight in the disk 


| biz, while still second to New York, | 


has been rapidly increasing in re-| 
cent years. Capitol Records, which | 


| was founded on the Coast, has be- | 


come the nucleus of a flourishing 
industry that now sees such labels| 
out west as Dot, a Paramount Pic- 
tures’ subsid; Imperial, in a buyout | 
deal with Columbia Pictures; | 


| Liberty, and a flock of other indies. 


Numerically, there are as many 


| labels operating on the Coast as in 


N. Y., but New York still has the 
edge dollarwise because it is the 
headquarters of such majors as_ 
RCA Victor, Columbia and Decca. | 

Reflecting the Coast music up- 
beat is the recent move by the 
Harry Fox office, publishers’ agent | 
and trustee, to set up a Los An-| 
geles office for the collection of | 
mechanical royalties. At the same | 
ime, the Songwriters Protective | 
Assn. is giving its Coast steering 
committee more authority to han- 
dle problems on the spot. 

The film companies’ move-in on 
the disk biz has been accelerating. | 
A few months ago, United Artists| 
formed its own disk and publishing | 
subsids, while Columbia, in its deal 
with Lew Chudd, Imperial Records 
chief, is following the pattern 
which Paramount adopted in, buy- 
ing out Randy Wood's Dot !abel 
and retaining him as the diskery’s 
chief. 

A new disk company is due to be | 
set up shortly by 20th Century-! 
Fox, although there’s still a possi- 


> 


+ 
? 


Int'l Trade Groups Join Yanks 
In Support of Tax on Jukeboxes 


+ The international music business 
J F isk is rallying behind some a 
Dis U. S. organizations in support o} 
ose errer on s amending the U. S. Copyright Act. 
J ag ao 3 Te ear on Hearings on the bill to wenarow 
ose Ferrer. ine § the exemption of jukeboxes from 
actor-director inked a longtermer) the music licensing provisions of 
ae eee ae the Copyright ‘* + sone neg ~~ 
: — *| Sen. seph a "Mahoney (D., 
diskery’s new prexy, Ferrer will be | Wee ae a underway Feb. 19 
grooved as a crooner and a readeT.! pefore the Senate subcommittee 
Maxin currently is looking into the on Patents, Trademarks and Copy- 
availability of Edmond Rostand’s | riohts ‘ 
“Cyrano de Bergerac” as an album | pont week, the French perform- 
ge for — oo a age nd ing rights society, the Societe des 
ite Rosem ~ Cl a Co,| Auteurs, Compositeurs et Editeurs 
= Abi Re mee di nd on a ‘0’ de Musique ‘SACEM), made repre- 
ae en sentations before the U. S. State 
Dept. in behalf of the bill. Jean- 











| Tournier’s arguments in behalf 
| of the O'Mahoney amendments are 
| seconded by virtually every other 
‘. b] 
or on jican songwriters and publishers 
| collect from performances in over 
RCA Victor has thrown a Shar! | seas jukeboxes, there are no recip 


9 ¢ 9 |Loup Tournier, SACEM'’s U. S. 

! |rep., urged that the Statg Dept. 

S ll S! | support the bill on the grounds of 

performing rights society in the 

world. These foreign licensing 

into Columbia Records’ projected | rocal collections made froin the 
original cast album of “Oh Cap-/ Same source here. 


international reciprocity. 
In RCA’ ‘Oh No 

groups point out that while Amer- 
tain” by withholding Abbe Lane.| It’s understood that a represent 


| Thrush is firmly pacted to Victor | ative if the U. S. State Dept. will 


and the diskery isn’t giving her the | tes‘ify before the Senate commit 
greenlight for the Col excursion. | tee to voice the sentiments of the 
Col, however, is going ahead | foreign licensing bodies. 

with the package with Eileen Rod-| _ American Society of Composers, 
gers, a Col thrush, set to wax Miss | Authors & Publishers, meantime, is 
Lane’s songs. The Col album will | marshalling support for the bill 
feature Tony Randall, Jacqueline | from its own members,and sympa- 
McKeever and Susan Johnson. Miss | thetic groups. Among the groups 
Johnson, incidentally, terminated | Supporting the bill are the Ameri- 
her RCA Victor pact when diskery | (Continued on page 58) 

refused to give the okay for the| 


“unter ois co atv ob NABET-RCA Pact 
After 1-Day Halt 





na While 100,000 sets | bility of a buyout of an existing “Call Me Madam.” In that instance 
were originally manufactured, sub-| abel. It’s understood that Warner | Victor was on the “havenot” end. 
scribers to the club are now around Bros. is also studying possible en- Diskery had pacted for the “origi- 
(Continued on page 58) ! 


(Continued on page 58) 











lem occurred a few years ago on 
After a one-day strike, the Na- 





















































































































































tional Assn. of Broadcast Em- 
T R | ployees & Technicians reached a 
deal with RCA Victor Monday (3) 
night covering 71 engineers, tech- 
= - - _ 7 nicians, shipping and receiving 
313/18 e| | S = clerks and material handlers at 
VARTETY——_ = 5 : Ole | s) 3 the New York and Chicago record- 
Survey of retail sheet music S\e\z 3 3 s oe i ing studios. 
best sellers based on reports Siails 3/5] 5 2| It’s understood that NABET’s 
! , ALES /s/S/2/1/2)e/12/8/2 
obtained from leading stores in ies Siclinisi@ | abe let? terms for the recording crew were 
13 cities and showing com- gy Sial2zi2isilaele]2 E C3 oO substantially the same as the deal 
parative sales rating for this -~\s ei<isia E | E . lizisig = T for the broadcast engineers in the 
‘ands tact wool. Dn = 1s six = $ | Z o/E Pi |&lola union’s parallel negotiations with 
* ASCAP + BMI =| e/Sinie|e| 2 E|&isle }/ Siu the NBC network. Pay hikes will 
Sigil ] 4 £ ] L | i |] g a range around 6%. NABET also 
| S Slelals Si lifiztrels oO}eP won the right to have jurisdiction 
National # | ¢ 4 z I 712! : ‘sisiszié 1 oO over Victor's Hollywood recording 
Rating s L 3 21g I s|S\ 8] o me eig|t studios when they open operations. 
This Last . : Zi< § t E els z q\/<#/s N laa one-day strike cn Monday 
; Sle Eléis el.e!/ id not materially affec ictor’s 
wk. wk. ~ Title and Publisher zig lzlglé6éislei5\£)}2/51818 1s |) recording sessions since super- 
———— == visory personnel took over in the 
1 1 *April Love (Feist)..... we ee ee Oe ee studios. Strike was staged after 
“2 2  *All the Way (Maraville) 5 2 2 5 3 9 2 1 3 2 2 6 90 [|| the company rejected union’s de- 
< Se . = 7 ds for wage increases of 15% 
3. 3  ‘Sugartime (Nor-Va-Jac) 1 5 8 2,91 3 4 2 5.2 7 aq ° 
_ A nt —— — 4 0% -di : nal 
4 8 *Silvery Moon (Joy)... - ss ea Ss e 2s .; . = to 50° and a four-day work week. 
5 4 *Liechtensteiner (Burl.) , oe a a FS ae ee ae 8 4 45 ‘ i . 
510 —?around the World (Young)8—2 2 @_5 7... 34 | Indie Music Org Can’t 
“7  6...;Raunchy (H&R)..... TS ee <> 7. ».. 5... 29 
39 At the Hop (SMW)........ LAPORTE 6 3.1 a7 || Get Off the Ground; Not 
“> 14 *Catch a Falling Star (Fisher) 2... .. 3 10, 8 26 
10.11 tPesgy Sue (N-V-J-Peer).... .... .. -- :. ee 9 4 21 | Enuf on Hand to Elect 
T1A 5  *Pascination (Southerh)...... . tne “eS h 10 10 9 4 -. 20 - meeting ~ elect permanent 
ies ees igiealenensamnienanes 9 9 4 20 officers of the recently formed 
11B_ 7 Kisses a Folkways 7 518 Assn. of independent Music Pub- 
13 +Why Don’t (Hollis)......... 6 4... lishers, scheduled for Monday (3), 
j4 12  *Till (Chappell)...... a: ee 2 14 was postponed due to a poor turn- 
15 *Pretend Don’t See (Meadow) 9 5 10... 9 9 13 [ out. Out of 21 charter members, 
reps of only nine firms showed up. 
===, Joe Csida, temporary prexy of 
| the outfit and one of its organiza- 
tional sparkplugs, moved to delay 
After March Ist, 1958 if the elections to a Feb. 13 luncheon 
| meeting in N. Y. At the same 
time, a “committee on issues” will 
— | be set up to determine what ques- 
Newsstands Subscription | tions the AIMP is to tackle. The 
AIMP is generally regarded as 
sympathetic to Broadcast Music 
¢ Inc., although its members gen- 
|} erally have affiliates in both BMI 
and ASCAP. 4 
Per Copy Per Year The eall for Monday's meeting 
also disclosed the dues schedule of 
. ° | the new organization. Dues range 
See Details Page 63 |from $1,600 annually for a top 
| firm, down to $200. 
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Goody's Album Bestselle 
Jocks, Jukes and Disks mY S . ws 
J {Compiled by Sem, Coody’s, leading New York disk retailer 
whose glo mail order operation refiects not only the nationa 
By HERM SCHOENFELD. market, but internationally). 

Tony Perkins (RCA_ Victor): ;“PARKING” (Starritet) is another Artist _ Title Label 
“INDIAN GIVER” (Pan7), a cute | attractive rhythm side, 1, Original Cast The Music Man Capitol 
teenage-slanted tune with a good| The Modernaires (Coral): “ACT 2. Original Cast West Side Story Columbia 
lyric peg, gets a highly pleasing | yOUR AGE” (Daniels*) is an okay 3. Original Cast My Fair Lady Columbia 
ride by Tony Perkins who makes | teenage-slanted number delivered 4. Meredith Willson The Music Man Capitol 
the most of his limited vocal equip-| in the approved rocking style by a 5. Sound Track Around World 80 Days Decca 
ment. “JUST BEING OF AGE” | legitimate vocal ensemble. “AS 6. Pat Boone Greatest Hits Dot 
(Hill & Range?) is another solid| LONG AS I HAVE YOU" (Gladys*) 7, Johnny Mathis Warm Columbia 
ballad for the contemporary mar-| js a slow-tempoed entry, but with 8. Ella Fitzgerald Sings Rodgers & Hart Verve 
ket. , less immediate impact. 9. Sound Track Pajama Game Columbia 

Les Baxter Orch (Capitol):|| The Titans (Imperial); “DON’T 10, Errol Garner Other Voices Columbia 
“LOVE THEME FROM A FARE-| YOU JUST KNOW IT” (Ace?) is 11. Lester Lanin At the Tiffany Ball Epic 
WELL TO ARMS (Feist?), @/4 laughing record idea set to a 12. Frank Sinatra Come Fly With Me Capitol 
lush pic song. is dressed up simon {rocking beat with strong impact 13. Harry Belafonte Calypso RCA Victor 
glistening waltz arrangement for| as delivered by this combo. “CAN r oi Col L a he Thi Capitol 
big returns. “DANCE FROM /]7 BE” (Venicet) is familiar 14, Nat King “pe So os Ven d 
‘BONJOUR TRISTESSE’” (Car-| rhythm material. 15. The Weavers At Carnegie Hall fanguar’ 
lott), another film tune, has a| Betsy Jones (Kapp): “I'VE 16. Sound Track Pal Joey Capitol 
charming lilt which Baxter spot-|]ARNED” (Regent/), a mildly 17. Pete Seeger Favorite Ballads Folkways 
lights via a soprano sax sound, rocking tune with a good lyric for 18, Roger Williams Fabulous Forties Kapp 

Hugo & Luigi (Roulette): “76|the genre, is handled attractively| And His CHAMPAGNE MUSIC | 19. Mantovani Film Encores London 
TROMBONES”  (Frank*), from | by this country-flavored songstress. 3rd Consecutive Year 20. Original Cast Jamaica RCA Victor 
“The Music Man” score, gets a| “COUNTRY WALTZ” (Harman*) Dodge Dancing Party 
rousing orch and choral version in | is an okay ballad in the “Tennessee | ABC-TV Sat, 9-10 FM, E.S.T, — 
march tempo. This slice could put | Waltz” tradition. ro : om ane Mad Talent . 
this number over. “TWILIGHT' Floyd Cramer (RCA Victor): | spo hy Mon 9-30-1030 pm, EST. 

—_— Dodge and Plymouth um eviews 
Coral Records 
Thesaurus Transcriptions 
Best Bets a — — 
“STAY BY MY SIDE” (Jay &!| Mario Lanza: “Seven Hills of mélodic style akin to Erroll Gar- 
+) i 7 i 2 ” ; )\. ners. 
ne eee a Cer Te INDIAN Giver | C£¢") is a slow ballad in the same | Rome® (RCA Victor): One of the/"o. pecburn Orch: “Teen 
- highiights of RCA Victor’s current Rock” (Columbia). *If the kids 


(RCA Victor) 


LES BAXTER ...LOVE THEME FROM “FAREWELL TO ARMS” 





(Capitol) .. pel deti a Astad Dance from “Bonjour Tristesse” of the boogie woogie and rock 'n’ 
HUGO & LUIGI....... piakiieditexedes ......16 TROMBONES _ | roll a shapes aged ne ya 
: aie ee ie ee silight 4 >ss ing instrumental as performed by 
(Roulette) a Twilight in Tennessee this crew. “BLUE SUNSET” “Re- 
DANNY & THE JUNIORS . ROCK ’N’ ROLL IS HERE TO STAY gent) is a smooth instrumental 
(ABC-Paramount) ........ ve whe .. School Boy Romance similar in mood to “Canadian Sun- 

THE SHIRRELS ............ ..... 1 MET HIM ON A SUNDAY _ si set.” 
GRMNPEE Wer picdee stiveteles I Want You to Be My Boyfriend Randy Sparks (Verve): “WALK- 
— IN’ THE LOW ROAD” (Sparrow*) | 





IN TENNESSEE” (Planetary*) is 
an easily gaited ballad with a 
pleasing oatune flavor. 

Danny & The Juniors (ABC- 
Paramount): “ROCK:'N’ ROLL IS 
HERE TO STAY” (Singular?) 
could develop into “the ‘John 
Brown's Body” of the current teen- 
age generation. A political mani- | 
festo about rock, this item has a | 
good beat and a lyric that the juves 
may start singing back to their 
elders, particularly that line about 
“rock 'n’ roll wiil always be, it’ll 
go down in history.” “SCHOOL 
BOY ROMANCE” (Singulart) is 
another teenage slanted tune which | 
doesn’t blaze any new trails. 

The Shirrels (Tiara): “I MET 
HIM ON A SUNDAY” (Ludlow?), 
a rocking ballad with a fresh beat 
and a cute lyric, is sold to the hilt 
via this new combo. “I WANT YOU 
TO BE MY BOYFRIEND” (Hollis?) 
is in a more routine groove. 


Mario Lanza (RCA Victor): “AR- 
RIVEDERCI ROMA” (Reg Connel- 
ly*), featured in the “Seven Hills 
of Rome” pic, is socked across with 
Lanza’s trademarked tenor pipes. 
Even though running against the 
tide of current pop tastes, this 
could be a big one. “YOUNGER 
THAN SPRINGTIME” (Chappell*), 
from the “South Pacific” score, is 
another classy side for change-of- 
pace programming. 

Jimmy Dean (Columbia): “MAK- 
IN’ MY MIND UP” (Korwin?), a 
catching tune with an amusing 
lyric, is bounced neatly in country 
style by Jimmy Dean. “STAR- 
LIGHT STARBRIGHT” (Domin- 
ion’) is a pleasing ballad with a 
simple, oldfashioned type of lyric. 

Four Aces ‘Decca): “ROCK AND 
ROLL RHAPSODY” §(Trinity?t), 
which is about as far removed from 
the rock ‘'n’ roll idiom as one can 
get, is an offbeat idea with good 
chances via the Four Aces’ rendi- 
tion. “I WISH I MAY I WISH I 
MIGHT” (Bluegrass+) is a strong 
uptempo ballad marked by stand- 
out instrumental backing. 

Warren Miller (United Artists): 
“EVERYBODY'S GOT A BABY 
BUT ME” (Unart?*) is an okay item 
projected with the approved rock- 
abilly mannerisms by this new 
Singer. “SAY YOU'LL BE TRUE” 
‘Unart*) is a good slow folkstyled 
ballad. 

Roger Williams (Kapp): “ARRI- 
VEDERCI ROMA” (Reg Connelly*) 
gets another crackerjack cover via 
Roger Williams’ pianistes and 
chorus and orch under Hal Kanner. 
“THE SENTIMENTAL TOUCH” 
(Oxford*) is an excellently pro- 
duced, attractively swinging num- 
ber, also with choral ensemble. 

The Emeralds (ABC-Paramount): 
“YOU BELONG TO MY HEART” 
(Peer?) is in the hands of a rock 
‘n’ roll group with a lead singer 
who can just about articulate the 
lyrics. Which probably won't pre- 
vent the kids from spinning it. 
“THE ONE I ADORE” (Pamco?t) 
is a routine item, the lead singer’s 
dictjon again sticking out like a 
sore thumb. ; 

Dee & Patty (Mercury): “FIRST 
DATE” (Starritet), a country tune 
with a teenage peg, is vocalled with 








| MARTRE” (Livingston & Evans*), 


: , ...Just Being of Age 


The Majors (Felsted): “ROCKIN’ 
THE BOOGIE” (Regent?), a blend 








is a fine ceuntry tune delivered in 
“FLIP FLOP AND BOP” (Acuff- | appealing tenor style. “JAMAICA 
Rose+) is a toe-tapping item that | FISHERMAN” (Oakland*) is a 
gets a driving piano workout with (Continued on page 60) 


sound due for lots of spins. SO- | BOSTON REAL CONE ON 
GARNER; SYMPH 66 SRO 


PHISTICATED SWING” | 
Boston, Feb. 4. 


gets a fine lightly swinging slice. 
Sammy Hagan & The Viscounts 
Erroll Garner became the first 
solo jazz performer to sell out Bos- 





(Capitol): “TAIL LIGHT” (Caden- 
za*) is another teenage-slanted 
tune with a rocking beat handled 
in standardized style by this combo. 
“SNUGGLE BUNNY” (Ariest) is 
the uptempo side with no particu- 
lar lyric significance. 
Norman Luboff Choir 
bia): “THE MORNING OF MONT- 


| (31) night when he grossed $9,000. 
Sellout, at a $3.85 top, included 
| the sale of 200 seats on the stage. 
from the “Oh Captain” score, is| The Garner concert was pro- 
an attractive but special piece of | moted by jazz impresario George 
showtune material smoothly deliv- | Wein who has a followup date with 


(Colum- 





ered by this vocal ensemble. | the pianist in Philadelphia's Town 
“JUST ONE ‘OLAY’” (Walton*) | Hall this Saturday (8). 
goes nowhere. 
The Tyrones (Decca): “GIG- 
GLES” (Mutual*) is another rock- Neb Ballroom Ops Elect 


ing tune with a laughing peg and 
this one does generate chuckles— 
or giggles. “BROKE DOWN 
BABY” (Valleybrook*) is routine | 
rocking stuff. 

The wy zt se = 
“DADDY'S r” (Jay | ; 
& Ceet) is an authentic-sounding | Norfolk, v.p.; Charles  Malec, 
rhythm & blues entry belted in| Omaha, secretary, and Phil Vacha, 
backroom style by this combo. ! Schuyler, treasurer. 


Omaha, Feb. 4. 
Floyd Paul of Arlington last 
week was elected prexy of the Ne- 
braska Ballroom Operators Assn. 
Other officers are Dale King, 


|pic soundtrack splash, this pack- 
'age, on one side, presents Mario 
| Lanza vocalistics in Metro’s “Seven 


| Hills of Rome” pic and, on the 
other, in an unrelated songalog. 


In the “Seven Hills” track, Lanza’s | 


| operatic pipes are in fine fettle on 


| an attractive program of pops, such | 
as the title song, “Arrivederci 
Roma,” and “Come Dance With 


Me,” plus a light calypso item and 
a Verdé aria. High mark is one long 
sequence in which Lanza does ex- 
cellent takeoffs on Perry Como, 
Frankie Laine, Dean Martin and 
Louis Armstrong. 

Other releases in the recent flood 


of Hollywood soundtrack sets in- | 


clude George Auric’s score for 


“Bonjour Tristesse’” and _ Franz} 
|Waxman’s music for . “Peyton 
| Place”; both on the RCA Victor | 


label; and George Dunning’s score | 


for “The Cowboy” on Decca. Au- 
ful jazz sequence with an unbilled 
dixieland combo, Juliette Greco’s 
|vocal of the title song, and a 
| charming traditional dance theme. 
“The Peyton Place” set is more in 
|/the idiom of Hollywood atmos- 
|pheric music, but containing a 
couple of lilting thematic strains 
which unify the work. “The Cow- 
boy” score is a highly listenable 
roundup of western motifs per- 
formed in vivid color by the studio 
|orch under Morris Stoloff’s baton. 
|In a genre related to pic sound- 
|tracks, the Gerald Wiggins Trio, a 
Coast outfit on the Specialty label, 
jazzes up Victor Young’s score for 
“Around The World In 80 Days.” 
| Wiggins on piano, with drum and 
| bass accompaniment, is an always- 
|swinging performer with a rich 


| 








VARIETY 





1. AT THE HOP (3) ....... Se bigednbbpngs daRaa NPN Catena tees 
f 
2. RAUNCRY (9) .........+5+ seesssensonsensegsenscesensessend 
S. SUGARVINE G) 0. .cosccccsverescvevesescoscccescsesces 
4. APRIL LOVE (11) ...........+. [beeen gcaEdamp er tne ys 


5, GREAT BALLS OF FIRE (5) 
6. SAIL ALONG SILVERY MOON (2) 
7. OH JULIE 

8. GET A JOB 
9. PEGGY SUE (2) 
10. THE STROLL (1) ....... 


eeereee CCRT RH OREO eee ee 


COOPER H OEE eee ee 


eee eee eee eee eee eee eee 


sseeee SORES EO HEHE ERE ED EEE 


sree eeee TOP PPP eee eee eee eee ee eee eee eee eee 


eeeees Seer ee eeeneee 


Second Group 


ALL THE WAY ...... - 
I'LL COME RUNNING BACK .......- 


eeeer CeCe eee ee eee eeeeee 


sesteneeeeseeeensee | 


YOU SEND ME 


DON’T LET GO 
FOR SENTIMENTAL REASONS .........:eeeeeee. eo cccccccecces 
DON’T 
STOOD UP 
CATCH A FALLING STAR 
KISSES SWEETER THAN WINE ...... oe ee reeeereeresescessves 
YOU ARE MY DESTINY 


eeeeeere CeCe eee ee ee eeeees 


ecoereeeeeeeee ee Seeeere ee eee eee eee ees 


seeeeeee eee eee eee eee eee eee eee ee ey 


Poo eee eee eee eee ee 





a winn’ng simplicity by this duo. 


10 Best Sellers on Coin Machines 





Danny & Juniors ......ABC-Par 


Bill Justis ae 
Billy Vaughan ....6- Dot 
Ernie Freeman ....-...Imperial 


McGuire Sisters .......-Coral 
Pat Boone .Dot 
Jerry Lee Lewis ....+ee0.+-Sun 
Billy Vaughn ...0++0++++++-Dot 
. Nasco 


ereme eeeeereeere 


Crescendos ..cccccceccces 
Silhouettes ..cecees000+-Ember 
Buddy Holly ...+eee++---Coral 
Diamonds .. .Mercury 


Frank Sinatra .........-Capitol 
Sam Cooke ...cscecceses-Keen 


Sam Cooke .. +. 0vceceseceecK@ee 
Teresa Brewer ...+-+++«-Coral 


Roy Hamilton ...e+e0++++-Epic 


Sam Cooke ..ccccccesses MOQn 
Elvis Presley ...see00+++- Victor 
Ricky Nelson .......++-Imperial 
Perty Como ..00cSsoess +s VMI 
Jimmie Rodgers .......Roulette 
Paul Anka ..... -e+e. ABC-Par 


(Figures in parentheses indicate number of weeks song has been in the Top 10) 
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|want the rocking beat, Boyd Rae- 
lburn gives it to them, but with 
some musical sense to the pound- 
ing rhythms. In this set, Raeburn 
and a sharply trained big band are 
turned loose on 10 standards up- 
dated for the contemporary juve 


| market, plus two new items. The 
beat, for the most part, is laid 
down with a rocklike insistence 


for easy dancing, but the overlay- 
ling sound has a variety of shad- 
|ings which overcome the monton- 
|ous effect of straight rock 'n’ roll. 
Ginnie Powell impresses with her 
sinuous vocals of “I Gotta Right 
To Sing The Blues,” and “Wanna 
Do Nothing All Day.” The band is 
tops on “Yesterdays,” “There’s A 
Small Hotel” and “Beachcomber.” 

Tab Hunter-Peggy King-Jarmila 
Novotna: “Hans Brinker’ (Dot). 
This original cast album version of 
|the upcoming NBC-TV “Hallmark 
| Hall of Fame” adaptation of this 


ton Symphony Hall here Friday ric’s score is marked by one power- | children’s classic has some tune- 


|ful and clever material by song- 


| writer Hugh Martin performed by 


a solid cast. “I Happen To Love 
You,” sung by Peggy King, is a 
standout ballad with pop chances. 
“I'm A Very Lucky Boy,” delivered 
by Sheila Smith and Vinny Conrod, 
has a catching lyric, while Tab 
Hunter has a couple of neat songs 
in “Ice” and “The More The Mer- 
in 


rier,” and with Miss King, 

“Clop, Clop, Clop” and “Hello 
Springtime.” Jarmila Novotna 
delivers a lullaby, “Trinka 


Brinker,” in polished style. 

Joni James: “Ti Voglio Bene” (I 
Love You) (MGM). In this set, Joni 
James returns to ancestral song 
sources with a program of Italian 
oldies. In her familiar relaxed bal- 





lad style, Miss James registers on 
numbers like “I Have But One 
Heart,” “Non Dimenticar,” “An- 
ema E Core,” “Arrivederci Roma” 
and “Dicitencello Vuie,” with both 
Italian and English lyrics. Several 
songs are sung only with Italian 
lyrics and the songstress seems to 
display a special sensitivity to this 
material. David Terry's orch backs 
up ably. 

“Julie Wilson at the St. Regis” 
(Vik). Recorded during a perform- 
ance at the Maisonette of the St. 
Regis Hotel in N.Y. last year, this 
package is a potpourri of sophisti- 
cated songs delivered in hep style 
by a songstress whose additional 
visual impact is suggested hy color 
photo on the jacket. Her tunes, 
some of them slightly naughtly, in- 
clude “Twelve Good Men and 
True,” “Every Baby Needs a Da Da 
Daddy,” “Too Naive,” “I-Refuse 
To Rock and Roll,” “Unathletie 
Me,” “A Woman Without Experi- 
ence” and “A Bad Bad Woman” 
(but some good good company), 
and others. 

“The Soul of Haiti” (Vanguard). 
This is an offbeat collection of 
Haitian songs pf magic, love and 
voodoo ritual powerfully delivered 
by Jean Vincent. Vincent's vocals 
are backed up with some compel- 
ling drum and flute sounds sup- 
plied by the Alberto Socarras orch. 

“Catch The Brass Ring” (Micro- 
sonic). Via some hi-fi recording 
techniques, this package captures 
the familiar sound of a carousel or- 
gan. This collection of tunes, in- 
cluding such items as “You Can't 
Be True,” “The Dickey Bird Song,” 
“Whiffenpoof Song,” “Too Fat 
Polka” and a couple of marches, 
was recorded at a Coney Island 
merry-go-round and has everythin 
but the smell of sugar candy an 


hot corn. 
“The Troubadors in Spain” 





(Continued on page 58) 
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| ‘Gold Awards’ No ‘Fascination 


British Disk Bestsellers 

















‘To Jane Morgan, Who Pans Em | 








Jane Morgan is against the disk 
jndustry’s current gold standard. 
The Kapp Records thrush believes 
that the diskeries, by hand- 
ing out gold records indiscrimi- 
nately for alleged 1,000,000 plat- 
ter sales, has made it a virtually 
meaningless tribute. 

It’s no longer a trade secret, she 
adds, that the companies claim 
1,000,000 sales, when it’s really 
only 600,000 or 700,000; as a peg 
to get the disk performer an extra 
promotional fillip for a shot on one 
of the tv musical variety shows. 
There’s also a big difference be- 
tween a “record company’s 1,000,- 
000” and a “publisher's 1,000,000.” 

The publisher’s figure repre- 
sents mechanical royalties paid on 
actual disk sales. 

Miss Morgan suggests that the 
disk industry form its own com- 
mittee, a la Hollywood’s Academy 
of Arts & Sciences, to give awards 
for disks of merit and achieve- 
ment. And if awards are to be 
given for thé 1,000,000 seller, the 
figure should be authenticated be- 
fore there’s hoopla on the gold 
disk. 

Miss Morgan says that she’s cur- 
rently nearing the 1,000,000 sales’ 
mark herself for “Fascination” on 
the Kapp label. 


‘Gross(ly) Exaggerated’ 
London, Feb. 4. 
Outspoken British bandleader 
Johnny Dankworth, who recently 








af 
u London, Feb. 4. 
':| Jailhouse Rock ...... Presley 
i: (RCA) 
Story Of My Life... . Holliday 
(Columbia) 
' GE BE os vient Crickets 
aol (Vogue-Coral) 
band swap because the terms didn’t cama Paes Sinatra 
suit him, had some more outspok- | ar j 
en observations to make about the | pg rte ay Of Fire. ... Lewis 
disk business recently in an article : ; 
in the Daily Express. He wrote that a Adams & Otis 
the public was being taken for | ae 
ride by the diskeries, because My Special Angel M. Vaughan 
| sometimes reports of the numbers | (aMV) 
of records sold were “grossly” ex- | Eieass Sweeter ...... Rodgers 
aggerated. | (Columbia) 
“More than one artist,” he al- ag, PO a ee elly 
leged, “who has been presented | April Love ' Boone 
with the coveted 1,000,000-sale (London) 


golden disk has later found that 
to be rather bad at arithmetic, and 
a 1,000,000 dwindles to less than 
half that number. The truth leaks 
out when the royalty returns for 
the tune are calculated.” 





lave Sets A&R Dept. 
With Kessell as Head. 


Hollywood, Feb. 4. 
Norman Granz, head of Verve 
ic? ‘E'nicec’ | Records, has created a new post 
Mile. Francois Epics |of artists & repertoire chief for 
Tokyo, Jan. 29. | the label with Barney Kessell tak- 








Tokyo’s Sudden Run On | 


French singer Jacqueline Francois | concentrate on rock 'n’ roll for its 
sent crowds scurrying to record — — er, oe 
‘in the a&r department wi e 

mete and coused 8 sellout of ber | Farfield and Bunny Botkin, who 
disk of “Chiens Perdus Sans Col-|;ecords for Verve under the Fra- 
lier” and three other numbers on |ternity Bros. tag. 

Epic label. | Granz is kicking off his six-week 
/ Sales spurt highlights the wave | European jazz concert tour in 
of chanson popularity in Japan)} Brussels Feb. 12. Headlining will 
with many native singers learning | be Ella Fitzgerald and Oscar Peter- 
to mouth sorrowful French ditties.| son. Meantime, Paul Weston is in 
Field also gives devotees an egotis-|a deal to work with Granz, initial 
tical lift because they feel it is at | assignment being Miss Fitzgerald’s 
least one cut above the pop song|album of “Irving Berlin’s Song- 


'507, of Returns Show 907, of SPA’s 


Roster Favoring Collection Agency 


+ The projected move by the Song- 





Personal appearances here by |ing over the job. Verve plans to | 


‘Dallas Disk Jockeys 








Int’l Disk Scorecard: 


While the European disk biz 
is climbing, the foreign-lan- 
guage platter market in the 
U.S. has all but disappeared, 
except for the Spanish-speak- 
ing areas. With immigration 
into the U.S. declining to a 
trickle in recent years, so has 
the activity in Italian, Swedish, 
Norwegian and German disks, 
once a healthy slice of the 
total American market. The 
recent influx from Puerto 
Rico has, however, maintained 
a good sales level for Span- 
ish-oriented platters. 

Occasional calls are received 
by the major companies for 
other foreign language disks, 
but these are so few that it’s 
no longer worth while to press 
them. 








Set Up Own Diskery 
« Dallas, Feb. 4. 

The White Rock Record Co. has 

beerneformed here by three local 

disk jockeys, Jim Lowe, Carl Reves 

and Chuck Duncan, all of them 

heard here on WRR, Dallas’ munic- 
ipal radio outlet. 

First released is by Tommy Hud- 

son and the Savoys with “Rock-it” 





























































































































































































































| writers’ Protective Assn. to set up 
la central agency for the collection 
lof song cleffer royalties has re- 
ceived an overwhelming endorse- 
ment from SPA members. In re- 
sponse to a questidfmaire mailed 
early last week to over 2,700 SPA 
tunesmiths by prexy Burton Lane, 
over one-half of the membership, 
including many top ranking song- 
smiths, .has already replied, with 
over 90% okaying the proposal to 
set up an office which would deal 
for the songwriters on a collective 
| basis, except for performance 
rights, which are licensed through 
| ASCAP and BMI. 

At present, music publishers pay 
sheet music and disk royalties to 
the individual songwriter. The clef- 
fer, under terms of the basic SPA 
agreement, has the right to ask for 
an audit of the publishers’ book 
and SPA also maintains the right 
to conduct periodic spot checks of 
the books. Under the projected 
setup, the SPA agency would col- 
lect for all cleffers subscribing to 
the plan via direct dealings with 
the publishers, 

Some fears that the SPA plan 
intends to bypass the publishers by 
having songwriters collect at the 
source, such as from the disk com- 
panies, are without basis, according 
to SPA execs. SPA would only be 
exercising a right it already has, 
namely to collect for its members 
upon request, without taking on 
any additional authority over song 
properties. 











. Anglo-U.S. ” ™ P ‘“ 
concelled out of an Anglo level. book. backed by “Walkin’ the Stroll. One publishing exec pointed out 
that the basic fact of the music 
business is that the publisher, and 
not the songwriter, owns thé copy- 
right and hence retains the right 
to license and collect for the vari- 
|ous uses. The new SPA _ project 
- “n ' 7. > Tht | does not impinge on the publisher's 
~ & on a Zixziéeé |}ownership of the copyright, he 
- 8 = 7 s -|3 5/6 3|°/|0 said. But, he stated, there are 
215 z S Tis /Sls =| 2B =)s/3 3 straws in the wind indicating that 
VARIETY 8 $ 2ivisSlalgsl-|I|8/1S$lelel./2e2 s elaié E oO the songwriters are thinking of cut- 
Survey of retail disk best ><] = - zis 4 =) é £/|S8 l-g g sis 3 e = 2] TI) ting into the publishers’ ownership 
sellers based on reports ob- 21Si/Slelelelsls 8 SIE lZlelelrl=lselalslael eB] B] Of) of copyrights. “when that day 
tained from leading stores in Slelisiz(/slelels 2 2/Slelelsolel El Els /S/S]A]s] Thi comes.” he said, “they'll have a 
22 cities and showing com- = FIL ISISISIBlelelels & Sia Blsizis Ula bs] ey] A real fight on their hands.” 
parative sales rating for this -)</8]0/2 Tlelelzisiels SsIEISI 8/5 “ Ele l5] © In the meantime, backed by the 
and last week. it Siiiszisitia 7 ei/e&/o ls st = > | ~ i | 1 . i. support of the SPA ranks, there 
liVlielel|Slelala ] | CIe/5 Cjeiliele = Q | @] PT) is no question any more that some 
#15 1 l = Si PRIS =iyis 1 ] sisi sglisia 3 | J 0]! sort of collection agency will be 
National SCiSligcin»l&/|8isa i £:it i eleisisifigis £ + 1 set up within a relatively short 
Rating RMIT sl ElS a SlBLBlLSl Sle] sieleleia | 3s) & Preis] Nn time. 
This Last PEE (S(e/S/SZ SFB slelZlelelSlslilaelsis $| 7 
wk. wk. Artist, Label, Title yriglisaleiPIRIi€£ iSJ/EBlala LIAIFSIO/El|weianlsmia Ss 
SILHOUETTES (Ember) L al 4] [ 
1 8 @hsae....-. tig eee :.¢ € 1 2 ;- & 2 1 2 2 1 111 0c ssule 
DANNY & JUNIORS (ABC-Par) 
® 3s * Meee. -..........- 2 . * 5 5 -2 45 3.3 3 1 99 On Music EF d 
CRESCENDOS (Nasco)....... «> 
Ds Be ots dines 's sce 2 4 1 iz | > WW « 8 57 un 
McGUIRE SISTERS (Coral) . 
a= 0 0©=— ss: a eeeeegeee 8 . 2 % 3 5 4.3 ..10 .. 8 10_54 Into ( h Co rt 
DIAMONDS (Mercury) u 
2 6 . See aise 2 1 9 2 i 2.6 54 weak . 
ashington, Feb. 4. 
6 7 png oy — — _— eee ee eS eae 53 || The fight of Los Angeles Local 
ROYAL TEENS wa = oo ee he of the American Federation of 
-Pa usicians to prevent royalties and 
S 9D , Be ores s cn an fess . 10 4 8 8 5 7 7 3 5_ 52 reuse payments for work by its 
FRANKIE AVALON (Chancellor)........ members from going into the AFM 
S .. Bede Mie... .2...., vey Te SE. ®S i 3 § 7 50 Muskdang Performance Fund has 
ELVIS PRESLEY (Victor) reached the Supreme Court, 
. . J... es 8 6 Ss 3s 10 1... 1 6 8 48]/ Appeals from the California Su- 
BILLY VAUGHN (Dot |preme Court ruling in favor of 
10A Sail Along Silvery Moon...... a as Mikes 9 5 10 3 x bs. 10 7 2 10 4 46 | Local 47 have been filed by CBS, 
ELVIS PRESLEY (Vicior) | NBC, California National Produc- 
10B 8 Don't . 1 4 7 9 2 46 || tions (NBC subsidiary), Loew’s Inc., 
TERY CONO TI voseets | Republic Pictures and its Holly- 
wood Television Service, R 
12 17 Catch a Falling Star.........-. 7 2 6 9 10 6 5 4 10 9 42 | Genétel. eauin akan pone Coane 
RICKY NELSON (Imperial) 6 3 39 | The appellants contend that the 
i 66k GUC 42 i California state courts had no right 
MITCH MILLER (Columbia) | fo handle the cases in the firs 
144 © See Gee ee eel...... - 1 5 6 L s 9 27 | place, = that the actions should 
i. ave been in the Federal courts 
RICKY NELSON (Imperial) 
14B 10 Waiting in School............ 3 5 3 27 —T % Lae 
- e royalties to Sam- 
‘. FOUR PREPS (Capitol) 1 2 4 . 26] uel R. Rosenbaum of New York 
Twenty-six Miles............- | : ’ 
: : | named trustee for the Performance 
, FRANK SINATRA (Capitol) 6 1 10 10 25 |Fund, which provides free con- 
1 1] Witeberaft:.................- certs. The appellants pointed out 
BUDDY HOLLY (Coral) 0 7 4 9 4 21 'in their brief that Rosenbaum 
16 32 Piped Mh cc... 42.052. . 1 — not be touched by the Cali- 
PAUL ANKA (ABC-Par) fornia courts since he remained 
1925 You Are My Destiny......... -- Soe ee Sa ng Rewer York, although he is a key 
: igure in the matter. 
™ FRANK SINATRA (Capitol) 3 5 9 9 18 They said they had to pay the 
36 0 ee I 6 «soe cc ccen neces (es royalties t : 
3 o Rosenbaum, instead of 
_ CANTELS (End) P 4 18 || to the Local 47 members as addi- 
a er eee 5 tional salary, under their contract 
PAT BOONE (Dot) 9 2 5 17 | with the AFM. If they should pay 
ae ie ¢° ~~ Seeeeeeru : the royalties to Local 47, as the 
JOHNNY MATHIS (Columbia) r= “4 | California courts direct, the appel- 
2321 ‘Twelfth of Never............. -- 8 aoc oo, mony Oe epee 
, protected “against being compelled 
—— gg (Brunswick) eee. 6 3 13 ]|to pay the same obligation a sec- 
a WILL LAE To =~ jond time under a judgment in an 
action in anoth 7 
25 Liechtensteiner Polka cin 6-00 os +s .* vite Mee 4 rs ces ve "+ li nih te > 9 8 12 | Somesienmn - eer as ought by 
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European Disk Biz Booming, But Still 


ABC-Par Bags ‘Tequila’ 


ABC-Paramount continued on its 


| master-buying kick with the pur- 


> chase last week of the Eddie Platt 
Needs To Cut Prices For Mass Market 3". sss é| 


| 


The European disk biz, now, potential of the British territory 
climbing in a boom that’s parallel-| alone is revealed in the fact that | 
ing the one in the UW. S., is due for | Belafonte’s “Mary's Boy Child” 
further tremendous advances once | sold over 1,400,000 copies in Eng- 
prices come down, according to |land before Christmas and is still | 
George Prutting, recently appoint- | a big seller in that country. { 
ed manager of the RCA Interna-| Prutting also reported that busi- | 
tional record division and who has ; Mess is expanding rapidly on the | 


returned from a four-week 0.0. of | other end of the globe, in Japan, | 
RCA affiliates on the Continent. | where RCA has a tieup with the | 


In several countries, he reported, | Victor Nippon label. Paradoxical | 
prices have already dropped slight-| fact about the Japanese market is 
ly, with resulting sales sbensanee, | the strength of classical disks. 
but disk tabs in Europe and Eng- Prutting estimated that the clas- 
land are still very high relative to | sics, the Occidental-type, account 
the U. S. market. |for well over 20% of the total 
RCA Victor, which is marking | Japanese disk gross. 
the first year of its distribution | Prutting took over the top spot 


| clicked with such master-buys as 





tieup with British Decca and Tel-| in the RCA International disk di- 
dec, disclosed that Victor affiliates | yision at the outset of this year, 


and subsids in Europe tripled | replacing Pat Kennedy who exited 


ding item among several labels for 


the past week. 
Diskery in recent months has 


“At The Hop” and “Short Shorts.” | 


Pubs Ask High Ct. 
To Nix Hearing On 
Goody Decision 


The Supreme Court was asked 
last week by a group of music pub- 





| lishers to refuse an appeal hear- 


their assigned sales quotas during | the company for another business. | ing to Sam Goody, of New York, 


1957. Top U. S. names abroad, 
Harry Belafonte followed by Elvis 
Presley, are both Victor artists and 
were in large part responsible for 





Joe Sherman’s Inaugural 


last year’s click of the Victor ; Epi 
disks. While abroad, Prutting Pacting for Ic Labe | 
wrapped up a distribution deal| Joe Sherman, Epic’s new artists 


with the Hede Nielsen Fabriker in | & repertoire chief, has started the | 


reshaping of diskery’s roster with 
his first signing. Joining Epic un- 
der Sherman are Jimmy Breedlove 
and Ersel Hickey. 


Breedlove previously 
for Atlantic and Capitol, 


Denmark, which plugged the last | 
gap in Victor’s western European 
distribution network. 

Indicative the upsurge of the| 
overseas market was the advance | 
order received by British Decca 
for the Elvis Presley “Jailhouse 
Rock” release. Prutting stated 
that orders were received for 270,- 
000 copies in advance of the re- 
lease, a figure which set a new 
peak for that market. The sales 


master buy. Sherman plans to 
bring Hickey, a guitarist, in from 


first disk and prep new recording 
sessions. 


| torney, Julian T. Abeles, the copy- 
recorded | 
while | 
Hickey comes to the label via a} 


his Buffalo home, to exploit the| thorized recordings of radio and 


perhaps the nation’s largest retail- 
er of cut-rate phonograph records. 


for alleged “bootlegging” of copy- 
right music. He lost a decision in 
the Federal Court of Appeals and 
now has asked the Supreme Court | 
to give him a hearing. He is ac- | 
cused of selling bootlegged records 
taken off the air and reproduced | 
by one Joseph Krug. Via then at- 


Goody is being sued for damages : 


right owners—Shapiro Bernstein; 
Gershwin Publishing Corp., Ed- 
waré B. Marks Music, Miller Mu- 
sic, Lewis Music and Mutual Mu- 
sic Society—say Krug made unau- 


television musical performances of 
(Continued «on page 58) 





Disk Yen For Legit Scores Started 
With Fair Lady’; Livingston & Evans 





——¢ The Alan Jay Lerner-Frederick 


° Loewe score for “My Fair Lady” 

Feldman Quits ASCAP has put the recording industry in 
tune with show scores. That's the 

Samuel Feldman, assistant tO) opinion of vet filmusical writers 
Jules M. Collins, ASCAP’s sales | Jay Livingston & Ray Evans who 


manager, has resigned after 22) bowed on Breadway last night 

years with the Society. Feld {(Tues.) with their score for “Oh 
eld- 

man was unable to do the extensive | "jy the pre-“MFL” days, record- 

traveling required by the job. His | ings of showtunes, for the most 

other members of Collins’ staff. pany with the original cast album 

rights. This disk company would 

Ky. Judge Bans Disk }some other albums in addition to 

| the cast set, while the other com- 

: | directions “MFL,.” however 

Louisville, Feb. 4. | : 4 

Release of a recorded song about changed the picture. 
country music vocalist, has been | ina! cast set and complemented it 
, vit " ‘ ‘ 

prohibited by a local judge. A tem-| With an. instrumental version by 

- }ment by Sammy Kaye, but the 

Danie}, owner of the Mac ertisers | he? diskeries, majors and indies 
of Kentucky was issued after & 


Due to an old leg injury, | Captain.” 
duties are being distributed among | part, were confined to the com- 
issue singles from the score and 
On Dead Singer’s Life. panies turned their mikes in other 
the life of the late Jimmy Osborne, Columbia Records had the orig- 
porary injunction against C. L. Mc- Percy Faith and a dance treat- 
ing Co. and Mutual Advertisers | sjike, didn’t let it go this time. 








reeent hearing . | More than 20 other albums in the 
Siva. Lasen Steen tho! instrumental, jazz and vocal veins 


singer’s widow, had asked the order | jo issued sinee the “MFL 
on behalf of herself and Osborne's | : 


“ , ‘ A similar pattern applies to the 
two minor sons. She claimed re-| -yrrent record company attitude : 


lease of the song was an invasion | towards Meredith Willson’s “The 
of her privacy. Damages Aya Music Man.” Capitol has*the orig- 
000 were asked on the grounds the |j,3) cast but more than a dozen 
song already had been played over | other albums of the score are 
some radio stations. Judge Lampe scheduled. These include a Stan 
said he was convinced the disk| Freeman workover via Columbia 
was made for private gain and that | and Jimmy Giuffre’s jazz treat- 
it must recall certain tragic events! ment on Atlantic 

of the singer’s death. Osborne According to. Livingston & 


killed himself last year. Evans, this marks a new aware- 





- ness on the part of the record 











companies as to the value of an 







































































































































































































































































album tieup with a successful 
Broadway tuner. Not only do the 
sets take off in New York, the 
point of origination, but in the 
of grassroots, too, where hinterland- 
7 a 3 ¢ = c ~ ers are getting an indoctrination 
. 3 3 Si. 2 o |S o in Broadway product via extensive 
g me Bie oS... = x} Po é... a > i: 1S) = newspaper and magazine coverage. 
aie!i.Il¢ 8 /iF 2/8). /418 cis ~~ 5 elieis That’s why Philip Bloom, who's 
VARIETY Sleisizl lels S/2is\2/8 S|: tls 8 5 |< handling public relations for “Oh 
Survey of retail album best > |S 0 S | -cclel_l& = eis |@ie| "15 ° E o|= iz b Captain,” has mapped out a cross- 
sclers based on reporis from lead. |} €\ 3/2) 2/2) 2|\=|S/ 2/2/22) 8/2| 2] 8) eo) S| E | Bis |e] F || some decir, tour to plug. the 
ing stores and showing comparative S Siegisf Rie Siecle c gS i4 , ~ pli nl 
ratnontornsweekendione” [le E/E / 8/5 (2/8 ls lao glee |2/2/ £19 | 5/5 (e) 2 || pussy wit iedade on one 
"Sai¢ -|aA\|e\|z ee a e/ mig < Sia , nal cast set out of Columbia. 
ce ri s -” < ] (2 $ ] @ = | é a Sy ] : é = ° Livingston & Evans, with sev- 
liels & | Sii/aiele6 = ei 7 z 4 2is Al | & | P feral Academy Awards under their 
elEIZlIE slale F\%lel¢ 4 2lyleik a 7 3 7 | © |] belt end in the running for the 
National ois) | I a sz J 4 ] < Sis ltls ll Els © | 1 |) upcoming accolade with “Tammy,” 
—_ ys | eiois si/2|8/s E ae 4 2i/¢|/&|e|m@ | | Els] N |) like the showtune trick because it 
4 pivwlzdis itis /8/8/8 sle|& *|2£i5|t}e}8)/= 1/8! T |) allows more freedom of expres- 
"yk. whe Artist, Label, Tid eislele E Elzi6le2lEisiais 215 Ele) a1 81515! 8] sion “In the theatre,” they say, 
_Wk. wk. , el, e seta : = = “you have on hey ee 
over your material. nd although 
1 1 args Dae nee 2 S F.,3. 4 fs Se oe ee 4 1 2 6 140f)a genoa is more esoteric than 
- _ a film song, the recording com- 
=P MY wy ey Ay aaa ; ‘os 8 2 6 9 <2 5 8 5 108 ponies are we ome for show- 
Original Cast (OL 5090)...... aaamRER EIR? as _ unes more than pic songs.” 
AROUND THE WORLD (Decca) - 1 “= oe © 2614 3 9 1 94 As far as a showtune becoming 
3 3 Soundtrack (DL 9046)...... ve — —, \2 hit goes, the songsmith duo be- 
NELSON (imperial: | lieves that it’s mostly “accidental.” 
4 _ 5 Ricky (Imp et ......, 15 e323 : : 1>_1_ 48 : * lp ae eee writen with a 
F K SINATRA Capitol) ;}eye and ear to the production 
. 6 — Fly With Me we 920).. . 2s. 4 1 85 4 :. ¢ 2 5 1 4 884) value as a whole and not as a sin- 
SAE SGEY (Cacltall | gle entity. However, they've re- 
© 4 Soundtrack (W 912).......... 5 3 5 44 4 ae *: 2 8 a 8 Oe eee 
( ) i 
7 #7 Pat's Great Hits (DLP 3071)... 4 7 8 3 wa. 2 = -. 60 Tl play. fae ry AH 
NAT KING COLE (Capitol) 2 40 || tunes are “Femininity” and “We're 
8A 10 One of Those Things (W 903).. 6 9 4 10 5 8 4 Not Children.” 4 
itol | On the question of rock ’n’ roll 
TENNESSEE ERNIE (Capito SF 5 > 5 @ 7 3 40 | treatments of their tunes, the 
8B 12 Hymns (T 756)......------ _ a writers are against it. “Artistic 
ROGER WILLIAMS (Kapp) i ity,” vy. is 
10 11 _ Fabulous Fifties (KXL 5000) .  @ 8 3 6 33! Fenty Rey - 
MANTOVANI (London) ’ i. 4 8 6 2 2€ 
11 16 ~=Film Encores (LL 1700) e . 
KING & I (Capitol) 
12 9 Soundtrack (W'740)........-. 7 9 10 : : 2 s — Elvis Pr esley S 
APRIL LOVE (Dot) 
13 15 Soundtrack (DLP 9000).....- 8 7 ot Be 3 : : = sce ’ 
OKLAHOMA (Capitol) ” . 
14 8 Soundtrack (SAO 595).....--- ee > 2» & 10 7 «20 0 
FRANK SINATRA (Capitol) , ; 
15 13 Where Are You? (W 855)..... 10 6 10 3 8 10 OTT den tee nee ee 
JIMMIE RODGERS (Roulette) 3 1 18 || U-S. Army in March is being set 
16 20 Jimmie Rodgers (R 25020).... | up this week on the Coast by Steve 
JANE MORGAN (Kapp) . : 16 || Sholes. RCA Victor's pop artists & 
17A 19 Fascination (KXL 1066)... 10 7 10 .. .. ~ |i repertoire chief. Sholes is ex- 
RAY CONIFF (Columbia) P 7 16 pected to get as many sides into 
17B 23 _°S Marvelous (CL 1074)......- -- : 4 oa ~ meng od — aaa 
Columbia) wood, althoug resley’s induction 
17C 22 Said tes Gee. VS aS. 6 9 16] does not mean that he can’t record 
on his leaves end othtr time-off 
* MITCH MILLER gop 4 4 14] periods. 
Mitch’s Marches (CL 1102).... .. ~ Cee Since joining the Victor label a 
GOGI GRANT (Victor) 9 5 4 12 4 couple of years ago, Presley has 
21 14 Helen Morgan Story (LOC 1030) .. ; - cracked all modern sales records 
TENNESSEE ERNIE (Capitol) ‘for the business. Virtually every 
22A . Spirituals (T 818)...........- 7 6 10 10 dit, be hes put out has passed the 
—— ——_——__ - 1,000, mark, while his “Don't 
223 beng es poy — 9 3 Se se . 10] Be Cruel” platter has reached the 
MAkY iN 7 =p 7 | 5,000,000 marker worldwide. Pres- 
4 ART - ~ = 6 . af a 8 ]| ley, incidentally, was brought into 
“4 Annie Get Your un ( = | the Victor fold by Sholes who 
2. Onan Ca AD bn : =| at oa 
Beate ' Records for ,000. Z 











- 


58 MUSIC 


VARIE1 Y 


' 
N ‘4 


Wednesday, February 5, 1958 





———————————————————————————— 


Int'l Groups Aid Copyright 


Continued from page 53 





can Bar Assn., American Patent 
Law Assn., the General Federation 
of Women’s Clubs and the National 
Music Council. 

Ranging on opposition to the bill 
will be the jukebox operators, or- 
ganized into the Music Operators 
of America, and the disk industry, 
via the Record Industry Assn. of 
America. Their basic argument is 
that the disk industry not only pays 
royalties to the publishers and 
songwriters but that disks are the 
most important medium through 
which songs are made and sold. 

At this stage, nobody knows how 
much money would be involved in 
the licensing of the jukebox indus- 
try. ASCAP has repeatedly as- 
serted that it would agree to a 
nominal licensing fee if the bill is 











passed, while the jukebox opera- | 
tors insist that ASCAP wants to} 
tax them out of business. But| 
with an estimated 500,000, or more, | 
jukeboxes in operation, even a 
nominal fee of $10 per year would | 
add up to a substantial source of | 
revenue for the Society. 











Music Street | 


aa Continued from page 53 





try into the disk biz. The Loew's| 
company has been in the disk field | 
over 10 years via the MGM label. | 


Universal Pictures is in the disk) left for Mexico City on the first | 


centre has been greatly enhanced 


in revtent years by the click of nu- 
merous soundtrack albums. Capitol 
Records has had a solid string of 
| soundtrack hits, as has Decca in 
the last few years. More recently, 
Columbia Records has clicked with | 
film score sets, while RCA Victor | 


revamped its entire Coast setup in 
order to be a factor in this pic 


| soundtrack market. 


Aside from the major companies 
in both New York and Los Angeles, 
there’s Chicago with Mecury Rec- 


| ords and San Francisco with Fan- | 
tasy and Pacific Jazz. Nashville has 


Sun Records, an important indie, 
but that city was hit with the de- 
parture of the Dot label from Ten- 
nessee to Hollywood. 


Jack Mills to Mex 


Jack Mills, prexy of Mills Music, 





Inside Stuff—Music 


Tunesmith Pat Ballard believes he has discovered a new way to get 
a song ina picture. Getting off the elevator at the wrong floor Ballard 
entered Dave Dreyer’s office at. 1650 B’way (a floor above Ballard’s 
office) and ad libbed, “I've got a demo here of a new country song 
called ‘Somewhere There’s Sunshine.’” Dreyer took a listen and a 
week later the tune was spotted in a key plot-position in the upcoming 
Ferlin Husky picture, “The Boy from Tennessee” (Paramount), with 
Husky's Capitol recording scheduled for March release. “My advice to 
| ASCAPers is always have a demo under your jacket—and then get 
absentminded,” says Ballard. 





| In a move to promote one of its new releases, Al Taylor & His Poo- 
dles’ slice of “The Swivel,” United Artists has tied up with the Ar- 
thur Murray studios for the creation of a new dance around the “Swiv- 
jel” beat. UA is distributing 250,000 hoofing diagrams to various teen- 
| age centers, while the Murray staff is planning to demonstrate the step 
| on teenage-slanted tv shows and at school record hops. 





Decca Records has issued a revised edition of its educational catalog 


biz, of course, by virtue of its own-| leg of Latino trek that will take | in which platters in different categories are listed for the convenience 


ership by Decca Records. 


him through Acapulco, Taxco, San 


Hollywood's importance as a disk | Jose de Puruna and Havana. 




















SMASHING THROUGH FOR A HIT 


WHO'S: 


B/W YOU WERE ONLY FOOLING (While | Was Falling in Love) 





K 12588 





See her 
on first 
Dick Clark 
Saturday 
Night 
ABC TV 
Show 

Feb. 15th. 


ss 





Seoemnenieteeel 








WHOLE LOTTA HIT from 


Marvin 
Rainwater 


WHOLE LOTTA 
WOMAN 


BABY DON’ 


K 12609 on 45 & 78 rmp 


CLICKING 








T G0 


(When 


IN ALL MARKETS! 






Kartunes 


Ns 


and 


WILL YOU 
MARRY ME 


We Graduate) 
K 12598 


of schools. Each listing is accompanied by a recommendation for the 

| appropriate grade in which it can be used. Decca is distributing the 
catalog to schools, colleges, libraries and retailers which do educa- 
tional business. 





In the battle over “Fair Trade” laws in San Francisco, one of the dis- 
count stores fighting the distributors’ right to maintain list \prices is 
California Record City, not California Music City as erratumed in 
VARIETY Jan. 29. ° 








Goody Decision | Benefit in Macon, Ga., For 
Injured Eberle Drummer 


Macon, Ga., Feb. 4. 
American Legion Post No. 3 and 
band sponsored a 


Continued from page 57 aaa 


leading compositions by special 
artists Krug was specifically 
named for bootlegging of Glenn |cteye Cole's 
Miller recordings taken off the air. | gance last week (31) for the bene- 
Importance of this suit, say the | gt of N. J. (Nel) Zelman, 27, of the 
publishers, is that it will determine | Bronx, N. Y., drummer in the Ray 
their legal right to go after re-| Eberle orch who was critically in- 
sponsible retail dealers of bootleg | jured in an auto crash which took 
music, They explained to the| the lives of three other members 
court that the manufacturers of | of the Eberle band. Dance was to 
| such records are “Invariably irre-| raise funds to pay Zelman's hospi- 

sponsible individuals with no busi-| ta] and medical expenses, 
ness address” and nothing they Head-on crash in which Zelman 
can be sued for. The only request | was injured occurred near Wrights- 
| o the legitimate manufacturer, | ville, Ga., while members of crew 
| they told the High Court, 18 l0| were headed for Marianna, Fla., to 
| proceed against the dealers w ho are | play a dance engagement at Air 
| primarily responsible for the suc- | Force Base there. Two others be- 
cess of this illegal operation. | sides three musicians died in the 
collision. Zelman has been uncon- 


The bootleg record situation, 
they said, “is rapidly mushroom- | scious most of the time since the 
ling into a serious threat” to the | accident. 


copyright owners, 


| GC Promotes Cottin 
. Sid N. Cottin has been upped to 
| Album Reviews 


sales manager at the indie Golden 
Continued from page 4 Gee 

















Crest label. He has been ad-mer- 
chandising manager of the diskery 
since its inception a little over a 
year ago, 

Cottin already is out on a three- 
week trip visiting GC’s distributor 
setup around the country. 








|(Kapp), The Troubadors, a small 
}eombo which generates a _ big 
| sound, slickly covers the familar | 
| Spanish musical scene in this set. 
| Playing with tasteful simplicity, 
| this stringed crew, with occasional 
whistling choruses, dishes up such 
items as the ‘“Habanera” from Car- 
jmen, “Media Luz,” “The Breeze 
jand I,” “La Paloma,” “Jealousie,” 
| “Granada” and other songs of equal 
calibre. The Troubadors have cut 
j}also sliced similar “‘Cook’s Tour” 
albums for Kapp, with locales be- 
ing Rome, Hawaii and the land of 
| the Gypsies. 

“Old Yeller” (Disneyland). Taken 
i|from Walt Disney's “Old Yeller” 
pic soundtrack, this package is 
| Slanted for the kiddie market. In 
| addition to the background music, 
| this set features the complete story 
of this film with dialog and narra- 
tion by Fess Parker and Dorothy 
McGuire, and barking by the dog, 
Old Yeller. Jerome Courtland han- 
dles the title song vocal pleasingly. | 

Herm, 
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| 
| nal cast rights to the Irving Ber- | 








lin tuner, but Decca Records with- | on CAPITOL 
| held the services of show's star | GENE WISNIEWSKI 
Ethel Merman. Victor issued the | on DANA 
original cast set with Dinah Shore | end others... 
pinchhitting for Miss Merman. Dec- 

g MILLS MUSIC, Inc. 


ca came up with an album of the 
show's tunes cut by Miss Merman 
and Dick Haymes. 

Now, Victor is planning its own 
album of the “Oh Captain” score 
featuring Abbe Lane. Score for 
the show, which bowed on Broad- 
way last night (Tues.), was written 
by Jerry Livingston and Ray Evans. 
} On another original cast album 
| front, Columbia is still up in the 
air on “The Body Beautiful.” Tuner 
| by Jerry Boch and Sheldon Har- 
nicked opened to mixed notices on 
Broadway two weeks ago. Col is 
now waiting for evidence of a run 
before it commits itself to an origi- 
nal cast grooving session. The 
legituner features Mindy Carson, a 
| Col pactee. 
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) ROCK! FLovo cRAMER..-FLlRJRLGPSAMBIBOP. SOPHISTICATED SWING 





MARL N GREENE. WALAINY TO THE DANCE..MARLENE 
© SOCK! pewnis FARNON:.-THEMESEROM PEYTON PLACE..VIENNA BONGO 


LOU MONTE ANGELIC E.)LAZY MARY 


47/20-7160 


Watch for these NBC-TV network shows In color and black-and-white... THE PERRY COMO SHOW, THE GEORGE 
GOBEL SHOW, THE EDDIE FISHER SHOW, THE PRICE IS RIGHT, TIC TAC DOUGH... all sponsored by... @ RCA 
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On The Upbeat 

















New York 


Dee Anthony taking over as Tony 
Bennett's personal manager . . 
Mr. and Mrs. Marvin Lieber of 
Pan American Distributing Corp. 
are the winners in Epic’s Concert- 
gebouw promotion contest. They 
get a trip to Europe to visit Epic's 
affiliate, Philips, and wili attend 


cn Compton, renga ie Mary 
og eig s eo ; io in . 
for February release . .. bee Kon-|a two-weeker at Van Orman Hotel, Coin Machines _ Retail Disks Retail Sheet Music 


itz Quartet currently at the Half 
Note, new jazz spot in Greenwich 
Village ... The Four Voices head- 
line benefit show Feb. 16 at St. 
Vincent de Paul Infant’s Home, 
Providence, R. I... . Fred Smith, 
Herbie Alpert and Lou Adler have 
been added to Rex Productions’ 
a&r staff. 





London 


Vocalist Larry Turner has quit 
the Dave Shand band which is resi- 


, .. Bassist Eugene Wright replac- 
ing Norman Bates for Dave Bru- 
beck Quartet’s European tour. 


Chicago 


Cindy & Lindy set for two weeks 
at the Houston Crescendo starting 
Feb. 26 .. . Erroll Garner returns 


Ft. Wayne, opening May 19... 
Stan Getz into the Casino for a 
week Feb. 11 ... Dolores Hawkins 
will be at Eddys’ in K. C. for a 
pair starting March 7, followed 
March 21 by Gogi Grant, also for 
two. Rusty Draper dated there for 
May 9... Muehlebach Hotel in 
K. C. gets Ginny Simms Feb. 14 
for two weeks. 


Pittsburgh 


Janet Noel Ferrell, organist at 


VARIETY Scoreboard 
TOP TALENT AND TUNES 

















Compiled from Statistical Reports of Distribution 
Encompassing the Three Major Outlets 


as Published in the Current Issue 
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TALENT 


NOTE: The current comparative sales strength of the Artists and Tunes listed hereunder ts 
arrived at under a statistical system comprising each of the three major sales outlets enu- 
merated above. These findings are correlated with data from wider sources, which are exclusive 
with Variety. The positions resulting from these findings denote the OVERALL IMPACT de- 
veloped from the ratio of points scored, two ways in the case of talent (coin machines, retail 
disks) and three ways in the case of tunes (coin machines, retail disks and retail sheet music). 


t at the Savoy Hotel...A dixie-| the Ankara Lounge for several | 
sor ‘outfit treated by clarinetist Saat, hae Semneeeeay yithdrawn | > ae get 
i ton skedded to open at! to devote a er time during the| 
te he? aa ‘Trumpeter next eight weeks to her new job as || Week Week ARTIST AND LABEL TUNE 
Freddy Randall has disbande s|head of radio-tv dept. in U. of| 
a doctors orders to rest a| Pittsburgh public relations divi-| 1 1 DANNY & JUNIORS (ABC-Par) ...... .. At The Hopt 
strained aw Mag i reer —_ oa "eaen . Aas 2 4 SILHOUETTES (Ember) ............. ‘ Get A Jobt 
J T rie as joine e| Apr see urtis ban as | : ‘ 
se akeet ehaies band. signed 2" one-year" management || 3 .. ELVIS PRESLEY (Victor) ............+. . Oh Juliet 
Soreness ract w e Maurice Spitalny | i 
Holl 4 office... Bob Wetsel, trumpet 4 2 McGUIRE SISTERS (Coral) ................ Sugartimet 
ollywoo ‘ ‘ mia, has joined the Baron Elliott | s CRESCENDOS (Nasco) o..ccccccecccccecse Don't} 

Decca acquired soundtrack) orch ... Bernie Armstrong, long- | : * 
rights to Hugo Friedhofer’s score | time director of KDKA radio staff | 6 6 eta VAN (DCR) bass ceccccnsooscase {Sail Along Silvery Moont 
for 20th’s “The Young Lions,” nis band who quit as an afetve )Raunchyt+ 
fourth soundtrack to be albumized | musician to go into the hi-fi busi- : 
in a year... Margie Rayburn back | ness, first in Miami and then here, : 3 RICKY NELSON (Imperial) .. : {Stood Upt 
following a 20-city trek to promote nas tome the. Concerto Room to head ) Waitin’ In School} 
her Liberty disk of ‘“Smoochin” | up the orgar dept. of Miller Pianos DIAMOND r ’, nee 
and “Ooh-What A Doll.” . .. Earl! in South Hills district. 7 S (Mercury) + rr . The Strollt 

ERIE 9 8 PAT BOONE (Dot) ........ Peaeneeyien aivistorsit April Love* 


Holliman hitting coast deejays 





lugging his Prep disking, ‘“No- ‘ ” , . 18 
og 7 te How ¢ Feel.” _’. Julie Philadelphia | Ws = ts PERRY COMO (Victor) ........... esnedees Catch A Falling Star* 
London ee ~~ tune for Swee, Fallly deejays have plat- 
Jniversal’s “Voice In The ters riding high: Larry Brown 
in which she costars with Richard PEN), “At the Hop,” Jocko Hen- | POSITIONS TUNES 
Denning. erson (ex-WDAS), “Tear Drops,” This Last 

cnee aes Kai Williams (‘WDAS), “Get a Week Week TUNE PUBLISHER 

: ob”... Charlie Gracie now on a ; 

’ Sun Foameiese reweg | Personal tour in the midwest . . 1 2 {AT THE HOP ............ inebibeteateon dsceesininpeeteuhs S-Sealark 
ave ola Brubeck review sene Krupa’s agents have can-| ‘ : ae ; 
jazz critic Ralph J. Gleason’s new | celled this month's weekend book- Z 3 TRUGARTIMG 5... ccccc Mccvcccccccccccccescecvcccevesee .... Nor-Va-Jak 
book, “Jam Session,” for Gleason's} ings at the Red Hill Inn. They 3 1 *APRIL LOVE—“April Love” ,................ cc ceeceeeenees Feist 

paper, the Chronicle—gave it hefty | claim drummer has a cold. Car- Re op “ell iis iliac teaistaiaaaas lattice iat 
praise, too . - ry ~ Swig —_ men McRae opens at the Jersey 4 6 a chalked ckheinawihecsecenecs axectetacedda ‘ Ulysses-Bagby 
Julie Wilson for a four-wee ate| spot (7)... Ray Charles into the % y > r 
at the Fairmont’s Venetian Room | Club Bel-Aire, Chester (3-8). . . 5 5 SAIL ALONG SILVERY MOON ee Tee Lee ee eT ee ee Joy 
this summer... Marty Marsala ill| Sandy Stewart inked for three- 6 4 *ALL THE WAY—“Joker Is Wild”-F .................cccceeees Maraville 
. .. Dick Saltzman’s group—Vince | week run on the Garry Moore show 7 OH JULIE 
Guaraldi, Hermon, Rates, Balle G24)... Jody Sands had going- ee ECE a: ¢:9 0'6bow 6o 90S Sins CGE W beware 4-00 ew eee aa ne bine Excellor 
Duran — replace e aster- | away party at ancellor Ha e- RAUN ree) woes . 3 B 
sounds at the Jazz Showcase . . .|fore taking off for Australia. . . 8 8 ' CHY 2.0... eee eeece cee e eee enseeeemerseeeeeeees . Hill & Range 
Blackhawk has the George Shear-| Mike Pedicin working Tunick’s 9 “Y CATCH A FALLING STAR............. MD i ccscsasccccceceses Marvin 
ing Quintet booked Feb. 10-24,| Showbar (3-8) . . Al Raymond 10 9 +STROLL A a 
Billy Taylor Trio March 4-18, af re hes its first stone ee dha sealed Rahat agen ken dite ind ERR Ak Kiss Wibionce adrarnia eset Meridian 
Hibbler April 24... Johnny Mathis|bilee Records .. . e atters ’ 
set for Oakland, Berkeley, and San|inio Sciola’s (10) .. . Dizzy Gil- (*ASCAP {BMI F-Films) 
Jose concerts Feb. 20, 23 and 24 24 a plays the Showboat (3-8) 
Max Roach current at Pep’s. 
wee thing from longhair to jazz, have|}sound. “TEMPTATION” (Rob-| = 
| been a closely guarded trade se- some spins due to the frantic|a@ wonderful 
| eret, but that it has been clicking | bins*), the oldie, is set in the| 
BOM Club | is guaranteed. current “stroll” tempo and the kids seasonal song 


KATSUMI 
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the 200,000 marker, with applica- 
tions still flowing in by the bagful. 
Response to the BOM offer, a $35 











Victor execs look forward to a 
membership of 500,000 in the club 
once the figures become stab#ized. 
With book club operations repoft- | 
ing a very high percentage of sub- | 


will spin this side for dancing. 


* ASCAP. ft BMI. 


j 





EXTENDED PLAY DISKS 
Will Glahe Orch: “Beer Garden 











STYNE AND CAHN’S 








LOVE THEME' set for $4, is understood to have | scriber-fulfillment of their end of | Musik” (London). The click of 
been the biggest in BOM’s history,| the bargain, that means that sev-| “Lichtensteiner Polka” has cued 
Morton Gould RCA Victor exceeding any of the reactions to eral hundred thousand customers this followup by Germany’s Will 
the expensive book dividends. In| will be buying at least six classical| Glahe’s accordion orch. This set 
the short period of existence, the | LPs, at $4.98 each, over the next Of instrumentals includes one oC xr 
Victor-BOM operation already has’ year. gn — 2 ty ——,, a 3* os 
shi tae | kc . plus such items as “Hot Pretze hg Pp 
become thebiggest classical club| While the clubs are appealing Teihing Sead” ond “Can Tes ry cusnaane 





in existence. Figures on Colum-| mostly to armchair buyers via ex- Drink Up.” 
tensive consumer advertising, disk | 





















































bia’s LP disk club, covering every- ‘The Kids (RCA Vict Thi 
} ; ; tae : : “The Kids (RC: fictor). is | 
—________~__~__~____—— | retailers are also cashing in on this | ;. : ; _ aay es 4 
phase of the disk boom. With re- yong A tad ton —_ rm F od AUDITIONING ees 
|tailers getting 20% on each sale|. y gery f I : 
ale songs run the rock ‘n’ roll gamut | for male vocal trio. Some exp. 
made by club subscribers which | o¢ uptempo matefial and although |] 1824. Willing to work hard. 
they sign up, “some dealers have) only four items are included, the || Knowledge of guitar req. Can of- 
| been conducting vigorous cam-| monotonous character is flagrant. |] fer great material, ideas, and op- 
ew eco a e@ S on e@ ay... | paigns in behalf of the clubs. One| “Elvis and Me,” “So Shy,” “Please portunity for record contract. 
| out-of-town dealer signed up over| Don’t Nag” and “Juke Box Is Phone: Ul. 3-7603, Bklyn 
1,000 members to the Victor-BOM | Broken.” a 
club. | 
BEEKMAN RECORDS Raseeesrrccerrccrrrrrrrecrrrrrrcrrrr: 
——— * 
* * 
} | 
(For High Class Stuff |, See oes DAVE BRUBECK : 
or & ass ) == Continued from page 4 = | * + 
. 
conventional calypso item not! « y T = 
| calculated to revive this trend. . QUARTE E 4 
LOVE 19 n° wonmmnech |* Featuring PAUL DESMOND . 
| THING” (Debmar*), a bouncing | % ; 
RD mag with a rte that doesn’t! 12 WEEK WORLD TOUR : 
stray from the cliches, is brightly |» Starting Feb. 8 in LONDON to be Followed by Other Cities in GREAT 
projected by Lenny Perna’s vocal BRITAIN, GERMANY, HOLLAND, BELG! “4 
For ll and choral backing. “LET'S TRY | * + vaca * 
( Stuff That Sells) AGAIN” (Rambedit is par gor the | ® POLAND, INDIA and the NEAR EAST + 
rock ’n’ roll course. | * Columbia Recording Artists » 
These labels are owned by Pat Ballard, and aciel Tillis (Columbia): “TEEN | * . 
AGE WEDDING” (Cedarwood), | 4 
which is nothing more than the |=" ASSOGIATED BOOKING CORPORATION 


are for the presentation of his own songs. § which is 
title implies, is sold with a neat JOE GLASER, Pres. 





peeeeD ts) vocal. “LONELY 

m 5 (Peer?) is a tear-jerking 745 Fifth Ave. 203 N. Wabash A 407 Lincol 

Suite 900, 1650 Broadway, New York 19 ballad in the same idiom. New York 22, wy. pobateg ut. wi Miami Senet Pin porate od omy 
Marty Wyler Quartet (Planet X): Phone: Phone: Phone: agg 
“CHALYPSO NO. 8” (Jamat), a PLaza 9-4600 CEntral 6-9451 JEfferson 8-0383 OLympie 39040 





jumping instrumental, could earn 








